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Chapter: I 

INTRODUCTION TO CORPORATE SOCIAL 

RESPONSIBILITY 
 

“Earn your crores but understand that your wealth is not yours; it belongs to 

society.Take what you require for your legitimate needs and use the remainder 

for society”. 

—Mohandas Karamchand Gandhi. 

1.1 Introduction 

Ancient Indian wisdom teaches us that our first responsibility is towards society, 

second towards our family and third to ourselves. Social responsibility ought to be the 

moral obligation of every citizen.  

Business depends on the society not only for the required inputs like men, money and 

skill, but also for market where products may be sold to the buyers. Thus, business 

depends on the society for existence, sustainance and development. Every decision 

the businessman takes and every action he contemplates have social implications. Be 

it deciding on diversification, expansion, opening of a new branch, closure of an 

existing branch or replacement of men by machines, the society is affected in one way 

or the other Even routine matters like overtime and night shifts, sub contracting, and 

laying off employees due to load shedding have a social impact. Whether an issue is 

significant or not the business man should keep his social obligations in mind before 

contemplating any action. 

In the olden days whenever there was famine, flood, earthquake, the leading 

businessmen of the area would literally throw open their godowns and their treasure 

chest to provide food and other assistance to the needy. Even in ordinary times it was 
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business men who looked after the welfare of the destitute, wells and ponds wherever 

water was difficult to get. So to accept the social responsibility is no more than 

rededicating ourselves to the cherished values of our ancestors in the field of business. 

The corporate sector across the world is playing a new role in this competitive era that 

is to meet the needs of the current generation. Entrepreneurs are serious about 

responsibilities as their operations impact society and the environment. The aim of the 

corporate is not only to earn profit but also to develop the surroundings by improving 

the quality of life and build the leadership that will create trust among the people. 

CSR represents goodwill creator of the corporates of the present generation. Business 

requires a stable social environment that provides a favourable climate to trade and 

for investments. CSR is the means by which a business gets the strength to compete 

liberalization, privatization and globalization by establishing and maintaining a 

corporate agenda which recognizes social priorities and is tailored to meet them. 

The phase of globalization has come up with a lot of possibilities, CSR is one of them. 

As a consequence of Globalization and increased competition with MNC’s, Indian 

Companies have shifted from personal interest to the social and environmental 

interest.  

 

1.2 Need of Corporate Social Responsibility (CSR) 

Service to humanity is the best work of life. If you take from Society  then you have 

to give back in one or the other way. The more you give, more it will add to the 

wealth, directly or indirectly.  

Manufacturing companies play a vital role in the growth and development of 

countries like India and the health of the company is largely dependent on the society 
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in which it operates in the Domestic and Global economy. CSR reiterates the notion 

that development of the society is not exclusively the responsibility of the 

Government; corporate too has a legitimate and responsible role to play for the 

betterment of the society. If the company spends some percentage out of the profit 

earned towards the betterment of the society directly or indirectly, then there is a 

chance that society will in return support the growth of the company. Companies are 

serving society through the medium of corporate social responsibility and it is seen 

that Corporate Social Responsibility has always been taken care of by the companies 

in India after the Companies Act 2013.  The Companies started realizing that they 

would have to rise over and above the Profitability and take care of all those 

associated with their survival in the society directly or indirectly. Corporate Social 

Responsibility is a Company’s commitment to operate in an economically, socially 

and environmentally sustainable manner, while recognizing the interest of the 

stakeholders. 

CSR is one such effective tool that synergizes the efforts of Corporate and the social 

sector agencies towards sustainable growth and development of societal objectives at 

large.  Because of the globalised market, countries without boundaries have emerged, 

stimulating unbalanced growth. At the same time, this has resulted in unbalanced 

development where a division between rich and poor arises, leading to social 

conflicts. At this point Corporate Social Responsibility plays an important role to 

reduce the gap between rich and poor. Through CSR a company achieves a balance or 

integration of economic, environmental and social imperatives, while at the same time 

addressing shareholders and stakeholders. Corporate Social Responsibility had inbuilt 

connection in India.  
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Corporate Social Responsibility is more than the business strategy or a response to 

issues by the community. CSR is concerned about Planet, People and Profit. Studies 

have shown that Corporate Social Responsibility is directly related to the 

development of the community. However, researchers have rarely tested practices of 

Corporate Social Responsibility among the different types of companies belonging to 

the manufacturing sector. The present study has made an attempt to explain how 

Corporates in manufacturing sector might resolve social problems through CSR 

practice.1 

The corporate houses have been instrumental in creating employment, wealth, 

products and services, yet the pressure on a company to play a role in social issues 

involving employees, stakeholders, society, environment, government etc. is 

constantly rising. The society is questioning the existence of corporate houses, 

especially in the wake of the scandals and scams in response to it, the organizations 

around the globe are forced to wake up to the need for being committed towards 

Corporate Social Responsibility. It has become so important that many organizations 

have rebranded their core values to include social responsibility in their agenda. 

Almost all corporate websites, policies and reports talk about their CSR which ensure 

the fulfillment of all the obligations towards society. These activities of CSR range 

from small donations to bigger projects for social welfare and the sustainable 

practices differ from organization to organization depending on the resources 

available to them.   

Corporate Social Responsibility is one of the important styles in which an 

organization can distinguish itself from its competitors. A powerful tool like CSR not 

only enhances the brand image and reputation of the business but also leads to 

improvement in sales and customer loyalty, and an increased ability to attract and 
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retain employees. Through CSR, the organizations can improve their financial 

performance and attract more investment with immense economic value. The word 

CSR has, as a result, occupied a very important place in the plans and strategies of the 

organizations in the present era.  

 

1.3 Why Corporate Social Responsibility 

There could be several reasons why companies need to be responsible to society .Each 

of these makes good ‘business sense’. 

 Internal reasons like employee morale and customer and shareholder satisfaction. 

 External reasons like satisfying local communities, publicity and tax benefits 

 Enlightened self-interest wherein a stable social environment and increasing 

prosperity mean a larger market, and hence more profits in the long run. 

 

1.4 Concept of Corporate Social Responsibility 

The concept is based on the premises that business has greater impact on society than 

merely earning profit on capital employed. The idea was suggested by renowned 

economist Alfred Marshall in 1890. 

In India, Gandhiji was among the few persons to develop the idea with his own 

philosophy. In this regard, Gandhian principles of ’Trusteeship' and ’Sarvodaya’ plays 

an important role. The theme of Gandhi, a 'Trusteeship' is that everyone should utlise 

his resources and abilities for the common good of the people and not for his own 

selfish benefit. The trustee is not the owner. In other words, it expresses the inherent 

responsibility of business enterprise to its consumer, workers, shareholders, and the 
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community at large. Gandhi emphasized that “the rich cannot accumulate wealth 

without the co-operation of the poor in society. If this knowledge were to penetrate to 

and spread amongst the poor, they would become strong and would learn how to free 

themselves by means of non-violence from the crushing inequalities which have 

brought them to the verge of Starvation". 

The Concepts of Ethics, Corporate Social responsibility and sustainable development 

are emerging as major issues of corporate strategy. Earning profit is crucial for any 

business organization. Under section 11(2) of Indian Companies Act 1956, a company 

is formed to “carry on any business with the object of profit or gain”. But earning 

profit is no longer acceptable as the sole purpose of business.2 

One of the most famous and widely accepted conceptualization of CSR known as 

pyramid of CSR was developed by Carroll (1979) which identified four categories of 

CSR namely Economic, Legal, Ethical and Philanthropic. 

CSR is a multilayered concept having four aspects namely, Economic responsibility 

required by society, legal responsibility required by society, Ethical responsibility as 

expected by society and philanthropic responsibility being desired by society. True 

CSR requires satisfaction of all four levels consecutively.  It leads to definitions of 

CSR like: “CSR includes the Economic, Legal, Ethical and philanthropic expectations 

placed on organization by society at a given point of time.”3 

Hemphill (2004)summarized the four layers of CSR as to be profitable (economic), 

obey the law (legal) be ethical (ethics) and be good corporate citizen in its 

relationships with Stakeholders (philanthropic).4 

The Times of India, New Delhi, (2008) the First International summit on CSR in 

India jointly organized by the Corporate Affairs Ministry and ASSOCHAM at New 
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Delhi from 29th – 30th January 2008. While inaugurating the summit, the former 

President of India Dr. A.P.J. Abdul Kalam highlighted the need for developing 

national ethics for continuous economic prosperity and peace. If a nation is to have 

ethics, society has to promote ethics and value system. If society is to have ethics, 

society has to promote ethics and value system. If society is to have ethics and value 

system, families should adhere to ethics and value system; if families have to evolve 

with ethics and value system, parenthood should have inbuilt ethics and the parental 

ethics come from great learning, value based education and creation of clean 

environment that leads to righteousness in the heart. Corporates can play an important 

role by adopting the schools particularly in rural areas in their region, Making 

available infrastructure for the schools in the form of clean drinking water, toilet 

facilities, transportation facilities for children coming from far away distances, 

Constructing the sport complexes by full-fledged equipments and providing 

computing facilities for technology assisted learning so that they can be empowered 

by these facilities.5 

 

1.5 Definitions of Corporate Social Responsibility 

The general understanding of the term Corporate Social Responsibility is that 

business has an obligation to society, which extends beyond its narrow obligation to 

its owners or shareholders.  

The World Business Council for Sustainable Development defined 

CSR as 'the continuing commitment of business to behave ethically and contribute to 

economic development while improving the quality of life of their workforce and 

their families as well as of the local community, and society at large”6. 
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Frederick (1960) defines social responsibility as the use of society’s resources, 

economic and human, in such a way that the whole society derives maximum benefits 

beyond the corporate entities and their owners. Keith Davis (1960) set forth his 

definition of social responsibility by arguing that it refers to “businessmen’s decisions 

and actions taken for reasons at least partially beyond the firm’s direct economic or 

technical interest”7 

Milton Friedman (1970) Milton Friedman’s beliefs that "there is only one 

responsibility of business, namely to use its resources and engage in activities 

designed to increase its profits The inclusion of strategic philanthropy, innovation, 

environmental sustainability and transparency demonstrate how diverse and far 

reaching CSR has become embedded into management strategy and most recently, 

corporate financial performance and the measurement of CSR activities is causing 

corporations to understand the strategic value of CSR through the realization of the 

implication to a business”.8 

Joseph W. McGuire stated, (1971), “The idea of social responsibility supposes that 

the corporation has not only economic and legal obligations but also certain 

responsibilities to society which extend beyond these obligations”. Further he 

elaborated by saying that the corporation must take an interest in politics, in welfare 

of the community, in education, in the happiness of its employees and in fact in the 

whole social world. A landmark contribution to the concept of Corporate Social 

Responsibility came from the Committee for Economic Development (CED), which 

observed, “A business functions by public consent and its basic purpose is to serve 

constructively the needs of society to the satisfaction of society”.9 
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Backman (1975) considers social responsibility as other stated objectives by 

business, which are not directly related to economic, but rather address its negative 

externalities, improve employee’s conditions and the societal quality life.10 

Patricia Ditzler (1983) defined Social Responsibility as a voluntary expenditure or 

activity by a corporation with charitable intent, for which marginal returns are less 

than those available from other alternative activities.11 

Donna Wood (1994)Corporate Social Responsibility means “a business 

organization’s configuration of principles of social responsibility processes of social 

responsiveness and observable outcomes as they relate to the firm’s societal 

relationships.”12 

Michael Hopkins (2003) Corporate Social Responsibility is concerned with treating 

the stakeholders of the firm ethically or in a responsible manner. Ethically or 

responsible means treating stakeholders in a manner deemed acceptable in civilized 

societies. Social includes economic and environmental responsibility.13 

Wikipedia (2007) has one of the best definitions of CSR. It states that it “is a concept 

that organizations, especially corporations, have an obligation to consider the interests 

of customers, employees, shareholders, communities, and ecological considerations in 

all aspects of their operations.”14 

European Union 

“CSR is a concept whereby companies integrate social and environmental concerns in 

their business operations and in their interaction with their stakeholders on a voluntary 

basis.”15 

 

 



 10 

Carroll’s Four Part Definition 

CSR encompasses the economic, legal, ethical and discretionary (philanthropic) 

expectations that 

Corporate Social Responsibility (CSR) is a concept whereby organizations consider 

the interests of society, based on the impact of their activities on customers, 

employees, shareholders, communities and the environment, for all aspects of their 

operations. Corporate Social responsibility is best defined by the World Business 

Council as “The continuing commitment by business to behave ethically and 

contribute to economic development, while improving the quality of life of the 

workforce and their families as well as of the local community and society at large”.16 

Peter Drucker 

“A business that does not show a profit at least equal to its cost of capital is 

irresponsible; it wastes society’s resources. Economic profit performance is the base 

without which a business cannot discharge any other responsibilities, cannot be a 

good employer, a good citizen and a good neighbor. But economic performance is not 

the only responsibility of a business. Every organization must assume responsibility 

for its impact on employees, the environment, customers, and whomever and 

whatever it touches. That is social responsibility.” 

Sir Geoffrey 

Corporate social responsibility is concerned with treating the stakeholders of the firm 

ethically or in a responsible manner. 'Ethically or responsibilities means treating 

stakeholders in a manner deemed acceptable in civilized societies. 
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1.6 Historical Background of CSR 

The Concept of Social Responsibility is not new to Indian Society. It is as old as 

Indian Culture and Civilisation.The history of CSR is almost as long as that of 

companies. Concerns about the excesses of the East India Company were commonly 

expressed in the seventeenth century. There has been a tradition of kind capitalism in 

the UK for over 150 years. Quakers, such as Barclays and Cadbury, as well as 

socialists, such as Engels and Morris, experimented with socially responsible and 

values-based forms of business and Victorian philanthropy could be said to be 

responsible for considerable portions of the urban landscape of older town centres 

today. In 1612, English jurist Edward Coke complained that corporations “cannot 

commit treason, nor be outlawed or excommunicated, for they have no souls.” 

Raj Kumar (2012) In the Global Context, the CSR in the modern form has its roots in 

the industrial revolution of the 18thcentury, which took place in the UK and the other 

European countries. In India, the industrialization and independence struggle went on 

side by side. Consequently the idea of CSR worked with freedom movement, which 

was mostly dominated by Gandhian philosophy. The Philanthropic activities were 

taken out of personal savings, which did not constitute an integral part of the business. 

The idea of charity is also supported by several religions namely, Muslims follow 

tradition of ‘Zakat’, the sikhs follow the law of ‘Dashant’. Similarly, the Hindu law 

abides by idea of 25 percent of the income to be contributed for charity. The activity 

of philanthropy is not considered as CSR, but it is only one aspect of CSR. In the 

modern context the term CSR gained in the early 1970’s where as by 1990’s the 

concept was fully recognised. Individuals and organizations across the globe started 

supporting it. This can be underpinned by the fact that in 1977, less than half of the 

fortune - 500 firms mentioned CSR in their annual reports, Whereas at the end of 
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1990, nearly 90 percent of the fortune - 500 firms imbibed CSR as an essential 

component in their organizational goals, and actively supported their CSR initiatives 

in their Annual reports.19 

Business has  today ,emerged as one of the most powerful institutions on the earth and 

in the current scheme of things, business enterprises are no longer expected to play 

their traditional role of mere profit making enterprises. The ever increasing role of 

civil society has started to put pressure on companies to act in an economically, 

socially and environmentally sustainable way. As a result of this shift from purely 

economic to “economic with an added social dimension”, corporates are endorsing the 

term Corporate Social Responsibility.Business does not operate in isolation and there 

is today, an increased realization that not only can companies affect society at large, 

but they are also in a unique position to influence society and make a positive impact. 

 

1.7 Historical Development of CSR inIndia 

Corporate Social Responsibility is not a new phenomenon to Indian Business; rather it 

had always been part of Indian Business tradition. Religion, philosophy and history 

have an influence over how CSR gets articulated within a cultural context. 

The Bhagavad Gita lays utmost emphasis on “Loksamagrah” which means keeping 

human beings or the world together, regulating them such that they aquire strength 

from mutual cooperation. The ancient scriptures like Vedas, Upnishads preach the 

virtues of sacrifice and co-existence. In Vedic mythology, business has been seen as 

legitimate, integral part of society that emphasizes work for an economic structure 

based n contention of “Sarva loka hitam” which means “well-being of all 

stakeholders”. The references are also available from Arthashashtra saying “Praja 
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sukhe sukham” the concept of “sheshthadharma” which means the ‘better  off’ one is 

in society, the higher should be ones sense of responsibility. By sharing a part of their 

wealth with the wider society by way of setting exaamples for a religious cause or 

helping in phases of famine and epidemics and thus securing an integral position in 

the society. 

Business activities have been present in India since ancient times. India had a rigidly 

enforced caste system for the greater part of its history; and this led to the formation 

of traditional business communities among the merchant or trader caste who were in 

charge of all financial and business activities within the society. The merchant class in 

pre-industrial India played an important role in laying the cornerstones of 

philanthropy in their society (Shrivastava and Venkateswaran 2000). They built and 

maintained educational and religious establishments, social infrastructures and 

donated freely from their repositories at times of hardship (Sundar 2000). Deeply 

religious undertones usually characterized these charitable efforts. The social 

trusteeship ideology, although not known by these very terms, can be seen running 

through out. This culture of merchant charity continued well in to the British rule in 

the mid-1800s in this form; and then metamorphosed with time in to the corporate 

philanthropy practices prevalent in India even today.  

1.7.1 The beginning of Industrialization Phase 

The most significant shift that happened at the turn of the 19th century was that the 

religious underpinnings of charity work, often restricted to members of the same 

caste, was expanded to include other members of the society in a more secular 

manner. Newly flourishing business clans initiated the efforts through 

institutionalising traditional corporate philanthropy through trusts, etc. They set up 
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educational institutions, orphanages, hospitals, and patronized libraries, art galleries 

and the like. Due to their active interest in social and religious reforms, many of the 

business leaders of this period were also revered as social leaders (Mohan 2001)22. 

The Tata family deserves special mention in this context, as several members of this 

family business pioneered institutionalized philanthropic work in India through the 

ages. Jamsetji Tata established a scholarship for Indian students to study overseas, his 

sons Sir Dorabji Tata established centers for cancer research and social sciences, and 

Sir Ratan Tata supported research in poverty alleviation (Lala 2004)23. 

1.7.2 The Gandhian Era 

Sundar (2000)21 terms the era from 1914 to 1960 as the golden age of both Indian 

capitalism and corporate philanthropy. The Gandhian social trusteeship theory is a 

product of this era. During the independent movement, Mahatma Gandhi advocated 

the system of trusteeship, which required that property under the control of a private 

person, the person must regard himself as its proprietor not its masterthis is derived 

from the ideal of non-possession influenced by Gandhi and as a result most 

businessmen in India saw their business empires as a “trust” held in the interest of 

community at large. The operations of the trust were largely in the line with Gandhi’s 

reforms which sought to abolish untouchability, encourage empowerment and rural 

development. 

This phase saw the flourishing of Indian business houses concurrent with the struggle 

for independence. Therefore, a strong nationalistic element is visible among the 

philanthropic practices, and many of the upcoming and prominent business leaders 

contributed to the causes of social reforms, poverty alleviation, women 

empowerment, caste systems, etc. Under British rule, the economic policies were not 
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favorable toward indigenous businesses, and the business leaders increasingly played 

an important role in the independence movement. The philanthropy of this era, 

although similar to the early industrialization phase (i.e. physical and social 

infrastructure), had a nationalistic fervor with the visions of independent India. The 

popular slogans from the independence movement (such as ‘long live India’ and 

‘victory to India’) were transmitted into philanthropic work as well, and continued 

well after independence After independence in 1947, the overall socio-political goal 

focused on building a solid industrial base while nurturing the Indian cultural 

traditions. This led to a highly centralized economy (Davies 2002)24 and saw a rapid 

growth in capital-intensive manufacturing plants. While offering protection for these 

home-grown industries (Nag et al. 2003)25, the national 5-Year Economic Plans did 

not make any provisions to offset environmental damage, and the industrial base 

consequently came at the cost of ecological capital (cf. Sawhney 2004)26. The 

philanthropic/ CSR focus was concentrated in more visible, social aspects, rather than 

the environmental ones. Several business houses such as the Tatas, Birlas, Bajajs and 

Sarabhais commissioned and patronized institutes of Indian history and art, while at 

the same time focusing on centers for scientific and technical research. 

1.7.3 The Era of Mixed Economy 

As the first premier of post-independence India, social development featured 

prominently in statesman Jawaharlal Nehru’s agenda. Nehru had a socialistic 

viewpoint toward development, and supported large-scale industrialization. He thus 

propounded a ‘Statist’ model of CSR, whereby domestic and state-owned enterprises 

took the lead in economic activities. The Nehruvian vision was buttressed by 

economic and political unrest in post-independence India coupled with visions of 

equitable growth and self-reliance. Consequently, by the 1960s Indian economy had 
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entered an era of focused growth and protectionism for the domestic industries (cf. 

Nag et al. 2003)25, and the government took on many social obligations (Inamder 

1987)27. Meanwhile, foreign MNCs, some of which had been in business in India 

since before independence, faced many restrictions in their day-to-day affairs, and 

were ultimately nationalized in phases (Nag et al. 2003)25. Focus also shifted back to 

the traditional agrarian society, and led to the modernization of the agricultural 

production technologies (Chong 2002)28. The increased encouragement for domestic 

industries to grow led to a concentration on maximizing profit. This resulted in 

corruption and unethical practices by the companies, eroding the trust that mass 

society had bestowed upon the Indian business class (Sundar 2000)21. The 

government conducted several high profile malpractice investigations against 

corporations (Krishna 1992)29. The ever-widening gap between the rich and poor 

meanwhile brought in fresh demands for more corporate responsibility; and corporate 

interests in social concerns were renewed once again (Sundar 2000)21. For the first 

time, terms like ‘Corporate Social Responsibility’ got prominence. Business leaders 

realized the importance of participation in community development to ensure their 

license to operate and increasingly started to profess and practice social responsibility. 

In 1970s, India began to adopt industrial pollution control measures, and the first set 

of environmental regulations began to emerge (Sawhney 2004)26.  
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The Phases of Corporate Social Responsibility: 

 

Diagram No.1: Phases of Corporate Social Responsibility 
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Philosophical

background:
Responsibilit
y as defined 
in Bhagavad 
Gita, Vedas 
,Upanishads, 
Arthshastra. 

Pre 
independence 
period:
advocated by 
Mahatma 
Gandhi’s 
principle of 
trusteeship and 
egalitarian 
society.

Post 
Independence 
period till 20th

century: 
Companies Act 
1956, the era 
was dominated 
by the 
industrialization, 
liberalization 
and 
globalization.

21st Century:
witnessing 
company’s 
focus from 
profit and 
philanthropy 
to community 
affairs to 
corporate 
community
investments, 
to sustainable 
development.

Triple 
Bottom 
Line: Profit, 
Planet 
,People, 
Creating 
shared 
value 
,Companies 
Act 2013, 
2% of Net 
Profit of 
previous 
three years,



 18 

focus towards labour laws, Environment Standards in developing Countries  there by 

giving birth to a more structured form of social responsibility  where by organizations  

take responsibility for the impact of their activity on customer, employees, 

shareholders,communities and the environment in all respect of Operations. Social 

Responsibility is the responsibility of an organization for the impact of its decision 

and activities on society and the environment through transparent and ethical 

behaviour that is consistent with sustainable development and the welfare of society. 

It also takes into account the expectations of Stakeholders, its compliance with 

applicable law; consistency with international norms of behaviour and integration 

throughout the organization.  

1.7.4 The ‘Modern’ Form of Corporate Responsibility 

The 1980s gradually saw the rise of Indian business houses as players in the global 

market, with large and diversified businesses. This led to higher expectations from the 

corporations to contribute to social agendas, and they usually obliged (Sundar 

2000).1980s also saw the rise of organized grassroots NGOs coming out in support of 

various social and environmental causes, opposing corporations and even government 

projects. The mass (continuing) opposition against the Narmada Dam Project is a case 

in point, which critics fear will displace 200 thousand of people in the Narmada river 

valley (Dreze et al. 1997)30. Gradually, environmental concerns joined the social 

development agenda, culminating in the establishment of The Ministry of 

Environment and Forests in the wake of the Bhopal disaster in 1984. The 

Environmental Protection Act was enacted in 1986, followed by a number of related 

environmental regulations (Divan and Rosencranz 2001)31. Next to the dynamic 

grassroots organizations, the 1980s also saw the dramatic enlargement of the Indian 

business community. Traditional business families such as Tata, Birla, Bajaj were 
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joined by up-and-coming family conglomerates (e.g. The Reliance Group, Ranbaxy, 

TVS) and professionally managed companies (Hindustan Lever, Indian Tobacco 

Company) alike. This growth led to a surge of employment in the private sector, and 

companies adopted various employee development schemes in order to retain talent 

(Sundar 2000)21. The Indian home market finally opened up to the world economy in 

1991, ushering in vast economic reforms (Chong 2002)28 and integrating into the 

global value chains. This liberalization also saw the government officially including 

sustainable development on the growth agenda (Sawhney 2004)26. As a result, 

domestic environmental protection policies to recoup the damage done over the 

previous four decades were formalized in an environmental action plan (Sawhney 

2004)26. India’s accession to the World Trade Organization (WTO) meant that Indian 

firms also strove to meet international benchmarks in their operations, products and 

processes, such as the ISO and SA certifications (Ghoshal et al. 2001)32. Greater 

levels of privatization thus resulted in increased foreign trade, and the meeting of 

international labor, operations and environmental standards. CSR in India thus 

essentially has been practiced as corporate philanthropy over the years, with roots in 

Hindu (Vedic) philosophy, and, subsequently, the Gandhian trusteeship theory.  

The Triple Bottom Line approach to CSR emphasizes a company’s commitments to 

operate in an economically, socially and environmentally sustainable manner. The 

emerging concept of CSR advocates moving away from a “shareholder alone to 

multistakeholder” focus. This would include investors, employees’ business partners, 

customers, regulations, supply chain local communities, environment and society at 

large. 

CSR is having cost invasion aspects to business, whereas CSV is a newer concept 

focusing on increasing the profitability of the company and helps building strong 
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competitive advantage to the company.CSR is a cost to the company incurred in order 

to earn reputation of the company, for which every year the company set a fixed 

amount in its financial budget, giving nonmonetary returns. However, CSV though an 

emerging policy, integrates all the activities of the company to earn returns with 

amount spent taken as investment. CSR is a philanthropic concept while CSV is an 

opportunity based approach, focusing on ripping the advantage from the social 

environment to maximize profit. It helps inheriting social values to business strategies 

so that social obligations and responsibilities of the company can be attained without 

hampering the profitability of the company.  

The concept of Corporate Social Responsibility (CSR) in its present form originated 

in 1950's when Bowen, H. wrote a seminal book “The Social Responsibilities of a 

Businessman” whom Carroll takes to be the father of CSR (Carroll, 1999)33. Since 

then the notion of CSR has come to dominate the society-business interface and many 

theories and approaches have been proposed. From the 1950’s to the present the 

concept of CSR has gained considerable acceptance and the meaning has been 

broadened to include additional components. 

 

1.8 Significance of Corporate Social Responsibility 

Corporate social responsibility is a business idea that stresses the importance of 

keeping the best interests of stakeholders in mind. Earning profit every year and 

taking business to new heights is likely to be the main objective of every enterprise, 

but it is also important to consider the stakeholders in the business as well. However, 

corporate social responsibility is not just about picking a charity to donate every year; 

it is the responsibility of every business to pay back to every stakeholder who is 
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attached with the business directly or indirectly. Now, CSR is understood to be a 

worldwide concern of strategic significance for policymakers and companies.  

Following are the significance of corporate social responsibility: 

 One of the most important reasons to adopt CSR into business strategy is to 

enhance organization’s brand image and reputation. Many researches prove that 

companies who payback to stakeholders enjoys good brand image and reputation 

in public eyes. 

 A good public image in the view of stakeholder is a very crucial marketing asset 

and its importance cannot be underestimated as businesses consider the benefits of 

different stakeholder into their CSR strategy. 

 Corporate social responsibility is helpful in maintaining a strong relationship with 

customer as a customer feels satisfied if company paysback a part of their profit in 

the public interest or in the welfare of society. 

 Corporate Social Responsibility strategy has been constantly connected with 

increase in employee satisfaction, productivity and retention through its well 

organized and transparent business strategy towards all stakeholders. Employees 

feel proud to be associated with the company that has a good public image and is 

continuously in the media for positive reasons. 

It is crucial for corporates to consider the impact of social activities on the firms’ 

financial performance including Profitability. The literature suggested that there is 

significant relationship between CSR and CFP. It builds the trust of investor in the 

company and become more creditworthy. It attracts the investor by exhibiting the 

high profitability for the Company. 

Corporates are not merely profit making institutions. They have a responsibility to 

help out society to overcome their problems. Some of the areas in which corporate 

social responsibility has to be practiced are health, environmental issues, education, 

community and rural development, promotion of art and culture and sports, climate 

change and aid towards relief fund etc.  
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The following DiagramNo.2 Clearly shows some of the practices expected from 

corporate as their social responsibility towards society at large. 

Diagram No.2: Corporate Social Responsibility practices towards Society 
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1.9 Corporate Social Responsibility  in India 

Hon'ble Ex-Prime Minister of India Shri.Lal Bhahadur Shastri presided over a 

national meeting far back in 1965. The meeting emphasized on business 

responsibilities towards itself, its customers, workers, shareholders, the community 

and every enterprise, irrespective of it being a small or large concern if they wish to 

enjoy the confidence and respect of the community and the consumer, and actively 

discharge their responsibilities in all directions, instead of operating in one or two 

groups such as shareholders or workers at the expense of the community and the 

consumers.  

Similar to many western economies, CSR is not a new concept in India. However 

what is new is the shift in focal point from making profits to meeting societal 

challenges.  CSR is usually described in terms of a company considering, managing 

and balancing the economic, social and environmental impacts of its activities. CSR 

measure the impact of a company’s actions on society. It requires a manager to 

consider his acts in terms of a whole social system, and holds him responsible for the 

effects of his acts anywhere in that system.  

According to a report by the Centre for Social Markets for the International Finance 

Corporation (IFC), many leading foreign MNEs and domestic titans, preeminently 

members of the Tata Group, have been model setters on core CSR issues such as 

labour conditions, health and safety, environmental management, corporate 

governance and integrity .Indian families such as Tata and Godrej have a significant 

industry presence and reputation for social responsibility. One of the Tata Group of 

companies, Tata Steel, is the first in the country to produce a corporate sustainability 

report and it administers the only industry town in the world, Jamshedpur, which has 
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received the ISO14001 environmental quality certification. Other companies have 

followed Tata's lead, such as Infosys, Wipro, Ballarpur Industries Limited, Paharpur 

Business Park, Ford India, Samsung India Electronics and Cadbury's India. They have 

all produced environmental and social reports. In recent years, too, some large and 

increasingly image- and market conscious Indian companies have started signing up 

to voluntary international CSR initiatives. The UN Global Compact is a good 

example. There are now some 90 Indian companies which have signed up to 'the 

Global Compact's nine principles on human rights, labour and the environment. IFC 

report stated that the Confederation of Indian Industry (CII) India's Carter, largest 

industry body has taken a lead in promoting CSR among its membership. It has 

adopted a set of Social Principles with UNDP India and has appointed CSR officers in 

its regional offices. This has set a positive example to other industry bodies in India 

such as FICCI (Federation of Indian Chambers of Commerce and Industry), which 

have also held CSR- related events. 

CSR has been gaining increasing exposure in India, and numerous CSR awards and 

conferences have flourished in the recent years. Indian firms have always practiced 

some form of corporate philanthropy since antiquity. However, corporate 

accountability, safety standards, and codes of ethics became overnight issues after the 

tragic incident in Bhopal in 1987. Since India has now emerged as a global player, it 

is very likely that corporations would continue on this path of achieving economic 

sustenance, in the quest of global excellence and dominance the stakeholder theory 

shares particular synergies with the Gandhian trusteeship theory, where the 

community at large may be construed as stakeholders for a company. Therefore, a 

company practicing Gandhian social trusteeship can very well be interpreted as 

following  the principles of stakeholder theory, and vice versa.  However, these 
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philanthropic underpinnings again highlight the precepts of Gandhian social 

trusteeship as the underlying principle of Indian CSR.  

Narayan Murthy Chairman and Chief Mentor of Infosys have always been on the 

forefront of philanthropic activities as a part of CSR. Mr. Narayan Murthy firmly 

underlines the significance of CSR “For benefits of globalization and technology to 

reach to the poor, the private sector, philanthropic institutes and individuals should 

cooperate and establish partnership with Government institutes. This would lift 

millions of our people out poverty, provide them with opportunities and make them 

participating in the process and progress of globalisation. 

 

1.10 Applicability of CSR as per Companies Act 2013 

CSR rules will be applicable from 01.04.2014. Every company including holding and 

subsidiary company and a foreign company {section 2(420} having its branch office 

or project in India has to comply with CSR provisions, if it fulfills the applicability 

criteria 

1.10.1 Legal aspects of CSR as per the Act:CSR u/s 135 of Companies 

Act 2013 

It is Applicable to all the Companies registered with the Registrar of Companies. The 

Applicability is with effect from 1st April, 2014. The conditions are the Company 

should have a profit of Rs. 5 Crores or more or a net worth of Rs. 500 Crores or more, 

or turnover of Rs. 1000 Crores or more in the current financial year. The scope of this 

section 135 extends to cover all companies percentage to spend is 2% of the average 

profits of the preceding three financial years. 
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1.10.2 CSR Activities 

Covered in the Schedule VII of the Companies Act 2013. The schedule contains various 

elementssuch as: 

1] Eradicating hunger and poverty 

2] Promotion of education and employment 

3] Lively hood enhancement projects 

4] Promoting gender equality 

5] Women empowerment 

6] Hostels for women and orphans 

7] Old age homes 

8] Day care 

9] Environmental sustainability 

10] Protection of flora and fauna  

11] Contributions to PM relief fund 

12] Measures to benefit armed forces veterans 

13] War widows and dependents 

14] Promotion of sports  

15] Rural development projects  

The amount has to be spent within a year. If not spent, the reasons are to be disclosed. 

Formation of CSR Committee is mandatory34. 

 

1.10.3 Reasons for Non-Spending 

The CSR provision follows a “comply or explain” approach, which requires the 

company to formulate CSR policy and furnish details of spending of such amount. If 

the company does not have adequate profit or is not in a position to spend the 
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prescribed amount on CSR, the Board is re-quired to disclose and report the specific 

reasons for not spending the amount. 

 

1.10.4 Penalty for Non-Disclosure 

Failure to report CSR spending or the reasons for its non-expenditure shall amount to 

contraven-tion of Section 134 of the Companies Act, and the company shall be 

punishable with fine which shall not be less than INR fifty thousand rupees but 

which may ex-tend to INR 2.5 Million and every officer of the companywho is in 

default shall be punishable with imprisonmentfor a term which may extend to three 

years or with fine which shall not be less than INR fifty thousand rupees but which 

may extend to INR five lakh rupees, or both. 

1.11 Importance of Corporate Social Responsibility 

 

Why the concept of CSR came in? 

It seems to be peculiar how organization run their business by over sighting their 

social responsibility but in today’s time when society is aware of its rights and now 

organizations are expected to contribute something for the betterment of society, 

simply because business enterprises are the creatures of the society, not the opposite 

that is why they must fulfill society’s demand and if they don’t then either society will 

force them to do so through laws or will not permit to survive for long time. Long 

term survival, a dream of an organization can be best served when the management 

assumes its social responsibility and for a long term success it matters a great deal if a 

business enterprise has a favorable image in the public mind35. Therefore, it is 

important for management to consider whether their policies and actions are likely to 

promote the public good and advance the basic values of society. As a business 
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enterprise make use of resources of society and earn from the members of the society, 

it must do something for society. 

 

 

Diagram: 3: How CSR came into force 
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Companies with better CSR profiles could enjoy an exemplary reputation, and may 

attract more investors (van den Brink and van der Woerd 2004)36. In addition, CSR 

adds to brand value creation (Werther and Chandler 2005)37. Brand value and 

reputation are undoubtedly two of the most valuable company assets (van Rekom 

2005)38. Consumers are becoming increasingly aware and informed about companies’ 

CSR values, and it is professed to become the next major element in product 

branding. Corporate goodwill created via CSR activities are invaluable (Murray and 

Vogel 1997)39, with increased customer loyalty (Maignan et al. 1999)40 and positive 

reception to new products (Brown and Dacin 1997)41. Adapting sustainable business 

practices translates into a host of advantages within the firm itself. It can attract better 

quality workforce (Greening and Turban 2000)42 and increase employee 

commitments, leading to low turnover rates and reduced misconduct (Maignan et al. 

1999)40. Efficient uses of resources reduce wastage, and thus the overall operating 

cost decreases. Optimum management of social and environmental capital facilitates 

long-term return on investments and, consequently, boosts the firm’s long-term 

financial performance (Carroll and Buchholtz 2000)43. Therefore, sustainable business 

practices are rewarded with an increase in firm productivity, and enhanced relations 

with the community and government. 
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1.13 Role of CSR in the Socio-Economic Progress of the Country 

 

Over the years, especially after the economic liberalization, Corporate India has 

increasingly played a vital role in the Socio-economic development of the country, 

through their innovative and responsible business practices, as well as conscientious 

CSR initiatives. 

This dynamic has given enormous reach, scale and impact to business and their 

operations-across geographies, cultures and ethnicities. Thus, corporate India has 

today evolved as a major player in nation Building. Keeping this progression in mind 

The Companies Act 1956 has been radically overhauled in the form of the companies’ 

bill 2011 that has been passed by the lok sabha in December 2012 and which became 

the new companies act 2013 effective from 1 April 2014. 

Clause 135 of the bill has for the first time introduced CSR as an activity that every 

company which falls within certain stated financial parameters must report on. A 

company has now become inextricably linked with lives of people and environment 

within which they operate.  The CSR act 2013 seek to create an enabling catalytic 

environment, where in corporate can harness their core competencies and business 

acumen with the freedom to think through and decide their own CSR initiatives. This 

is likely to create a positive impact on the development sector landscape in the 

country in the years to come. 

PSU’s were set up in the country as a part of the state’s social welfare approach 

imbibed in the constitution. They were regarded as institution that would act as 

catalyst for industrial, social and economic growth of the country. Today maharatna’s   

companies compete with Private Sectors on equal footing as commercial entities on 

the Socio-economic responsibility front. The Most important area is creation of 
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livelihood and self sufficiency by providing skill enhancing and training 

opportunities. This will not only meet the needs of the industry but also leads to socio 

economic upliftment of the beneficiaries. 

India is a nation with one of the youngest population profiles in the world. It is 

therefore vital that companies ensure literacy, education, jobs and livelihood 

opportunities for young people, not only for their own benefit but also to contribute 

the needs of an emergent economy. Education, health and employability through 

skilling are critical areas where organization can engage through their CSR Strategies. 

Indian businesses can contribute to cause of skilling by streaming their institutional 

knowledge into skill curriculas, developing master trainer, engaging their employees 

in volunteering efforts around skilling etc, Companies can do these activities with the 

help of NGO’s resulting in higher market relevance of the training as well as better 

equality standards in skill delivery. This would help strengthen the flow of talent in 

their ecosystem. Companies can contribute by up- skilling their trainees by service 

providers such as logistic and transport service. 

Companies can create a common skill delivery infrastructure. Trainees could be 

mobilized from the local population, relevant and contemporary skills delivered and 

jobs and livelihood created. Local migration issues could be minimized and economic 

benefits derived by all involved, even as broader social objectives are met as a 

consequence of CSR. Companies can adopt a village by providing solar power 

training, Computer literacy, education to farmers etc., so village can be uplifted on 

multiple fronts. 

 

  



 32 

Conclusion 

In India, the Concept of Corporate Social Responsibility as is a known fact, is 

essentially practiced as corporate philanthropy over the years, with roots in Hindu 

(Vedic) philosophy, and, subsequently, the Gandhian trusteeship theory. Corporate 

Social Responsibility had inbuilt connection in India. Since India has now emerged as 

a global player, CSR has been gaining increasing exposure in India, and numerous 

CSR awards and conferences have flourished in the recent years. PSU’s were set up in 

the country as a part of the state’s social welfare approach imbibed in the constitution. 

Toady Maharatna’s companies compete with Private Sectors on equal footing as 

commercial entities on the Socio-economic responsibility front. Private companies are 

also doing CSR activities that too on large extent at par with PSU’s and MNC’s. In 

recent years, too, some large and increasingly image- and market conscious Indian 

companies have started signing up to voluntary international CSR initiatives. 

Companies are serving society through the medium of corporate social responsibility 

and it is seen that Corporate Social Responsibility has always been taken care of by 

the companies in India after the Companies Act 2013. As new Companies Act 2013 

has become effective from 1stApril 2014, there is a ray of hope that many companies 

will spend towards CSR activities as per the provisions and standard guidelines 

provided by the Companies Act 2013.    
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Chapter: II 

REVIEW OF LITERATURE AND RESEARCH 

METHODOLGY 
 

This study is an empirical study, which evaluates the performance of Corporate Social 

Responsibility of the select manufacturing companies in India. Profitability is an 

important area for all types of companies and the same is the case of manufacturing 

companies too. Now-a-days company’s sustainability is measured in terms of 

investments made by the companies towards CSR activities. For the corporate  

engaged in manufacturing activities most of them are engaged in CSR activities as 

they are more concerned about society, whether spending on CSR is voluntary or 

compulsory they  are doing CSR activities as their routine work. Now Corporate 

social responsibility (CSR) has become an integral part of business practice. Most of 

the companies are doing CSR activities atleast to nearby societies and sometimes with 

the help of their foundations, companies are doing some help to the needy and 

deserving ones. Most of the companies CSR practices towards Education, Health and 

Sanitation and Rural development because it the real necessity in their area. Company 

contributes towards CSR because company thinks that spending on CSR activities 

may result in increase their next year’s profit to some extent. This empirical study 

attempts to analyse the performance of the companies towards CSR and impact of 

CSR on their profitability. 
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2.1 Review of Literature 

All these studies and the other research could present an outline of reference for the 

current study and provide tips to arrive for the future empirical research to verify 

available findings. In this chapter, the researcher elaborates a review of some of the 

important earlier studies made in alignment with the objectives of the study. 

2.1.1 Literature Review of studies based on Concept of CSR 

Sidney H Jones.1, (1971)conducted a study using secondary data published in 

Fortune 500 of 55 larger companies (1960-1970) covering topics such as air pollution 

control, water pollution control, employee, disadvantaged worker hiring, visual 

pollution control, safety, community involvement, civic, support of education and 

non-company basic research, employee external education and training, community 

involvement urban development and charities and it is found that the leading factors 

in 1960 were support of education, employee education and safety. By 1970, the 

importance was given to pollution control and hiring of the disadvantaged. 

Peter F. Drucker.2, (1973)views that the social responsibility of managers is directly 

related to the power and authority they have. However, integrity, honesty, disclosure 

and responsibility maintain sense only if they reflect on business. Analysis of 

Drucker’s thought leads to two main considerations: (a) it appears very clearly, from a 

traditional point of view, that social responsibility does not simply mean 

“philanthropy”, and that (b) rejecting the functionalist view is not connected to the 

logic of profit. Drucker’s thought is highly realistic, and related to corporate 

management. He states that Business enterprise is an important part of the social 

system. Organizations do not exist in isolation; rather they are inter-related with many 

other elements that make up their environment. However, society is not just the 
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environment of the enterprise. Even the most private of private enterprises is an organ 

of society and serves a social function. 

Keith Davis.3, (1975)has provided five propositions for social responsibility in 

corporations. The first proposition states that social responsibility arises from social 

power. Social responsibility arises from a concern about the consequences of business 

actions as they affect the interests of stakeholders. The second proposition is that 

business has to function as a two-way open system with the open receipt of inputs 

from society and open disclosure of its operations to the general public. The third 

proposition is that social costs as well as benefits of an activity, product or service 

should be thoroughly calculated and considered in order to decide whether to proceed 

with the manufacture of a product or not. The fourth proposition states that the social 

costs of each activity, product or service should be priced into it so that the user pays 

for the effects of his consumption on society. The final proposition is that beyond 

social costs reduction, business institutions as citizens have responsibilities for social 

involvement in areas of their competence where major social needs exist. The author 

thus outlines the basic principles for developing socially responsible policies. 

Sethi.4, (1975) Corporate Social Responsibility is another word, which is very 

prominent among the corporations. Social responsibility- is a sense of responsibility 

and duty. It might also mean to integrate the notion of answerability and 

accountability. He has discussed dimensions of corporate social performance and in 

the process considered corporate behavior as “social obligation”, “social 

responsibility” and “social responsiveness”. According to him, social obligation is 

corporate behavior “in response to market force or legal constraints”. The criteria here 

are economic and legal only. “Social responsibility goes beyond social obligation. 

Social responsibility implies bringing corporate behavior up to a level where it is in 
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compliance with the prevailing social norms, values and expectations of 

performance”. Social responsiveness means “adaptation of corporate behavior to 

social needs”. 

Carroll’s.5, (1979)presented his study which has divided the social responsibility of 

organization into typologies to give direction towards ideal responsibility. Carroll has 

developed a four dimensional conceptual model of corporate social responsibility and 

includes the categories of economic, legal, ethical and discretionary responsibilities. 

The first dimension deals with the social issues involved such as 54 consumerism, 

environmental issues, product and occupational safety and similar issues of social 

responsibility. The third dimension deals with social responsiveness strategies such as 

reaction, defense, accommodation and pro-action. These three dimensions are 

combined together in the model which can help managers to conceptually understand 

the level of their social responsibility and improve upon it to develop socially 

responsible stakeholder policies. Carroll explains that discretionary, philanthropic 

responsibilities are not mandatory or required by law and not expected of business in 

an ethical sense.They are becoming increasingly strategic in that such contributions 

towards solving society’s problems enhance corporate image as well as its strong hold 

on the market. 

P.R. Sengupta,6. (1988)conducted a study on 25 public sector undertakings for the 

year 1984-85 to review the pattern of social investments and expenditures on social 

responsibility practices and to examine their relationship with some of the 

organizational correlates. He concluded that both social investment and recurring 

expenditure on social responsibility practices vary from enterprise to enterprise and 

such variations are likely to be due to the size of the company. 



 41 

Manmohan Singh.7. (2007)In a modern, democratic society, business must realize its 

wider social responsibility. The time has come for the better-off sections of our 

society to understand the need to make our growth process more inclusive to 

conspicuous consumption, to save more and waste less, to care for those who are less 

privileged, to be role models of probity, moderation and charity. Indian industry must, 

therefore, rise to the challenge of making our growth process both efficient and 

inclusive. If those who are better off do not act in a more socially responsible manner, 

our growth process may be at risk, our polity may become anarchic and our society 

may get further divided. 

2.1.2 Review of Studies Based on CSR and Financial Performance 

Moses L. Pava, Joshua Krausz, 8(1996)theyaimed to enlighten the relationship 

between corporate social responsibility and traditional financial performance, through 

examining long-term financial performance they used The Council on Economic 

Priorities ratings, based on an assessment of 12 specific CSR components as a 

measurement of corporate social responsibility and then put the criteria for 

measurement of the financial performance depend on market base, accounting base, 

measure of Risk, Other firm specific characteristic. They took 53 company listed in 

Council on Economic Priorities (CEP) and compared the financial performance of this 

group with another group as a control sample, which is similar in both size and 

industry, and they found a little evidence to suggest a positive association between 

corporate social responsibility and traditional financial performance. 

Sandhu, S. H. and Kapoor, S, 9 (2005) studied the relationship of CSR and financial 

performance by using correlation and regression analysis of 20 leading companies in 

India for the period of 2000-03. They observed that there was no significant 

relationship between CSR and financial performance of these companies. 
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Cheruiyot, F. K, 10 (2010) carried out a research to establish the relationship between 

corporate social responsibility and financial performance of firms listed at the Nairobi 

stock exchange. This was a cross sectional study of all the 47 listed companies in the 

NSE’s main segment as on 31stDecember 2009. Using regression analysis, he sought 

to establish the relationship between the CSR index and financial performance 

measured in terms of the return on assets, return on equity and return on sales. His 

conclusion was that there was a statistically significant relationship between CSR and 

financial performance. 

Abdur Rouf,11 (2011)he Studied the Corporate Social Responsibility disclosure of 

listed companies in Bangladesh in his exploratory study he investigated the extent and 

nature of Corporate Social Responsibility disclosure and corporate annual report of 

listed companies in Bangladesh and examined the association between corporate 

governances attributes and corporate social responsibility disclosure level of listed 

companies in Bangladesh.Data are taken from annual reports of 2007 of the listed 

companies of Dhaka Stock Exchanges. He tried to examine the relationship between 

corporate attributes and firm-specific factors and corporate social responsibility 

disclosures. To analyse he used ordinary least squares regression model to examine 

the relationship between explanatory variables and corporate social responsibility 

disclosure and un-weighted relative disclosure index to measure voluntary disclosure. 

The extent of CSRD level is measured using 39 items of information. The result 

shows a positive association between proportion of Independent Directors (INDs) and 

Corporate Social Responsibility Disclosure (CSRD). But, size of the firm does not 

affect the level of corporate social responsibility disclosure. Control variables suggest 

that Board Leadership Structure (BLS), Board Audit Committee (BAC) and 

Percentage Return on Equity (PROE) are positively associated with company’s 
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corporate social responsibility disclosure (CSRD). The result shows that a higher 

proportion of independent non-executive directors on a board are positively related to 

the level of corporate social responsibility disclosure but the extent of corporate social 

responsibility disclosure is negatively related for firm’s size. The study used the 

disclosure index to measure corporate social responsibility disclosure on a sample of 

93 listed companies of Bangladesh. The results of the study further showed that the 

extent of corporate social responsibility disclosure is negatively related for firm’s size. 

Bhunia, A, 12 (2012)investigated the relationship between CSR and firm’s financial 

performance of the firms listed in Sensex of Bombay stock exchange for the period 

from 2008 to 2011 by using descriptive statistics and regression statistics of Hausman 

test model. The result showed a positive relationship between CSR and financial 

performance. The author observed that the firms did not conduct CSR activities at a 

satisfactory level. The author pointed out that the positive effect of CSR on the firm’s 

financial performance has been reduced by the financial crisis in 2008. 

Cyrus Iraya Mwangi,Oyenje, Jane Jerotich, 13(2013) this study sought to establish 

the relationship between corporate social responsibility practice and financial 

performance of firms listed in the manufacturing, construction and allied sector of the 

Nairobi Securities Exchange. Only 10 companies in the sector being studied. 

Secondary data was obtained from the audited financial reports of the companies for 

the period from 2007 to 2011. Corporate social responsibility score was obtained 

using content analysis of reports of the companies on various components of 

corporate social responsibility as reported in their audited financial reports. A multiple 

regression model was established to determine the relationship between the two 

variables. Control variables of manufacturing efficiency and capital intensity were 

also introduced in the regression model. The results indicated the existence of a 
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relationship between the independent variables (corporate social responsibility score, 

manufacturing efficiency and capital intensity) used in the model and the dependent 

variable (return on assets) the results of the study also showed that there was an 

insignificant positive relationship between corporate social responsibility practice and 

financial performance. Financial performance and manufacturing efficiency was 

found to have a significant linear inverse relationship. 

John Enahoro, John Akinyomi and E. A. Olutoye (2013),14investigated the 

correlation between CSR and firm’s financial performance with a sample of 20 

Nigerian Manufacturing firms for the year 2002-2011. By using correlation and 

regression analysis, they have concluded that there is a significant relationship 

between CSR and profit before tax and turnover. They have remarked to increase 

investment in CSR activities to have a better financial performance in long run in 

Nigerian Manufacturing companies. 

V.L. Govindrajan and S. Amilan (2013),
15they made a study on linkage between 

corporate social responsibility initiatives with financial performances. They have 

taken into consideration only Oil and Gas Industry because it is one of the highly 

polluting industries. the researchers have taken a sample of 12 companies from Oil 

and Gas industry which are included in the BSE 200 Index and also ranked by 

Karmayog (an NGO, which measures the Corporate Social Responsibility activities of 

the Indian companies in India) to analyze the linkage between Corporate Social 

Responsibility (CSR) Initiatives with Financial as well as market Performance. Their 

study was based on secondary data, collected from PROWESS a data base of CMIE. 

They analysed the year-wise level of Corporate Social Responsibility initiatives of 

selected company. Corporate Social Performance disclosure scores for each selected 

company has been calculated based on the Karmayog ratings of Corporate Social 



 45 

Responsibility activities. They Calculated Corporate Social Performance score of a 

company, for which three key parameters, were considered. They are, Corporate 

Social Responsibility ratings given by Karmayog –the company's allocation of fund 

for Corporate Social Responsibility activities in the Budget and finally the area of 

focus made by the company in their Corporate Social Responsibility activities or 

involvement. In their study they categorized the Corporate Social Responsibility 

Activities into Healthcare, Education, Environment, Rural development and Other 

Community development activities. They calculated the score on Corporate Social 

Responsibility initiatives, and analysed the relationship between Corporate Social 

Performance Score and selected financial parameters such as Total Assets, Net worth, 

EPS, Profit before Tax and Debts. All the variables of the selected companies have 

been tested with one way Anova, Chi-Square, Karl Pearson's correlation for its 

validity. Their study concluded that there is no any significant difference between 

Corporate Social Responsibility Budget and Corporate Social Performance Score 

further they arrived at conclusion that Corporate Social Performance Score and Total 

Income has significant association all over the periods. The Karl Pearson's correlation 

coefficient between Corporate Social Performance score and Total Assets has 

positively correlated and there has been significant correlation between Corporate 

Social Performance score and Total Assets.  Corporate Social Performance Score has 

significant relationship with profit before tax Debts and Corporate Social Performance 

Score are highly correlated in this industry and  Corporate Social Performance Score 

and Earning per share in this industry has significant relationship and at last  authors 

concluded that Corporate Social Responsibility initiatives has certain impact on 

financial performances of this industry. 
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Asatryan Roman, Brezinova Olga(2014),16throughtheir paper, contributed towards 

the knowledge ofCorporate Social Responsibility (CSR) initiatives of businesses and 

its ability to influence their financial performance. Consequently, the main objective 

is to examine the relationship between CSR and financial performance in the airline 

industry in Central and Eastern Europe. The paper does not attempt to establish 

causality between CŚR and financial performance. The paper attempts to contribute to 

the existing knowledge in the field by examining the extent to which CSR relates to 

financial performance of airline firms. A sample of 20 audited financial statements of 

airline firms were selected randomly. The study analyzed the impact of CSR activities 

on the financial performance of firms. The Return on Equity (ROE) and Return on 

Assets (ROA) were used as indicators to measure financial performance of firms 

while the independent variables were Community Performance (CP), Environment 

Management System (EMS) and Employee Relations (ER). The study found that 

there is a significant positive relationship between CSR initiatives and financial 

performance measures.  

Samra Kiran, Shahid Jan Kakakhel and Farzana Shaheen(2015), 17the purpose of 

this study was to find the impact of Corporate Social Responsibility (CSR) practices 

on the financial performance of the Pakistani firms. The sample data includes 10 

companies of Oil & Gas sector, listed on the Karachi stock exchange for the period 

2006-13. The data was collected from annual reports of these companies. Variables 

include, CSR spending of the company, net profits, net profit margin and total assets. 

The correlation and regression tests were conducted The results suggest a positive 

correlation between CSR and net profit and net profit margin on the other hand 

negative correlation was found between CSR and total assets, but an insignificant 

impact of CSR activities on profitability of the firm. 
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Yadav, M.P. and Gupta, M. (2015), 18aimed at seeing the influence of CSR activities 

on financial performance of 5 private companies in India such as Tata Steel, RIL, 

Mahindra & Mahindra, Infosys and Larsen & Toubro for the year 2010-14. They have 

taken return on net worth, profit before tax and EPS as the financial performance 

indicators. With the help of regression analysis and ANOVA, they pointed out that 

CSR has an insignificant relationship with return on net worth but it has a positive 

relationship with EPS of these companies. 

2.1.3 Review of Studies based on Corporate Social Responsibility 

Practices of the Companies 

Alok Kumar Mathur and Aditi Vyas (2012),19in their study highlighted the 

importance of CSR, its role in the pharmaceutical sector and the social initiatives 

taken up by some of the pharmaceutical companies in varied dimensions. It has come 

to the fore that the pharmaceutical companies are making considerable contribution to 

the society in varied spheres, in particular, environment. Other areas of corporate 

social responsibility are health, education, community care, livelihood & skill 

development, etc. the study is purely based on secondary data. The information 

contained in this paper has been gathered through company website, web and by 

referring different books. Five pharmaceutical companies were selected for the study 

and it was found that pharmaceutical companies are actively involved in social 

activities or responsibilities other than profit making. 

Sarita Moharana (2012),20attempts to highlight some of valuable social initiatives 

taken by ESSAR at Paradeep as well as some of the valuable suggestions to highlight 

the CSR activities. In her paper both primary data and secondary data were analysed. 

Primary data was collected on personal interaction with HR executive who is dealing 

with CSR activities at Paradeep. Secondary data was collected from the company’s 
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annual reports, Diary of ESSAR, Magazines, Company’s website and from some 

journals which are dealing with CSR activities. Apart from concentrating on steel, 

minerals, energy, oil ESSAR takes adequate steps in case of health, education, and 

empowerment of women in Paradeep. It is observed from this case study that ESSAR 

has gone beyond mere charity and made attempts in association with various Self 

Help Groups (SHG) and Non-Government Organizations (NGO) to make local 

community people self-independent. 

P. D. Jose,Saurabh Saraf (2013),21studied Corporate Sustainability Initiatives 

Reporting of India’s most valuable companies.They analysed the sustainability 

initiatives of India’s top 100 companies across multiple variables related to 

sustainability. The companies were rated by Business Today 500 (BT 500) in 2010. 

For managing and analysing the data, the companies were classified into 15 different 

sectors across 24 variables.  The study revealed significant variance in reporting 

across sectors as well as on the variables reported. The highest reported variables 

were related to corporate governance, followed by those related to CSR initiatives and 

measures to improve operational efficiency. Most initiatives i.e, 70% of the 

companies studied, focused on four core CSR areaseducation, healthcare, community 

livelihood and infrastructure development. Operations-related measures included 

resource conservation (energy, water, paper) and waste management (emissions, solid 

waste, water). Less than 20% of the companies that were surveyed currently disclose 

information on sustainability issues related to the supply chain. The sectoral 

differences in reporting were also striking. The cement, metals and mining, electric 

utilities and information technology sectors outperformed the other sectors on most 

indicators. The realty, telecom and TV, pharmaceuticals and banking and finance 

sectors had not disclosed as much as the other companies reported. 90% of the 
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companies stated that they either had developed or followed externally specified 

codes of conduct or internal governance policies.25% of the companies had published 

reports based on widely recognised initiatives, such as the Global Reporting Initiative. 

Disclosures on CSR finances and donations were also low. 

Rajani Bhalla (2013),22 study was confined to various dimensions, features and the 

impact of CSR on the Indian Corporate Sector i.e. TATA Consultancy Services, Coca 

Cola India, BHEL and Wipro. She studied the practices followed by select companies 

in the field of CSR for attaining sustainability. The time period considered by 

researcher was from 2009-2012. The outcome of her study shows that the companies 

under study are following the CSR practices in many fields like Education, 

Community development, Environmental Protection, Energy Conservation, Waste 

Material Management, Health Management, Waste Management etc. and are trying to 

encourage CSR awareness among different parts of the society. 

Ramendra Singh and Sharad Aggarwal (2013),23 discussed the broad patterns of 

CSR Practices among top 200 Indian corporation which are categorized in “A” 

category by Bombay Stock Exchange (BSE) Variables used by them in their study are 

education, health,community welfare, entrepreneurship development, market place  

and environment and rural development. They have used content analysis technique in 

their study. In their study they observed that most firms have adopted the same sectors 

for CSRe.g. Health care or education and then they spend CSR budgets on a project to 

project basis like health camp, adopting village, building road etc. 

Chandaniaswal and Poojarani (2014),24in their studyfound out the factors which 

influenced the practice of CSR in Indian Companies and also the factors which are 

most frequently undertaken in corporate annual reports, sustainability reports, 
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corporate governance. Their study made an attempt to know whether the size of the 

company affects CSR activities or not. Taking this into consideration, the authors 

studied the sustainability reports of top 50 selected Indians companies and determined 

the effect of size of the company i.e. natural log of Total assets on CSR score which is 

calculated by using 12 sustainability variables such as water, electricity, education, 

women empowerment, rural development, global compact, sustainability, employee 

welfare, HIV aids, disaster, health & safety, waste management and used regression 

analysis technique. By analysing the company’s sustainability reports authors 

concluded that HIV aids, disaster, electricity are to be focused more as they are in 

demand to contribute into particular variables. Companies are paying more attention 

to education, sustainability, rural development and health & safety which is the 

demand of the current scenario. The study concludes that size and CSR score are 

significant to each other. 

Gupta, L. Kalpeshkumar and Arora, Rachna. (2014),25 extensively researched 

existing CSR practices executed by Public Sector Enterprises in India. They have 

taken 5 Maharatna companies and 2 Navaratna companies for the study. They 

concluded that more or less all Maharatna and Navaratna companies do the same type 

of CSR practices and they are doing a very good job regarding CSR. They 

recommended that collective effort of Government and private players will surely 

achieve the desired level of CSR activities in companies for the better improvement of 

society. 

Babita Kundu (2015),26studied corporate social performance of selected companies 

with respect to sustainability reporting guidelines given by Global Reporting 

Initiatives (GRI).Her study tried to know the corporate social performance practices 

of metal and mining sector companies. Data of three financial years i.e. 2010-11, 
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2011-12 & 2012-13 from annual reports and sustainability reports of selected 

companies namely, Coal India, Steel Authority of India, Tata Steel Ltd., Hindalco 

Industries are collected. She made a comparative analysis of selected companies on 

the basis of social performance disclosure as per sustainability reporting social 

performance indicators given by GRI &the amount spent for fulfilling corporate 

social responsibility. Statistical tools such as Percentage, Mean, Anova and Rank have 

been used. Companies have been ranked on the basis of corporate social performance 

activities and CSR expenditure. Her study concluded that the highest profit making 

company is not necessarily the most responsible company in relation to social 

performance and sustainability reporting. It may be possible that companies having 

more profit are spending less % of their profit on CSR activities.  She 

Furtherconcluded that for becoming a more responsible company, the company’s size 

and its earning do not matter a lot. The only thing that matters is the company’s 

intention for doing something for the betterment of the society.  

B Charumathi, Padmaja Gaddam, (2015),27 made an attempt to understand the 

status of CSR initiatives and practices made by Maharatna Central Public Sector 

Enterprises (CPSEs) in India by measuring their CSR disclosure. For this, an original 

Corporate Social Responsibility Disclosure Index for Maharatna Central Public Sector 

Enterprises (CSRDI - MRCPSE) was constructed and used. The required data for the 

period of five years from 2010-2011 to 2014-15 was collected from the annual reports 

of Maharatna companies using content analysis. It is found that the Maharatna CPSEs 

focus their CSR initiatives in the areas of education, environment, health and 

community and rural development as well as the capacity building and skill 

development. It is also found that there is a significant year-wise and indices- wise 
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difference in the CSR Disclosures of Maharatna Central Public Sector Enterprises in 

India.  

B. Charumathi, Padmaja Gaddam (2015),28 their present study has made an attempt 

to understand the status of CSR initiatives and practices made by Navratna Central 

Public Sector Enterprises (CPSEs) in India by measuring their level of CSR 

disclosure. For this, an original Corporate Social Responsibility Disclosure Index for 

Navratna Central Public Sector Enterprises (CSRDI – NRCPSE)) was developed and 

used. The sample for this study includes 16 Navratna Central Public Sector 

Enterprises (NRCPSEs) which are part of BSE PSU Index. The required data for the 

period of five years from 2010-2011 to 2014-15 were collected from the annual 

reports of Navratna companies using content analysis. It also finds the year wise, 

company-wise and Indices-wise differences in the CSR Disclosures of Navratna 

Central Public Sector Enterprises in India. The information disclosed for each of the 

variable is obtained by studying the contents of the annual reports of select 

companies. This study used ANOVA to find the company-wise, year-wise, Indices 

wise differences in the level of CSR disclosures by Navratna CPSEs. There is a 

significant year-wise difference in CSR initiatives and disclosure of Indian Navratna 

Central Public Sector Enterprises in the areas of health, environment & sustainability 

development, rural and community development. This shows that the Navratna 

companies are improving over the years on all areas of CSR activities. There is a 

significant sub-indices difference in CSR initiatives and disclosure of Indian 

Maharatna Central Public Sector Enterprises. This shows that the Navratna companies 

are concentrating on different areas for CSR activities. There is a significant 

company-wise difference in CSR initiatives and disclosure of Indian Navratna Central 

Public Sector Enterprises in the areas of health and education. This shows that the 



 53 

navratna companies are concentrating on the similar activities and they can focus 

more on other areas of CSR and disclose similarly as they are subject to Department 

of Public Enterprises Guidelines. 

Nisha Single,R. Arora (2015),29basically at examiningsocial disclosure practices of 

22 Indian manufacturing units belonging to different industries. The study examines 

the social disclosure practices of 22 manufacturing companies belonging to four 

industries namely consumer goods, pharmaceuticals, industrial manufacturing and 

energy. The companies have been selected from CNX 100 index of NSE. The data has 

been collected from secondary sources. The study is based on 18 voluntary items of 

Corporate Social Disclosure Index. The social disclosure practices have been 

examined corresponding to years 2008-09 and 2013-14 which represent negative and 

positive sentiments of market respectively. It has been empirically tested whether 

there is any significant difference in social disclosure scores of companies with regard 

to market sentiments. 

Sheevangi Tiwari, R.C.Dangwal (2015),30their paper tried to emphasis on various 

initiatives taken by the banking sector with respect to CSR practices and its reporting 

along with sustainability. The main purpose of the study was to examine the CSR 

activities carried out by the Indian banking industry. The study was based on the 

secondary data taken from the banks’ official websites for the year 2010-11 to 2014-

15. On the basis of convenience sampling, 3 public sector banks, 3 private sector 

banks and 3 foreign sector banks were selected for the study. For the purpose of 

checking the CSR initiatives taken by the banks, variables selected for the study are 

sponsorship of events, donations, expansion of branch in rural areas, priority sector 

lending, environmental protection policy, women empowerment, new initiative for 

CSR, financial literacy, educational, agricultural and health policy. The analysis 
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reveals that though the Indian banks were implementing efforts in the CSR area but 

there is still a large gap in their CSR policy and reporting practices that requires more 

regulations. The public sector banks have overall highest contribution in CSR 

practices and reporting. Private sector banks tries to  enhance their reputation by 

implementing CSR activities in their business performance as a result of listing 

agreement under Clause 49 but foreign banks are still lagging in this area. The study 

also revealed that, some banks are conveying false disclosures and manipulating their 

efforts for socio-environmental concerns. Most of the banks use CSR practices as a 

trophy in their marketing strategies and implement it in an ad-hoc manner and they 

also not certified the actual value they spend on their CSR activities. 

2.1.4 Review of Studies based on Corporate Social Responsibility and 

Performance by Ownership and area of operations 

Singh and Ahuja(1983)31conducted a study on corporate social disclosure among 

public sector companies in India.They found that corporate social disclosure practices 

varied among companies. It was also revealed that the age of a company does not 

have a significant influence on corporate social disclosure items such as net sales but 

the size of the companies in terms of total assets, does have a positive impact on 

social disclosure. 

Nidhi Sharma and Babita Kundu (2014)32 explored CSR initiative of selected 

private and public sector companies in India.The sample of 20 companies (10 public 

sector and 10 private sector) has been selected from different sectors i.e., Oil and Gas, 

Power and Electricity, Chemicals and fertilizers, Heavy electrical and engineering, 

Metal and Mining. The data was collected by them through websites, Annual Reports, 

Sustainability Reports and Business Responsibility Reports of selected companies. 

The statistical tools such as mean, standard deviation, rank, t-test were used. The 
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findings of their study gave an insight into the CSR practices and fund utilization by 

selected companies on the basis of parameters given by Ministry of Corporate 

Affairs,India. All selected companies were focusing in relation to initiatives but few 

companies were spending as per norms.  

Vivek Wankhade (2014)33examined the corporate social responsibility spending of 

the Indian companies. His study also focused on the comparative analysis of 

Corporate Social Responsibility spending as a percentage of profit after tax earned by 

the companies & the transparency score of the Public & Private sector companies.He 

has done his study based on the secondary data which was collected by him from 

annual reports of the companies & from the Forbes magazine for the financial year 

2011-12. For comparing the corporate social responsibility spending as a percentage 

of Profit after tax of Public sector companies & Private sector companies a sample of 

16 Public Sector companies & 20 Private Sector companies is chosen. To compare the 

transparency score of a sample of Public sector companies &Private sector 

Companies, 32 Public sector companies & 48 Private Sector Companies were chosen. 

He used z –Test on CSR Spending of Indian Companies and T-Test on CSR Spending 

of Public Sector Companies & Private Sector Companies z-Test On CSR 

Transparency Score of Public Sector Companies & Private Sector Companies and 

concluded that the Corporate Social Responsibility spending of the Indian companies 

is not equal to 2 %of the profit after tax in the financial year. Further, there is no 

significant difference in the corporate social responsibility spending as a percentage 

of profit after tax of the Public Sector Companies & Private Sector Companies. It also 

shows that there is no significant difference in the CSR Transparency score of the 

Public Sector Companies& Private Sector Companies. 
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Hema Verma, Selvalakshmi M. Neeta Jain. (2015)34analysed Corporate Social 

Responsibility expenditure of the ten largest and most powerful companies in India 

prior to the implementation of CSR provisions of Companies Act 2013.These 

companies were selected from the 2013 Forbes Global 2000 list. CSR expenditure by 

these companies was compared with the provisions of the Companies Act, 2013 to 

assess whether they were fulfilling the spending norms now prescribed or will they 

have to scale up their CSR programs significantly to meet the requirements of the new 

Act and the provisions of Companies Rules, 2014 which came into effect from April 

1,2014. They tried to compare CSR rankings and Forbes ranking of top ten Indian 

Companies and studied the role of private and public sector in terms of 

expenditure.They found that Tata Motors CSR expenditure is equal to the total 

expenditure of all other nine companies put together. There may be some correlation 

between the size of companies and their percentage CSR contributions. From their 

Studies they suggested that large corporations are precursors to CSR commitments in 

a society and hence, mandatory CSR spending in large companies is likely to 

positively influence CSR in smaller companies. 

Inder Pal Singh and Tej Inder Pal Singh (2015)35 analysed the Corporate Social 

Responsibility(CSR) activities carried out by public and private sector banks in India. 

The study was done with  the help of secondary data and the variable used by them in 

the study were  Rural branch expansion, Priority sector lending, Environment 

protection, Community welfare and Women welfare, new initiative related to CSR, 

Education and Farmers welfare. The main finding of the study was that the public 

sector banks were giving more contribution than private sector banks but private 

sector banks were providing better service to customers. Environment factor is being 

ignored by both selected public and private sector banks. 
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Ramesh K.V.(2015)36 He made a study on CSR performance in India,in which he 

tried to study the CSR spending of PSUs & Private companies, Performance, 

transparency score and to recommend suggestions for improving CSR initiative by the 

com-panies. The main objectives wereto study the CSR spending of PSUs and Private 

Companies in India,to analyze the CSR performance of top companies in India,to 

study the transparency Score of top companies in India. Data was secondary data 

collected through journals, articles and annual report data from a sample of 5 

Maharatna PSUs, 16 Navaratna PSUs, top 10 Private Companies and 25 top 

companies among top 100 companies in India.He concluded that most of the 

companies spend below 2% of average PAT towards CSR activities.  Most of the 

companies scored less than 10 Transparency Score. All the companies are to be 

motivated to spend at least 2% of average PAT towards CSR activities.  All the 

companies are motivated to disclose their spending on CSR activities.  

2.1.5 Review of Studies Based on CSR and Profitability 

Chitta Ranjan Sarkar, Kartik Chandra Nandi (2011),37 attempt to make an 

empirical study of Hindustan Petroleum Corporation Ltd. (HPCL) for measuring the 

performance from 1999-2000 to 2009-10 through generation of value added, 

application of value added, various ratios relating to value added reporting and with 

the help of some statistical techniques. The analysis of this study clearly signifies that 

the management of the company has not only improved its profitability but has also 

fulfilled its responsibility towards the society at large. Simple statistical techniques 

i.e. Mean, Coefficient of Correlation, Growth Rate and Regression Analysis have 

been used and also statistical test like‘t’-test has been applied in the appropriate 

places. The analysis of study clearly signified that the management of the company 
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has not only improved its profitability but has also fulfilled its responsibility towards 

the society at large. 

Abul Kalam (2012),38he made a study on Corporate Social Responsibility and its 

impact on corporate profitability of select private commercial banks in Bangladesh in 

which he investigated the linkage between Corporate Social Responsibility (CSR) and 

Profitability. Themain objective of his study was  to analyze the CSR activities and its 

impact on financial performance of the selected banks operating in Bangladesh and to 

investigate the relationship between CSR and profitability of the selected commercial 

banks.8 banks were selected for the study.The selected banks were Eastern Bank 

Limited (EBL), Bank Asia Limited (BAL), Dutch Bangla Bank Limited (DBBL), 

Pubali Bank Limited (PuBL), Trust Bank Limited (TBL), NCC Bank Limited 

(NCCBL), South East Bank Limited (SEBL) and Brac Bank Limited(BBL). He has 

presented the CSR activities of different selected banks from year 2007 to 2010. 

Moreover, simple regression model and Pearson’s correlation matrix were mainly 

used to examine the impact of CSR investments, t-test was also used in the study He 

considered CSR as an independent variable and Return on Asset(ROA), Return on 

Equity(ROE) and Earning Per Share (EPS) as dependent variables. A simple 

regression analysis is performed to investigate the relationship between Return on 

Asset (ROA), Return on Equity (ROE) and Earning per Share (EPS) and Corporate 

Social Responsibility his study found that there is a significant negative relationship 

between CSR and ROA and there is no relationship among ROE, EPS and CSR. 

Babalola Yisau Abiodun (2012),39he examined the relationship between corporate 

social responsibility and firms’ profitability in Nigeria.  His study depends mainly on 

secondary data, which was obtained from the ten (10) randomly selected profitable 

firms on the Nigerian Stock Exchange. There annual reports and financial summary 
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between “1999-2008” i.e. ten (10) years period. The selected firms are Nestle Plc, PZ 

Plc, UAC Foods Plc, Flour Mills, Cadbury Nigerian Plc, Unilever Plc, May and Baker 

Plc, Nigerian Bottling Company, Northern Nigerian Flour Mill Plc and Pepsi.  He 

examine Impact of Corporate Social Responsibility on the Profitability of Firms in 

Nigeria, the study employed econometric method in formulating a regression model 

which would be analyzed through the use ordinary least square regression (OLS). He 

makes use of ordinary least square regression (ANOVA) to analyze the relationship 

between the two variables i.e.Turnover with their investment in social responsibility 

and Profit after Tax and Corporate Social Responsibility of the selected company. 

Findings from analysis shows that the amount committed to social responsibility vary 

from one company to the other. The data further revealed that all the sample firms 

invested less than ten percent of their annual profit to social responsibility. However, 

the Empirical analysis above depicts that negative relationship exists between firm’s 

performance measure with profit after tax and investment in social responsibility 

which shows that there is inverse relationship between the two variables (PAT and 

CSR).  His study concludes that profitable organizations in Nigeria do not invest 

much in corporate social responsibilities and this has tendency to threaten their long 

run existence. 

Folajin, Oyetayo.O; Ibitoye, Oluwaseun.T and Dunsin, A.T. (2014)40examined the 

liaison between CSR and the profitability of United Bank of Africa (UBA) for the 

period of 2006-2012. By using OLS regression model they founded that CSR have a 

negative impact on bank’s profitability in short term but it may have a positive impact 

on net profit in long run. They recommended that Government should have some 

policy regarding CSR and build up some mechanism and institutions for the 

implementation of CSR. 
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Hilmi Farizan Hakimand Anggoro Budi Nugroho (2014)41they done their research 

to find out the effect of Corporate Social Responsibility expense to Corporate 

Profitability (ROA) and Stock Return.  the main objective of their study was  to find 

out the impact of Corporate Social Responsibility (CSR) expense towards company 

profitability (ROA) and stock return in each different business sectors they used 

research used purposive sampling to select the companies. The company that became 

the sample in this study is 45 companies listed on the Indonesia Stock Exchange 

period Q1 2009 to Q1 2014, the best nine companies in different business sectors, 

both private and state-owned enterprises. Data used in this study was the documentary 

data, quarterly financial reports of the company. In this study, there are two dependent 

variables and one independent variable. The dependent variables are profitability 

(ROA) and stock return. The independent variable is CSR expense. The results of this 

research are that CSR expense has a positive significant effect toward profitability 

(ROA) in six companies (LSIP, INTP, ASII, UNVR, PGAS, and BMRI), has a 

negative significant effect toward profitability (ROA) in three companies (PTBA, 

LPKR, and UNTR), and CSR expense has a positive significant effect toward stock 

return in all nine companies (LSIP, INTP, PTBA, ASII, UNVR, LPKR, PGAS,BMRI 

and UNTR). 

Ikharehon, Idialu Julius (2014)42 investigated the influence of CSR on firm’s 

profitability of eighty six companies in Nigeria for the period 2003-2012. The result 

showed a negative affiliation between CSR and firm’s profitability. The author 

recommended that awareness of CSR should be increased among various stakeholders 

and business to understand the necessity and advantages of CSR. He suggested that 

Government should develop a relevant CSR policy and build up an effective 



 61 

regulatory authority to implement all guidelines of CSR and carry on the progress of 

CSR 

M. Shoukat Malik, Muhammad Nadeem (2014)43The main purpose of their study 

was to investigate the impact of Corporate Social Responsibility on the Financial 

Performance of banks in the service sector of Pakistan (Only multinational banks 

from banking sector operating in Pakistan). Sample size for this study is eight banks. 

The study was conducted on the basis of secondary data. For the purpose of data 

collection, annual reports were used. The study was quantitative in nature as the 

results and final findings were based on data collection from annual reports. The data 

was obtained from the annual reports issued by the banks during 2008-2012. To verify 

the relationship between EPS, ROA, ROE, Net Profit and CSR, regression model was 

used. The results show that there is lack of CSR in Pakistan and the regression model 

shows that there is positive relationship between profitability (EPS, ROA, ROE, and 

Net Profit) and CSR practices. The Financial institutions which implement CSR in 

their operations earn more profit for the long term periods. 

Odetayo,T.A,Adeyemi,A.Z.,Sajuyigbe,A.S.(2014)44their study was an empirical 

investigation of corporate social responsibility and profitability of Nigerian banks. 

Data with regards to corporate social responsibility and profit were collected from 

annual reports of select six banks, First Bank of Nigeria Plc, Union Bank of Nigeria Plc, 

United Bank for Africa Plc, Bank Plc, Guaranty Trust Bank Plc and Eco Bank Nigeria 

Plc. for the period of 10 years (2003 – 2012). Simple regression analysis was 

employed as a statistical technique to analyse data collected using STATA 11. The 

regression results revealed that there is a significant relationship between expenditure 

on corporate social responsibility and profitability of Nigerian Banks.The study 

concluded that Nigerian banks recognized the importance of corporate social 
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responsibility for sustainable development and they are performing their obligation to 

the society. But little amount were spent on social responsibility, if compared with 

profit generated by the banks. Collectively, regression of CSR and Profit after Tax of 

Six select banks indicated that increase in expenditure on CSR has positive impact on 

the profitability of the banks. 

Amalendu Bhunia, Lakshmi Das (2015)45in their study, investigated the impact of 

corporate sector responsibility on the firm’s profitability of seven Maharatna 

Companies in India.Their study was based on secondary, time series yearly data 

collected from annual reports of the seven Maharatna Central Public Sector 

Enterprises in India for the period from 2003-04 to 2012-13. Seven Maharatna Central 

Public Sector Enterprises in India included Bharat Heavy Electrical Ltd. (BHEL), 

Coal India Limited (CIL), Indian Oil Corporation Ltd. (IOCL), Gas Authority of India 

Ltd. (GAIL), Oil Natural Gas Corporation (ONGC), National Thermal Power 

Corporation (NTPC) and Steel Authority of India Ltd. (SAIL). The study considered 

corporate social responsibility expenditures, profit after tax and earnings per share as 

variables. In the course of analysis, correlation, simple regression and multiple 

regression test methods have been used. They found out that there is a impact of 

corporate social responsibility on firm’s profitability. The findings of the study 

showed that profit after tax is negatively associated with corporate social 

responsibility in case of BHEL, IOCL and ONGC but this relationship is positively 

associated with CIL, GAIL, NTPC and SAIL. On the other hand, other profitability 

ratio, earnings per share is negatively associated with corporate social responsibility 

in case of BHEL and IOCL but this relationship is positively associated with CIL, 

ONGC, GAIL, NTPC and SAIL. Simple regression analysis also shows that profit 

after tax is negatively associated with corporate social responsibility in case of BHEL, 
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IOCL and ONGC. At the same time, this relationship is positively associated with 

CIL, GAIL, NTPC and SAIL. Again, simple regression analysis furthermore 

demonstrates that earnings per share is negatively associated with corporate social 

responsibility in case of BHEL and IOCL but this relationship is positively associated 

with CIL, ONGC, GAIL, NTPC and SAIL. Empirical results indicate that corporate 

sector responsibility affects the firm’s profitability positively in case Gas Authority of 

India Ltd. and negatively in case of rest of the companies under study.  

2.1.6 Review of Studies based on Corporate Social Responsibility and 

Disclosure 

Basalamaha and Jermias (2005), 46 investigated the practice and motivation for 

social and environmental reporting and auditing in two Indonesian companies. They 

found that corporate social disclosure and auditing are undertaken by management for 

strategic reason, rather than on the basis of a sense of responsibility. Companies 

believe that by reporting and auditing their social and environmental programme 

activities, they would be able to gain trust of various stakeholders.  

Chapel and Jeremy (2005), 47investigated the corporate social disclosure pattern of 

50 companies through analysis of website reporting in seven Asian countries i.e 

Indonesia, Malaysia, India, Philippines, South Korea, Singapore and Thailand. They 

found that corporate social disclosure varied across the seven countries. Moreover it 

was noted that corporate social disclosure of MNC’s was higher than that of the 

companies operating in their home country.The reason for this is that the management 

of MNC’s believed that honest CSR and reporting thereof provided them with green 

signal to operate. 

Moharna, S. (2013), 48 examined the CSR activities of public sector banks namely 

Allahabad bank, Andhra bank, Bank of Baroda, State Bank of India and UCO Bank. 
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The study revealed that most of the banks are doing CSR activities in the area of rural 

development, education, community welfare, women and children. The author 

concluded that these banks were not doing CSR practices in a satisfactory manner. 

Marko S. Hermawan, Stephanie G. Mulyawan (2014), 49the purpose of their study 

was to test whether companies’ profitability contributes to Corporate Social 

Responsibility in the Indonesian context. Their research includes company’s 

profitability of net profit margin, ROA and ROE, in relation to number of lines in 

CSR disclosure. Firm’s size, Kompas100 companies and industry-specific are 

included as control variables. The samples are taken from 543listed companies in 

Indonesia from 2007 to 2009 after fulfilling certain requirements. The result suggests 

not all profitability ratios are significantly correlated to CSR disclosure. Kompas100 

and industry-specific tend to have a relationship with number of lines in the CSR 

report. In this study, company’s profitability does not have any relationship with the 

company’s CSR report. On the other hand, the firm size and the Kompas100 

companies have close relationship with CSR motivation. It appears that the majority 

of large size companies have willingness to disclose their CSR activities than those 

smaller ones. Company’s image and reputation are some of the reasons to disclose 

CSR. 

2.1.7 Review of Thesis 

Zaheeruddin (2000), 50found that TISCO and SAIL have been rendering social 

benefit to their employees in various forms like provident schemes,enhanced salaries 

and wages, provision of free power and fuel and so forth. Both companies are 

spending enormous amount of money on social amenities. However, on account of 

dissimilarity in nature, size and pattern of ownership, their performance on social 

development front has not been similar. SAIL have to follow government directives. 
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Both these companies although different in nature, size, and ownership, have 

increased productivity made effective utilisation of materials and manpower resources 

and continued application of modern scientific managerial techniques in keeping with 

national aspirations. Both of them are quite mindful of social and moral 

responsibilities towards society. 

Kamatchi P.’s (2005), 51study focused on ethical issues in corporate marketing 

activities with respect to product, pricing, advertising and sales and distribution, 

consumer product manufacturing in the public sector, private sector and multinational 

companies operating in India particularly in Bangalore city. He examined the attitude 

and practice of business ethics by different companies. To make an integrated study, 

he considered the variables as corporate social performance,ethics in business and 

ethics in marketing and ethical issues in product, pricing advertisement and sales and 

distribution.A sample of 54 companies bifurcating into four strata as public sector, 

public limited, private limited and multinational companies was chosen and  

12,15,12,15 units were selected respectively from each stratum. Judgement and quota 

sampling were used. The study was conducted in manufacturing companies during 

2001. The data obtained was analysed and interpreted based on percentage’ s, f-test 

analysis of variance (ANOVA),chi-square test was used to find out the relationship 

between companies and variables. 

B.M. Harshavardhan’s (2007),52study aimed at gauging the perception of the Indian 

Corporate Sector and its awareness about Corporate Social Responsibility, and Social 

Performance Pattern. His study carried out with the assumption that the Indian 

corporate sector lags behind with regard to its knowledge and appreciation of the 

concept of corporate social responsibility. The study was conducted by taking the 

sample size of 500 companies for the period ranging from 2000-2002. Thesurvey was 
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contemplated to mail survey and in all 148 companies were considered. For the 

purpose of Social Performance, parameters chosen by him were Employee cost, 

Environmental Expenditure, Philanthropic Expenditure, Investors Interest and 

Government Interest. He used Correlation Analysis and he found that the Average 

employees cost correlates positively with capital employed whereas the Average 

Welfare Expenditure and Philanthropic Expenditure percent of total expenditure 

negatively correlates with it. There is a positive correlation between Net profit percent 

of Capital employed and Capital employed and concluded that larger the firm larger 

the profitability.He also employedStatistical methods such as Chi-square test and 

correlation analysis and found that corporate/managerial decision do have an impact 

both favourable and unfavourable upon the society encompassing, community, 

employees, environment, customers, suppliers, investors, government, competitors 

etc. 

David Polasek’s (2010),53research was based on a random sample of small and 

medium-sized companies in the Czech Republic with respect to proportionate 

representation of micro, small and medium-sized companies in the overall sample. 

The survey on corporate social responsibility in small and medium-sized companies 

was carried out between 29thApril 2008 and 10thAugust 2008,and of 190 SME 

companies. Research explores specifics of internal and external dimensions of CSR in 

SMEs operating in the Czech Republic and presents interesting and valuable 

conclusions.The study concludes that CSR in SMEs operating in the Czech Republic 

has been well rooted, nevertheless it lacks strategic dimension.  He studied the degree 

of Czech small and medium-sized enterprises involved in CSR and the factors that 

Czech small and medium-sized enterprises motivated to be engaged in CSR. He 
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further studied thebenefits received by Czech small and medium-sized enterprises 

through their involvement in CSR. 

Nalini Krishnan’s (2012), 54main objective isto study the impact of Corporate Social 

Responsibility on firm performance as measured by financial and non- financial 

parameters and to study the impact of size of the firm on the study was focused on the 

top 500 companies listed in the Bombay Stock Exchange (BSE) of the Indian 

economy.Since banking and finance companies were excluded from the study, 78 

companies were excluded from the population, implying that 422 companies 

constituted the population. These companies formed part of 19 major industry sectors 

groups. A total of 104 companies were surveyed representative of 19 industrial 

sectors of the Indian economy. The Companies comprised of government companies, 

public sector companies and private sector companies. They adopted frequencies and 

percentile, Pearson coefficient correlation, one sample t-test, Cronbach’s Alpha to 

conduct the study. The study revealed that there is a significant positive correlation 

between CSR activities towards various stakeholders and the firm performance, 

except in case of Environment CSR the FIRM as a unit of the economy has become 

more inclusive by adopting affirmative action ie.providing employment opportunities 

for the disabled, helping in primary education and health care etc. It was observed that 

the size of the firm did not matter to determine the extent of CSR carried out by the 

firm. In fact, smaller firms were very focused on their CSR objectives. Larger 

companies especially government owned companies scored high on employee level 

CSR. Steel and mining companies scored very high on CSR expenditure. 

The study found that CSR activities have a positive impact on a firm’s financial and 

non-financial performance and it is in the best business interests of the company to 

undertake CSR activities. While the correlation was significant for the CSR activities 
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related to employee, community and customers and suppliers, it was not statistically 

significant in case of Environment CSR. They concluded that CSR had a positive 

influence on financial and non financial performance of 500 BSE listed companies. 

Paramata Satyanarayana (2013), 55studied the corporate social responsibilities in 

different companies; he examined the models of Corporate Social Responsibilities and 

analyzed the perceptions of employees and beneficiaries on Corporate Social 

Responsibilities.  For the study,four organizations were selected namely: 

Visakhapatnam Steel Plant, Hindustan Petroleum Company Limited, National 

Thermal Power Corporation Limited and Steel Authority of India Limited and about 

40 employees and beneficiaries were selected from each organization theLeast Square 

method was used for finding the best company among those companies which have 

contributed for CSR. 

Purnima Bhatnagar (2013), 56 studied only 21 firms for the purpose of research and 

the Sectors selected were Automobile, Banking and Finance, Oil, Gas & Power 

transmission and Computer Software, the study aimed to understand how CSR 

Practices are rooted in the Indian Corporate Sector and to understand how CSR 

processes are implanted in the functioning of the firm. 

Vikram P. Baranabas (2015), 57examined the extent of the CSR activities of the 

Large Scale Enterprises.CSR Approaches adopted by the Firms in India, CSR 

activities (number of companies) practiced by Indian Corporations, and undertaken 

the views of Management of Large Scale Enterprises about the Corporate Social 

Responsibility. 
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2.1.8 Summary of the previous studies of all in brief with Emerging 

Research Gaps 

Cochran and Wood (1984) relationship between Corporate Social Performance and 

Corporate Financial Performance,Moses L. Pava, Joshua Krausz, (1996), the 

relationship between corporate social responsibility and traditional financial 

performance,  Graffin and Mahon (1997)  relationship between Corporate Social 

Performance and Corporate Financial Performance, Sandhu, S. H. and Kapoor, S. 

(2005), relationship of CSR and financial performance, Cheruiyot, F. K. (2010) the 

relationship between corporate social responsibility and financial performance of 

firms, Abdur Rouf (2011) Corporate Social Responsibility disclosure and examined 

the association between corporate governances,Bhunia, A. (2012) relationship 

between CSR and firm’s financial performance V.L Govindrajan and S. Amilan 

(2013)linkage between corporate social responsibility initiatives with financial 

performances. Govindarajan, V. L. and Amilan, S. (2013), impact of CSR 

initiatives on financial performance as well as market performance, John, Enahoro, 

John, Akinyomi and E, A. Olutoye. (2013) Relationbetween CSR and firm’s 

financial performance, Kim, Jinwook; Chung, Sunggon and Park, 

Cheongkyu.(2013).Relationship between CSR and financial performance, Mwangi, 

Iraya. Cyrus and Jerotich, Jane.Oyenje. (2013). examined the bonding between 

CSR and financial performance, Ahamed, Wan, Suhazeli. Wan, Almsafir, Khalid. 

Mahmoudn and Al-Smadi, Walid.Akran (2014) association between CSR and 

Corporate Financial Performance,Asatryan Roman, Brezinova Olga.(2014), 

relationship between CSR and financial performance, Iqbal, Danish; Sarwat, 

Salman; Baloch, Akhtar. and Salim, Uzma. (2014). the impact of CSR and 

CFP,Fu, Yu-jin and Shen, Ju-qin. (2015) connectivity between CSR and financial 

performance,Samra Kiran, Shahid Jan Kakakhel and Farzana Shaheen(2015) 
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impact of Corporate Social Responsibility (CSR) practices on the financial 

performance, Yadav, M.P. and Gupta,M. (2015), influence of CSR activities on 

financial performance, 

Chitta Ranjan Sarkar, Kartik Chandra Nandi (2011) measured the performance of 

CSR and Profitability,Abul Kalam (2012)linkage between Corporate Social 

Responsibility (CSR) and Profitability, Babalola Yisau Abiodun (2012) relationship 

between corporate social responsibility and firms’ profitability, Folajin, Oyetayo.O; 

Ibitoye, Oluwaseun. T and Dunsin, A.T. (2014) liaison between CSR and the 

profitability, Hilmi Farizan Hakimand Anggoro Budi Nugroho (2014) effect of 

Corporate Social Responsibility expense to Corporate Profitability (ROA) and Stock 

Return. Ikharehon, Idialu. Julius. (2014) influence of CSR on firm’s profitability,M. 

Shoukat Malik, Muhammad Nadeem (2014)  the impact of Corporate Social 

Responsibility on the Financial Performance specially relationship between 

profitability,Odetayo T.A., Adeyemi A.Z., Sajuyigbe,A.S.(2014) Investigated 

relationship between corporate social responsibility and profitability, Amalendu 

Bhunia, Lakshmi Das (2015),  impact of corporate sector responsibility on firm’s 

profitability. 

Singh and Ahuja(1983) corporate social disclosure   among public sector companies,  

Nidhi Sharma and Babita Kundu (2014) CSR initiative of selected private and 

public sector companies, Vivek Wankhade (2014) corporate social responsibility 

spending & the transparency score of the Public sector companies & Private sector 

companies, Hema Verma, Selvalakshmi M. Neeta Jain.(2015)Corporate Social 

Responsibility expenditure of the ten largest and most powerful companies, Inder Pal 

Singh and Tej Inder Pal Singh (2015) Corporate Social Responsibility(CSR) 
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activities carried out by public and private sector banks,Ramesh K.V.(2015)CSR 

spending of PSUs & Private companies. 

Richa Gautam and Anju Singh (2010) identified key CSR practices, Sanjay 

Pradhan, Akhilesh Ranjan (2010) Corporate Social Responsibility (CSR) practices 

particularly in the context of rural development,Alok Kumar Mathur and Aditi 

Vyas (2012) pharmaceutical sector and the social initiatives,Sarita Moharana 

(2012)valuable social initiatives taken by the companies, P D Jose,Saurabh Saraf 

(2013) Corporate Sustainability Initiatives Reporting,Rajani Bhalla (2013) practices 

followed by select companies, Ramendra Singh and Sharad Aggarwal (2013) CSR 

Practices among top corporation, Chandaniaswal, Poojarani,(2014)effect of size of 

the company on CSR activities, Chandaniaswal and Poojarani.,(2014)  factors 

which influenced the practice of CSR in Indian Companies, Gupta, L. 

Kalpeshkumar and Arora, Rachna. (2014). CSR practices executed by Public 

Sector Enterprises, Babita Kundu (2015) corporate social performance of selected 

companies with respect to sustainability reporting, B Charumathi, Padmaja Gaddam, 

(2015) CSR initiatives and practices made by public sector enterprises,  B. 

Charumathi, Padmaja Gaddam (2015) CSR initiatives and practices made by 

Navratna Central Public Sector Enterprises,Nisha  Single R. Arora (2015)  examined 

social disclosure practices of Indian manufacturing units, Sheevangi Tiwari, 

R.C.Dangwal (2015) emphased on various CSR initiatives taken by the banking 

sector, Basalamaha and Jermias (2005) investigated the practice and motivation for 

social and environmental reporting and auditing, Chapel and Jeremy (2005) 

investigated the corporate social disclosure pattern of companies, Moharna, S. 

(2013). CSR activities of public sector, Marko S. Hermawan, Stephanie G. 
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Mulyawan (2014) companies’ profitability contribution towards Corporate Social 

Responsibility. 

Zaheeruddin(2000) Social Cost Benefit  and social and moral responsibilities by top 

companies in India towards society,Kamatchi P. (2005) attitude and practice of 

business ethics by different companies, B.M. Harshavardhan (2007) gauged the 

perception of the Indian Corporate Sector and its awareness about Corporate Social 

Responsibility, and Social Performance Pattern. David Polasek (2010) corporate 

social responsibility in small and medium-sized companies. Nalini Krishnan (2012) 

impact of Corporate Social Responsibility on firm performance as measured by 

financial and non- financial parameters, Paramata Satyanarayana (2013) Corporate 

Social Responsibilities and analyzed the perceptions of employees and beneficiaries 

on Corporate Social Responsibilities, Purnima Bhatnagar (2013) CSR Practices are 

rooted in the Indian Corporate Sector Vikram P. Baranabas (2015) CSR activities of 

the Large Scale Enterprises. 

 

2.2 Research Gap 

The Literature review identified that most of the studies on CSR have been conducted 

in developed world. The Research work on CSR has not yet been undertaken in 

developing country context which is truer in case of India. There is a lack of literature 

regarding how practices are embedded by manufacturing companies in India and the 

impact of CSR on profitability of companies is missing, hence, the need of the study. 

This research gap motivated the Researcher to undertake the Present study titled 

“Corporate Social Responsibility and its Impact on the Profitability of Select 

Companies in India: An Empirical Study”.    



 73 

An effort to conceptualise and outline the roles of companies in various stages of CSR 

seems to be lacking. Many of the studies are in relation to CSR Policies and Practices 

in India in comparison to west using western standards of CSR. There is a gap in 

research and in this research an attempt has been made to study the Companies’ CSR 

Policies and Practices in India with regard to the areas mentioned as per Indian 

Companies act 2013. 

The present study adopts hypotheses under the investigation. It makes an attempt to 

ascertain the impact of corporate social responsibility on the profits of the company, 

and effect of CSR on the financial performance of companies in the Indian context. It 

further examines commitments of the companies towards the thrust areas.The practice 

and implementation aspects of Corporate Social Responsibility (CSR) of some 

selected industries across India have been studied during the financial years 2005-06 

to 2014-15, further to find out which companies Private,Public or MNC are doing 

well with respect to CSR and  also to find out whether the companies which are listed 

in NIFTY are more concerned about welfare of the society or the companies which 

are listed in SENSEX are more worried about the responsibility towards society and 

the study tries to fill the research gap in the literature on the subject. 

While there have been numerous studies in the west on the relationship between CSR 

and financial performance, there have been few studies in the Indian context. The 

existing studies in India are mostly limited to self reported questionnaires on CSR, 

nature and characteristics of CSR, CSR policies of multi-nationals without any 

linkages with firm performance. Many studies have mainly relied on secondary data 

using content analysis. Most of the studies that have examined the relationship 

between CSR and financial performance with relation to ROA,ROI,ROE Earning Per 

Share etc. but the Impact of CSR on Profitability (Profit) is somewhat neglected.  
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2.3 Significance of the Study 

Corporate social responsibility is a business idea that stresses the importance of 

keeping the best interests of stakeholders in mind. Earning profit every year and 

taking business to new heights is likely to be the main objective of every enterprise, 

but it is also important to consider the stakeholders in the business as well. However, 

corporate social responsibility is not just about picking a charity to donate every year; 

it is the responsibility of every business to pay back to every stakeholder who is 

attached with the business directly or indirectly. Businesses by contributing a portion 

of their profits prove to the public that they are working towards the well being of 

society as well as of the business. Now, CSR understood to be a worldwide concern 

of strategic significance for policymakers and companies. Proper attention is paid 

towards CSR policies of the companies which further allow business to be more 

sustainable. There is a need to study the social responsibility of the Indian 

Manufacturing Sector to reveals how much this sector contributes for the sustainable 

development.The sudy assumes significance due to the following reasons: 

• This study attempts to find out whether Company is undertaking any CSR 

Activity, whether innovative ideas and practices are developed for CSR by the 

Company. Whether the Company fulfills the basic needs of the society and to find 

out whether the select Company meets the minimum norm of spending 2% of Net 

Profit for CSR activities.  

• The present study is an attempt to assess the performance of Corporate Social 

Responsibility of select companies in India and to analyse the impact of Corporate 

Social Responsibility of the companies on their profitability. The study further 
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made an inter and intra comparative performance of corporate social responsibility 

of select companies. 

• Therefore, the present study shall be a road map for companies in India to 

understand the positive impact of CSR on their profitability and to further develop 

the CSR initiatives. 

 

2.4 Need for the Study 

Corporate Social Responsibility is an appropriate subject to study as it is a budding 

issue, nowa day's all the companies around the globe are spending considerable 

resources in this field, mainly to set up and sustain a good relationship with their 

stakeholders, both inside and outside the company. Organization is the part of the 

society; it cannot function in isolation from the society around it. So there is a duty 

and responsibility of the corporate to take such action that protects and improves the 

welfare of society as a whole, along with its own interest (Shrivatsava, 1995) 

Corporate Social Responsibility is a practice whereby organizations provides  an 

importance to society, stakeholders, customers, employees, shareholders, 

communities and the environment. The concept is well-timed and important in this 

new millennium, as firms attempt to be seen as being “sustainable” or “socially 

responsible” in nature due to the demands of target stakeholders (Cornelius et al. 

2007). The society plays an important role in the success of any organization. Hence 

no organization can achieve long-term success without satisfying the responsibility of 

the society. It is thus to know the practices and performance of corporate social 

responsibility in Manufacturing companies, the study has been undertaken. 
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The review of literature reveals that though a large number of studies have been 

carried out across the globe analyzing the practices of Corporate Social Responsibility 

and its impact on financial performance specially profitability of the companies there 

is a shortage of literature in this subject in the Indian context and that to 

Manufacturing companies. The Review of literature reflected a growing trend of 

business towards social responsibility practices and its relation to the development of 

society. Manufacturing Companies have revolutionized life and satisfied the wants of 

many. 

While the Indian manufacturing companies have been justifiably respected for their 

achievement on the economic front, several issues on the social and environmental 

fronts still remain unresolved. Here is where the role of the corporate social 

responsibility of manufacturing companies arises. The purpose of this research is to 

study how effectively Corporate Social Responsibility is practiced and Expenditure 

made by Private, Public and multinational companies of manufacturing companies in 

India. Furthermore, is there any correlation between the Corporate Social 

Responsibility Expenditure and Profitability performance of the companies?  In this 

study the researcher has made an effort to answer these questions by understanding 

more about the present state of Corporate Social Responsibility manufacturing 

companies in India 

Most of the empirical studies on Corporate Social Responsibility practices in an 

organization and their relationships were done in other countries as per the study 

conducted by (Porter 2006). In India, there are a few studies that have been made on 

Corporate Social Responsibility and its impact on the profitability of the companies 

and that too on manufacturing companies in India. Moreover, one of the most 

important gaps in Corporate Social Responsibility literature is the possible absence of 
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empirical work that links Corporate Social Responsibility and its impact on the 

profitability of the companies. This study regards the issue of social responsibility and 

the study is aimed to examine the effectiveness of corporate social responsibility 

practices and then analyzes the relationships of corporate social responsibility with 

profit and other financial parameters. Hence a study of CSR in manufacturing 

companies in India is quite appropriate, relevant and contextual. 

 

2.5 Research Questions 

A Company considers various aspects such as return on CSR Investments, Profit 

appreciation, societal benefits, Tax benefits etc. before taking a particular investment 

decision. The kind of factors affecting the investment may be slightly similar but the 

Practices undertaken by the companies may differ. There are a number of areas where 

the companies can focus for the sustainable development through CSR.  

Growth of the business, becoming a good corporate citizen and initiating measures for 

addressing the social and environmental concern of stakeholders is a primary 

objective of the corporate social responsibility policy of the company. There are a 

number of areas where the companies can focus for the sustainable development 

through CSR. Socio-Economic, environmental, Cultural upliftment activities, enhance 

the livelihood of the people and welfare of the employees and the like are the areas 

that helps to create value for the stakeholders.  

• However, there are a very few studies conducted on the effects of Corporate 

Social Responsibility and financial performance of the companies in India. 

•  The present study, therefore, examines the impact of Corporate Social 

Responsibility on the profitability of company through research, 
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How do corporate social responsibilities contribute to the corporate 

Performance? 

What is the impact of Corporate Social Responsibility on the profitability of the 

companies? 

Some Research questions were raised to take this research for the study.  

To arrive at a clear understanding and Concept of what CSR may mean for Indian 

Manufacturing Companies, to assure they are able to take effective measure. 

Therefore, the question raised is:  

What does CSR mean for the manufacturing companies in India? 

To explore the phenomena more specifically, supplementary research questions have 

been surmised. 

What is the type of practices of CSR adopted by Manufacturing Companies in 

India? 

The Manufacturing Company has been part of the history of the Indian community 

and is still a very important part of the Indian economy today. Manufacturing goods 

of some of the industries to some extent have harmful effects on the environment 

Manufacturing companies make huge profits from the selling their produced goods 

whereas the communities where these Companies are located get very little of such 

huge profits made. In Recent years however, many Manufacturing companies have 

embraced the concept of CSR and have incorporated their CSR policies among the 

policies of the company. Corporate Social Responsibility is a way of ensuring that 

businesses are more responsive to the environmental and social concerns” of the 

society in which they operate.  
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This research will assess the impact of Corporate Social Responsibility on the 

profitability of the companies. 

The problem of this study is The Impact of CSR on the Profitability of the Select 

companies in India. Specifically, the study sought to understand the performance of 

CSR and the activities undertaken by the companies and the comparison between 

sectors under study. The impact of CSR on Financial performance. 

 

2.6 The Scope of the Study 

The present study adopts hypotheses under the investigation. It makes an attempt to 

ascertain the impact of corporate social responsibility on the profits of the Company, 

and effect of CSR on the financial performance of Select companies in the Indian 

context. It further examines commitments of the companies towards the thrust areas, 

the practice and implementation aspects of Corporate Social Responsibility (CSR) of 

some selected industries across India have been studied during the financial years 

2005-06 to 2014-15, and also to find out the companies which are listed in NIFTY are 

more concerned about welfare of the society or the companies which are listed in 

SENSEX are more worried about the responsibility towards society and fill the 

research gap in the literature on the subject. 

For the purpose of the study, researcher has identified eight sectors viz. Cement, 

Steel, Pharmaceuticals, Automobiles, Oil and Gas, Fast Moving Consumer Goods, 

Chemical and Fertilizers and Mining. From each sector, researcher identified 5 Top 

companies each in terms of turnover and income, and the required data were obtained 

from their annual reports.  
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The present study titled“Corporate Social Responsibility and its impact on 

Profitability of Select Companies in India-An Empirical Study” is a unique study 

about manufacturing companies in India which has not been studied by other 

researchers in India though the topic has been a focus in western countries. 

 

2.7 Objectives of the Study 

The Research attempts to explore the field of Corporate Social Responsibilities and 

therefore the study proposes to analyse the following objectives: 

1] To analyse and understand profile and features of select companies. 

2] To assess the performance of Corporate Social Responsibility of select 

companies in India. 

3] To examine Corporate Social Responsibility Practices of Select Companies in 

India. 

4] To make an inter sector comparative performance of corporate social 

responsibility of select companies. 

5] To study the impact of Corporate Social Responsibility of the companies in their 

profitability. 

 

2.8 Hypothesis of the Study 

The following hypotheses are formulated for the study: 

1) H0: The Distribution of Actual Percentage Expenditure on CSR as per the Current 

Year Profit significantly equals to the Standard Expected Expenditure (2%) as per 

the norms for all the industries studied. 
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H1: The Distribution of Actual Percentage Expenditure on CSR as per the Current 

Year Profit significantly not equal to the Standard Expected Expenditure (2%) as 

per the norms for all the industries studied. 

2) H0: There is no significant difference in the CSR practices with respect tosectors.  

H1: There is a significant difference in the CSR practices with respect to sectors. 

3) H0: The Distribution of Actual % of expenditure on CSR as per the Current Year 

Profit does not differ significantly across various types of ownership of the 

industries studied during the study period. 

H1: The Distribution of Actual % of expenditure on CSR as per the Current Year 

Profit differs significantly across various types of ownership of the industries 

studied during the study period. 

4) H0: The distribution of actual % of expenditure on CSR as per the Company Act 

2013 significantly equals to the standard expected expenditure (i.e. 2%) for all the 

industries studied. 

H1: The distribution of actual % of expenditure on CSR as per the Company Act 

2013 significantly does not equal to the standard expected expenditure (i.e. 2%) 

for all the industries studied. 

5) H0: The distribution of actual % of expenditure on CSR as per the previous three 

years profit (as per Company Act 2013) does not differ significantly across 

various types of ownership of the industries studied during the study period. 

H1: The distribution of actual % of expenditure on CSR as per the previous three 

years profit (as per company act 2013) differs significantly across various types of 

ownership of the industries studied during the study period. 

6) H0: There is no significant difference in the CSR practices with respect to 

Ownership of companies 
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H1: There is a significant difference in the CSR practices with respect to 

Ownership of companies 

7) H0: There is a statistically significant correlation between CSR expenditure in 

previous year and profitability in the subsequent years in the selected industries. 

H1: There is no statistically significant correlation between CSR expenditure in 

previous year and profitability in the subsequent years in the selected industries. 

8) H0: Net profit (NP) is not significantly affected by factors like CSREx, 

Ownership (MNC, Private, public)  

H1: Net profit (NP) is significantly affected by factors like CSREx, Ownership 

(MNC, Private, public) 

9) H0: The Net profit of the companies is not related to Corporate Social 

Performance, Financial Performances, Revenue, CSR status, Returns and 

Ownership. 

H1: The Net profits of the companies are positively related to Corporate Social 

Performance, Financial Performances, Revenue, CSR status, Returns and 

Ownership. 

 

2.9 Research Methodology 

This chapter deals with details of the methodology pursued in this research. It 

describes the problems, scope and objectives of the study. The terms and concepts 

used in the study have been operationally defined. It presents the variables selected 

for the study. Hypotheses have been stated for empirical validation. The procedures 

followed in selecting the sample of respondents and the tools used for data collection 

have also been presented here. Finally statistical techniques used for the data analysis 
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and limitations of the study have been discussed. Methodologically it is limited to an 

empirical analysis of samples selected among the manufacturing companies in India. 

2.10 Corporate Social Responsibility 

Corporate Social Responsibility means the explicit commitment of corporations to a 

systematic consideration of the social, environmental, ethical and cultural dimensions 

of their operations. After the review of Corporate Social Responsibility literature, the 

following working definition has been developed for the purpose of this research: 

Corporate Social Responsibility means that firms act beyond the economic and legal 

imperatives and integrate social and environmental concerns in their daily business 

operations and in their interaction with their stakeholders on a voluntary basis. This 

research covers Corporate Social Responsibility as a dependent variable. 

 

2.11 Performance Evaluation of Select Companies in terms of Net 

Profit, Corporate Social Responsibility Volume and Corporate 

Social Responsibility percentage wise 

 

2.11.1 Study Period 

For the purpose of evaluating, the performance ofSelect Manufacturing Companies in 

terms of Net Profit, Corporate Social Responsibility Expenditure and Corporate 

Social Responsibility Expenditure Percentage wise has been taken.The study covers 

the period of Ten Years from 2005-06 to 2014-15. While selecting the study period 

Due Consideration and weightage was given to the consistency in preparation and 

verifying the authenticity of data.  
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2.11.2 Sample Design and Selection criteria of the companies 

Sampling Unit  

The companies selected for the study, are out of the top 1000 companies as per 

Economic Times Report and Business Today Report of the year 2012-13. Out of 1000 

companies, 548 are manufacturing companies. All the manufacturing companies are 

taken as sampling unit for the study. These companies are selected by taking into 

consideration factors like, Average Market Capitalisation, Net Income, Net profit, 

Total assets.  

Sample Size 

 Sample size for the study is 40 companies. 

Sampling Method 

 Stratified sampling method is employed. 

 At the first stage, all the manufacturing companies are conveniently  classified 

into eight categories viz. Cement, Iron & Steel, Pharmaceutical, Auto, Oil & 

Gas, FMCG, Chemicals & Fertilizers and Mining. At the second stage, top 

five companies from each sector are selected for the study. All together 40 

companies are studied. 
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The Selected companies are: 

Table No.2.11.1: 

ShowingNames of the Select Company 

Sr.No. Name of the Company 

1.  AARTI INDUSTRIES LTD 

2.  ACC LTD 

3.  AMBUJA CEMENT 

4.  ASIAN PAINTS 

5.  BAJAJ AUTO 

6.  BHARAT PETROLIUM CORP LTD 

7.  CIPLA 

8.  DABUR INDIA LTD 

9.  DR. REDDY’S LAB 

10.  GAIL INDIA LTD 

11.  GHCL 

12.  GLAXO SMITHCLINE PHARMA 

13.  GODREJ CONSUMER PRODUCT 

14.  HERO MOTO CORP 

15.  HINDALCO IND LTD 

16.  HINDUSTAN PETRO L CORP LTD 

17.  HUL 

18.  INDIAN OIL CORP LTD 

19.  JSW STEEL LTD 

20.  JINDAL STEEL AND POWER LTD 

21.  JUBILIANT LIFE SCIENCE 

22.  KIOCL 

23.  LUPIN LTD 

24.  MAHINDRA AND MAHINDRA 

25.  MARUTI SUZUKI 

26.  MOIL 

27.  NALCO 

28.  NESTLE INDIA 

29.  NFCL 

30.  NMDC 

31.  OIL AND NAT GAS 

32.  PIDILITE 

33.  RASTRIYA ISPAT NIGAM LTD 

34.  SHREE CEMENT 

35.  SAIL 

36.  TATA CHEMICALS 

37.  TATA MOTORS 

38.  TATA STEEL 

39.  THE RAMCO CEMENT 

40.  ULTRA TECH CEMENT 
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From Each Sector/Industry five companies were selected: 

Table No.2.11.2: 

ShowingSectorwise names of the Select Companies 

Serial 

No. 
Sector Companies 

1 Cement Companies 

1. ACC Ltd 

2. Ambuja Cements 

3. Shree cements Ltd 
4. UltraTechCement 

5. The Ramco Cement 

2 Iron and Steel Companies 

1. Tata Steel Ltd 

2. Steel Authority of India Ltd 
3. Rastriy Ispat Ltd 

4. JSW Steel Ltd 

5. Jindal Steel and Power Ltd 

3 Pharmaceuticals Companies 

1. Dr reddy’s Lab 

2. Glaxo smithcline 

3. Cipla Ltd 

4. Lupin Ltd 
5. Jubilient Life Science 

4 Auto Companies 

1. Hero Moto Corp Ltd 

2. Mahindra and Mahindra Ltd 
3. Tata Motors Ltd 

4. Bajaj Auto Ltd 

5. Maruti Suzuki India Ltd 

5. Oil and Gas Companies 

1. GAIL India Ltd 
2. Bharat Petroleum Corporation Ltd 

3. Hindustan Petroleum Corporation Ltd 

4. Oil and Natural Gas corporation 
5. Indian Oil Corporation Ltd 

6 FMCG Companies 

1. Nestle India Ltd. 

2. Godrej Consumer Products Ltd 

3. HUL 
4. Dabur India Ltd 

5. Asian Paints 

7 
Chemicals Companies/ 

Fertilisers Companies 

1. Tata Chemicals Ltd 

2. Pidilite Ind. 
3. Aarti Industries Ltd 

4. GHCL Ltd. 

5. NFCL 

8 Mining  Companies 

      1.MOIL 

      2.Hindalco Ltd 

      3. National Aluminium company Ltd 

      4. NMDC Ltd 
      5. KIOCL 

Source: Compiled by the Researcher 

 

http://www.moneycontrol.com/india/stockpricequote/cementmajor/ambujacements/AC18
http://www.moneycontrol.com/india/stockpricequote/cementmajor/ultratechcement/UTC01
http://www.moneycontrol.com/india/stockpricequote/chemicals/pidiliteindustries/PI11
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2.12 Research Analysis 

The data collected from different sources were computed, classified, tabulated, 

analyzed and interpreted. Percentage was calculated for all variables chosen for the 

study from the select companies. Mean and standard deviation was worked out sector 

wise and overall variables of corporate social responsibility. 

The following statistical methods have been used: 

1] The values on qualitative characteristics have been shown as n (% of industries). 

While the values on quantitative variables are shown as mean with Standard 

deviations across all financial years and for all industry as well as ownership 

types. 

2] The data on expenditure on CSR has been standardized with respect to the actual 

profit realized by the industry in each financial year. The data on actual profit 

was taken after the deduction of tax as applicable. 

3] For testing the equality of distributions of several quantitative variables with the 

standard reference values (2.0% cut-off limit as per the norms), one sample t test 

has been used for comparing the distribution of average % of CSR expenditure 

with the reference figure for all financial years for all industry types. 

4] For comparing the statistical significance of difference of distribution of several 

quantitative variables across two industry types, independent sample t test has 

been used. For comparing the quantitative variables across all the industries we 

used one-way analysis of variance (ANOVA) or F test. 

5] In order to obtain the joint correlation between the % of CSR expenditure and the 

net profit margin, Spearman’s correlation analysis has been used. 
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6] In order to know the impact of CSR on the profitability of the company, the 

Multiple Regression has been used. 

7] The Pearson’s Correlation Matrix has been used to  obtain correlation between 

CSR Expenditure and Net Profit, Current (actual) CSR, CSR  on Previous Year 

Profit, Annual Average Profit of the previous three  years, CSR Requirements, 

Return on assets, Return on Investments, Return on Equity, Net Profit Margin, 

Dividend, Earning Per Share, Foreign Exchange, Net Worth and Net Sales. 

8] The entire statistical analysis was done using Statistical Package for Social 

Sciences (SPSS version 16.0) for MS Windows. 

9] The entire data was entered and cleaned in MS Excel before it was transferred to 

SPSS for further statistical analysis. 

Various statistical tools used to analyze the secondary data are: 

1) Analytical Technique Employed 

The attempt of this study is to evaluate three broad aspects that are related to 

manufacturing companies to analyse Performance of Net Profit, Corporate Social 

Responsibility Expenditure and Corporate Social Responsibility Expenditure 

(Percentage wise).The Secondary data is collected from annual reports of the 

companies for the financial years 2004-05 to 2014-15.Broad variables used in 

assessing the performance and impact Share capital, Net Sales, Operating Profit 

before tax, Profit Before tax, Profit after Tax, CSR, Capital employed, Net worth, Net 

fixed assets, Dividend per share, Earning Per Share, R&D, Foreign exchange Earned. 
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2) Student's t-test 

A t-test is any statistical hypothesis test in which the test statistic follows a Student's t 

distribution if the null hypothesis is supported. It is most commonly applied when the 

test statistic would follow a normal distribution if the value of a scaling term in the 

test statistic were known. When the scaling term is unknown and is replaced by an 

estimate based on the data, the test statistic (under certain conditions) follows a 

Student's t distribution. 

The t-statistic was introduced in 1908 by William Sealy Gosset, a chemist working for 

the Guinnessbrewery in Dublin, Ireland ("Student" was his pen name). Gosset had 

been hired due to Claude Guinness's policy of recruiting the best graduates from 

Oxford and Cambridge to apply biochemistry and statistics to Guinness's industrial 

processes. Gosset devised the t-test as a cheap way to monitor the quality of stout. He 

published the test in Biometrika in 1908, but was forced to use a pen name by his 

employer, who regarded the fact that they were using statistics as a trade secret. In 

fact, Gosset's identity was known to fellow statisticians.  

3) Assumptions 

Most t-test statistics have the form , where Z and s are functions of the 

data. Typically, Z is designed to be sensitive to the alternative hypothesis (i.e. its 

magnitude tends to be larger when the alternative hypothesis is true), whereas s is a 

scaling parameter that allows the distribution of T to be determined. 

As an example, in the one-sample t-test , where is the sample 

mean of the data, n is the sample size, and σ is the population standard deviation of 
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the data; s in the one-sample t-test is , where the sample standard deviation 

is. 

The assumptions underlying a t-test are that 

 Z follows a standard normal distribution under the null hypothesis 

 s2 follows a χ2 distribution with pdegrees of freedom under the null 

hypothesis, where p is a positive constant 

 Z and s are independent. 

In a specific type of t-test, these conditions are consequences of the population being 

studied, and of the way in which the data are sampled. For example, in the t-test 

comparing the means of two independent samples, the following assumptions should 

be met: 

 Each of the two populations being compared should follow a normal 

distribution. This can be tested using a normality test, such as the Shapiro-

Wilk or Kolmogorov–Smirnov test, or it can be assessed graphically using a 

normal quantile plot. 

 If using Student's original definition of the t-test, the two populations being 

compared should have the same variance (testable using F test, Levene's test, 

Bartlett's test, or the Brown–Forsythe test; or assessable graphically using a Q-

Q plot). If the sample sizes in the two groups being compared are equal, 

Student's original t-test is highly robust to the presence of unequal variances. 

Welch's t-test is insensitive to equality of the variances regardless of whether 

the sample sizes are similar. 
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 The data used to carry out the test should be sampled independently from the 

two populations being compared. This is in general not testable from the data, 

but if the data are known to be dependently sampled (i.e. if they were sampled 

in clusters), then the classical t-tests discussed here may give misleading 

results. 

4) Calculations 

Explicit expressions that can be used to carry out various t-tests are given below. In 

each case, the formula for a test statistic that either exactly follows or closely 

approximates a t-distribution under the null hypothesis is given. Also, the appropriate 

degrees of freedom are given in each case. Each of these statistics can be used to carry 

out either a one-tailed test or a two-tailed test. 

Once a t value is determined, a p-value can be found using a table of values from 

Student's t-distribution. If the calculated p-value is below the threshold chosen for 

statistical significance (usually the 0.10, the 0.05, or 0.01 level), then the null 

hypothesis is rejected in favor of the alternative hypothesis. 

  

http://en.wikipedia.org/wiki/Degrees_of_freedom_%28statistics%29
http://en.wikipedia.org/wiki/One-tailed_test
http://en.wikipedia.org/wiki/Two-tailed_test
http://en.wikipedia.org/wiki/P-value
http://en.wikipedia.org/wiki/Statistical_significance


 92 

2.13 Performance Evaluation of Select Companies in terms of Net 

Profit, Corporate Social Responsibility Volume and Corporate 

Social Responsibility (in percentage) with regards to Ownership 

of Companies 

 

2.13.1 Sample Design 

For the purpose of evaluating, the performance ofNet Profit, Corporate Social 

Responsibility Expenditure and Corporate Social Responsibility Expenditure 

Percentage wise of Select Companies in India has been considered.In the present 

study, 40 companies have been selected which are further classified as per the 

ownership like Private Companies, Public Sector Undertakings and MNC’s (Including 

Indian MNC’s and MNC’s) the ownership pattern is taken from the reports available 

from The “Karmayog” Mumbai based NGO. (This keeps reports of companies which 

are doing CSR activities)  

The following Factors were consideredby the researcher while classifying companies 

as per the ownership: 

In the sample,only Private Companies, PSU’s and MNC’s are considered. 

Considering the CSR activities and the quantum of CSR expenditure by the Select 

Companies in India, further, the Companies were divided as per the Type of 

Ownership to know which Company performs better in terms of Net Profit and CSR 

Expenditure. The select forty companies are divided into three categories i.e. Private 

Ownership, Public Sector Undertakings and Multi-National Companies, they are:  
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Table No. 2.13.1: 

ShowingNames of the company as per the Ownership 

Sr. No.  Name of the Company Type of Ownership 

1 AARTI INDUSTRIES LTD PVT 

2 ACC LTD I MNC 

3 AMBUJA CEMENT MNC 

4 ASIAN PAINTS I MNC 

5 BAJAJ AUTO I MNC 

6 BHARAT PETROLIUM CORP LTD PSU 

7 CIPLA  PVT 

8 DABUR INDIA LTD I MNC 

9 DR. REDDY’S LAB I MNC 

10 GAIL INDIA LTD  PSU 

11 GHCL PVT 

12 GLAXO SMITHCLINE PHARMA MNC 

13 GODREJ CONSUMER PRODUCT PVT 

14 HERO MOTO CORP PVT 

15 HINDALCO IND LTD I MNC 

16 HINDUSTAN PETRO L CORP LTD PSU 

17 HUL MNC 

18 INDIAN OIL CORP LTD PSU 

19 JSW STEEL LTD I MNC 

20 JINDAL STEEL AND POWER LTD I MNC 

21 JUBILIANT LIFE SCIENCE PVT 

22 KIOCL PSU 

23 LUPIN LTD I MNC 

24 MAHINDRA AND MAHINDRA PVT 

25 MARUTI SUZUKI MNC 

26 MOIL PSU 

27 NALCO PSU 

28 NESTLE INDIA MNC 

29 NFCL PVT 

30 NMDC PSU 

31 OIL AND NAT GAS PSU 

32 PIDILITE  PVT 

33 RASTRIYA ISPAT NIGAM LTD PSU 

34 SHREE CEMENT PVT 

35 SAIL PSU 

36 TATA CHEMICALS  I MNC 

37 TATA MOTORS I MNC 

38 TATA STEEL I MNC 

39 THE RAMCO CEMENT PVT 

40 ULTRA TECH CEMENT  PVT 
Source: Compiled by the Researcher 
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2.13.2 Analytical tools employed 

Consideringthe CSR activities and the quantum of CSR expenditure by Select 

Companies in India, further, the Companies were divided as per the Type of 

Ownership, to know which Company Performs Better in terms of Net Profit and CSR 

Expenditure. The select forty companies were divided into three categories i.e. Private 

ownership, Public Sector Undertakings and Multi-National Companies they are:  

Table.No.2.13.2: 

ShowingCategorisation of Companies as per type of Ownership and area of 

operations 

Sr.No. Ownership Number 

1 PVT 12 

2 PSU 11 

3 MNC/ I-MNC 17 

 TOTAL 40 

Source: Compiled by the Researcher   

Various statistical tools used to analyze the secondary data are: 

1. Independent two-sample t-test 

 

i. Equal sample sizes, equal variance 

This test is only used when both: 

 The two sample sizes (that is, the number, n, of participants of each group) are 

equal; 

 It can be assumed that the two distributions have the same variance. 

Violations of these assumptions are discussed below. 

The t statistic to test whether the means are different is calculated as follows: 



 95 

 

Where 

 

Here is the grand standard deviation (or pooled standard deviation), 1 = group 

one, 2 = group two. The denominator of t is the standard error of the difference 

between two means. 

For significance testing, the degree of freedom for this test is 2n − 2 where n is the 

number of participants in each group. 

ii. Unequal sample sizes, equal variance 

This test is used only when it is assumed that the two distributions have the same 

variance. (When this assumption is violated, see below.) The t statistic to test 

whether the means are different is calculated as follows: 

 

Where 

 

Note that the formulas above are generalizations of the case where both samples have 

equal sizes (substitute n for n1 and n2). 
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is an estimator of the common standard deviation of the two samples: it is 

defined in this way so that its square is an unbiased estimator of the common 

variance whether or not the population means are the same. In these formulae, n = 

number of participants, 1 = group one, 2 = group two. n − 1 is the number of degrees 

of freedom for either group, and the total sample size minus two (that is, n1 + n2 − 2) 

is the total number of degrees of freedom, which is used in significance testing. 

iii. Unequal sample sizes, unequal variance 

This test, also known as Welch's t-test, is used only when the two population 

variances are assumed to be different (the two sample sizes may or may not be equal) 

and hence must be estimated separately. The t statistic to test whether the population 

means are different can be calculated as follows: 

 

Where 

 

Where s2 is the unbiased estimator of the variance of the two samples, n = number of 

participants, 1 = group one, 2 = group two. Note that in this case, is not a 

pooled variance. For use in significance testing, the distribution of the test statistic is 

approximated as being an ordinary Student's t distribution with the degrees of freedom 

calculated using 
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This is called the Welch–Satterthwaite equation. Note that the true distribution of the 

test statistic actually depends (slightly) on the two unknown variances: see Behrens–

Fisher problem. 

2. One-way Analysis of variance (ANOVA) 

Instatistics, one-way analysis of variance (abbreviated one-way ANOVA) is a 

technique used to compare means of two or more samples (using the F distribution). 

This technique can be used only for numerical data. 

The ANOVA tests the null hypothesis that samples in two or more groups are drawn 

from the same population. To do this, two estimates are made of the population 

variance. These estimates rely on various assumptions (see below). The ANOVA 

produces an F statistic, the ratio of the variance calculated among the means to the 

variance within the samples. If the group means are drawn from the same population, 

the variance between the group means should be lower than the variance of the 

samples, following central limit theorem. A higher ratio therefore implies that the 

samples were drawn from different populations. 

The degree of freedom for the numerator isI-1, where Iis the number of groups 

(means), e.g. I levels of urea fertilizer application in a crop. The degrees of freedom 

for the denominator is N - I, where N is the total of all the sample sizes. 

Typically, however, the one-way ANOVA is used to test for differences among at 

least three groups, since the two-group case can be covered by a t-test (Gosset, 1908). 

When there are only two means to compare, thet-test and the F-test are equivalent; the 

relation between ANOVA and t is given by F = t2. 
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Assumptions 

The results of a one-way ANOVA can be considered reliable as long as the following 

assumptions are met: 

 Response variable must be normally distributed (or approximately normally 

distributed). 

 Samples are independent. 

 Variances of populations are equal. 

 Responses for a given group are independent and identically distributed normal 

random variables (not a simple random sample (SRS). 

ANOVA is a relatively robust procedure with respect to violations of the normality 

assumption. If data are ordinal, a non-parametric alternative to this test should be used 

such as Kruskal-Wallis one-way analysis of variance. 
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2.14 The Impact of Corporate Social Responsibility of the Companies 

on their Profitability 

 

2.14.1 Sample Design 

In order to study theimpact of Corporate Social Responsibility of the companies on 

their profitability, all 40 companies, ownership and the listing and non listing on 

NIFTY and SENSEX were considered  

Various statistical tools used to analyze the secondary data are: 

1. Spearman’s Correlation Coefficient 

Spearman's rank correlation provides a distribution free test of independence between 

two variables. It is, however, insensitive to some types of dependence. Kendall's rank 

correlation gives a better measure of correlation and is also a better two sided test for 

independence.  

Spearman's rank correlation coefficient is calculated as: 

 

- Where R(x) and R(y) are the ranks of a pair of variables (x and y) each containing n 

observations. 

2. Multiple Regression Analysis 

Multiple regression investigates the relationship between two or more independent 

variables and a single dependent variable.that is a regression is done to explain the 

variation in one variable (dependent variable), based on variation in one or more other 

variables (independent variables) if thereare multiple independent variables to explain 

http://www.statsdirect.com/help/nonparametric_methods/kend.htm
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the variation in a single dependent variable it is known as Multiple Regression 

Model. 

In the Multiple Regression Model, There are atleast two independent variables.The 

linear Multiple Regression Model with two independent Variables would look like: 

Y =   ∝𝑖  + 𝛽1𝑋1+ 𝛽2𝑋 2+……..𝛽𝑘 𝑋𝑘 +𝜀 

Where Yis the dependent variable and X1, X2, XK are the independent variables, 

and    𝛽1,   𝛽2 , 𝛽𝑘  are the coefficient of the respective independent variables.  ∝

is an intercept and ε is the error term 

Input data on Y and each of the x variablesis required to do a regression analysis. The 

output consis of the  𝛽 coefficient for all the independent variables in the model. The 

output also gives the result of a t-test for the significance of each variable in the 

model, and the result of the F-test for the model on the whole. 

While regression is a powerful toolfor assessing the impact of many independent 

variables on a dependent variable,there are a number of aasumption behind it that 

limits its applicability 

Regression analysis is built on the calculation of the mean and standard deviation for 

thevariables in the equation. Thevaraiables are measured on interval /ration scales 

Multiple regression assumes that each independent variable is independent of the 

others(thereis no multicollinearity) 

Regression analysis, we assume a specific model, one in which the independent 

variables are not related to each other.Assuming the model is statistically sinificant at 

the desired confidence level (usually 90 or 95%), the coefficient of determination 

orR2of the model is an important part of the output. The R2 value is the percentage of 
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the totalvariance in Y explained by all independent variables in the regression 

equation. 

3. Multiple Regression Analysis (Dummy variables) 

In regression analysis, the dependent variable is generally metric in nature and it is 

most often influenced by the other metric variables. The numbers of dummy variables 

required in the regression model are equal to the number of categories of data less 

one.Dummy variable usually assume, two values 0 and 1.The advantage of assigning 

a value of 0and 1 helps in interpreting the results and make the comparisons between 

various categories easy. 

The model could be specified as; 

Y=f(X, D) 

Where, Y= Dependent Variable 

X = independent variable 

D is a dummy variable which takes values 

D  = 1, 0 (if Private) 

 = 1, 0(if PSU) 

 = 1, 0 (if MNC’s) 

The model could be written as, 

Y= a+BX+Yd +e 
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It is known that Y can be positive or negative. If Y is statistically significant then it 

would imply that the difference in dependent variable and the independent variable is 

statistiacally different. 

4. The Kruskal –Wallis Test 

When testing the equality of more than two population means, oneway ANOVA 

technique is used. One of the assumptions used in ANOVA is that all the involved 

populations from where the samples are taken are normally distributed.If this 

assumption does not hold true, the F-statistics usedin ANOVA becomes invalid. 

Normality assumption may not hold true when dealing with ordinal data or when the 

size of the sample is very small.The Kruskal-Wallis is used in this case it is a non 

parametric counterpart to the one way ANOVA: 

The procedure for the test is: 

Obtain random sample of size n1….nk from each of the k population. Therefore, the 

total sample size is n=n1+n2+…nk. 

Pool all the samples and rank them, with the lowest score receiving a rank of 1.Ties 

are to be treated in the usual fashion by assigning an average rank to the tied position. 

Let r1=the totalof the rank from the ith   sample. 

The Kruskal Wallis test uses the x2 to test the null hypothesis. The test statistics is 

given by: 

H =
12

𝑛 (𝑛 + 1)
∑

n

i=0

r2

𝑛𝑖
− 3(𝑛 + 1), 

Which follows a x2 distribution with the k-1 degrees of freedom. 
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Where,k =Number of samples 

N= Total number of elements in k samples. 

The Null hypothesis is rejected,if the computed x2 is greater than the critical value of 

x2 at the level ofsignificance α. 

5. Factor Analysis (Data Reduction and Scale Reliability) 

Principal Component Analysis  

Factors are produced by FA, while components are produces by PCA. PCA 

essentially is data reduction technique, in PCA all the variance in the observed 

variables is analysed. 

Extraction: Extraction refers to the process of obtaining underlying factors or 

components. 

Factor loading: FA produces factor loading for each combination of extracted factors 

and observed variables. Factor loading are similar to correlation coefficient between 

the factor and the variables. Thus higher the factor loading, the more likely is that the 

factor underlies that variable. Factor loading helps in identifying which variables are 

associated with the particular factors. 

Rotation: Factor loading obtained from extraction may not present a clear picture of 

the factor structure of the data set. After extraction, while it can be able to identify the 

number of factors, it may not be possible to know the exact way in which the 

observed variables load on different factors. Unrotated factor loadings are extremely 

hard to interpret, regardless of the extraction methods. Rotation helps in arriving at a 

simple pattern of factor loading by maximising high correlation and minimising low 

ones.  
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Rotation could be orthogonal or oblique. Orthogonal rotation should be used under 

the assumption that the underlying factors are uncorrelated with each other. SPSS 

offers three orthogonal rotation techniques-varimax, quartimax and equamax; of these 

varimax is the most commonly used rotation technique. 

Communalities: Communalities give the variance accounted for the particular 

variable by all the factors. It is the sum of squared loadings for a variable across all 

the factors. The higher the value of communality for a particular variable after 

extraction, higher is its amount of varimax explained by the extracted factors. 

Eigenvalue: Eigenvalue is used to decide the number of underlying factors after 

extraction. Eigenvalue is the measure of the amount of total variance in the data 

explained by a factor. Factor analysis initially considers the number of factors to be 

same as the total number of variables. Looking at the eigenvalue, one can determine if 

the factor explains sufficient amount of variance to be considered as a meaningful 

factor. An eigenvalue of less than 1 essentially means that the factor explains less 

variance than a single variable, and therefore should not be considered to be a 

meaningful factor. 
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2.15 Performance Evaluation of Select Companies in terms of Net 

Profit, Corporate Social Responsibility Volume and Corporate 

Social Responsibility (in percentage) with regards to Listed and 

Non Listed on NIFTY Plus SENSEX: 

 

2.15.1 Sample design  

In order to study thePerformance evaluation of Select Companies, Net Profit, 

Corporate Social Responsibility and Corporate Social Responsibility Percentage wise 

with regards to Listed and Non Listed on NIFTY Plus SENSEX has been considered. 

The companies are divided into three categories such as Companies listed on NIFTY, 

Listed on SENSEX and not listed on NIFTY AND SENSEX. 

Table No.2.15.1 

The distribution of industries included in the study according to their listing on 

SENSEX and NIFTY stocks 

Listing on Stocks No. of industries % of industries 

Not Listed 20 50.0 

NIFTY 7 17.5 

NIFTY + SENSEX 13 32.5 

Total 40 100.0 

Values are n (% of industries). 

Source: Compiled by the Researcher 

Table 2.15.1 shows that, of the 40 industries studied; 20 (50.0%) were of not listed on 

any stocks (such as NIFTY and SENSEX), only 7 (17.5%) were listed on only NIFTY 

and 13 (32.5%) were listed on NIFTY as well as SENSEX. 
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1] Multiple Regression Analysis 

The researcher has adopted multiple linear regression technique to analyze data. 

Furthermore, in this study multiple linear regressionsare used to find out the impact of 

CSR on the profitability of the companies in India. 

Multiple linear regression is a statistical technique for testing and estimating causal 

Relationships using a combination of statistical data. Regression analysis CSR 

Expenditure, Ownership and listing or Non Listing on SENSEX.(Independent 

variable) and its impact on Profit (dependent variables). Also to further analyze the 

causal relationship between CSR and other financial profitability parameters. 

2] Significance Test 

A p-value less than 0.05 is considered to be statistically significant throughout the 

study. 

3] Model Specification 

The Models are as follows: 

np =   ∝𝑖  + 𝛽1𝐶𝑆𝑅 𝐸𝑥 +𝛽2𝑁𝐼𝐹𝑇𝑌 +𝛽3 𝑃𝑟𝑖𝑣𝑎𝑡𝑒+𝜀 ………………………………… (1) 

np =   ∝𝑖  + 𝛽1𝐶𝑆𝑅 𝐸𝑥 + 𝛽2𝑆𝐸𝑁𝑆𝐸𝑋 + 𝛽3 𝑃𝑢𝑏𝑙𝑖𝑐+𝜀  ……………………………… (2) 

np =   ∝𝑖  + 𝛽1𝐶𝑆𝑅 𝐸𝑥  + 𝛽2𝑁𝐼𝐹𝑇𝑌 + 𝛽3 𝑆𝐸𝑁𝑆𝐸𝑋 +𝛽4𝑃𝑟𝑖𝑣𝑎𝑡𝑒+𝜀  …………….. (3) 

np =   ∝𝑖  + 𝛽1𝐶𝑆𝑅 𝐸𝑥 + 𝛽2𝑃𝑟𝑖𝑣𝑎𝑡𝑒 + 𝜀             ……………………………………… (4) 

np =   ∝𝑖  + 𝛽1𝐶𝑆𝑅 𝐸𝑥 + 𝛽2𝑁𝐼𝐹𝑇𝑌  + 𝛽3 𝑆𝐸𝑁𝑆𝐸𝑋+𝜀  …….……………………… (5) 

np =   ∝𝑖  + 𝛽1𝐶𝑆𝑅 𝐸𝑥  + 𝛽2𝑁𝐼𝐹𝑇𝑌  + 𝛽3 𝑆𝐸𝑁𝑆𝐸𝑋 +𝛽4𝑃𝑟𝑖𝑣𝑎𝑡𝑒 +𝜀 ……….…… (6) 

np =   ∝𝑖  + 𝛽1𝐶𝑆𝑅 𝐸𝑥 + 𝛽2𝑃𝑟𝑖𝑣𝑎𝑡𝑒 + 𝜀              …….…………………………….…. (7) 

np =   ∝𝑖  + 𝛽1𝐶𝑆𝑅 𝐸𝑥 + 𝛽2𝑁𝐼𝐹𝑇𝑌   + 𝛽3 𝑃𝑢𝑏𝑙𝑖𝑐+𝜀  …………………………….… (8) 

np =   ∝𝑖  + 𝛽1𝐶𝑆𝑅 𝐸𝑥 + 𝛽2𝑁𝐼𝐹𝑇𝑌  + 𝛽3 𝑆𝐸𝑁𝑆𝐸𝑋+𝜀  ………………………….… (9) 
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np =   ∝𝑖  + 𝛽1𝐶𝑆𝑅 𝐸𝑥 + 𝛽2𝑁𝐼𝐹𝑇𝑌  + 𝛽3 𝑆𝐸𝑁𝑆𝐸𝑋+𝜀 …………………………….. (10) 

np =   ∝𝑖  + 𝛽1𝐶𝑆𝑅 𝐸𝑥 + 𝛽2𝑁𝐼𝐹𝑇𝑌  + 𝛽3 𝑆𝐸𝑁𝑆𝐸𝑋+𝜀………………………….….. (11) 

np=∝𝑖  +𝛽1𝐶𝑆𝑅 𝐸𝑥+ 𝛽3 𝑃𝑟𝑖𝑣𝑎𝑡𝑒 + 𝛽3 𝑃𝑢𝑏𝑙𝑖𝑐 +𝛽4𝑁𝐼𝐹𝑇𝑌 +𝛽5𝑆𝐸𝑁𝑆𝐸𝑋  +𝜀 .….. (12) 

 

2.16 Sampling Technique 

This research is done based on Simple random technique. Simple random sampling is 

aspecial case of probability sampling design where every element of population has 

both known and equal chance of being selected in the sample. It is a simple random 

sampling method using this method companies are randomly selected from a list of 

the population and every single unit has an equal chance of selection. 

2.17 Sources of Data 

A thorough Literature survey regarding the topic and related concept has been done.  

The data required for the study are subjected to empirical inspection by only from the 

secondary source.  The research phase of this thesis involved secondary data sources.  

Observation: Annual Reports and Press releases, verifying the Statements made 

during the interviews on electronic media. 

Preparation of secondary data 

The sources of information for the secondary data presented in this section are based 

on the following. 

From books and thesis: Both Indian and foreign Publications, Libraries of various 

Institutions such as Tata Institute of Social Science Mumbai, Goa University-Goa, 

Kanpur University –Luknow UP, Aligarh Muslim University, Aligarh, Dayalbagh 
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Educational Institute (Deemed University) Dayalbagh, Agra.  Goa Institute of 

Management Goa was extensively used. 

Web Search: The information's related to Companies were collected from internet 

and other Published Papers. Websites used were SEBI website, BSE website, NSE 

website, Company websites, Way2 Wealth and Money Control website, ET wesite 

and BT wesite. 

Various Policies: Policies related to the study area were collected from various 

Government publications, reference books, Journals, published data from time to 

time. 

Research of Journals: Periodicals, Technical Materials, Electronics, Internet Search, 

Seminars and Discussions, Site visits. 

Records/Reports: National Stock Exchange, Mumbai, Company Sustainability 

reports/ Company CSR reports, Company Annual reports, Business Responsibility 

reports, Newsletters of companies,Data Entry Documents, reports of NGO’s such as 

karmyog, Ministry of Corporate affairs, Lok sabha Reports, NGO Box,Socio 

Research & Reform Foundation (NGO), and New Delhi. 

News Papers: The Economic Times, The Times of India. 

 

2.18 Period of the Study 

The Empirical study is being carried out on Corporate Social Responsibilities for 

period from 2005-06 to 2014-15 
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2.19 Limitations of the Study 

The study has the following limitations: 

1] This study is a micro-nature based research work on the selected Indian 

companies. 

2] The study concentrates only on manufacturing companies in India. Service Sector 

and IT sector are not included. 

3] The sample size of 40 Companies in India have been restricted to three types of 

ownership and listed on NIFTY and SENSEX were considered for the analysis. 

 

2.20 Terms, Concepts and Formulas used 

Stakeholders 

They are group of individuals who are affected or indirectly by organization pursuit of 

goals. There are two categories of stakeholders, internal stakeholders which owners, 

employees and stockholders and external stakeholders such as suppliers, competitors, 

public interest association, and protest group and government agencies. 

 

Return on Investments/Capital employed 

The profitability ration can be computed by relating the profits of a firm to its 

investments.Return on Investments indicates the profitability of business and is very 

much in use among financial analysis. The ratio is an indicator of the measure of the 

success of a business from the owner’s point of view. The ultimate interest of any 

business is the rate of return in invested capital. It may be measured by the ratio of 

income to equality capital. 
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Formula:  𝐑𝐞𝐭𝐮𝐫𝐧 𝐨𝐧 𝐈𝐧𝐯𝐞𝐬𝐭𝐦𝐞𝐧𝐭𝐬 =
𝐄𝐁𝐈𝐓

𝐂𝐀𝐏𝐈𝐓𝐀𝐋 𝐄𝐌𝐏𝐋𝐎𝐘𝐄𝐃
× 𝟏𝟎𝟎 

Return on Equity 

It is obtained by dividing the Net Profit after tax by the amount of share capital. This 

is probably single most important ratio to judge whether the firm has earned 

satisfactory returns for its equity holders or not. 

Formula:  𝐑𝐞𝐭𝐮𝐫𝐧 𝐨𝐧 𝐄𝐪𝐮𝐢𝐭𝐲 =
𝐏𝐑𝐎𝐅𝐈𝐓 𝐀𝐅𝐓𝐄𝐑 𝐓𝐀𝐗

𝐄𝐐𝐔𝐈𝐓𝐘 𝐒𝐇𝐀𝐑𝐄 𝐂𝐀𝐈𝐓𝐀𝐋
× 𝟏𝟎𝟎 

Return on Assets 

It is obtained by dividing the Net Profit after tax by the amount of Total Assets. 

Formula:  𝐑𝐞𝐭𝐮𝐫𝐧 𝐨𝐧 𝐀𝐬𝐬𝐞𝐭𝐬 =
𝐏𝐑𝐎𝐅𝐈𝐓 𝐀𝐅𝐓𝐄𝐑 𝐓𝐀𝐗

𝐓𝐨𝐭𝐚𝐥 𝐀𝐬𝐬𝐞𝐭𝐬
× 𝟏𝟎𝟎 

Net Profit Margin 

Net Profit Margin is valuable for the purpose of ascertaining the overall profitability 

of the business and Shows the efficiency of operating the business. This ratio 

essentially expresses the cost price effectiveness of the operation. A high Net Profit 

Margin would ensure adequate returns to the owners as well as enable the firm to 

withstand adverse economic condition.  

Formula:  𝐍𝐞𝐭 𝐏𝐫𝐨𝐟𝐢𝐭 𝐌𝐚𝐫𝐠𝐢𝐧 =
𝐏𝐑𝐎𝐅𝐈𝐓 𝐀𝐅𝐓𝐄𝐑 𝐓𝐀𝐗

𝐒𝐚𝐥𝐞𝐬
× 𝟏𝟎𝟎 

Actual CSR % of current year’s profit 

Actual CSR expenditure percentage on current year’s Net profit. 
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CSR % on the Previous Profit to be spent for Next Year 

CSR expenditure percentage was calculated on the profit of that year and the amount 

will be spent in the next year. 

Average Profit of Previous Three Years as per Co. Act 2013 

Average profit is calculated by taking into consideration the net profits of preceding 

three years divided by three. 

CSR Requirements 

CSR Requirements as per Co.Act 2013 .i.e. 2% on average profit of preceding three 

years: 

Earnings per Share (EPS) 

Net Profit after Tax / No. of Outstanding Share 

 

2.21 Chapterisation Scheme 

The study entitled “Corporate Social Responsibility and its Impact on the Profitability 

of the Select Companies in India: An Empirical Study” is presented in Five Chapters. 

The concise idea about each chapter’s content is given below: 

Chapter I:An Introduction to Corporate Social Responsibility 

In this chapter, an attempt has been made to reveal the theoretical aspects of the study 

which includes Introduction, Need of Corporate Social Responsibility (CSR), Why 

Corporate Social Responsibility, Concept of Corporate Social Responsibility, 

Definitions of Corporate Social Responsibility, Historical Background of CSR, 

Historical Development of CSR in India, Significance of Corporate Social 

Responsibility, Corporate Social Responsibility in India, Applicability of CSR  as Per 
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Companies Act, Importance of Corporate Social Responsibility,Reasons behind 

Introducing CSR, Role of CSR in the Socio-Economic Progress of the 

country,Conclusion. 

Chapter II: Literature Review and Research Methodology 

In order to attain the objectives of the present study,the researcher has reviewed the 

previous studies.Review of literature has been conducted as per the stated objectives 

of the study and it includes studies based on Concept of CSR, CSR and Financial 

Performance, CSR and Profitability, CSR and Performance by Ownership, CSR 

Practices of the Companies, CSR and Disclosure, Review of Thesis and Research gap. 

Need for the Study, Statement of the Problem, Significance of the Study, The Scope 

of the Study, Objectives of the Study, Hypothesis of the Study, Research 

methodology and the statistical tools employed to analyse the data,selection criteria of 

the companies, Profile of the companies, Sampling technique, Sources of data, 

Limitations of the study and terms and concept used. 

Chapter III:Profile, Performance and Practices of Corporate Social 

Responsibilities of Select Companies 

This chapter includes Performance analysis of Select Companies with regard to Net 

Profit, CSR, CSR Expenditure (%) for a Period of Ten Years (2005-06 To 2014-15) 

and Study of CSR Practices of Companies. 

Chapter IV:Inter SectorComparative Performance of Corporate Social 

Responsibility of Select Companies in India 

This Chapter covers Ownership-wise Performance Analysis of select Companies with 

regards to Net Profit, CSR, CSR Expenditure (%) for a period of Ten Years, Listed 

and Not Listed (on NIFTY and SENSEX) performance analysis of select companies 
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with regard to Net Profit, CSR, CSR Expenditure (%) for a period of ten years and 

CSR Practices with respect to ownership of companies. 

Chapter V: Impact of Corporate Social Responsibility on Net Profit 

This chapter provides details about the Relationship of Corporate Social 

Responsibility with profitability of the companies, the impact of Corporate Social 

Responsibility of the companies on their profitability, effect of MNC, Private and 

Public Ownership wise – CSR Ex, NIFTY and SENSEX on Net Profit, the impact of 

Corporate Social Responsibility and ownership of the companies on their profitability 

(Year wise), Correlation Matrix with regards to different parameters under study  and 

the Impact of Corporate Social Performance, Financial Performances, Revenue, CSR 

Status, Returns and Ownership on Net Profit of the Company. 

Chapter VI: Findings,Conclusions and Suggestions 

In this chapter,based on analysis and discussions of results, broad findings and 

conclusions are included. Based on finding and conclusion, necessary suggestions are 

provided to companies. 

 

Conclusion 

The review of literature that the researchers have given less concentration towards the 

performance of Corporate social responsibility and its impact on the profitability of 

the companies in India.Majority of the research work focused on the CSR and 

financial performance such as ROA, ROI, ROE etc. very few has touched the topic 

about the impact of CSR on The Profitability of the Companies. Researcher has given 

attention towards practices adopted by the companies through CSR Expenditure. The 

present situation clearly indicates that Indian Corporates are taking seriously about 

CSR Investments but a concrete and sutainable development is lacking.  
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Chapter: III 

PROFILE, PERFORMANCE AND PRACTICES OF 

CORPORATE SOCIAL RESPONSIBILITIES OF SELECT 

COMPANIES 

3.1 Profile of the Companies 

The Detail profile including the name of the company, Type of Industry, year of 

Establishment, Number of employees, Type of Ownership, Business activity, Market 

served, name of the CSR project of the company, whether companies have undertaken 

their practices either with the help of Government, or with the help of NGO’s or of 

their own with the help of internal team, CSR Policy of the Company,CSR 

expenditure and its impact on stakeholders indifferent forms are given in the Profile 

of the  companies. 

Table No. 3.1.1 

Showing Profile and Features of the Select Companies in India 
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3.2 Performance Analysis of Select Companies 

The Growth and the development of the Companies are largely determined by the 

Profits earned by the Company. In this part of the study, an attempt has been made to 

study the performance of select companies. The performances of the companies as per 

the sector were also considered only to know which sectors performance isbetter. The 

Following aspects are considered: i) Net Profit of the companies for ten years period 

(2005-06 to 2014-15); ii) CSR Expenditure of the companies for the ten years period 

(2005-06 to 2014-15); and iii) CSR Expenditure (Percentage) of the companies for the 

ten years period (2005-06 to 2014-15). Further types of CSR practices undertaken by 

the companies were also considered. 
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3.3 Performance Analysis of Select Companies with regard to Net 

Profit 

Table No. 3.3.1 

Showing Net Profit after Tax (Rs. in Crores) of Cement Companies for the 

period (2005-06-to 2014-15) 

Company 
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ACC  1232 1439 1213 1607 1120 1325 1061 1096 1168 592 

Ambuja 

Cement 
1503 1769 1402 1218 1264 1229 1297 1295 1496 808 

Shree 

Cement 
19 177 260 578 676 210 619 1004 787 426 

Ultratech 

cement 
230 782 1008 977 1093 1404 2446 2655 2144 2015 

The Ramco 

cement 
79 308 408 364 354 211 385 404 138 242 

Source: Annual Reports of the Companies. 

Figure No.3.3.1  

Showing Net Profit after Tax (Rs. in Crores) of Cement Companies for the 

period (2005-06-to 2014-15) 
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less than Rs. 600 Crores. Almost the situation is same with regards to Ambuja Cement 

Company, Company earned profit of More than Rs. 1200 Crores and there is a 

downfall in the Year 2014-15 and it has shown a profit of Rs. 800 Crores.  Shree 

cement has earned Rs. 19 Crores in the year 2005-06 and reached to more than 

Rs.1000 Crores only in 2012-13 and later on there is a downfall in the profit by 

almost of Rs. 600 Crores and in 2014-15 it earned Rs. 426 Crores. Ultratech Cement 

Company has earned Rs. 230 Crores in the year 2005-06 and from 2011-12 onwards 

companies tried their level best to earn more than Rs. 2000 Crores. The Ramco 

cement has earned Rs. 79 Crores in 2005-06 and earned more than Rs. 200 Crores 

from 2006-07 onwards except in the year 2005-06 and 2013-14. 

Only three companies among the Group i.e. ACC, Ambuja cement and Ultratech 

Company has earned Net Profit of more than Rs. 1000 Crores.    

Table No. 3.3.2 

Showing Net Profit after Tax (Rs. in Crores) of Steel Companies for the period 

(2005-06-to 2014-15) 

Company 
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Tata Steel  3506 4222 4687 5202 5047 6866 6696 5063 6412 6439 

SAIL 4013 6202 7537 6170 6754 4905 3543 2170 2616 2093 

RINL 1252 1363 1943 1336 797 658 751 353 366 62 

JSW Steel 857 1292 1728 459 2023 2011 1626 1801 1335 2166 

JSPL 573 703 1237 1536 1480 2064 2111 1592 1292 -310 

Source: Annual Reports of the Companies. 
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Figure No.3.3.2 

Showing Net Profit after Tax (Rs. in Crores) of Steel Companies for the period 

(2005-06-to 2014-15) 
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Tata Steel and SAIL have crossed a net profit of more than Rs.6000Crores. Almost all 

the companies earned more than Rs.1200 Crores in some years. Only one company 

i.e. JSPL has suffered the loss of Rs. 310 Crores in the year 2014-15. 

Table No. 3.3.3 

Showing Net Profit after Tax (Rs. in Crores) of Pharmaceutical Companies for 

the period (2005-06-to 2014-15) 

Company 
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Dr. Reddy Lab 211 1177 475 561 846 1104 1426 1678 2151 2218 

GSK 502 546 538 577 512 564 431 577 502 472 

Lupin 183 302 443 417 649 810 804 1260 1836 2403 

Cipla 608 668 701 777 1081 960 1124 1507 1388 1181 

Jubilient Life 

Science 
130 231 392 261 363 280 -81 -43 0.82 205 

Source: Annual Reports of the Companies. 

Figure No.3.3.3 

Showing Net Profit after Tax (Rs. in Crores) of Pharmaceutical Companies for 

the period (2005-06-to 2014-15) 
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In The Financial Year 2005-06, Dr.Reddy’s Lab Earned a Net Profit of Rs.211 

Crores. In 2007-08,The Company Earned Net Profit of Rs. 475 Crores,from 2007-08 

it has shown an increasing Trend and in2014-15 it has earned the profit of Rs. 2218 

Crores showing an increase of 366% as compared to year 2007-08. In the year 2005-

06, GSK has earned Profit of Rs.502 Crores thetrend of earning profit of GSK is 

almost near to Rs. 500 Crores.Company earned Rs. Less than 500 Crores in the year 

2011-12 and 2014-15. Lupin has earned the Net Profit of Rs. 183 Crores.Company 

showed an increasing trend towards earning profit and by 2014-15 it crossed Rs. 2000 

Crores by earning Net Profit of Rs. 2403 Crores.  Cipla has earned net Profit of Rs. 

608 Crores and in 2014-15 it has Earned Rs. 1181 Crores.  Jubilient life Science has 

earned the Net Profit of Rs. 130 Crores, Company has Suffered a loss in the year 

2011-12, Rs. (-81) Crores, and in 2012-13, Rs. (-43) Crores and in 2014-15 company 

has earned the Net Profit of Rs. 205 Crores. 

The Performance of Lupin is good because it has shown an increasing trend. 

Companies like Dr. Reddy’s Lab and Lupin has crossed Rs. 2000 Crores. Only 

Jubilient life Science has suffered the loss in two years and it has recovered by 

earning profit of Rs. 205 in 2014-15. 
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Table No. 3.3.4 

Showing Net Profit after Tax (Rs. in Crores) of Auto Companies for the period 

(2005-06-to 2014-15) 

Company 
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Hero Moto 

 Corp. 
971 858 968 1282 2232 1928 2378 2118 2109 2386 

M&M 857 1068 1103 868 2088 2662 2879 3353 3758 3321 

Tata Motors 1529 1913 2029 1001 2240 1812 1242 302 335 
-

4739 

Bajaj Auto 1102 1238 756 657 1704 3340 3004 3044 3243 2814 

Maruti 

Suzuki 
1189 1562 1731 1218 2497 2288 1635 2392 2783 3711 

Source: Annual Reports of the Companies. 

Figure No. 3.3.4 

Showing Net Profit after Tax (Rs. in Crores) of Auto Companies for the period 

(2005-06-to 2014-15) 
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Crores. In The year 2005-06, Bajaj Auto has earned the net profit of Rs. 1102 Crores 

and in the year 2014-15.Rs. 2814 Crores. In The year 2005-06 Maruti Suzuki has 

earned the Net Profit of Rs. 1189 Crores and in the Year 2014-15 it has earned Rs. 

3711 Crores. 

All companies have crossed earning Net Profit of Rs. 2000 Crores, only Tata Motors 

has suffered the loss of  Rs. (-4739) Crores.  

Table No. 3.3.5 

Showing Net Profit after Tax (Rs. in Crores) of Oil and Gas Companies for the 

period (2005-06-to 2014-15) 
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GAIL 2310 2387 2601 2804 3140 3561 3654 4022 4375 3039 

BPCL 292 1806 1581 736 1538 1547 1311 2643 4061 5085 

HPCL 406 1571 1135 575 1301 1539 911 905 1734 2733 

ONGC 14431 15643 16702 16126 16768 18924 25123 20926 22095 17733 

IOCL 4915 7499 6963 2950 10221 7445 3955 5005 7019 5273 

Source: Annual Reports of the Companies. 

Figure No.3.3.5 

Showing Net Profit after Tax (Rs. in Crores) of Oil and GasCompanies for the 

period (2005-06-to 2014-15) 
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For the financial year 2005-06, Gail has earned Rs. 2310 Crores and in the year 2014-

15 Company earned Net Profit of Rs. 3039 Crores. In the year 2005-06 BPCL has 

earned Rs. 292 Crores and by the end of 2014-15 it has earned Rs. 5085 Crores. In the 

year 2005-06 HPCL has earned Rs. 406 Crores whereas in the year 2014-15 it has 

earned Rs. 2733 Crores ONGC became the gigantic earner of Net Profit, in the year 

2005-06.It has earned the Net Profit of Rs. 14431 Crores and crossed Rs. 25000 

Crores in 2011-12 but in the year 2014-15 company has earned Rs. 17733 Crores. In 

the year 2005-06 IOCL has earned Rs. 4915 Crores and in the year 2014-15 Company 

has earned Rs.  5273 Crores.   

Only ONGC has earned the Net Profit of more than Rs. 14000 Crores and became the 

extremely large earner of Net Profit as Compared to other Companies.  

Table No. 3.3.6 

Showing Net Profit after Tax (Rs. in Crores) of FMCG Companies for the period 

(2005-06-to 2014-15) 

Company 

2
0
0
5

-0
6

 

2
0
0
6

-0
7

 

2
0
0
7

-0
8

 

2
0
0
8

-0
9

 

2
0
0
9

-1
0

 

2
0
1
0

-1
1

 

2
0
1
1

-1
2

 

2
0
1
2

-1
3

 

2
0
1
3

-1
4

 

2
0
1
4

-1
5

 

Nestle India Ltd. 252 310 414 534 655 819 962 1068 1117 1185 

Godrej Consumer 

Products Ltd. 
121 132 159 161 248 435 604 511 565 654 

HUL 1355 1540 1743 2501 2103 2153 2691 3314 3555 3843 

Dabur India Ltd. 214 282 333 391 501 569 645 763 914 1066 

Asian Paints 

(India) 
187 272 375 362 775 775 958 1050 1169 1327 

Source: Annual Reports of the Companies. 
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Figure No.3.3.6 

Showing Net Profit after Tax (Rs. in Crores) of FMCG Companies for the period 

(2005-06-to 2014-15) 

 

As far as FMCG is concerned, In the year 2005-06, Nestle Company has earned the 

Net Profit of Rs. 252 Crores and almost profit increased every year,in the year 2014-

15 company earned the Net Profit of Rs. 1185 Crores. Godrej Consumer Products Ltd. 

has earned the net Profit of Rs. 121 Crores in the year 2005-06 and by showing an 

increasing trend in 2014-15 company earned Rs. 654 Crores. In the year 2005-06 

HUL earned Rs. 1355 Crores and in the year 2014-15 earned net Profit of Rs. 3843 

Crores. In the year 2005-06, Dabur India Ltd. has earned Rs. 214 Crores and in the 

year 2014-15 Company earned Net Profit of Rs. 1066 Crores and Asian Paints in the 

year 2005-06 earned Rs. 187 Crores and in the year 2014-15 earned Rs. 1327 Crores. 

HUL Company has earned the net profit of Rs.3000 Crores from 20012-13 onwards. 

A Godrej Consumer Products Ltd. and Asian Paints company has earned more than 

400% and 600% as compared to the year 2005-06.  
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Table No. 3.3.7 

Showing Net Profit after Tax (Rs. in Crores) of Chemical and Fertilisers 

Companies for the period (2005-06-to 2014-15) 

Company 2
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Tata Chemicals  353 444 949 452 435 408 587 643 436 638 

Pidilite 91 120 188 146 294 304 334 461 469 502 

Aarti Industries 49 26 37 84 70 67 90 133 149 188 

GHCL 72 148 101 104 141 116 118 115 116 183 

NFCL 66.86 31.71 23 32 66 117 136 81 -239 -367 

Source: Annual Reports of the Companies. 

Figure No. 3.3.7 

Showing Net Profit after Tax (Rs. in Crores) of Chemical and 

FertilisersCompanies for the period (2005-06-to 2014-15) 
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and in the year 2014-15 earned 183 Crores. The NFCL Company in the year 2005-06 

earned the Net Profit of Rs. 66.86 Crores and in the 2014-15 suffered the Net loss of 

Rs. (-367) Crores. 

All companies, except NFCL earned the Net Profit in all years. NFCL has suffered the 

loss in 2013-14 and also in the year 2014-15. 

Table No. 3.3.8 

Showing Net Profit after Tax (Rs. in Crores) of Mining Companies for the period 

(2005-06-to 2014-15) 

Company 
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MOIL 115 134 480 664 466 588 411 432 510 428 

Hindalco Ind. Ltd. 1656 2564 2861 2230 1916 2137 2237 1699 1413 925 

NALCO 1562 2381 1632 1272 814 1069 850 593 642 1322 

NMDC 1828 2320 3251 4372 3447 6499 7265 6342 6420 6422 

KIOCL  356 14 108 22 -177 76 94 31 40 31 

Source: Annual Reports of the Companies. 

Figure No. 3.3.8 

Showing Net Profit after Tax (Rs. in Crores) of mining Companies for the period 

(2005-06-to 2014-15) 
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With regards to Net Profit Earnings, In Case of Mining Companies in the year2005-06 

MOIL has earned the net Profit of Rs. 115 Crores and in the year 2014-15 company 

earned Rs. 428 Crores. Hindalco Ind. Ltd. has earned Rs. 1656 Crores and in the year 

2014-15 Company earned Net Profit of Rs. 925 Crores. Almost in all years company 

has earned the Net Profit of more than Rs. 1000 Crores except in the year 2014-15.It 

has also crossed Rs. 2000 Crores in Five Years. In the year 2005-06 Nalco has,earned 

the Net Profit of Rs. 49 Crores and in the year 2014-15 company earned 1322 Crores. 

In the year 2005-06 NMDC Company earned the Net Profit of Rs. 1828 Crores and in 

the year 2014-15 earned 6422 Crores. Almost in all years company has earned the Net 

Profit of more than Rs. 2000 Crores Except in the year 2005-06  it has also crossed 

Rs. 6000 Crores in Five Years. The KIOCL Company in the year 2005-06 earned the 

Net Profit of Rs. 356 Crores and in the 2014-15 A Net PROFIT  of Rs. 31 Crores and 

in the year 2009-10 suffered the Net loss of Rs. (-177) Crores. 

Hindalco Ind. Ltd. in all years has earned the Net Profit of more than Rs. 1000 Crores 

Except in the year 2014-15. It has also crossed Rs. 2000 Crores in Five Years.  

NMDC in all years has earned the Net Profit of more than Rs. 2000 Crores except in 

the year 2005-06.It has also crossed Rs. 6000 Crores in Five Years. All companies 

except KIOCL earned the Net Profit. In the year 2009-10 KIOCL has suffered the Net 

loss of Rs. (-177) Crores. 
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Table No. 3.3.9 

Showingthe distribution of Average Net Profit after Tax according to various 

financial years and Industry type 

 

 Net Profit After Tax (Cr Rs.) 
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5
) Mean 612.6 895.0 858.2 948.8 901.4 875.8 1161.6 1290.8 1146.6 816.6 

SD 700.0 695.1 501.1 496.5 376.3 610.5 802.4 831.8 752.3 701.7 
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Mean 2040.2 2756.4 3426.4 2940.6 3220.2 3300.8 2945.4 2195.8 2404.2 2090.0 
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A
u
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5
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Mean 1279.4 1686.1 1804.9 1589.6 1988.6 2144.5 2207.8 2109.0 2310.5 2017.9 

SD 2404.8 2760.5 2938.4 2733.6 3091.5 3285.5 4058.8 3406.5 3689.4 3264.0 

Source: Annual Reports of the Companies   
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FigureNo. 3.3.9 

The distribution of Average Net Profit after Tax according to various financial 

years and Industry type 

 

Table 3.3.9 and Figure3.3.9 shows the distribution of Average Net Profit after Tax 

according to various financial years and Industry type. It is clear that the average net 

profit is relatively much higher for oil and gas industry for all financial years 

compared to other industries. After oil and gas industry the other industry that has the 

relatively higher average net profit is the iron and steel industry. It is also important to 

note that the average net profit has been relatively less for Chemical industry 

compared to other industries for all financial years. The data also reveals that the 

average net profit is slightly lower after the year 2011–12 than the years before 2011 

– 12 for all the industries except for oil and gas industry. 
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3.4 Performance Analysis of Select Companies towards CSR 

Table No.3.4.1 

Showing CSR Expenditure incurred by the Cement companies for a period of 

Ten years (2005-06 to 2014-15) 

Company 
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ACC (cement) 12.26 12.24 19.00 11.00 13.00 22.00 25.51 22.76 27.45 31.16 

Ambuja Cement 15.76 16.31 23.38 36.55 20.7 32.48 39.09 52.57 38.40 80.70 

Shree Cement 0.60 0.80 1.00 3.26 22.3 10.67 8.60 9.28 11.57 18.49 

Ultratech Cement 1.00 2.00 3.00 10.00 1.15 11.00 20.00 58.39 48.56 44.46 

The Ramco 

Cement 
0.40 0.40 0.41 4.39 4.47 4.33 9.38 32.75 16.84 7.80 

Source:  Annual Reports and Computed by Author 

 

FigureNo. 3.4.1 

Showing CSR Expenditure incurred by the Cement companies for a period of 

Ten years (2005-06 to 2014-15) 
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Ambuja has spent Rs. 15.76 Crores and in the year 2014-15 it has spent Rs. 80.7 

Crores. Ambuja cement has spent more than Rs. 50 Crores in the year 2012-13 and 

2014-15. In the year 2005-06, Shree Cement has spent Rs. 0.6 Crores and in 2014-15 

it has spent 18.49. The Ultra tech cement in the year 2005-06 has spent Rs.1 Crores 

towards CSR Expenditure and in 2014-15 it has spent Rs. 44.46 Crores. Ultratech 

cement has spentmore than Rs. 40 Crores from 2012-13 onwards, and The Ramco 

Cement in the year 2005-06 has spent Rs. 0.4 Crores and in the year 2014-15 it has 

spent Rs.7.8 Crores. There is a downfall in the spending towards CSR expenditure of 

The Ramco Company after 2013-14 and 2014-15. 

The performance of ACC and Ambuja Companies was good towards spending of 

CSR Expenditure, whereas Shree Cement, Ultratech cement and The Ramco 

Company has shown their satisfactory spending from 2010-11 onwards. 
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Table No.3.4.2 

Showing CSR Expenditure incurred by the Steel companies for a period of Ten 

years (2005-06 to 2014-15) 

Company 
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Tata Steel  25.00 75.00 75.00 116 102 126 146 171 212 172 

SAIL 9.00 13.00 14.00 17.00 78.79 68.95 61.25 53.29 62.06 35.04 

RINL 0.24 1.13 13.72 22.83 12.75 11.73 10.62 15.99 20.31 21.11 

JSW 

STEEL 
1.34 7.00 24.00 15.00 26.00 27.00 32.00 24.92 27.03 43.39 

JSPL 10.13 11.49 12.29 53.12 55.5 73.96 87.98 99.14 52.26 49.78 

Source:  Annual Reports and Computed by Author 

 

FigureNo.3.4.2 

Showing CSR Expenditure incurred by the steel companies for a period of Ten 

years (2005-06 to 2014-15) 
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Crores and in 2014-15 it has spent Rs.21.11 Crores. JSW Steel in the year 2005-06 

has spent Rs.1.34 Crores towards CSR Expenditure and in 2014-15 it has spent Rs. 

43.39 Crores. JSW Steel has spent more than Rs. 25 Crores from 2009-10 onwards, 

and JSPL in the year 2005-06 has spent Rs. 10.13 Crores and in the year 2014-15 has 

spent Rs.49.78 Crores. JSPL has tried to spend more than Rs. 50 Crores from 2008-09 

onwards, but there is a downfall in the spending towards CSR expenditure by JSPL 

Company from 2013-14 and 2014-15. 

The performance of Tata Steel was good towards spending of CSR Expenditure, 

whereas SAIL and JSPL has shown their satisfactory spending from 2009-10 

onwards. RINL and JSW Steel have shown their concern towards CSR expenditure. 
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Table No.3.4.3 

Showing CSR Expenditure incurred by the Pharmaceuticals companies for a 

period of Ten years (2005-06 to 2014-15) 

Company 
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Dr Reddy LAB  6.00 7.41 11.36 10.40 9.80 13.90 17.10 13.1 19.86 29.17 

GSK 3.80 3.02 1.00 1.20 16.30 20.58 8.50 2.80 3.02 6.10 

Lupin 3.20 4.00 3.38 4.09 13.24 11.62 16.88 9.37 14.52 12.58 

Cipla 0.90 2.74 1.49 1.63 1.22 5.41 10.98 7.65 9.59 13.43 

Jubilient life 

science 
0.02 1.04 0.08 1.14 2.32 3.01 3.95 4.16 7.23 15.64 

Source:  Annual Reports and Computed by Author 

 

FigureNo. 3.4.3:  

Showing CSR Expenditure incurred by the Pharmaceuticals companies for a 

period of Ten years (2005-06 to 2014-15) 
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spentmore than Rs. 20 Crores in the year 2010-11. In the year 2005-06 Lupin 

hasspentRs. 3.2 Crores and in 2014-15 it has spent Rs.12.58 Crores. Cipla in the year 

2005-06 has spent Rs.0.9 Crores towards CSR Expenditure and in 2014-15 it has 

spent Rs. 13.43 Crores. Cipla has spent more than Rs. 5 Crores from 2010-11 

onwards, and Jubilient life science in the year 2005-06 has spent Rs. 0.02 Crores and 

in the year 2014-15 has spent Rs.15.64 Crores. Jubilient life science has tried to spend 

more than Rs.15 Crores in 2014-15. 

The performance of Dr. Reddy’s Lab and Lupin was good towards spending of CSR 

Expenditure, whereas GSK has shown their satisfactory spending in 2010-11. Cipla 

and Jubilient life science have shown their concern towards CSR expenditure 

spending that why there is a tremendous increase in the CSR spending by these 

Companies. 

Table No.3.4.4 

Showing CSR Expenditure incurred by the Automobiles companies for a period 

of Ten years (2005-06 to 2014-15) 

company 
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Hero moto 

corp  
0.91 1.37 0.91 5.67 4.39 16.27 10.20 1.40 1.38 2.40 

M&M 5.00 6.00 7.00 11.00 23.00 51.00 72.00 33.53 32.91 83.24 

Tata motors 0.50 0.46 2.53 1.07 0.40 1.48 15.21 19.21 17.33 18.62 

Bajaj auto 6.01 10.12 5.25 0.50 5.00 10.92 10.00 16.40 14.00 56.00 

Maruti suzuki 2.00 5.00 7.30 7.67 11.30 15.20 12.03 18.94 23.28 37.25 

Source:  Annual Reports and Computed by Author 

 

  



 148 

Figure No.3.4.4 

Showing CSR Expenditure incurred by the Automobiles companies for a period 

of Ten years (2005-06 to 2014-15) 

 

From the above table, it is seen that in the year 2005-06, Hero Moto Corp. has 
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has spentRs. 0.5 Crores and in 2014-15 it has spent Rs.18.62 Crores. Bajaj Auto in the 
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The performance of Mahindra and Mahindra, Tata motors, Bajaj Auto and Maruti 

Suzuki was good towards CSR Expenditure, whereas Hero Moto Corp Company has 

shown their satisfactory spending in 2010-11 and 2011-12.  

Table No.3.4.5 

Showing CSR Expenditure incurred by the Oil and Gas companies for a period 

of Ten years (2005-06 to 2014-15) 

Company 
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Gail  1.17 0.20 35.78 31.13 43.58 70.00 62.00 64.65 62.57 71.89 

BPCL 12.03 7.15 7.62 10.47 13.73 6.38 7.05 17.88 34.38 33.95 

HPCL 8.91 14.56 18.53 14.00 15.16 19.69 26.54 21.78 23.74 34.07 

ONGC 36.00 62.00 97.00 74.7 268.87 219.03 121.08 261.57 341.3 495.23 

IOCL 16.71 19.43 18.10 33.3 36.25 42.73 82.73 78.97 81.91 113.79 

Source:  Annual Reports and Computed by Author 

 

FigureNo. 3.4.5 

Showing CSR Expenditure incurred by the Oil and Gas companies for a period 

of Ten years (2005-06 to 2014-15) 
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From the above table, it is seen that in the year 2005-06, Gail has spent Rs.1.17 

Crores and by 2014-15 it has spent Rs. 71.89 Crores. Gail Company has spent more 

than Rs. 30 Crores since 2007-08 and it started spending double from 2010-11 

onwards by spending more than Rs. 60 Crores. In the year 2005-06, BPCL has spent 

Rs.12.03 Crores and in the year 2014-15 it hasspentRs. 33.95 Crores. BPCL 

hasspentmore than Rs. 15 Crores in the year 2012-13, 2013-14 and 2014-15. In the 

year 2005-06 HPCL has spent Rs. 8.91 Crores and in 2014-15 it has spent Rs.34.07 

Crores. HPCL Company has spent more than Rs. 20 Crores from 2011-12.  ONGC in 

the year 2005-06 has spent Rs.36 Crores towards CSR Expenditure and in 2014-15 it 

hasspentRs. 495.23 Crores. ONGC hasspentmore than Rs. 200 Crores from 2009-10 

onwards except 2005-06, to 2008-09 and 2011-12., and IOCL in the year 2005-06 has 

spent Rs. 16.71 Crores and in the year 2014-15 has  Spended   Rs.113.79 Crores. 

IOCL has tried to spend more than Rs.10 Crores from 2005-06 and by showing 

increasing trend except in the year 2007-08. 

As Oil and Gas Companies under study are from Public Sector Undertakings the 

performance of all companies is good towards spending of CSR Expenditure, ONGC 

has spent more than 495 Crores in 2014-15. 
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Table No.3.4.6  

Showing CSR Expenditure incurred by the FMCG companies for a period of 

Ten years (2005-06 to 2014-15) 

Company 
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Nestle India Ltd  NA NA NA NA NA NA NA 24.5 23.9 8.51 

Godrej Consumer 

Products Ltd 
0.01 0.01 0.16 0.06 0.06 0.92 0.44 3.71 4.52 16.08 

HUL 0.40 0.60 0.80 1.44 0.80 1.00 1.00 0.75 10.23 82.35 

Dabur India Ltd 3.21 4.14 4.58 3.63 6.13 7.18 8.30 14.26 20.65 14.71 

Asian Paints (India) 0.98 1.58 1.60 1.82 1.95 1.87 0.87 2.08 7.90 19.01 

Source:  Annual Reports and Computed by Author 

 

FigureNo. 3.4.6  

Showing CSR Expenditure incurred by the FMCG companies for a period of 

Ten years (2005-06 to 2014-15) 
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Ltd has spent Rs.0.01 Crores and in the year 2014-15 it has spent Rs. 16.08 Crores. 

Godrej Consumer Product Ltd has spent more than Rs. 16 Crores in the year 2014-15. 

In the year 2005-06 HUL has spent Rs. 0.4 Crores and in 2014-15 it hasspentRs.82.35 

Crores. HUL Company has spent more than Rs. 80 Crores in 2014-15.  Dabur India 

Ltd. in the year 2005-06 has spent Rs.3.21 Crores towards CSR Expenditure and in 

2014-15 it hasspentRs. 14.71 Crores. Dabur India Ltd has spent more than Rs. 14 

Crores from 2012-13 onwards, and Asian Paints in the year 2005-06 has spent Rs. 

0.98 Crores and in the year 2014-15 it has spent Rs.19.01 Crores. Asian Paints has 

tried to spend more than Rs.19 Crores in 2014-15. 

The performance of Dabur India Ltd. was good towards CSR Expenditure, Godrej 

Consumer Product Ltd; HUL and Asian Paints performance was satisfactory and it is 

seen that from 2012-13 onwards companies have shown their concern towards CSR 

Spending.  

Table No.3.4.7 

Showing CSR Expenditure incurred by the Chemical and Fertilisers companies 

for a period of Ten years (2005-06 to 2014-15) 

Company 
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Tata Chemicals  2.13 1.30 2.38 1.57 4.75 5.00 1.54 9.00 12.76 14.55 

PIDILITE 8.30 11.00 5.71 3.12 2.81 5.21 5.52 6.29 8.71 11.76 

AARTI IND 1.63 0.17 0.28 0.76 1.57 0.71 1.44 3.50 4.01 3.60 

GHCL 0.26 0.25 0.08 0.43 0.98 0.73 0.71 1.62 2.26 3.09 

NFCL 0.002 0.03 0.06 0.02 0.60 1.16 1.13 1.30 1.40 0.90 

Source:  Annual Reports and Computed by Author 
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FigureNo. 3.4.7 

Showing CSR Expenditure incurred by the Chemical and Fertilisers companies 

for a period of Ten years (2005-06 to 2014-15) 
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The performance of PIDILITE was good towards spending of CSR Expenditure, and 

Tata Chemicals has shown its concern towards CSR Expenditure spending. AARTI 

IND, GHCL and NFCL has spent sufficient amount towards CSR Expenditure.  

Table No.3.4.8  

Showing CSR Expenditure incurred by the Mining companies for a period of 

Ten years (2005-06 to 2014-15) 

Company 
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MOIL 0.05 0.02 3.00 5.42 1.57 5.75 6.56 10.56 10.36 13.57 

HINDALCO 

IND LTD 
9.00 11.00 41.00 29.00 46.00 31.00 28.00 29.79 32.26 32.00 

NALCO 2.00 3.00 29.00 16.00 14.00 16.00 21.00 31.00 29.00 19.00 

NMDC 13.55 24.66 21.75 33.30 71.2 37.33 63.00 101 152.85 188.65 

KIOCL  1.75 1.36 2.05 2.12 1.98 0.2328 1.00 2.83 2.17 1.10 

Source:  Annual Reports and Computed by Author 

 

Figure No.3.4.8 

Showing CSR Expenditure incurred by the Mining companies for a period of 

Ten years (2005-06 to 2014-15) 
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From the above table, it is seen that in the year 2005-06, MOIL has spent Rs.0.05 

Crores and by 2014-15 it has spent Rs. 13.57 Crores. MOIL Company has spent more 

than Rs. 6 Crores since 2011-12. In the year 2005-06, HINDALCO IND Ltd. has 

spent Rs.9 Crores and in the year 2014-15 it has spent Rs. 32 Crores. HINDALCO 

IND Ltd. has spent more than Rs. 25 Crores in the year 2007-08 onwards. In the year 

2005-06, NALCO has spent Rs. 2 Crores and in 2014-15 it has spent Rs.19 Crores. 

NALCO Company has spentmore than Rs. 14 Crores from 2007-08.  NMDC in the 

year 2005-06 has spent Rs.13.55 Crores towards CSR Expenditure and in 2014-15 it 

has spent Rs. 188.65 Crores. NMDC has spent more than Rs. 100 Crores from 2012-

13 onwards and KIOCL in the year 2005-06 has spent Rs. 1.75 Crores and in the year 

2014-15 has spent Rs.1.1 Crores. KIOCL has tried to spend more than Rs.2 Crores in 

2007-08, 2008-08, 2012-13 and 2013-14. 

The performance of NMDC was good towards spending of CSR Expenditure they 

Spended more than Rs. 100 Crores from 2012-13 onwards, HINDALCO IND Ltd. has 

spent more than Rs. 25 Crores in the year 2007-onwards. MOIL, NALCO and KIOCL 

have shown their concern by spending sufficient amount towards CSR Expenditure.  
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Table No. 3.4.9 

Showing the distribution of Average Actual CSR Expenditure in the respective 

financial years and Industry type 

Industry 
S

ta
ti
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ic
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Actual CSR Expenditure (Cr Rs.) 
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C
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t 

(n
=

5
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Mean 6.0 6.4 9.4 13.0 12.3 16.1 20.5 35.2 28.6 36.5 

SD 7.4 7.4 11.0 13.6 9.4 11.1 12.6 20.4 15.2 28.3 

Ir
o
n
 

an
d 

S
te

el
 (

n
=

5
) 

Mean 9.1 21.5 27.8 44.8 55.0 61.5 67.6 72.9 74.7 64.3 

SD 9.9 30.2 26.8 42.7 36.7 44.8 52.7 63.7 78.7 61.2 

P
h

ar
m

a 

(n
=

5
) 

Mean 2.8 3.6 3.5 3.7 8.6 10.9 11.5 7.4 10.8 15.4 

SD 2.4 2.4 4.6 3.9 6.6 7.0 5.6 4.1 6.5 8.5 

A
u

to
 (

n
=

5
) 

Mean 3.0 4.6 4.7 5.2 8.8 19.0 23.9 17.9 17.8 39.5 

SD 2.6 3.9 2.9 4.5 8.9 18.8 27.0 11.4 11.6 31.6 

O
il

 
an

d 

G
as

 (
n
=

5
) 

Mean 15.0 20.7 35.4 32.7 75.5 71.6 59.9 89.0 108.8 149.8 

SD 13.0 24.2 35.9 25.5 108.9 85.9 45.2 100.1 132.0 195.9 

F
M

C
G

 

(n
=

5
) 

Mean 1.2 1.6 1.8 1.7 2.2 2.7 2.7 9.1 13.4 28.1 

SD 1.4 1.8 2.0 1.5 2.7 3.0 3.8 10.1 8.4 30.6 

C
h

em
ic

al
 

(n
=

5
) 

Mean 2.5 2.6 1.7 1.2 2.1 2.6 2.1 4.3 5.8 6.8 

SD 3.4 4.8 2.4 1.2 1.7 2.3 2.0 3.3 4.8 6.0 

M
in

in
g
 

(n
=

5
) 

Mean 5.2 7.9 19.3 17.2 26.9 18.1 24.0 35.0 45.3 51.0 

SD 5.8 10.3 16.8 13.8 30.7 15.9 24.5 38.8 61.4 77.8 

A
ll

 (
n
=

4
0
) 

Mean 5.7 8.8 13.2 15.3 24.5 25.9 27.1 33.8 38.2 48.9 

SD 7.7 15.4 20.3 23.2 46.7 41.2 34.8 50.6 63.6 83.8 

Source: Annual Reports of the Companies. 
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FigureNo. 3.4.9 

The distribution of Average Actual CSR Expenditure in the respective financial 

years and Industry type 

 

Table 3.4.9 and Figure3.4.9 present the distribution of average (mean) actual CSR 
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and steel industry for all the financial years compared to other industries. After these 
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3.5 Performance Analysis towards CSR Expenditure (%) of Select 

Companies on Current Profit for a Period of Ten Years (2005-06 

to 2014-15) 

Table No. 3.5.1 

Showing CSR Expenditure% incurred by the Cement companies on Current 

Profit for a period of Ten years (2005-06 to 2014-15) 

Company 

2
0
0
5

-0
6
 

2
0
0
6

-0
7
 

2
0
0
7

-0
8
 

2
0
0
8

-0
9
 

2
0
0
9

-1
0
 

2
0
1
0

-1
1
 

2
0
1
1

-1
2
 

2
0
1
2

-1
3
 

2
0
1
3

-1
4
 

2
0
1
4

-1
5
 

ACC 

(cement) 
1.00% 0.85% 1.56% 0.68% 1.16% 1.66% 2.40% 2.08% 2.35% 5.26% 

Ambuja 

Cement 
1.05% 0.92% 1.67% 3.00% 1.64% 2.64% 3.01% 4.06% 2.56% 9.98% 

Shree 

Cement 
3.15% 0.45% 0.38% 0.56% 3.29% 5.08% 1.39% 0.92% 1.47% 4.34% 

Ultratech 

cement 
0.43% 0.26% 0.30% 1.02% 0.11% 0.78% 0.82% 2.20% 2.26% 2.20% 

The 

Ramco 

cement 

0.51% 0.13% 0.10% 1.21% 1.26% 2.05% 2.43% 8.10% 12.20% 3.22% 

Source:  Annual Reports and Computed by Author 

FigureNo. 3.5.1  

Showing CSR Expenditure% incurred by the Cement companies on Current 

Profit for a period of Ten years (2005-06 to 2014-15) 

 

As far as CSR Expenditure% incurred by the companies on Current Profit is 

concerned, from the above table, it is seen that in the year 2005-06, ACC Cement has 

0.00%

2.00%

4.00%

6.00%

8.00%

10.00%

12.00%

14.00%

C
SR

 E
xp

en
d

it
u

re
 in

 %

Years

ACC (cement)

Ambuja Cement

Shree Cement

Ultratech cement

The Ramco cement



 159 

spent 1% and by 2014-15 it has spent Rs. 5.26%. ACC Company has spent more than 

2% from 2011-12 onwards.  Likewise in the year 2005-06, Ambuja has spent 1.05% 

and in the year 2014-15 it has spent 9.98%. Ambuja cement has spent more than 2% 

in the year 2010-11 onwards.  In the year 2005-06, Shree Cement has spent 3.15% 

and in 2014-15 it has spent 4.34%. The Ultratech cement in the year 2005-06 has 

spent 0.43% towards CSR Expenditure and in 2014-15 it has spent 2.20%. Ultratech 

cement has spent more than 2% from 2012-13 onwards, and the Ramco Cement in the 

year  2005-06 has spent 0.51% and in the year 2014-15 has spent  3.22%.. 

The performance of Ambuja and The Ramco Cement  Companies was good towards 

spending of CSR Expenditure, because they have started spending more than 2% from  

2010-11  onwards and ACC and The Ultratech has spent 2% and more from 2011-12 

and 2012-13 onwards respectively. Shree cement has spent more than 2% in 2005-06, 

2009-10, 2010-11and 2014-15. 
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Table No.3.5.2  

Showing CSR Expenditure% incurred by the Steel companies on Current Profit 

for a period of Ten years (2005-06 to 2014-15) 

Company 
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Tata Steel  0.71% 1.78% 1.60% 2.23% 2.02% 1.84% 2.18% 3.37% 3.31% 2.66% 

SAIL 0.22% 0.21% 0.19% 0.28% 1.17% 1.41% 1.73% 2.46% 2.37% 1.67% 

RINL 0.02% 0.08% 0.71% 1.71% 1.60% 1.78% 1.41% 4.52% 5.55% 34.04% 

JSW 

STEEL 
0.16% 0.54% 1.38% 3.26% 1.29% 1.34% 1.97% 1.38% 2.02% 2.00% 

JSPL 0.40% 1.77% 1.63% 0.99% 3.46% 3.75% 3.58% 6.22% 4.04% 2.08% 

Source:  Annual Reports and Computed by Author 

FigureNo. 3.5.2  

Showing CSR Expenditure% incurred by the Steel companies on Current Profit 

for a period of Ten years (2005-06 to 2014-15) 
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spent more than 2% from the year 2012-13 onwards.  In the year 2005-06, RINL has 

spent 0.02% and in 2014-15 it has spent 34.04%. JSW Steel in the year 2005-06 has 

spent 0.16% towards CSR Expenditure and in 2014-15 it has spent 2%. JSW Steel has 

spent more than 2% from 2013-14 onwards, and JSPL in the year 2005-06 has spent 

0.40% and in the year 2014-15 has spent 2.08%. JSPL has spent more than 2% from 

2009-10 onwards. 

The performance of Tata Steel and JSPL Companies was good towards spending of 

CSR Expenditure, because they have started spending more than 2% from 2008-09 

and 2009-10 respectively, and SAIL, RINL AND JSW Steel has spent 2% and more 

from 2012-13 and 2013-14 onwards respectively. Only Tata Steel and JSPL have 

spent more than 3% on CSR expenditure.   

Table No.3.5.3  

Showing CSR Expenditure% incurred by the Pharmaceuticals companies on 

Current Profit for a period of Ten years (2005-06 to 2014-15) 

Company 
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Dr. Reddy 

LAB  
2.84% 0.63% 2.39% 1.85% 1.16% 1.26% 1.20% 0.78% 1.00% 1.32% 

GSK 0.75% 0.55% 0.19% 0.21% 1.23% 3.64% 1.97% 0.49% 0.60% 1.29% 

Lupin 3.36% 1.75% 1.32% 0.76% 0.98% 2.04% 1.43% 0.74% 0.79% 0.52% 

Cipla 0.14% 0.41% 0.21% 0.21% 0.11% 0.53% 0.97% 0.51% 0.69% 1.13% 

Jubilient 

life science 
0.09% 0.02% 0.44% 0.02% 0.43% 0.63% 1.07% 0.06% 0.06% 0.10% 

Source:  Annual Reports and Computed by Author 
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FigureNo. 3.5.3 

Showing CSR Expenditure% incurred by the Pharmaceuticals companies on 

Current Profit for a period of Ten years (2005-06 to 2014-15) 

 

As far as CSR Expenditure% incurred by the companies on Current Profit is 
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Table No.3.5.4 

Showing CSR Expenditure% incurred by the Auto. Companies on Current 

Profit for a period of Ten years (2005-06 to 2014-15) 

Company 
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Hero moto 

corp  
0.09% 0.15% 0.09% 0.44% 0.19% 0.84% 0.42% 0.07% 0.07% 0.10% 

M&M 0.83% 0.64% 0.58% 0.66% 1.30% 1.10% 1.92% 1.00% 0.87% 2.50% 

Tata 

motors 
0.24% 0.03% 0.02% 0.12% 0.10% 0.02% 0.08% 6.36% 5.17% 0..39% 

Bajaj auto 0.54% 0.81% 0.69% 0.07% 0.29% 0.32% 0.33% 0.54% 0.43% 1.99% 

Maruti 

suzuki 
0.23% 0.16% 0.32% 0.42% 0.62% 0.45% 0.66% 0.79% 0.83% 1.00% 

Source:  Annual Reports and Computed by Author 

Figure No. 3.5.4 

Showing CSR Expenditure% incurred by the Auto. Companies on Current 

Profit for a period of Ten years (2005-06 to 2014-15) 
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Mahindra has spent more than 2% only in the year 2014-15.  In the year 2005-06, 

Tata Motors has spent 0.24% and in 2014-15 it has spent (0.39%). Bajaj Auto in the 

year 2005-06 has spent 0.54% towards CSR Expenditure and in 2014-15 it has 

spent1.99% and Maruti Suzuki in the year 2005-06 has spent 0.23% and in the year 

2014-15 has spent 1%. 

Mahindra and Mahindra has spent more than 2% in the year 2014-15  where as Hero 

Moto Corp, Tata Motors, Bajaj Auto and Maruti Suzuki have not touched 2% 

spending. 

Table No.3.5.5  

Showing CSR Expenditure% incurred by the Oil and Gas companies on Current 

Profit for a period of Ten years (2005-06 to 2014-15) 

Company 
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Gail  0.05% 0.01% 1.37% 1.11% 1.38% 1.96% 1.77% 1.56% 1.43% 2.36% 

BPCL 0.68% 4.11% 0.39% 0.48% 1.42% 0.89% 0.41% 0.68% 0.85% 0.67% 

HPCL 2.19% 0.92% 1.63% 2.43% 1.16% 1.27% 2.91% 2.41% 1.37% 1.24% 

ONGC 0.00% 0.24% 0.39% 0.58% 0.46% 1.60% 1.15% 0.48% 1.55% 2.79% 

IOCL 0.80% 0.33% 0.25% 0.26% 1.13% 0.35% 0.57% 2% 1.20% 2.20% 

Source:  Annual Reports and Computed by Author 
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FigureNo. 3.5.5 

Showing CSR Expenditure% incurred by the Oil and Gas companies on Current 

Profit for a period of Ten years (2005-06 to 2014-15) 

 

As far as CSR Expenditure% incurred by the companies on Current Profit is 

concerned from the above table, it is seen that in the year 2005-06, Gail has spent 

0.05% and by 2014-15 it has spent. 2.36%. Gail has spent more than 2% in 2014-15.  

Likewise in the year 2005-06, BPCL has spent 0.68% and in the year 2014-15 it has 

spent 0.67%. BPCL has spent more than 2% in the year 2006-07.  In the year 2005-

06, HPCL has spent 2.19% and in 2014-15 it has spent 1.24%. ONGC in the year 

2005-06 has spent 0.001% towards CSR Expenditure and in 2014-15 it has spent 

2.79%. ONGC Steel has spent more than 2% in 2014-15, and IOCL in the year 2005-

06 has spent 0.80% and in the year 2014-15 has spent 2.20%. 

The performance of Gail, HPCL, ONGC and IOCL Companies was good towards 

spending of CSR Expenditure, because they have spent in some years, and BPCL has 

not Spent  2% but Gail, ONGC and IOCL has spent 2% and more in the year 2014-15 
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Table No.3.5.6  

Showing CSR Expenditure% incurred by the FMCG companies on Current 

Profit for a period of Ten years (2005-06 to 2014-15) 

Company 
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Nestle 

India Ltd  
NA NA NA NA NA NA 2.29% 1.43% 2.13% 3.66% 

Godrej 

Consumer 

Products 

Ltd 

0.01% 0.01% 0.10% 0.00% 0.02% 0.21% 0.07% 0.73% 0.80% 2.45% 

HUL 0.03% 0.04% 0.05% 0.06% 0.04% 0.05% 0.04% 0.02% 1.64% 2.14% 

Dabur 

India Ltd 
1.50% 1.46% 1.38% 0.93% 1.22% 1.26% 1.28% 1.86% 2.25% 1.38% 

Asian 

Paints 

(India) 

0.52% 0.58% 0.43% 0.50% 0.25% 0.24% 0.09% 0.20% 0.68% 1.43% 

Source:  Annual Reports and Computed by Author 

Figure No.3.5.6  

Showing CSR Expenditure% incurred by the FMCG companies on Current 

Profit for a period of Ten years (2005-06 to 2014-15) 
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2011-12 was not available in the year 2005-06, Nestle India Ltd.has spent more than 

2% from 2011-12 onwards except in the year 2012-13.  Likewise in the year 2005-06, 

Godrej Consumer Products Ltd. has spent 0.01% and in the year 2014-15 it has spent 

2.45%. Godrej Consumer Products Ltd has spent more than 2% in the year 2014-15.  

In the year 2005-06, HUL has spent 0.03% and in 2014-15 it has spent 2.14%. HUL 

has spent more than 2% in the year 2014-15. Dabur India Ltd, in the year 2005-06 has 

spent 1.50% towards CSR Expenditure and in 2014-15 it has spent 1.38%. Dabur 

India Ltd has spent more than 2% in the year 2013-14, and Asian Paints in the year 

2005-06 has spent 0.52% and in the year 2014-15 has spent 1.43%. 

The performance of Nestle India Ltd., Godrej Consumer Products Ltd, HUL and 

Dabur India Ltd Companies was good towards spending of CSR Expenditure, because 

they have spended more than 2% in some years especially in 2014-15.  

Table No.3.5.7  

Showing CSR Expenditure% incurred by the Chemical and Fertilisers 

companies on Current Profit for a period of Ten years (2005-06 to 2014-15) 

Company 
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Tata 

Chemicals  
0.60% 0.29% 0.25% 0.35% 1.09% 1.23% 0.26% 1% 2.93% 2.28% 

PIDILITE 9.12% 9.16% 3.03% 2.13% 0.95% 1.71% 1.65% 1.36% 1.86% 2.34% 

AARTI 

IND 
3.32% 0.65% 0.75% 0.90% 2.24% 1.06% 1.60% 2.63% 2.69% 1.91% 

GHCL 0.36% 0.17% 0.08% 0.41% 0.69% 0.62% 0.60% 1.41% 1.95% 1.69% 

NFCL 0.00% 0.00% 0.09% 0.26% 0.06% 0.90% 0.99% 1.60% 
-

0.59% 

-

0.24% 

Source:  Annual Reports and Computed by Author 
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FigureNo. 3.5.7  

Showing CSR Expenditure% incurred by the Chemical and Fertilisers 

companies on Current Profit for a period of Ten years (2005-06 to 2014-15) 

 

As far as CSR Expenditure% incurred by the companies on Current Profit is 

concerned, from the above table, it is seen that in the year 2005-06, Tata Chemicals 

has spent 0.60% and by 2014-15 it has spent. 2.28%. Tata Chemicals has spent more 

than 2% from 2013-14 onwards.  Likewise in the year 2005-06, PIDILITE .has spent 

9.12% Crores and in the year 2014-15 it has spent 2.34%. PIDILITE has spent more 

than 2% in the year 2005-06 to 2008-09 and 2014-15.  In the year 2005-06, AARTI 

IND has spent 3.32% and in 2014-15 it has spent 1.91%. AARTI IND has spent more 

than 2% in the year 2009-10, 2012-13, and 2013-14. GHCL, in the year 2005-06 has 

spent 0.36% towards CSR Expenditure and in 2014-15 it has spent 1.69%. GHCL has 

not spent more than 2% in any years, and NFCL in the year 2005-06 has spent 

0.001% and in the year 2014-15 has spent (0.24) %. 

The performance of Tata Chemicals, PIDILITE and AARTI IND Companies was 

good towards spending of CSR Expenditure, because they have spent more than 2% 

in some years especially in 2014-15.  
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Table No.3.5.8  

Showing CSR Expenditure% incurred by the Mining companies on Current 

Profit for a period of Ten years (2005-06 to 2014-15) 

Company 

2
0

0
5
-0

6
 

2
0

0
6
-0

7
 

2
0

0
7
-0

8
 

2
0

0
8
-0

9
 

2
0

0
9
-1

0
 

2
0

1
0
-1

1
 

2
0

1
1
-1

2
 

2
0

1
2
-1

3
 

2
0

1
3
-1

4
 

2
0

1
4
-1

5
 

MOIL 
0.04

% 

0.01

% 

0.63

% 

0.82

% 

0.34

% 

0.98

% 

1.60

% 

2.44
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0.42
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2.28
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0.12
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0.11
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0.74

% 
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Source:  Annual Reports and Computed by Author 

Figure No. 3.5.8  

Showing CSR Expenditure% incurred by the Mining companies on Current 

Profit for a period of Ten years (2005-06 to 2014-15) 
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2014-15 it has spent 1.43%. NALCO Company has spent more than 2% in 2011-12 to 

2012-13.  NMDC in the year 2005-06 has spent 0.74% towards CSR Expenditure and 

in 2014-15 it has spent 2.93%. NMDC has spent more than 2% from 2012-13 

onwards and KIOCL in the year 2005-06 has spent 0.49% and in the year 2014-15 has 

spent 3.54%. KIOCL has tried to spend more than 2% in 2006-07, 2008-08, and 2012-

13 onwards. 

The performance of MOIL, HINDALCO IND Ltd., NALCO, and NMDC AND 

KIOCL was good towards spending of CSR Expenditure theyhave spent more than 

2% in some years specially 2011-12 onwards.  
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Table No. 3.5.9   

Showing the distribution of Average Proportion of Actual (%) CSR Expenditure 

of Current Year Profit in the respective Financial Years and Industry type 
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C
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(n
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5
) Mean 1.23 0.52 0.80 1.29 1.49 2.44 2.01 3.47 4.17 5.00 

SD 1.11 0.35 0.75 0.99 1.15 1.62 0.88 2.82 4.51 3.01 

Ir
o
n
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n
d
 

S
te

el
 

(n
=

5
) Mean 0.30 0.88 1.10 1.69 1.91 2.02 2.17 3.59 3.46 2.98 

SD 0.27 0.84 0.63 1.14 0.93 0.99 0.84 1.87 1.41 1.99 

P
h
ar

m
a 

(n
=

5
) Mean 1.44 0.67 0.91 0.61 0.78 1.62 1.33 0.52 0.63 0.87 

SD 1.55 0.65 0.95 0.75 0.49 1.28 0.40 0.29 0.35 0.54 

A
u
to

 

(n
=

5
) Mean 0.39 0.36 0.34 0.34 0.50 0.55 0.68 1.75 1.47 1.04 

SD 0.30 0.34 0.29 0.24 0.49 0.43 0.72 2.60 2.09 1.22 

O
il

 a
n
d
 

G
as

 (
n
=

5
) 

Mean 0.74 1.12 0.81 0.97 1.11 1.21 1.36 1.43 1.28 1.85 

SD 0.88 1.70 0.64 0.87 0.39 0.62 1.02 0.83 0.27 0.87 

F
M

C
G

 

(n
=

5
) Mean 0.51 0.52 0.49 0.37 0.38 0.44 0.75 0.85 1.50 2.21 

SD 0.70 0.68 0.62 0.43 0.57 0.55 1.01 0.79 0.73 0.93 

C
h
em

ic
al

 

(n
=

5
) Mean 2.68 2.05 0.84 0.81 1.01 1.10 1.02 1.68 1.77 1.60 

SD 3.83 3.98 1.25 0.78 0.79 0.41 0.61 0.54 1.40 1.06 

M
in

in
g
 

(n
=

5
) Mean 0.39 2.26 1.27 2.76 1.52 1.02 1.54 4.02 3.33 2.90 

SD 0.30 4.18 0.60 3.85 0.82 0.49 0.55 3.20 1.54 0.86 

A
ll

 (
n
=

4
0
) 

Mean 0.97 1.06 0.83 1.13 1.11 1.32 1.36 2.16 2.20 2.31 

SD 1.64 2.11 0.75 1.62 0.84 1.05 0.87 2.17 2.17 1.86 

Source: Annual Reports of the Companies. 
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FigureNo. 3.5.9  

The distribution of Average Actual Proportion of CSR expenditure to respective 

year’s profit (Both Year-Wise and Industry-Wise) 

 

Table 3.5.9 and Figure 3.5.9 present the distribution of average of actual Proportion of 

CSR expenditure with respect to the respective year’s profit according to various 

financial years and industry type. It is clear that the average % of CSR expenditure is 

relatively higher for cement, iron and steel as well as mining industry for almost all 

financial years compared to other industries. After these three industries, the 

industries such as oil and gas and FMCG industry had relatively higher % of CSR 

expenditure for all financial years. It is also important to note that the average % of 

CSR expenditure has been relatively less for Auto industry compared to the other 

industries for all financial years. The data also reveals that the average % of CSR 

expenditure is much lesser than 2.0% norms for the financial years before 2010-11 

with slight increase in the % of CSR expenditure except for some selected industries 

like cement, iron and steel and mining industry after the financial year 2010-11. It is 

peculiar to note that the Pharma industry had higher deficit for % of CSR expenditure 

much below 2.0% norms after the financial year 2010-11 compared to their earlier % 

of CSR expenditures.  
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3.6 The Performance of Corporate Social Responsibility of Select 

Companies in India 

 

Null Hypothesis (H0): The Distribution of Actual Percentage Expenditure on CSR as 

per the Current Year Profit significantly equals to the Standard Expected Expenditure 

(2%) as per the norms for all the industries studied. 

Alternative Hypothesis (H1): The Distribution of Actual Percentage Expenditure on 

CSR as per the Current Year Profit significantly not equal to the Standard Expected 

Expenditure (2%) as per the norms for all the industries studied. 
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Table No. 3.6.1  

Showing the distribution of average (mean) Actual % of CSR expenditure of 

current year profit in the respective financial years and industry type 

Values are Mean (Standard Deviation). 

Source: Annual Reports of the Companies and compiled by the author 

 

 

 

  

In
d

u
st

ry
 

S
ta

ti
st

ic
s Actual % of CSR Expenditure of Current Year Profit (%) 

R
ef

er
en

ce
 

2
0
0
5
-0

6
 

2
0
0
6
-0

7
 

2
0
0
7
-0

8
 

2
0
0
8
-0

9
 

2
0
0
9
-1

0
 

2
0
1
0
-1

1
 

2
0
1
1
-1

2
 

2
0
1
2
-1

3
 

2
0
1
3
-1

4
 

2
0
1
4
-1

5
 

Cement  

(n=5) 

Mean 1.23 0.52 0.80 1.29 1.49 2.44 2.01 3.47 4.17 5.00 2.0% 

SD 1.11 0.35 0.75 0.99 1.15 1.62 0.88 2.82 4.51 3.01  

Iron and  

Steel (n=5) 

Mean 0.30 0.88 1.10 1.69 1.91 2.02 2.17 3.59 3.46 2.98 2.0% 

SD 0.27 0.84 0.63 1.14 0.93 0.99 0.84 1.87 1.41 1.99  

Pharma 

(n=5) 

Mean 1.44 0.67 0.91 0.61 0.78 1.62 1.33 0.52 0.63 0.87 2.0% 

SD 1.55 0.65 0.95 0.75 0.49 1.28 0.40 0.29 0.35 0.54  

Auto  

(n=5) 

Mean 0.39 0.36 0.34 0.34 0.50 0.55 0.68 1.75 1.47 1.04 2.0% 

SD 0.30 0.34 0.29 0.24 0.49 0.43 0.72 2.60 2.09 1.22  

Oil and  

Gas (n=5) 

Mean 0.74 1.12 0.81 0.97 1.11 1.21 1.36 1.43 1.28 1.85 2.0% 

SD 0.88 1.70 0.64 0.87 0.39 0.62 1.02 0.83 0.27 0.87  

FMCG  

(n=5) 

Mean 0.51 0.52 0.49 0.37 0.38 0.44 0.75 0.85 1.50 2.21 2.0% 

SD 0.70 0.68 0.62 0.43 0.57 0.55 1.01 0.79 0.73 0.93  

Chemical 

 (n=5) 

Mean 2.68 2.05 0.84 0.81 1.01 1.10 1.02 1.68 1.77 1.60 2.0% 

SD 3.83 3.98 1.25 0.78 0.79 0.41 0.61 0.54 1.40 1.06  

Mining  

(n=5) 

Mean 0.39 2.26 1.27 2.76 1.52 1.02 1.54 4.02 3.33 2.90 2.0% 

SD 0.30 4.18 0.60 3.85 0.82 0.49 0.55 3.20 1.54 0.86  

All  

(n=40) 

Mean 0.97 1.06 0.83 1.13 1.11 1.32 1.36 2.16 2.20 2.31 2.0% 

SD 1.64 2.11 0.75 1.62 0.84 1.05 0.87 2.17 2.17 1.86  



 175 

Table No. 3.6.2  

Showing the statistical comparison of average (mean) Actual % of CSR 

expenditure of current year profit with the reference value (2%) in the respective 

financial years and industry type (first four) 

 Industry 

Year Statistics Cement 
Iron and 

Steel 
Pharma Auto 

2005-06 

T-value 
P-value 

Decision 

2.473 
0.069 

Accept H0 

2.537 
0.064 

Accept H0 

2.069 
0.107 

Accept H0 

2.901 
0.044** 

Reject H0 

2006-07 

T-value 

P-value 
Decision 

3.323 

0.029** 
Reject H0 

2.342 

0.079 
Accept H0 

2.316 

0.082 
Accept H0 

2.326 

0.081 
Accept H0 

2007-08 

T-value 

P-value 

Decision 

2.391 

0.075 

Accept H0 

3.909 

0.017** 

Reject H0 

2.149 

0.098 

Accept H0 

2.587 

0.061 

Accept H0 

2008-09 

T-value 

P-value 

Decision 

2.927 

0.043** 

Reject H0 

3.311 

0.030** 

Reject H0 

1.828 

0.142 

Accept H0 

3.121 

0.035** 

Reject H0 

2009-10 

T-value 
P-value 

Decision 

2.891 
0.045** 

Reject H0 

4.599 
0.010** 

Reject H0 

3.573 
0.023** 

Reject H0 

2.289 
0.084** 

Accept H0 

2010-11 

T-value 
P-value 

Decision 

3.366 
0.028** 

Reject H0 

4.573 
0.010** 

Reject H0 

2.830 
0.047** 

Reject H0 

2.848 
0.046** 

Reject H0 

2011-12 

T-value 

P-value 
Decision 

5.082 

0.007** 
Reject H0 

5.811 

0.004** 
Reject H0 

7.461 

0.002** 
Reject H0 

2.111 

0.102 
Accept H0 

2012-13 

T-value 

P-value 

Decision 

2.752 

0.050** 

Reject H0 

4.292 

0.013** 

Reject H0 

4.026 

0.016** 

Reject H0 

1.507 

0.206 

Accept H0 

2013-14 

T-value 

P-value 

Decision 

2.067 

0.108 

Accept H0 

5.471 

0.005** 

Reject H0 

4.004 

0.016** 

Reject H0 

1.576 

0.190 

Accept H0 

2014-15 

T-value 
P-value 

Decision 

3.711 
0.021** 

Reject H0 

3.336 
0.029** 

Reject H0 

3.618 
0.022** 

Reject H0 

1.904 
0.130 

Accept H0 

Source: computed by the author 

P-values by one sample t test with reference value = 2.0%. Null hypothesis (H0) is 

rejected and Alternative hypothesis (H1) is accepted if P-value<0.05 (Statistical 

significant difference) else null hypothesis (H0) it is accepted and Alternative 

hypothesis (H1) is rejected. 
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Table No. 3.6.3  

Showing the statistical comparison of average (mean) Actual % of CSR 

expenditure of current year profit with the reference value (2%) in the respective 

financial years and industry type (next four and overall). 

 Industry 

Year Statistics 
Oil and 

Gas 
FMCG Chemical Mining All 

2005-06 

T-value 

P-value 

Decision 

1.882 

0.133 

Accept H0 

1.473 

0.237 

Accept H0 

1.564 

0.193 

Accept H0 

2.917 

0.043** 

Reject H0 

3.707 

0.001** 

Reject H0 

2006-07 

T-value 

P-value 

Decision 

1.472 

0.215 

Accept H0 

1.536 

0.222 

Accept H0 

1.155 

0.313 

Accept H0 

1.209 

0.293 

Accept H0 

3.136 

0.001** 

Reject H0 

2007-08 

T-value 

P-value 

Decision 

2.804 

0.049** 

Reject H0 

1.583 

0.212 

Accept H0 

1.498 

0.209 

Accept H0 

4.747 

0.009** 

Reject H0 

6.904 

0.001** 

Reject H0 

2008-09 

T-value 

P-value 

Decision 

2.490 

0.067 

Accept H0 

1.722 

0.184 

Accept H0 

2.326 

0.081 

Accept H0 

1.602 

0.184 

Accept H0 

4.348 

0.001** 

Reject H0 

2009-10 

T-value 

P-value 

Decision 

6.439 

0.003** 

Reject H0 

1.350 

0.270 

Accept H0 

2.834 

0.047** 

Reject H0 

4.174 

0.014** 

Reject H0 

8.232 

0.001** 

Reject H0 

2010-11 

T-value 

P-value 

Decision 

4.347 

0.012** 

Reject H0 

1.585 

0.211 

Accept H0 

6.073 

0.004** 

Reject H0 

4.663 

0.010** 

Reject H0 

7.870 

0.001** 

Reject H0 

2011-12 

T-value 

P-value 

Decision 

2.993 

0.040** 

Reject H0 

1.675 

0.169 

Accept H0 

3.739 

0.020** 

Reject H0 

6.327 

0.003** 

Reject H0 

9.828 

0.001** 

Reject H0 

2012-13 

T-value 

P-value 

Decision 

3.834 

0.019** 

Reject H0 

2.407 

0.074 

Accept H0 

6.943 

0.002** 

Reject H0 

2.810 

0.048** 

Reject H0 

6.306 

0.001** 

Reject H0 

2013-14 

T-value 

P-value 

Decision 

10.542 

0.001** 

Reject H0 

4.584 

0.010** 

Reject H0 

2.831 

0.047** 

Reject H0 

4.827 

0.008** 

Reject H0 

6.419 

0.001** 

Reject H0 

2014-15 

T-value 

P-value 

Decision 

4.758 

0.009** 

Reject H0 

5.316 

0.006** 

Reject H0 

3.365 

0.028** 

Reject H0 

7.566 

0.002** 

Reject H0 

7.826 

0.001** 

Reject H0 

Source: computed by the author 

P-values by one sample t test with reference value = 2.0%. Null hypothesis (H0) is 

rejected and Alternative hypothesis (H1) is accepted if P-value<0.05 (Statistical 

significant difference) else null hypothesis (H0) it is accepted and Alternative 

hypothesis (H1) is rejected. 
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Overall, the average actual % of expenditure on CSR of current year profit differs 

significantly from the reference value 2.0% for all the financial years (P-value<0.001 

for all). It is important to note that the average actual % of expenditure on CSR of 

current year profit is significantly lesser than 2.0% till the year 2011-12 and after the 

year 2012-13 the actual % of expenditure on CSR of current year profit is 

significantly higher than 2.0% (P-value<0.001 for all). It is clear that the companies 

such as cement, iron and steel and mining have been relatively close to 2.0% CSR 

expenditure after the year 2010-11 compared to the other companies. It is also evident 

that the companies such as Pharma, Auto, Oil and Gas, FMCG and Chemical have 

been far away from the 2.0% CSR expenditure throughout the study duration i.e 2005 

to 2015 compared to the other companies. 

 

3.7 Analysis of CSR Practices of Companies 

H0: There is no significant difference in the CSR Practices with respect to 

sectors.  

H1: There is a significant difference in the CSR Practices with respect to sectors. 

The main objective of this test is to find out whether practices of CSR are different 

from sector to sector that is sector has any effect on CSR practices. Total Forty 

companies were taken for study and the companies are divided into eight sectors and 

from each sector five companies were randomly selected for the study companies are 

doing CSR practices total 32 practices (activities) are undertaken by the select 

companies for the period of ten years the objective behind using this test i.e. to find 

out whether the companies are doing all activities or not? It is found that not a single 

company is doing their practice above 30 activities but it is found that out of 32 First 

sectors i.e. cement sector covers 28.38% of the activity that is hardly 9 activities. 
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Second sector i.e. Iron and Steel sector undertakes 25.88% of the activities that is 8 

activities. The third sector i.e. Pharma sector provides 20% of activities that is 6 to 7 

activities .the fourth sector i.e. auto Sector Contributes 6 to 7 activities of CSR The 

fifth sector i.e. Oil and Gas are doing 22.56% of the activities that is 7 activities the 

sixth sector i.e. FMCG Sector invests in 26.19% of activities that is 8 activities. 

seventh sector i.e. Chemical and fertiliser sector provides 22.19% of activities that is 7 

activities whereas eight sector i.e. Mining sector devised for 22.25% of activities that 

is 7 activities. So it is inferred that in overall basis out of 32 activities and out of 40 

companies under study on an average atleast 7 to 8 activities are budgeted by the 

companies towards CSR Investments. 

Table No. 3.7.1 

Showing Test of Normality with regards to groups 

Tests of Normality 

Group 
Shapiro-Wilk 

Statistic df Sig. 

Average score 

Cement Industry .784 5 .060 

Iron and Steel Industry .932 5 .613 

Pharma Industry .840 5 .164 

Auto Industry .904 5 .432 

Oil and Gas Industry .949 5 .727 

FMCG Industry .927 5 .573 

Chemical and Fertilzer Industry .918 5 .518 

Mining Industry .856 5 .214 

Source: computed by the author 

To test whether sector wise CSR score is normally distributed normality test has been 

conducted i.e. to test whether the data group is normally formed or not the test of 

normality is used and it is found that since p > .05 implies data is normally distributed 

i.e.  The data is statistically normal.  



 179 

Table No. 3.7.2 

Showing Descriptive statistics of different Sectors 

Group N Mean Median Range Std. Deviation 

Cement Industry 5 28.38 23.13 21.88 9.23 

Iron and Steel Industry 5 25.88 25.94 8.44 3.61 

Pharma Industry 5 20.00 17.50 19.06 7.61 

Auto Industry 5 20.00 18.13 23.13 9.27 

Oil and Gas Industry 5 22.56 21.88 15.00 6.01 

FMCG Industry 5 26.19 26.88 16.56 6.74 

Chemical and Fertilzer Industry 5 22.19 20.31 19.06 7.52 

Mining Industry 5 22.25 21.25 4.69 1.97 

Total 40 23.43 22.19 32.19 6.91 

Source: computed by the author 

Above score is computed based on 32 points related to CSR which includes Education 

Management, Skill Development, Health and sanitation, Rural Development etc. 

Above score is based on compilations of these areas. Data was found to be 

statistically normal, to test further ANOVA test has been conducted to study H0. and 

the result is F(7,32)= 0.9709, p =0.4687 since there is no significance difference in the 

CSR scores  with respect to section so The alternative  hypothesis is Rejected i.e. Null 

hypothesis is accepted. 

Conclusion 

The average net profit has been relatively less for Chemical industry compared to 

other industries for all financial years. It is clear that the industries such as cement, 

iron and steel and mining have been relatively close to 2.0% CSR expenditure after 

the year 2010-11 compared to the other industries.  It is also clear that the average % 

of CSR expenditure is relatively higher for cement, iron and steel as well as mining 

industry for almost all financial years compared to other industries. It is found that out 

of 32 First sectors i.e. cement sector covers 28.38% of the activity that is hardly 9 

activities.  
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Chapter: IV 

INTER SECTOR COMPARATIVE PERFORMANCE OF 

CORPORATE SOCIAL RESPONSIBILITY OF SELECT 

COMPANIES IN INDIA 

 
The performance of the corporates can be measured by comparing it with the years or 

as per the sectors in this study the comparison is made on the bases of sectors, 

ownership and listed and not listed on (NIFTY AND SENSEX) Comparison gives 

clear idea about the peformance and the development of the companies and forther it 

provides information about sector or ownership perormance. 

 

4.1 Performance of Select Companies as per Ownership of the 

Companies 

Performance of select companies as per Ownership of the Companies and areas of 

operation are classified as Private Companies, Public Sector Undertakings and Multi 

National Companies. The performances of the companies as per the ownership were 

also considered only to know which type of Ownership performance is better. The 

Following aspects are considered: i) Net Profit of the companies for the ten yers 

period (2005-06 to 2014-15) ii) CSR Expenditure of the companies for the ten yers 

period (2005-06 to 2014-15); and iii) CSR Expenditure (Percentage) of the companies 

for the ten yers period (2005-06 to 2014-15); and the practices adopted by the 

companies as per the ownership has been considered. 
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4.2 Ownership-Wise Performance Analysis of Select Companies 

with regards to Net Profit 

Table No.4.2.1 

Showing Net Profit after Tax by the Private companies for the period of Ten 

Years (2005-06 to 2014-15) 

Company 
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Shree Cement 19 177 260 578 676 210 619 1004 787 426 

Ultratech Cement 230 782 1008 977 1093 1404 2446 2655 2144 2015 

The Ramco Cement 79 308 408 364 354 211 385 404 138 242 

Cipla 608 668 701 777 1081 960 1124 1507 1388 1181 

Jubilient Life Science 130 231 392 261 363 280 -81 -43 0.82 205 

Hero Moto Corp  971 858 968 1282 2232 1928 2378 2118 2109 2386 

M&M 857 1068 1103 868 2088 2662 2879 3353 3758 3321 

Godrej Consumer 

Products Ltd 
121 132 159 161 248 435 604 511 565 654 

Pidilite 91 120 188 146 294 304 334 461 469 502 

Aarti Industries 49 26 37 84 70 67 90 133 149 188 

GHCL 72 148 101 104 141 116 118 115 116 183 

NFCL 66.86 31.71 23 32 66 117 136 81 -239 -367 

Source: Annual Report and compiled by the author. 

Figure No. 4.2.1 

Showing Net Profit after Tax by the Private Companies for the period of Ten 

Years (2005-06 to 2014-15) 
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Out of the forty companies selected for the study, twelve companies are having 

Private Ownership and it is seen that the Net Profit of Shree Cement Company in the 

year 2005-06 was Rs. 19 Crores whereas in the year 2014-15 it was Rs. 426 Crores. 

Shree Cement Company has Net Profit of more than Rs. 200 Crores from 2007-08 

onwards. Likewise in the year 2005-06, Net Profit of Ultratech Cement Rs. 230 

Crores and in the year 2014-15 it has Net Profit of Rs. 2015 Crores. Ultratech Cement 

has Net Profit of more than Rs. 2000 Crores from 2011-12 onwards. In the year 2005-

06, The Ramco Cement has Net Profit of Rs. 79 Crores and in 2014-15 it has Net 

Profit of Rs. 242 Crores. The Ramco Cement has Net Profit of more than Rs. 2000 

Crores from 2011-12 onwards, Cipla in the year 2005-06 has Net Profit of 

Rs.608Crores and in 2014-15 it has Net Profit of Rs. 1181 Crores. Cipla has Net 

Profit of more than Rs. 1000 Crores from 2009-10 except 2005-06 to 2008-09 and 

2010-11. Jubilient Life Science in the year 2005-06 has Net Profit of Rs. 130 Crores 

and in the year 2014-15 has Net Profit Rs.205 Crores. Jubilient Life Science Suffered 

loss in the year 2011-12 and 2012-13, Hero Moto Corp. in the year 2005-06 has Net 

Profit of Rs. 971 Crores and in the year 2014-15 has Net Profit Rs.2386 Crores. Hero 

Moto Corp has Net Profit of more than Rs. 1000 Crores from 2008-09 onwards, 

Mahindra and Mahindra in the year  2005-06 has Net Profit of Rs. 857 Crores and in 

the year 2014-15 has Net Profit Rs.3321 Crores. Mahindra and Mahindra has Net 

Profit of more than Rs. 2000 Crores from 2009-10 onwards. Godrej Consumer 

Product Ltd. in the year 2005-06 has Net Profit of Rs. 121 Crores and in the year 

2014-15 has Net Profit Rs.654 Crores. Godrej Consumer Product Ltd has Net Profit 

of more than Rs. 500 Crores from 2011-12 onwards. PIDILITE in the year 2005-06 

has Net Profit of Rs. 91 Crores and in the year 2014-15 has Net Profit Rs.502 Crores. 

PIDILITE has Net Profit of more than Rs. 300 Crores from 2010-11 onwards. AARTI 
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IND Ltd. in the year 2005-06 has Net Profit of Rs. 49 Crores and in the year 2014-15 

has Net Profit Rs.188 Crores. AARTI IND Ltd has Net Profit of more than Rs 100 

Crores from 2012-13 onwards. GHCL in the year 2005-06 has Net Profit of Rs. 72 

Crores and in the year 2014-15 has Net Profit Rs.183 Crores. GHCL has Net Profit of 

more than Rs 100 Crores from 2006-07 onwards .NFCL in the year  2005-06 has Net 

Profit of Rs. 66.86Crores and in the year 2014-15 has Net Profit Rs.(-367)Crores. 

NFCL has suffered loss in the year 2013-14 and 2014-15. 

With regards to the performance of Net Profit, Net Profit of NMDC, was good, 

Ultratech Cement has Net Profit of more than Rs. 2000 Croresfrom 2011-12 onwards. 

The Ramco Cement has Net Profit of more than Rs 2000 Crores from 2011-12 

onwards, Mahindra and Mahindra has Net Profit of more than Rs 2000 Crores from 

2009-10 onwards.  Cipla has Net Profit of more than Rs 1000 Crores from 2009-10 

except 2005-06 to 2008-09 and 2010-11, Hero Moto Corp has Net Profit of more than 

Rs 1000 Crores from 2008-09 onwards, Godrej Consumer Product Ltd has Net Profit 

of more than Rs 500 Crores from 2011-12 onwards, PIDILITE has Net Profit of more 

than Rs 300Crores from 2010-11 onwards, Shree Cement Company has Net Profit of 

more than Rs 200 Crores from 2007-08 onwards, AARTI IND Ltd. has Net Profit of 

more than Rs 100Crores from 2012-13 onwards. GHCL has Net Profit of more than 

Rs 100Crores from 2006-07 onwards, 

Jubilient Life Science Suffered loss in the year 2011-12 and 2012-13 and NFCL has 

suffered loss in the year 2013-14 and 2014-15. 
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Table No.4.2.2  

Showing Net Profit after Tax by the Public companies for the period of Ten 

Years (2005-06 to 2014-15) 

Company 
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SAIL 4013 6202 7537 6170 6754 4905 3543 2170 2616 2093 

RINL 1252 1363 1943 1336 797 658 751 353 366 62 

GAIL 2310 2387 2601 2804 3140 3561 3654 4022 4375 3039 

BPCL 292 1806 1581 736 1538 1547 1311 2643 4061 5085 

HPCL 406 1571 1135 575 1301 1539 911 905 1734 2733 

ONGC 14431 15643 16702 16126 16768 18924 25123 20926 22095 17733 

IOCL 4915 7499 6963 2950 10221 7445 3955 5005 7019 5273 

MOIL 115 134 480 664 466 588 411 432 510 428 

NALCO 1562 2381 1632 1272 814 1,069 850 593 642 1322 

NMDC 1828 2320 3251 4372 3447 6499 7265 6342 6420 6422 

KIOCL  356 14 108 22 -177 76 94 31 40 31 

Source: Annual Report and compiled by the author. 

Figure No. 4.2.2  

Showing Net Profit after Tax by the Public companies for the period of Ten 

Years (2005-06 to 2014-15) 
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Out of the fortycompanies selected for the study, eleven companies are listed Public 

Companies and it is seen that the Net Profit of SAIL in the year 2005-06 was Rs. 4013 

Crores whereas in the year 2014-15 it was Rs. 2093 Crores. SAIL has Net Profit of 

more than Rs 2000 Crores from 2005-06 onwards. Likewise in the year 2005-06, Net 

Profit of RINL has Rs. 1252 Crores and in the year 2014-15 it has Net Profit of Rs. 62 

Crores. RINL has Net Profit of more than Rs. 1000 Crores from 2005-06 TO2008-09 

later on it decreased. In the year 2005-06, GAIL has Net Profit of Rs. 2310 Crores and 

in 2014-15 it has Net Profit of Rs. 3039 Crores. GAIL has Net Profit of more than Rs 

2000 Crores from 2005-06 onwards,  BPCL  in the year 2005-06 has Net Profit of 

Rs.292Crores and in 2014-15 it has Net Profit of Rs. 5085 Crores. BPCL has Net 

Profit of more than Rs 1000 Crores from 2009-10 onwards, HPCL. in the year  2005-

06 has Net Profit of Rs. 406 Crores and in the year 2014-15 has Net Profit Rs.2733 

Crores. HPCL has Net Profit of more than Rs 900 Crores from 2006-07 onwards 

except2005-06 and 2008-09. ONGC in the year 2005-06 has Net Profit of Rs. 14431 

Crores and in the year 2014-15 has Net Profit Rs.17733 Crores. ONGC has Net Profit 

of more than Rs 10000 Crores from 2005-06  onwards, IOCL in the year  2005-06 has 

Net Profit of Rs. 4915 Crores and in the year 2014-15 has Net Profit Rs.5273 Crores. 

IOCL has Net Profit of more than Rs 5000 Crores from 2005-06 but except 2005-06, 

2008-09 1nd 2011-12. MOIL in the year 2005-06 has Net Profit of Rs. 115 Crores and 

in the year 2014-15 has Net Profit Rs 428 Crores. MOIL has Net Profit of more than 

Rs 400 Crores from 2007-08 onwards. NALCO in the year 2005-06 has Net Profit of 

Rs. 1562 Crores and in the year 2014-15 has Net Profit Rs.1322 Crores. NALCO has 

Net Profit of more than Rs 500 Crores from 2005-06 onwards. NMDC in the year 

2005-06 has Net Profit of Rs. 1828 Crores and in the year 2014-15 has Net Profit 

Rs.6422 Crores. NMDC has Net Profit of more than Rs 6000 Croresfrom 2010-11 
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onwards. KIOCL in the year 2005-06 has Net Profit of Rs. 356 Crores and in the year 

2014-15 has Net Profit Rs.31 Crores. KIOCL has suffered loss in 2009-10.  

With regards to the performance of Net Profit, Net Profit of ONGC and Tata Steel 

was good, SAIL has Net Profit of more than Rs 2000 Crores from 2005-06 onwards. 

RINL has Net Profit of more than Rs. 1000 Crores from 2005-06 To 2008-09 later on 

it decreased. GAIL has Net Profit of more than Rs 2000 Crores from 2005-06 

onwards, BPCL has Net Profit of more than Rs 1000 Crores from 2009-10 onwards, 

HPCL has Net Profit of more than Rs 900 Crores from 2006-07 onwards except2005-

06 and 2008-09. ONGC has Net Profit of more than Rs 10000 Crores from 2005-06 

onwards. IOCL has Net Profit of more than Rs 5000 Crores from 2005-06 but except 

2005-06, 2008-09 1nd 2011-12. MOIL has Net Profit of more than Rs 400 Crores 

from 2007-08 onwards. NALCO has Net Profit of more than Rs 500 Crores from 

2005-06 onwards. NMDC has Net Profit of more than Rs 6000 Crores from 2010-11 

onwards. KIOCL has suffered loss in 2009-10.  
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Table No.4.2.3  

Showing Net Profit after Tax by the Multi-National companies for the period of 

Ten Years (2005-06 to 2014-15) 

Company 
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ACC (cement) 1232 1439 1213 1607 1120 1325 1061 1096 1168 592 

Ambuja Cement 1503 1769 1402 1218 1264 1229 1297 1295 1496 808 

Tata Steel 3506 4222 4687 5202 5047 6866 6696 5063 6412 6439 

JSW Steel 857 1292 1728 459 2023 2011 1626 1801 1335 2166 

JSPL 573 703 1237 1536 1480 2064 2111 1592 1292 -310 

Dr Reddy LAB  211 1177 475 561 846 1104 1426 1678 2151 2218 

GSK 502 546 538 577 512 564 431 577 502 472 

Lupin 183 302 443 417 649 810 804 1260 1836 2403 

Tata Motors 1529 1913 2029 1001 2240 1812 1242 302 335 
-

4739 

Bajaj Auto 1102 1238 756 657 1704 3340 3004 3044 3243 2814 

Maruti Suzuki 1189 1562 1731 1218 2497 2288 1635 2392 2783 3711 

Nestle India Ltd  252 310 414 534 655 819 962 1068 1117 1185 

HUL 1355 1540 1743 2501 2103 2153 2691 3314 3555 3843 

Dabur India Ltd 214 282 333 391 501 569 645 763 914 1066 

Asian Paints 

(India) 
187 272 375 362 775 775 958 1050 1169 1327 

Tata Chemicals  353 444 949 452 435 408 587 643 436 638 

Hindalco Ind. 

Ltd. 
1656 2564 2861 2230 1916 2137 2237 1699 1413 925 

Source: Annual Report and compiled by the author. 
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Figure No. 4.2.3  

Showing Net Profit after Tax by the Multi-National Companies for the period of 

Ten Years (2005-06 to 2014-15) 
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6439 Crores. Tata Steel has Net Profit of more than Rs. 5000 Crores from 2008-09 

onwards, JSW Steel  in the year 2005-06 has Net Profit of Rs.857 Crores and in 2014-
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15 it has Net Profit of Rs. 2166 Crores. JSW Steel  has Net Profit of more than Rs. 

2000 Crores from 2009-10 onwards, JSPL  in the year  2005-06 has Net Profit of Rs. 

573 Crores and in the year 2014-15 has Net Profit Rs.(-310) Crores. JSPL has Net 

Profit of more than Rs 1000 Crores from 2007-08 onwards but suffered loss in 2014-

15. Dr Reddy’s Lab the year 2005-06 has Net Profit of Rs. 211 Crores and in the year 

2014-15 has Net Profit Rs.2218 Crores. Dr Reddy’s Lab has Net Profit of more than 

Rs 1000 Crores from 2006-07 and 2010-11 onwards, GSK in the year 2005-06 has 

Net Profit of Rs. 502 Crores and in the year 2014-15 has Net Profit Rs 472 Crores. 

GSK has Net Profit of more than Rs 500 Crores from 2005-06 onwards. Lupin in the 

year 2005-06 has Net Profit of Rs. 183 Crores and in the year 2014-15 has Net Profit 

Rs 2403Crores. GSK has Net Profit of more than Rs 500 Crores from 2005-06 

onwards. Tata Motors the year 2005-06 has Net Profit of Rs. 1529 Crores and in the 

year 2014-15 has Net Profit Rs.(-473) Crores. Tata Motors has Net Profit of more 

than Rs 1000 Croresfrom 2005-06 onwards upto 2011-12 and suffered loss in the year 

2014-15.Bajaj Auto in the year 2005-06 has Net Profit of Rs. 1102 Crores and in the 

year 2014-15 has Net Profit Rs.2814 Crores. Bajaj Auto has Net Profit of more than 

Rs 2000 Crores from 2010-11 onwards. Maruti Suzuki in the year 2005-06 has Net 

Profit of Rs. 1189 Crores and in the year 2014-15 has Net Profit Rs.3711 Crores. 

Maruti Suzuki has Net Profit of more than Rs 1000 Croresfrom 2005-06 onwards, 

Nestle India Ltd in the year 2005-06 has Net Profit of Rs. 252 Crores and in the year 

2014-15 has Net Profit Rs.1185 Crores. Nestle India Ltd has Net Profit of more than 

Rs 1000 Croresfrom 2012-13 onwards. HUL in the year 2005-06 has Net Profit of Rs. 

1355 Crores and in the year 2014-15 has Net Profit Rs.2843Crores. HUL Ltd. has Net 

Profit of more than Rs 2000 Crores from 2008-09 onwards. Dabur India Ltd. in the 

year 2005-06 has Net Profit of Rs. 214 Crores and in the year 2014-15 has Net Profit 
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Rs.1066 Crores. Dabur India Ltd. has Net Profit of more than Rs 500 Crores from 

2009-10 onwards. Asian Paints in the year 2005-06 has Net Profit of Rs. 187 Crores 

and in the year 2014-15 has Net Profit Rs.1327 Crores. Asian Paints has Net Profit of 

more than Rs 1000 Croresfrom 2012-13 onwards. Tata Chemicals in the year 2005-06 

has Net Profit of Rs. 353 Crores and in the year 2014-15 has Net Profit Rs.638 

Crores. Tata Chemicals has Net Profit of more than Rs 400 Crores from 2006-07 

onwards. HINDALCO IND Ltd. in the year 2005-06 has Net Profit of Rs. 1656 

Crores and in the year 2014-15 has Net Profit Rs. 925 Crores. HINDALCO IND Ltd 

has Net Profit of more than Rs 1000 Croresfrom 2005-06 onwards except 2014-15. 

With regards to the performance of Net Profit, ACC Cement has Net Profit of more 

than Rs 1000 Crores from 2005-06 onwards but except in 2014-15. ACC Cement has 

Net Profit of more than Rs 1000 Crores from 2005-06 onwards but except in 2014-15. 

Tata Steel has Net Profit of more than Rs 5000 Crores from 2008-09 onwards, JSW 

Steel has Net Profit of more than Rs 2000 Crores from 2009-10 onwards, JSPL has 

Net Profit of more than Rs 1000 Crores from 2007-08 onwards but suffered loss in 

2014-15. Dr Reddy’s Lab has Net Profit of more than Rs 1000 Crores from 2006-07 

and 2010-11 onwards. GSK has Net Profit of more than Rs 500 Crores from 2005-06 

onwards. GSK has Net Profit of more than Rs 500 Crores from 2005-06 onwards. 

Tata Motors has Net Profit of more than Rs 1000 Croresfrom 2005-06 onwards upto 

2011-12 and suffered loss in the year 2014-15. Bajaj Auto has Net Profit of more than 

Rs 2000 Crores from 2010-11 onwards. Maruti Suzuki has Net Profit of more than Rs 

1000 Crores from 2005-06 onwards; Nestle India Ltd has Net Profit of more than Rs 

1000 Croresfrom 2012-13 onwards. HUL Ltd. has Net Profit of more than Rs 2000 

Crores from 2008-09 onwards. Dabur India Ltd.  hasNet Profit of more than Rs 500 

Crores from 2009-10 onwards. Asian Paints has Net Profit of more than Rs 1000 
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Croresfrom 2012-13 onwards. Tata Chemicals has Net Profit of more than Rs 400 

Croresfrom 2006-07onwards. HINDALCO IND Ltd. has Net Profit of more than Rs 

1000 Croresfrom 2005-06 onwards except 2014-15. 

Table No. 4.2.4  

Showing the distribution of Average Net Profit after Tax according to various 

financial years and Ownership type 
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Mean 2861.8 3756.4 3993.9 3366.1 4097.2 4255.5 4351.6 3947.5 4534.4 4020.1 

SD 4141.3 4566.7 4864.0 4624.7 5233.9 5477.3 7219.4 6009.3 6315.0 5045.9 

M
N

C
 

(n
=

1
7

) 

Mean 964.9 1269.1 1347.9 1230.8 1515.7 1780.8 1730.2 1684.5 1832.8 1503.4 

SD 845.8 1018.8 1117.4 1216.7 1136.6 1533.6 1475.0 1198.3 1499.2 2294.4 
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Mean 1279.4 1686.1 1804.9 1589.6 1988.6 2144.5 2207.8 2109.0 2310.5 2017.9 

SD 2404.8 2760.5 2938.4 2733.6 3091.5 3285.5 4058.8 3406.5 3689.4 3264.0 

Source: Annual Reports of the Companies. 

Figure No. 4.2.4  

The distribution of Average Net Profit after Tax according to various financial 
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Table 4.2.4 and Figure4.2.4 represent the distribution of Average volume of Net Profit 

according to various financial years and ownership type. It is clear that the Average 

volume of Net Profit is relatively more for public ownership industry followed by 

MNC and Private Ownership industry for all financial years. However the Private 

ownership industry has relatively less volume of Net Profit for all financial years than 

the other Ownership industries.  

 

4.3 Ownership-wise Performance of Select Companies towards CSR 

Table No.4.3.1  

Showing Performance Analysis of Private Companies towards CSR Expenditure 

for the period of Ten Years (2005-06 to 2014-15) 

Company 
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Shree 

Cement 
0.60 0.80 1.00 3.26 22.3 10.67 8.60 9.28 11.57 18.49 

Ultratech 

Cement 
1.00 2.00 3.00 10.00 1.15 11.00 20.00 58.39 48.56 44.46 

The Ramco 

Cement 
0.40 0.40 0.41 4.39 4.47 4.33 9.38 32.75 16.84 7.80 

Cipla 0.90 2.74 1.49 1.63 1.22 5.41 10.98 7.65 9.59 13.43 

Jubilient Life 

Science 
0.02 1.04 0.08 1.14 2.32 3.01 3.95 4.16 7.23 15.64 

Hero Moto 

Corp  
0.91 1.37 0.91 5.67 4.39 16.27 10.20 1.40 1.38 2.40 

M&M 5.00 6.00 7.00 11.00 23.00 51.00 72.00 33.53 32.91 83.24 

Godrej 

Consumer 

Products Ltd 

0.01 0.01 0.16 0.06 0.06 0.92 0.44 3.71 4.52 16.08 

PIDILITE 8.30 11.00 5.71 3.12 2.81 5.21 5.52 6.29 8.71 11.76 

AARTI IND 1.63 0.17 0.28 0.76 1.57 0.71 1.44 3.50 4.01 3.60 

GHCL 0.26 0.25 0.08 0.43 0.98 0.73 0.71 1.62 2.26 3.09 

NFCL 0.002 0.03 0.06 0.02 0.60 1.16 1.13 1.30 1.40 0.90 

Source: Annual Report and compiled by the author. 
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Figure No. 4.3.1  

Showing performance Analysis of Private Companies towards CSR Expenditure 

for the period of Ten Years (2005-06 to 2014-15) 
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from 2010-11 onwards. Jubilient Life Science in the year 2005-06 has CSR 

Expenditure of Rs. 0.02 Crores and in the year 2014-15 has CSR Expenditure 

Rs.15.64 Crores. Jubilient Life Science has CSR Expenditure more than Rs 3 Crores 

from 2010-11 onwards, Hero Moto Corp. in the year 2005-06 has CSR Expenditure of 

Rs. 0.91 Crores and in the year 2014-15 has CSR Expenditure Rs.2.4 Crores. Hero 

Moto Corp has CSR Expenditure more than Rs 10 Crores in 2010-11-and 2011-12, 

Mahindra and Mahindra in the year 2005-06 has CSR Expenditure of Rs. 5 Crores 

and in the year 2014-15 has CSR Expenditure Rs.83.24 Crores. Mahindra and 

Mahindra has CSR Expenditure more than Rs 30 Crores from 2010-11 onwards. 

Godrej Consumer Product Ltd. in the year 2005-06 has CSR Expenditure of Rs. 0.01 

Crores and in the year 2014-15 has Net Profit Rs.16.08 Crores. Godrej Consumer 

Product Ltd has CSR Expenditure more than Rs 3 Crores from 2012-13 onwards. 

PIDILITE in the year 2005-06 has CSR Expenditure of Rs. 8.3 Crores and in the year 

2014-15 has CSR Expenditure Rs.11.76 Crores. PIDILITE has CSR Expenditure 

more than Rs 5 Crores from 2010-11 onwards. AARTI IND Ltd. in the year 2005-06 

has CSR Expenditure of Rs. 1.63 Crores and in the year 2014-15 has CSR 

Expenditure Rs.3.6 Crores. AARTI IND Ltd has CSR Expenditure more than Rs 3.5 

Crores from 2012-13 onwards. GHCL in the year 2005-06 has CSR Expenditure of 

Rs. 0.26 Crores and in the year 2014-15 has CSR Expenditure Rs.3.09 Crores. GHCL 

has CSR Expenditure more than Rs 1 Crores from 2012-13 onwards .NFCL in the 

year 2005-06 has CSR Expenditure of Rs. 0.002 Crores and in the year 2014-15 has 

CSR Expenditure Rs.0.9Crores. NFCL has suffered loss in the year 2013-14 and 

2014-15. 

with regards to the performance of CSR Expenditure, CSR Expenditure of NMDC, 

was good, Shree Cement Company has CSR Expenditure more than Rs 8 Crores from 
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2009-10 onwards. Ultratech Cement has CSR Expenditure more than Rs. 40 

Croresfrom 2012-13 onwards. The Ramco Cement has CSR Expenditure more than 

Rs 7.5 Crores from 2011-12 onwards,  Jubilient Life Science has CSR Expenditure 

more than Rs 3 Crores from 2010-11 onwards, Hero Moto Corp has CSR Expenditure 

more than Rs. 10 Crores in 2010-11-and 2011-12, Mahindra and Mahindra has CSR 

Expenditure more than Rs 30 Crores from 2010-11 onwards. Godrej Consumer 

Product Ltd has CSR Expenditure more than Rs. 3 Crores from 2012-13 onwards 

PIDILITE has CSR Expenditure more than Rs. 5 Crores from 2010-11 onwards. 

AARTI IND Ltd has CSR Expenditure more than Rs. 3.5 Crores from 2012-13 

onwards. GHCL has CSR Expenditure more than Rs 1 Crore from 2012-13 onwards. 

NFCL has suffered loss in the year 2013-14 and 2014-15. 
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Table No.4.3.2  

ShowingPerformance Analysis of Public Companies towards CSR Expenditure 

for the period of Ten Years (2005-06 to 2014-15) 

Company 
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SAIL 9.00 13.00 14.00 17.00 78.79 68.95 61.25 53.29 62.06 35.04 

RINL 0.24 1.13 13.72 22.83 12.75 11.73 10.62 15.99 20.31 21.11 

Gail 1.17 0.20 35.78 31.13 43.58 70.00 62.00 64.65 62.57 71.89 

BPCL 12.03 7.15 7.62 10.47 13.73 6.38 7.05 17.88 34.38 33.95 

HPCL 8.91 14.56 18.53 14.00 15.16 19.69 26.54 21.78 23.74 34.07 

ONGC 36.00 62.00 97.00 74.7 268.87 219.03 121.08 261.57 341.3 495.23 

IOCL 16.71 19.43 18.10 33.30 36.25 42.73 82.73 78.97 81.91 113.79 

MOIL 0.05 0.02 3.00 5.42 1.57 5.75 6.56 10.56 10.36 13.57 

NALCO 2.00 3.0 29.00 16.00 14.00 16.00 21.00 31.00 29.00 19.00 

NMDC 13.55 24.66 21.75 33.3 71.20 37.33 63.00 101 152.85 188.65 

KIOCL  1.75 1.36 2.05 2.12 1.98 0.2328 1.00 2.83 2.17 1.10 

Source:  Annual Reports and Computed by Author 
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Showing Performance Analysis of Public Companies towards CSR Expenditure 

for the period of Ten Years (2005-06 to 2014-15) 

 

Out of the forty companies selected for the study, eleven companies are listed public 

Companies and it is seen that the CSR Expenditure of SAIL in the year 2005-06 was 

0

50

100

150

200

250

300

350

400

450

500

C
SR

 E
xp

e
n

d
it

u
re

 (R
s.

 C
ro

re
s)

 

Name of the Companies

2005-06

2006-07

2007-08

2008-09

2009-10

2010-11

2011-12

2012-13

2013-14

2014-15



 197 

Rs. 9 Crores whereas in the year 2014-15 it was Rs. 35.04 Crores. SAIL has CSR 

Expenditure more than Rs 35 Crores from 2009-10 onwards. Likewise in the year 

2005-06, CSR Expenditure of RINL has Rs. 0.24 Crores and in the year 2014-15 it 

has CSR Expenditure of Rs. 21.11 Crores. RINL has CSR Expenditure more than Rs. 

10 Croresfrom 2007-08 onwards. In the year 2005-06, GAIL has CSR Expenditure of 

Rs. 1.17 Crores and in 2014-15 it has CSR Expenditure of Rs. 71.89 Crores. GAIL 

has CSR Expenditure more than Rs 60 Crores from 2012-13 onwards,  BPCL  in the 

year 2005-06 has CSR Expenditure of Rs.12.03Crores and in 2014-15 it has CSR 

Expenditure of Rs. 33.95 Crores. BPCL has CSR Expenditure more than Rs 17 Crores 

from 2012-13 onwards, HPCL in the year  2005-06 has CSR Expenditure of Rs. 8.91 

Crores and in the year 2014-15 has CSR Expenditure Rs.34.07 Crores. HPCL has 

CSR Expenditure more than Rs 20 Crores from 2011-12 onwards. ONGC in the year 

2005-06 has CSR Expenditure of Rs. 36 Crores and in the year 2014-15 has CSR 

Expenditure Rs.495.23 Crores. ONGC has CSR Expenditure more than Rs 200 Crores 

from 2009-10  onwards, IOCL in the year  2005-06 has CSR Expenditure of Rs. 16.71 

Crores and in the year 2014-15 has CSR Expenditure Rs.113.79 Crores. IOCL has 

CSR Expenditure more than Rs 70 Crores from 2011-12 onwards. MOIL in the year 

2005-06 has CSR Expenditure of Rs. 0.05Crores and in the year 2014-15 has CSR 

Expenditure Rs 13.57 Crores. MOIL has CSR Expenditure more than Rs 10 

Croresfrom 2012-13 onwards. NALCO in the year 2005-06 has CSR Expenditure of 

Rs. 2 Crores and in the year 2014-15 has CSR Expenditure Rs.19 Crores. NALCO has 

CSR Expenditure more than Rs 14 Croresfrom 2007-08 onwards. NMDC in the year 

2005-06 has CSR Expenditure of Rs. 13.55 Crores and in the year 2014-15 has CSR 

Expenditure Rs.188.65 Crores. NMDC has CSR Expenditure more than Rs 100 

Croresfrom 2012-13 onwards. KIOCL in the year 2005-06 has CSR Expenditure of 
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Rs. 1.36 Crores and in the year 2014-15 has CSR Expenditure Rs.1.1 Crores. KIOCL 

has CSR Expenditure more than Rs 1 Crores from 2005-06 onwards except 2010-11.   

With regards to the performance of   CSR Expenditure, CSR Expenditure of ONGC 

and Tata Steel was good, ONGC has CSR Expenditure more than Rs 200 Crores from 

2009-10  onwards, NMDC has CSR Expenditure more than Rs 100 Croresfrom 2012-

13 onwards. IOCL has CSR Expenditure more than Rs 70 Croresfrom 2011-12 

onwards. GAIL has CSR Expenditure more than Rs 60 Crores from 2012-13 onwards, 

SAIL has CSR Expenditure more than Rs 35 Crores from 2009-10 onwards. HPCL 

has CSR Expenditure more than Rs 20 Crores from 2011-12 onwards.  BPCL has 

CSR Expenditure more than Rs 17 Crores from 2012-13 onwards, NALCO has CSR 

Expenditure more than Rs 14 Crores from 2007-08 onwards. RINL has CSR 

Expenditure more than Rs. 10 Crores from 2007-08 onwards. MOIL has CSR 

Expenditure more than Rs 10 Crores from 2012-13 onwards. KIOCL has CSR 

Expenditure more than Rs 1 Crores from 2005-06 onwards except 2010-11.   
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Table No.4.3.3  

ShowingPerformance Analysis of Multi-National Companies towards CSR 

Expenditure for the period of Ten Years (2005-06 to 2014-15) 

Company 
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ACC (cement) 12.26 12.24 19.00 11.00 13.00 22.00 25.51 22.76 27.45 31.16 

Ambuja Cement 15.76 16.31 23.38 36.55 20.70 32.48 39.09 52.57 38.40 80.70 

Tata Steel (Iron& 

Steel) 
25.00 75.00 75.00 116 102 126 146 171 212 172 

JSW STEEL 1.34 7.00 24.00 15.00 26.00 27.00 32.00 24.92 27.03 43.39 

JSPL 10.13 11.49 12.29 53.12 55.5 73.96 87.98 99.14 52.26 49.78 

Dr Reddy LAB  6.00 7.41 11.36 10.40 9.80 13.90 17.10 13.10 19.86 29.17 

GSK 3.80 3.02 1.00 1.20 16.30 20.58 8.50 2.80 3.02 6.10 

Lupin 3.20 4.00 3.38 4.09 13.24 11.62 16.88 9.37 14.52 12.58 

Tata motors 0.50 0.46 2.53 1.07 0.40 1.48 15.21 19.21 17.33 18.62 

Bajaj auto 6.01 10.12 5.25 0.50 50 10.92 10.00 16.4 14.00 56.00 

Maruti suzuki 2.00 5.00 7.30 7.67 11.3 15.2 12.03 18.94 23.28 37.25 

Nestle India Ltd  NA NA NA NA NA NA NA 24.50 23.90 8.51 

HUL 0.40 0.60 0.80 1.44 0.80 1.00 1.00 0.75 10.23 82.35 

Dabur India Ltd 3.21 4.14 4.58 3.63 6.13 7.18 8.30 14.26 20.65 14.71 

Asian Paints 

(India) 
0.98 1.58 1.60 1.82 1.95 1.87 0.87 2.08 7.90 19.01 

Tata Chemicals  2.13 1.30 2.38 1.57 4.75 5.00 1.54 9.00 12.76 14.55 

HINDALCO IND 

LTD 
9.00 11.00 41.00 29.00 46.00 31.00 28.00 29.79 32.26 32.00 

Source: Annual Report and compiled by the author. 
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Figure No.4.3.3  

Showing Performance Analysis of Multi-National Companies towards CSR 

Expenditure for the period of Ten Years (2005-06 to 2014-15) 

 

Out of the forty companies selected for the study, seventeen companies are in 

MNC’S.  It is seen that The CSR Expenditure of ACC Cement in the year 2005-06 

was Rs. 12.2 Crores whereas in the year 2014-15 it was Rs. 31.1 Crores. ACC Cement 
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2014-15. Likewise in the year 2005-06, CSR Expenditure of Ambuja Cement has Rs. 

15.7 Crores and in the year 2014-15 it has CSR Expenditure of Rs. 80.7 Crores. 

Ambuja Cement has CSR Expenditure more than Rs 20 Crores from 2007-08 onwards 

but except in 2014-15.  In the year 2005-06, Tata Steel has CSR Expenditure of Rs. 

25 Crores and in 2014-15 it has CSR Expenditure of Rs172 Crores. Tata Steel has 

CSR Expenditure more than Rs 100 Crores from 2008-09 onwards,  JSW Steel  in the 

year 2005-06 has CSR Expenditure of Rs.1.34 Crores and in 2014-15 it has CSR 

Expenditure of Rs. 43.3 Crores. JSW Steel  has CSR Expenditure more than Rs 20 

Crores from 2009-10 onwards, JSPL  in the year  2005-06 has CSR Expenditure of 
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Rs. 10.1 Crores and in the year 2014-15 has Net Profit Rs49.7 Crores. JSPL has CSR 

Expenditure more than Rs 50 Crores from 2008-09 onwards but decreased in 2014-

15. Dr Reddy’s Lab the year 2005-06 has CSR Expenditure of Rs. 6 Crores and in the 

year 2014-15 has CSR Expenditure Rs.29.1 Crores. Dr Reddy’s Lab has CSR 

Expenditure more than Rs 13 Crores from 2010-11 onwards, GSK in the year 2005-06 

has CSR Expenditure of Rs. 3.8 Crores and in the year 2014-15 has CSR Expenditure 

Rs 6.1 Crores. GSK has CSR Expenditure more than Rs 15 in 2009-10and 2010-11. 

Lupin in the year 2005-06 has CSR Expenditure of Rs. 3.2 Crores and in the year 

2014-15 has CSR Expenditure Rs 12.5Crores. GSK has CSR Expenditure more than 

Rs 9 Crores from 2009-10 onwards. Tata Motors the year 2005-06 has CSR 

Expenditure of Rs. 0.5 Crores and in the year 2014-15 has CSR Expenditure Rs.18.6 

Crores. Tata Motors has CSR Expenditure more than Rs 15 Croresfrom 2011-12 

onwards Bajaj Auto in the year 2005-06 has CSR Expenditure of Rs. 6.01 Crores and 

in the year 2014-15 has CSR Expenditure Rs.56Crores. Bajaj Auto has CSR 

Expenditure more than Rs 10 Crores in 2006-07 and from 2010-11 onwards. Maruti 

Suzuki in the year 2005-06 has CSR Expenditure of Rs. 2 Crores and in the year 

2014-15 has Net Profit Rs.37.2 Crores. Maruti Suzuki has CSR Expenditure more 

than Rs 10 Crores from 2009-10 onwards, Nestle India Ltd in the year 2012-13 has 

CSR Expenditure of Rs. 24.5 Crores and in the year 2014-15 has CSR Expenditure 

Rs.8.51 Crores. Nestle India Ltd has CSR Expenditure more than Rs 8 Crores from 

2012-13 onwards. HUL in the year 2005-06 has CSR Expenditure of Rs. 0.4 Crores 

and in the year 2014-15 has CSR Expenditure Rs.82.3Crores. HUL Ltd. has CSR 

Expenditure more than Rs 10 Crores from 2013-14 onwards. Dabur India Ltd. in the 

year 2005-06 has CSR Expenditure of Rs. 3.21 Crores and in the year 2014-15 has 

CSR Expenditure Rs.14.07 Crores. Dabur India Ltd.  has CSR Expenditure more than 
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Rs 14 Crores from 2012-13 onwards. Asian Paints in the year 2005-06 has CSR 

Expenditure of Rs. 0.98 Crores and in the year 2014-15 has CSR Expenditure Rs.19 

Crores. Asian Paints has CSR Expenditure more than Rs 7.5 Crores from 2013-14 

onwards. Tata Chemicals in the year 2005-06 has CSR Expenditure of Rs. 2.13 Crores 

and in the year 2014-15 has CSR Expenditure Rs.14.5 Crores. Tata Chemicals has 

CSR Expenditure more than Rs 9 Crores from 2012-13 onwards. HINDALCO IND 

Ltd. in the year 2005-06 has CSR Expenditure of Rs. 9 Crores and in the year 2014-15 

has CSR Expenditure Rs. 32 Crores. HINDALCO IND Ltd has CSR Expenditure 

more than Rs 28 Crores from 2007-08 onwards. 

With regards to the performance of CSR Expenditure, CSR Expenditure of Tata Steel 

has CSR Expenditure more than Rs 100 Crores from 2008-09 onwards, JSPL has CSR 

Expenditure more than Rs 50 Crores from 2008-09 onwards but decreased in 2014-

15. HINDALCO IND Ltd has CSR Expenditure more than Rs 28 Crores from 2007-

08 onwards. 

ACC Cement has CSR Expenditure more than Rs 20 Crores from 2010-11 onwards 

but except in 2014-15. Ambuja Cement has CSR Expenditure more than Rs 20 Crores 

from 2007-08 onwards but except in 2014-15. JSW Steel has CSR Expenditure more 

than Rs 20 Crores from 2009-10 onwards. GSK has CSR Expenditure more than Rs 

15 in 2009-10and 2010-11. Tata Motors has CSR Expenditure more than Rs 15 

Croresfrom 2011-12 onwards Dabur India Ltd. has CSR Expenditure more than Rs 14 

Crores from 2012-13 onwards.   Dr Reddy’s Lab has CSR Expenditure more than Rs 

13 Crores from 2010-11 onwards, Bajaj Auto has CSR Expenditure more than Rs 10 

Crores in 2006-07 and from 2010-11 onwards. Maruti Suzuki has CSR Expenditure 

more than Rs 10 Crores from 2009-10 onwards, HUL Ltd. has CSR Expenditure more 

than Rs 10 Crores from 2013-14 onwards Tata Chemicals has CSR Expenditure more 
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than Rs 9 Crores from 2012-13 onwards Nestle India Ltd has CSR Expenditure more 

than Rs 8 Crores from 2012-13 onwards. Asian Paints has CSR Expenditure more 

than Rs 7.5 Crores from 2013-14 onwards. 

Table No.4.3.4  

Showing the distribution of Average Actual CSR expenditure in the respective 

financial years and Ownership type 
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Private (n=12) 
Mean 1.6 2.2 1.7 3.5 5.4 9.2 12.0 13.6 12.4 18.4 

SD 2.6 3.3 2.4 3.8 8.2 14.1 19.7 18.1 14.4 23.5 

Public (n=11) 
Mean 9.2 13.3 23.7 23.7 50.7 45.3 42.1 60.0 74.6 93.4 

SD 10.7 18.3 26.4 20.0 77.0 62.6 38.7 73.8 98.1 144.1 

MNC (n=17) 
Mean 6.4 10.7 14.7 18.4 20.8 25.1 28.1 31.2 32.8 41.7 

SD 6.7 17.8 19.6 30.1 26.7 32.4 37.9 42.9 47.7 40.7 

All (n=40) 
Mean 5.7 8.8 13.2 15.3 24.5 25.9 27.1 33.8 38.2 48.9 

SD 7.7 15.4 20.3 23.2 46.7 41.2 34.8 50.6 63.6 83.8 

Source: Annual Reports of the Companies. 

FigureNo. 4.3.4 

The distribution of Average Actual CSR expenditure in the respective financial 

years and Ownership type 
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Table 4.3.4 and Figure 4.3.4 represent the distribution of Average volume of actual 

CSR expenditure as per the current year profit after excluding the tax according to 

various financial years and ownership type. It is clear that the average volume of 

actual CSR expenditure is relatively more for Public ownership industry followed by 

MNC and private ownership industry for all financial years. However the Private 

ownership industry has relatively less volume of actual CSR expenditure as per the 

current year profit for all financial years than the other ownership industries. 

4.4 Ownership Performance Analysis towards CSR Expenditure 

(%) of Select Companies on Current Profit for a period of Ten 

Years (2005-06 to 2014-15) 

Table No.4.4.1  

Showing CSR Expenditure % on Current Profit of Private Companies for a 

period of Ten years (2005-06 to 2014-15) 
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Shree 

Cement 
3.15% 0.45% 0.38% 0.56% 3.29% 5.08% 1.39% 0.92% 1.47% 4.34% 

Ultratech 

cement 
0.43% 0.26% 0.30% 1.02% 0.11% 0.78% 0.82% 2.20% 2.26% 2.20% 

The Ramco 

cement 
0.51% 0.13% 0.10% 1.21% 1.26% 2.05% 2.43% 8.10% 12.20% 3.22% 

Cipla 0.14% 0.41% 0.21% 0.21% 0.11% 0.53% 0.97% 0.51% 0.69% 1.13% 

Jubilient 

life science 
0.09% 0.02% 0.44% 0.02% 0.43% 0.63% 1.07% 0.06% 0.06% 0.10% 

Hero moto 

corp  
0.09% 0.15% 0.09% 0.44% 0.19% 0.84% 0.42% 0.07% 0.07% 0.10% 

M&M 0.83% 0.64% 0.58% 0.66% 1.30% 1.10% 1.92% 1.00% 0.87% 2.50% 

Godrej 

Consumer 

Products 

Ltd 

0.01% 0.01% 0.10% 0.00% 0.02% 0.21% 0.07% 0.73% 0.80% 2.45% 

PIDILITE 9.12% 9.16% 3.03% 2.13% 0.95% 1.71% 1.65% 1.36% 1.86% 2.34% 

AARTI 

IND 
3.32% 0.65% 0.75% 0.90% 2.24% 1.06% 1.60% 2.63% 2.69% 1.91% 

GHCL 0.36% 0.17% 0.08% 0.41% 0.69% 0.62% 0.60% 1.41% 1.95% 1.69% 

NFCL 0.00% 0.00% 0.09% 0.26% 0.06% 0.90% 0.99% 1.60% -0.59% -0.24% 

Source: Annual Report and compiled by the author. 
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Figure No.4.4.1  

Showing CSR Expenditure % on Current Profit of Private Companies for a 

period of Ten years (2005-06 to 2014-15) 
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and Mahindra in the year 2005-06 has CSR Expenditure of 0.83% and in the year 

2014-15 has CSR Expenditure 2.50%. Mahindra and Mahindra have CSR 

Expenditure more than 2% in 2014-15. Godrej Consumer Product Ltd. in the year 

2005-06 has CSR Expenditure of 0.01%and in the year 2014-15 has Net Profit 2.45%. 

Godrej Consumer Product Ltd. has CSR Expenditure more than 2% in 2014-15. 

PIDILITE in the year 2005-06 has CSR Expenditure of 9.12% and in the year 2014-

15 has CSR Expenditure2.34%. PIDILITE has CSR Expenditure more than 1% from 

2005-06 onwards except 2009-10. AARTI IND Ltd. in the year 2005-06 has CSR 

Expenditure of 3.32% and in the year 2014-15 has CSR Expenditure 1.91%. AARTI 

IND Ltd has CSR Expenditure more than 1%from 2005-06 and 2009-10 onwards. 

GHCL in the year 2005-06 has CSR Expenditure of 0.36% and in the year 2014-15 

has CSR Expenditure 1.69%. GHCL has CSR Expenditure more than 1% from 2012-

13 onwards. NFCL in the year 2005-06 has CSR Expenditure of 0.001% and in the 

year 2014-15 has CSR Expenditure (-0.24)%.  

With regards to the performance of % of CSR Expenditure on Current Years Profit, % 

of CSR Expenditure on Current Years Profit of NMDC, was good, Shree Cement 

Company has CSR Expenditure more than 4%in 2010-11 and 2014-15.  Ultratech 

Cement has CSR Expenditure more than 2%from 2012-13 onwards. Mahindra and 

Mahindra has CSR Expenditure more than 2%in 2014-15. Godrej Consumer Product 

Ltd has CSR Expenditure more than 2%in 2014-15.The Ramco Cement has CSR 

Expenditure more than 2%from 2010-11 onwards, Jubilient Life Science has CSR 

Expenditure more than 1%in 2011-12 onwards, PIDILITE has CSR Expenditure more 

than 1%from 2005-06 onwards except 2009-10, AARTI IND Ltd has CSR 

Expenditure more than 1%from 2005-06 and 2009-10 onwards.  Hero Moto Corp has 

CSR Expenditure more than 0.80%in 2010-11; Cipla has CSR Expenditure more than 
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0.50%from 2010-11 onwards. GHCL has CSR Expenditure more than 1% from 2012-

13 onwards NFCL has Suffered loss in 2013-14 and 2014-15. 

Table No.4.4.2  

Showing CSR Expenditure % on Current Profit of Public Companies for a 

period of Ten years (2005-06 to 2014-15) 

Company 
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SAIL 0.22% 0.21% 0.19% 0.28% 1.17% 1.41% 1.73% 2.46% 2.37% 1.67% 

RINL 0.02% 0.08% 0.71% 1.71% 1.60% 1.78% 1.41% 4.52% 5.55% 34.04% 

GAIL 0.05% 0.01% 1.37% 1.11% 1.38% 1.96% 1.77% 1.56% 1.43% 2.36% 

BPCL 0.68% 4.11% 0.39% 0.48% 1.42% 0.89% 0.41% 0.68% 0.85% 0.67% 

HPCL 2.19% 0.92% 1.63% 2.43% 1.16% 1.27% 2.91% 2.41% 1.37% 1.24% 

ONGC 0.00% 0.24% 0.39% 0.58% 0.46% 1.60% 1.15% 0.48% 1.55% 2.79% 

IOCL 0.80% 0.33% 0.25% 0.26% 1.13% 0.35% 0.57% 2.00% 1.20% 2.20% 

MOIL 0.04% 0.01% 0.63% 0.82% 0.34% 0.98% 1.60% 2.44% 2.03% 3.17% 

NALCO 0.12% 0.11% 1.76% 1.28% 1.70% 1.49% 2.47% 5.22% 4.51% 1.43% 

NMDC 0.74% 1.06% 0.66% 0.76% 2.06% 0.87% 1.14% 2.00% 2.38% 2.93% 

KIOCL  0.49% 9.71% 1.89% 9.63% 1.11% 0.30% 1.26% 9.12% 5.43% 3.54% 

Source: Annual Report and compiled by the author. 

Figure No.4.4.2  

Showing CSR Expenditure % on Current Profit of Public Companies for a 

period of Ten years (2005-06 to 2014-15) 
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Out of the forty companies selected for the study, eleven companies are listed public 

Companies and it is seen that  % of CSR Expenditure on Current Years Profit of SAIL 

in the year 2005-06 was 0.22%whereas in the year 2014-15 it was 1.67%. SAIL has 

CSR Expenditure more than 1% from 2009-10 onwards. Likewise in the year 2005-

06, CSR Expenditure of RINL has Rs. 0.02 % and in the year 2014-15 it has CSR 

Expenditure of 34.04%. RINL has CSR Expenditure more than 4% from 2012-13 

onwards. In the year 2005-06, GAIL has CSR Expenditure of 0.05% and in 2014-15 it 

has CSR Expenditure of 2.36%. GAIL has CSR Expenditure more than 1% from 

2007-08 onwards,  BPCL  in the year 2005-06 has CSR Expenditure of 0.68% and in 

2014-15 it has CSR Expenditure of 0.67%. BPCL has CSR Expenditure more than 

1% in 1006-07 and 2009-10, HPCL. Inthe year 2005-06 has CSR Expenditure of 

2.19% and in the year 2014-15 has CSR Expenditure 1.24%. HPCL has CSR 

Expenditure more than 1% from 2005-06 onwards except 2006-07. ONGC in the year 

2005-06 has CSR Expenditure of 0.001% and in the year 2014-15 has CSR 

Expenditure 2.79%. ONGC has CSR Expenditure more than 2% in 2014-15, IOCL in 

the year 2005-06 has CSR Expenditure of 0.80% and in the year 2014-15 has CSR 

Expenditure 2.20%. IOCL has CSR Expenditure more than 2% from 2012-13 

onwards. MOIL in the year 2005-06 has CSR Expenditure of 0.04% and in the year 

2014-15 has CSR Expenditure 3.17%. MOIL has CSR Expenditure more than 1% 

from 2011-12 onwards. NALCO in the year 2005-06 has CSR Expenditure of 0.12 % 

and in the year 2014-15 has CSR Expenditure 1.43%. NALCO has CSR Expenditure 

more than 1% from 2007-08 onwards. NMDC in the year 2005-06 has CSR 

Expenditure of 0.74% and in the year 2014-15 has CSR Expenditure 2.93%. NMDC 

has CSR Expenditure more than 2% in 2009-10 and from 2012-13 onwards. KIOCL 

in the year 2005-06 has CSR Expenditure of 0.49% and in the year 2014-15 has CSR 
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Expenditure 3.54%. KIOCL has CSR Expenditure more than9 % in2006-07, 2008-

09and 2012-13.   

With regards to the performance of % of CSR Expenditure on Current Years Profit, % 

of CSR Expenditure on Current Years Profit of RINL has CSR Expenditure more than 

4% from 2012-13 onwards, ONGC has CSR Expenditure more than 2%in 2014-15, 

IOCL has CSR Expenditure more than 2%from 2012-13 onwards. SAIL has CSR 

Expenditure more than 1%from 2009-10 onwards. GAIL has CSR Expenditure more 

than 1% from 2007-08 onwards, BPCL has CSR Expenditure more than 1% in 1006-

07 AND 2009-10, HPCL has CSR Expenditure more than 1% from 2005-

06onwardsexcept 2006-07. MOIL has CSR Expenditure more than 1% from 2011-12 

onwards. NALCO has CSR Expenditure more than 1%from 2007-08 onwards. 

NMDC has CSR Expenditure more than 2%in 2009-10 and from 2012-13 onwards. 

KIOCL has CSR Expenditure more than 9 % in 2006-07, 2008-09 and 2012-13. 
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Table No.4.4.3  

Showing CSR Expenditure % on Current Profit of Multi-National Companies 

for a period of Ten years (2005-06 to 2014-15) 
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ACC 

(Cement) 

1.00

% 

0.85

% 

1.56

% 

0.68

% 

1.16

% 

1.66

% 

2.40

% 

2.08

% 

2.35

% 

5.26

% 

Ambuja 

Cement 

1.05

% 

0.92

% 

1.67

% 
3% 

1.64

% 

2.64

% 

3.01

% 

4.06

% 

2.56

% 

9.98

% 

Tata Steel 

(iron& 

steel) 

0.71

% 

1.78

% 

1.60

% 

2.23

% 

2.02

% 

1.84

% 

2.18

% 

3.37

% 

3.31

% 

2.66

% 

JSW Steel 
0.16

% 

0.54

% 

1.38

% 

3.26

% 

1.29

% 

1.34

% 

1.97

% 

1.38

% 

2.02

% 

2.00

% 

JSPL 
0.40

% 
1.77

% 
1.63

% 
0.99

% 
3.46

% 
3.75

% 
3.58

% 
6.22

% 
4.04

% 
2.08

% 

Dr. Reddy 

Lab 

2.84

% 

0.63

% 

2.39

% 

1.85

% 

1.16

% 

1.26

% 

1.20

% 

0.78

% 
1% 

1.32

% 

GSK 
0.75

% 

0.55

% 

0.19

% 

0.21

% 

1.23

% 

3.64

% 

1.97

% 

0.49

% 

0.60

% 

1.29

% 

Lupin 
3.36

% 

1.75

% 

1.32

% 

0.76

% 

0.98

% 

2.04

% 

1.43

% 

0.74

% 

0.79

% 

0.52

% 

Tata motors 
0.24

% 

0.03

% 

0.02

% 

0.12

% 

0.10

% 

0.02

% 

0.08

% 

6.36

% 

5.17

% 

-

0.39

% 

Bajaj auto 
0.54

% 

0.81

% 

0.69

% 

0.07

% 

0.29

% 

0.32

% 

0.33

% 

0.54

% 

0.43

% 

1.99

% 

Maruti 

suzuki 

0.23

% 

0.16

% 

0.32

% 

0.42

% 

0.62

% 

0.45

% 

0.66

% 

0.79

% 

0.83

% 
1% 

Nestle India 

Ltd 
NA NA NA NA NA NA 

2.29

% 

1.43

% 

2.13

% 

3.66

% 

HUL 
0.03

% 

0.04

% 

0.05

% 

0.06

% 

0.04

% 

0.05

% 

0.04

% 

0.02

% 

1.64

% 

2.14

% 

Dabur India 

Ltd 

1.50

% 

1.46

% 

1.38

% 

0.93

% 

1.22

% 

1.26

% 

1.28

% 

1.86

% 

2.25

% 

1.38

% 

Asian Paints 

(India) 

0.52
% 

0.58
% 

0.43
% 

0.50
% 

0.25
% 

0.24
% 

0.09
% 

0.20
% 

0.68
% 

1.43
% 

Tata 

Chemicals 

0.60

% 

0.29

% 

0.25

% 

0.35

% 

1.09

% 

1.23

% 

0.26

% 
1% 

2.93

% 

2.28

% 

HINDALC

O IND LTD 

0.54

% 

0.42

% 

1.43

% 

1.30

% 

2.40

% 

1.46

% 

1.25

% 

1.75

% 

2.28

% 

3.45

% 

Source: Annual Report and compiled by the author. 
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Figure No.4.4.3  

Showing CSR Expenditure % on Current Profit of Multi-National Companies 

for a period of Ten years (2005-06 to 2014-15) 

 

Out of the forty companies selected for the study, seventeen companies are in 

MNC’S.  It is seen that % of CSR Expenditure on Current Years Profit of ACC 

Cement in the year 2005-06 was 1% whereas in the year 2014-15 it was 5.2%. ACC 

Cement has CSR Expenditure more than 2% from 2011-12 onwards but except in 

2014-15. Likewise in the year 2005-06, CSR Expenditure of Ambuja Cement has 1% 

and in the year 2014-15 it has CSR Expenditure of 9.9%. Ambuja Cement has CSR 

Expenditure more than 2% from 2010-11 onwards.  In the year 2005-06, Tata Steel 

has CSR Expenditure of 0.7% and in 2014-15 it has CSR Expenditure of 2.6%. Tata 

Steel has CSR Expenditure more than 1% from 2006-07 onwards,  JSW Steel  in the 

year 2005-06 has CSR Expenditure of 0.1% and in 2014-15 it has CSR Expenditure 
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of 2%. JSW Steel  has CSR Expenditure more than 1%from 2007-08 onwards, JSPL  

in the year  2005-06 has CSR Expenditure of 0.4%and in the year 2014-15 has Net 

Profit 2%. JSPL has CSR Expenditure more than 3%from 2009-10 onwards but 

decreased in 2014-15. Dr Reddy’s Lab the year 2005-06 has CSR Expenditure of 

2.8% and in the year 2014-15 has CSR Expenditure 1.3%. Dr Reddy’s Lab has CSR 

Expenditure more than 1% from 2005-06 onwards except 2006-07and 2012-13., GSK 

in the year 2005-06 has CSR Expenditure of 0.7%and in the year 2014-15 has CSR 

Expenditure 1.2%. GSK has CSR Expenditure more than 3%in 2010-11. Lupin in the 

year 2005-06 has CSR Expenditure of 3.3% and in the year 2014-15 has CSR 

Expenditure 0.5%. Lupin has CSR Expenditure more than2 %in 2005-06 and2010-11 

onwards. Tata Motors the year 2005-06 has CSR Expenditure of 0.2% and in the year 

2014-15 has CSR Expenditure (-0.39)%. Tata Motors has CSR Expenditure more than 

5% in 2012-13 and 2013-14. Bajaj Auto in the year 2005-06 has CSR Expenditure of 

0.5% and in the year 2014-15 has CSR Expenditure 1.9%. Bajaj Auto has CSR 

Expenditure more than 1%in 2014-15. Maruti Suzuki in the year 2005-06 has CSR 

Expenditure of 0.2%and in the year 2014-15 has Net Profit 1%. Maruti Suzuki has 

CSR Expenditure more than1 % in 2014-15, Nestle India Ltd in the year 2011-12 has 

CSR Expenditure of2.2 % and in the year 2014-15 has CSR Expenditure 3.6%. Nestle 

India Ltd has CSR Expenditure more than 1% from 2011-12 onwards. HUL in the 

year 2005-06 has CSR Expenditure of 0.03% and in the year 2014-15 has CSR 

Expenditure 2.14%. HUL Ltd. has CSR Expenditure more than 1% from 2013-14 

onwards. Dabur India Ltd. in the year 2005-06 has CSR Expenditure of 1.5%and in 

the year 2014-15 has CSR Expenditure 1.3%. Dabur India Ltd.  has CSR Expenditure 

more than 1%from2005-06 onwards. Asian Paints in the year 2005-06 has CSR 

Expenditure of 0.05%and in the year 2014-15 has CSR Expenditure 1.4%. Asian 
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Paints has CSR Expenditure more than 1%in 2014-15. Tata Chemicals in the year 

2005-06 has CSR Expenditure of 0.06%and in the year 2014-15 has CSR Expenditure 

2.2%. Tata Chemicals has CSR Expenditure more than 2%from 2013-14 onwards. 

HINDALCO IND Ltd. in the year 2005-06 has CSR Expenditure of 0.5% and in the 

year 2014-15 has CSR Expenditure 3.4%. HINDALCO IND. Ltd has CSR 

Expenditure more than 1%from 2007-08 onwards. 

With regards to the performance of   % of CSR Expenditure on Current Years Profit, 

% of CSR Expenditure on Current Years Profit of Tata Motors has CSR Expenditure 

more than 5% in 2012-13 and 2013-14. GSK has CSR Expenditure more than 3% in 

2010-11. JSPL has CSR Expenditure more than 3% from 2009-10 onwards but 

decreased in 2014-15.ACC Cement has CSR Expenditure more than 2% from2011-12 

onwards but except in 2014-15. Lupin has CSR Expenditure more than 2% in 2005-06 

and2010-11 onwards. Ambuja Cement has CSR Expenditure more than 2% 

from2010-11 onwards. Tata Chemicals has CSR Expenditure more than 2% 

from2013-14 onwards.  Tata Steel has CSR Expenditure more than 1% from 2006-07 

onwards, JSW Steel has CSR Expenditure more than 1% from 2007-08 onwards, Dr 

Reddy’s Lab has CSR Expenditure more than 1% from 2005-06 onwards accept 

2006-07and 2012-13. Maruti Suzuki has CSR Expenditure more than1 % in 2014-15, 

Nestle India Ltd has CSR Expenditure more than 1% from 2011-12 onwards. HUL 

Ltd. has CSR Expenditure more than 1% from 2013-14 onwards. Dabur India Ltd.  

has CSR Expenditure more than 1% from 2005-06 onwards, Asian Paints has CSR 

Expenditure more than 1% in 2014-15. HINDALCO IND Ltd has CSR Expenditure 

more than 1% from 2007-08 onwards. 
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Table No.4.4.4  

Showing the distribution of Average Actual % of CSR expenditure of current 

year profit in the respective financial years and ownership type 
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2
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1
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Private (n=12) 
Mean 1.50 1.00 0.51 0.65 0.89 1.29 1.16 1.72 2.03 1.81 

SD 2.67 2.58 0.82 0.60 1.01 1.30 0.67 2.15 3.35 1.36 

Public (n=11) 
Mean 0.49 1.53 0.90 1.76 1.23 1.17 1.49 2.95 2.61 2.59 

SD 0.64 2.96 0.64 2.69 0.50 0.55 0.74 2.50 1.73 1.57 

MNC (n=17) 
Mean 0.90 0.79 1.02 1.05 1.18 1.45 1.41 1.97 2.06 2.47 

SD 0.94 0.60 0.73 1.02 0.90 1.15 1.08 1.94 1.31 2.32 

All (n=40) Mean 0.97 1.06 0.83 1.13 1.11 1.32 1.36 2.16 2.20 2.31 

 
SD 1.64 2.11 0.75 1.62 0.84 1.05 0.87 2.17 2.17 1.86 

Source: Annual Reports of the Companies. 

Figure No. 4.4.4  

The distribution of Average Actual % of CSR expenditure of current year profit 

in the respective financial years and ownership type 

 

Table 4.4.4 and Figure 4.4.4 represent the distribution of Average % of actual CSR 

expenditure as per the current year profit after excluding the tax according to various 

financial years and ownership type. It is clear that the average % of actual CSR 

expenditure is relatively more for Public ownership industry followed by MNC and 
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private ownership industry for all financial years. However the Private ownership 

industry has relatively less % of actual CSR expenditure as per the current year profit 

for all financial years than the other ownership industries.  

4.5 Listed and Not Listed (on NIFTY and SENSEX) Wise 

Performance Analysis of Select Companies with regards to Net 

Profit 

Table No. 4.5.1  

Showing Net Profit of Companies listed on NIFTY for the period of Ten Years 

(2005-06 to 2014-15) (Rs.in Crores) 

Company 
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ACC (Cement) 1232 1439 1213 1607 1120 1325 1061 1096 1168 592 

Ambuja Cement 1503 1769 1402 1218 1264 1229 1297 1295 1496 808 

Ultratech cement 230 782 1008 977 1093 1404 2446 2655 2144 2015 

Lupin 183 302 443 417 649 810 804 1260 1836 2403 

BPCL 292 1806 1581 736 1538 1547 1311 2643 4061 5085 

Asian Paints (India) 187 272 375 362 775 775 958 1050 1169 1327 

NMDC 1828 2320 3251 4372 3447 6499 7265 6342 6420 6422 

Source: Annual Report and compiled by the author. 

Figure No.4.5.1  

Showing Net Profit of Companies listed on NIFTY for the period of Ten Years 

(2005-06 to 2014-15) 
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Out of the forty companies selected for the study, seven companies are listed on 

NIFTY and it is seen that the Net Profit of ACC Company in the year 2005-06 was 

Rs. 1232 Crores whereas in the year 2014-15 it was Rs. 592 Crores. ACC has Net 

Profit of more than Rs 1000 Crores from 2005-06 onwards but upto 2013-14. 

Likewise in the year 2005-06, Net Profit of Ambuja has Rs. 1503Crores and in the 

year 2014-15 it has Net Profit of Rs. 808 Crores. Ambuja cement has Net Profit of 

more than Rs. 1000Crores from 2005-06 onwards but upto 2013-14. In the year 2005-

06, Ultratech Cement has Net Profit of Rs. 230 Crores and in 2014-15 it has Net Profit 

of Rs. 2015 Crores. Ultratech Cement has Net Profit of more than Rs 2000 Crores 

from 2011-12 onwards,  Lupin in the year 2005-06 has Net Profit of Rs.183 Crores 

and in 2014-15 it has Net Profit of Rs. 2403 Crores. Lupin has Net Profit of more than 

Rs 1000 Crores from 2012-13 onwards, and BPCL in the year  2005-06 has Net Profit 

of Rs. 292 Crores and in the year 2014-15 has Net Profit Rs.5085 Crores. BPCL has 

Net Profit of more than Rs 2000 Crores from 2012-13 onwards, Asian Paints in the 

year  2005-06 has Net Profit of Rs. 187 Crores and in the year 2014-15 has Net Profit 

Rs.1327 Crores. Asian Paints has Net Profit of more than Rs 1000 Crores from 2012-

13 onwards, NMDC in the year  2005-06 has Net Profit of Rs. 1828 Crores and in the 

year 2014-15 has Net Profit Rs.6422 Crores. NMDC has Net Profit of more than Rs 

6000 Crores from 2010-11 onwards.  

With regards to the performance of   Net Profit, Net Profit of NMDC, was good, ACC 

has Net Profit of more than Rs 1000 Crores from 2005-06 onwards but upto 2013-14, 

Ambuja cement has Net Profit of more than Rs. 1000 Crores from 2005-06 onwards 

but upto 2013-14, Ultratech Cement has Net Profit of more than Rs 2000 Crores from 

2011-12 onwards, Lupin has Net Profit of more than Rs 1000 Crores from 2012-13 

onwards, BPCL has Net Profit of more than Rs 2000 Crores from 2012-13 onwards, 
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Asian Paints has Net Profit of more than Rs 1000 Crores from 2012-13 onwards, 

NMDC has Net Profit of more than Rs 6000 Crores from 2010-11 onwards. 

Table No. 4.5.2  

Showing Net Profit of Companies listed on SENSEX for the period of Ten Years 

(2005-06 to 2014-15) (Rs.in Crores) 

Company 
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Tata Steel  3506 4222 4687 5202 5047 6866 6696 5063 6412 6439 

JSPL 573 703 1237 1536 1480 2064 2111 1592 1292 -310 

Dr. Reddy LAB  211 1177 475 561 846 1104 1426 1678 2151 2218 

Cipla 608 668 701 777 1081 960 1124 1507 1388 1181 

Hero moto corp  971 858 968 1282 2232 1928 2378 2118 2109 2386 

M&M 857 1068 1103 868 2088 2662 2879 3353 3758 3321 

Tata motors 1529 1913 2029 1001 2240 1812 1242 302 335 -4739 

Bajaj auto 1102 1238 756 657 1704 3340 3004 3044 3243 2814 

Maruti suzuki 1189 1562 1731 1218 2497 2288 1635 2392 2783 3711 

Gail 2310 2387 2601 2804 3140 3561 3654 4022 4375 3039 

ONGC 14431 15643 16702 16126 16768 18924 25123 20926 22095 17733 

HUL 1355 1540 1743 2501 2103 2153 2691 3314 3555 3843 

HINDALCO IND 

LTD 
1656 2564 2861 2230 1916 2137 2237 1699 1413 925 

Source: Annual Report and compiled by the author. 

Figure No. 4.5.2  

Showing Net Profit of Companies listed on SENSEX for the period of Ten Years 

(2005-06 to 2014-15) 
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Out of the forty companies selected for the study, thirteen companies are listed on 

NIFTY and SENSEX and it is seen that the Net Profit of Tata Steel in the year 2005-

06 was Rs. 3506 Crores whereas in the year 2014-15 it was Rs. 6439 Crores. Tata 

Steel has Net Profit of more than Rs 5000 Crores from 2008-09 onwards. Likewise in 

the year 2005-06, Net Profit of JSPL has Rs. 573 Crores and in the year 2014-15 it 

has Net Profit of Rs. (-310) Crores. JSPL has Net Profit of more than Rs. 1000 Crores 

from 2007-08 onwards but upto 2013-14. In the year 2005-06, Dr. Reddy’s Lab has 

Net Profit of Rs. 211 Crores and in 2014-15 it has Net Profit of Rs. 2218 Crores. Dr. 

Reddy’s Lab has Net Profit of more than Rs 2000 Crores from 2013-14 onwards,  

Cipla in the year 2005-06 has Net Profit of Rs.608 Crores and in 2014-15 it has Net 

Profit of Rs. 1181 Crores. Cipla has Net Profit of more than Rs 1000 Crores from 

2011-12 onwards, and Hero Moto Corp. in the year  2005-06 has Net Profit of Rs. 971 

Crores and in the year 2014-15 has Net Profit Rs.2386 Crores. Hero Moto Corp has 

Net Profit of more than Rs 2000 Crores from 2011-12 onwards, Mahindra and 

Mahindra in the year  2005-06 has Net Profit of Rs. 857 Crores and in the year 2014-

15 has Net Profit Rs.3321 Crores. Mahindra and Mahindra has Net Profit of more 

than Rs 3000 Crores from 2012-13 onwards, Tata Motors in the year  2005-06 has Net 

Profit of Rs. 1529 Crores and in the year 2014-15 has Net Profit Rs.(-4739) Crores. 

Tata Motors has Net Profit of more than Rs 1000 Crores from 2005-06 but upto 2012-

13. Bajaj Auto in the year 2005-06 has Net Profit of Rs. 1102 Crores and in the year 

2014-15 has Net Profit Rs 2814 Crores. Bajaj Auto has Net Profit of more than Rs 

3000 Crores from 2010-11 but upto 2013-14. Maruti Suzuki in the year 2005-06 has 

Net Profit of Rs. 1189 Crores and in the year 2014-15 has Net Profit Rs.3711 Crores. 

Maruti Suzuki has Net Profit of more than Rs 1000 Croresfrom 2005-06 onwards. 

Gail in the year 2005-06 has Net Profit of Rs. 2310 Crores and in the year 2014-15 
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has Net Profit Rs.3039 Crores. Gail has Net Profit of more than Rs 3000 Crores from 

2009-10 onwards. ONGC in the year 2005-06 has Net Profit of Rs. 14431 Crores and 

in the year 2014-15 has Net Profit Rs.17733 Crores. ONGC has Net Profit of more 

than Rs 15000 Crores from 2006-07 onwards. HUL in the year 2005-06 has Net Profit 

of Rs. 1355 Crores and in the year 2014-15 has Net Profit Rs.3843) Crores. HUL has 

Net Profit of more than Rs 2000 Crores from 2008-09onwards. HINDALCO IND Ltd. 

in the year 2005-06 has Net Profit of Rs. 1656 Crores and in the year 2014-15 has Net 

Profit Rs.925 Crores. HINDALCO IND Ltd. has Net Profit of more than Rs 1500 

Crores from 2005-06 but upto 2012-13. 

With regards to the performance of Net Profit, Net Profit of ONGC and Tata Steel 

was good, ONGC has Net Profit of more than Rs 15000 Crores from 2006-07 

onwards, Tata Steel has Net Profit of more than Rs 5000 Crores from 2008-09 

onwards, Mahindra and Mahindra has Net Profit of more than Rs 3000 Crores from 

2012-13 onwards, Bajaj Auto has Net Profit of more than Rs 3000 Crores from 2010-

11 but upto 2013-14, Gail has Net Profit of more than Rs 3000 Crores from 2009-10 

onwards Dr. Reddy’s Lab has Net Profit of more than Rs 2000 Crores from 2013-14 

onwards, Hero Moto Corp has Net Profit of more than Rs 2000 Crores from 2011-12 

onwards, HUL has Net Profit of more than Rs 2000 Crores from 2008-09 onwards, 

HINDALCO IND Ltd. has Net Profit of more than Rs. 1500 Crores from 2005-06 but 

upto 2012-13. 

Cipla has Net Profit of more than Rs. 1000 Crores from 2011-12 onwards, Tata 

Motors has Net Profit of more than Rs. 1000 Crores from 2005-06 but upto 2012-13. 

Maruti Suzuki has Net Profit of more than Rs. 1000 Crores from 2005-06 onwards. 

JSPL has Net Profit of more than Rs.1000 Crores from 2007-08 onwards but upto 

2013-14.  
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Table No.4.5.3  

Showing Net Profit of Companies which is Not-listed on NIFTY/SENSEX for the 

period of Ten Years (2005-06 to 2014-15) (Rs.in Crores) 

Company 
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Shree Cement 19 177 260 578 676 210 619 1004 787 426 

The Ramco 

cement 
79 308 408 364 354 211 385 404 138 242 

SAIL 4013 6202 7537 6170 6754 4905 3543 2170 2616 2093 

RINL 1252 1363 1943 1336 797 658 751 353 366 62 

JSW STEEL 857 1292 1728 459 2023 2011 1626 1801 1335 2166 

GSK 502 546 538 577 512 564 431 577 502 472 

Jubilient life 

science 
130 231 392 261 363 280 -81 -43 0.82 205 

HPCL 406 1571 1135 575 1301 1539 911 905 1734 2733 

IOCL 4915 7499 6963 2950 10221 7445 3955 5005 7019 5273 

Nestle India 

Ltd  
252 310 414 534 655 819 962 1068 1117 1185 

Godrej 

Consumer 

Products Ltd 

121 132 159 161 248 435 604 511 565 654 

Dabur India 

Ltd 
214 282 333 391 501 569 645 763 914 1066 

Tata 

Chemicals  
353 444 949 452 435 408 587 643 436 638 

PIDILITE 91 120 188 146 294 304 334 461 469 502 

AARTI IND 49 26 37 84 70 67 90 133 149 188 

GHCL 72 148 101 104 141 116 118 115 116 183 

NFCL 66.86 31.71 23 32 66 117 136 81 -239 -367 

MOIL 115 134 480 664 466 588 411 432 510 428 

NALCO 1562 2381 1632 1272 814 1,069 850 593 642 1,322 

KIOCL  356 14 108 22 -177 76 94 31 40 31 

Source: Annual Report and compiled by the author. 
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Figure No.4.5.3  

Showing Net Profitof Companies which is Not- listed on NIFTY/SENSEX for the 

period of Ten Years (2005-06 to 2014-15) 
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15 has Net Profit Rs.2166 Crores. JSW Steel has Net Profit of more than Rs 1000 

Crores from 2006-07 onwards except 2005-06 and 2008-09, GSK in the year 2005-06 

has Net Profit of Rs. 502 Crores and in the year 2014-15 has Net Profit Rs.472 

Crores. GSK has Net Profit of more than Rs 500 Crores from 2005-06 onwards except 

2011-12 and 2014-15, Jubilient Life Science in the year 2005-06 has Net Profit of Rs. 

130 Crores and in the year 2014-15 has Net Profit Rs 205 Crores. Jubilient Life 

Science has suffered loss in the year 2011-12 and 2012-13. HPCL in the year 2005-06 

has Net Profit of Rs. 406 Crores and in the year 2014-15 has Net Profit Rs 2733 

Crores. HPCL has Net Profit of more than Rs 500 Crores from 2006-07 onwards. 

IOCL in the year 2005-06 has Net Profit of Rs. 4915 Crores and in the year 2014-15 

has Net Profit Rs.5273 Crores. IOCL has Net Profit of more than Rs 4000 Crores 

from 2005-06 onwards except 2008-09 and 2011-12. Nestle India in the year 2005-06 

has Net Profit of Rs. 252 Crores and in the year 2014-15 has Net Profit Rs.1185 

Crores. Nestle India has Net Profit of more than Rs 500 Crores from 2008-09 

onwards. Godrej Consumer Products Ltd. in the year 2005-06 has Net Profit of Rs. 

121 Crores and in the year 2014-15 has Net Profit Rs.654 Crores. Godrej Consumer 

Products Ltd has Net Profit of more than Rs 500 Crores from 2011-12 onwards, 

Dabur India Ltd in the year 2005-06 has Net Profit of Rs. 214 Crores and in the year 

2014-15 has Net Profit Rs.1066 Crores. Dabur India Ltd has Net Profit of more than 

Rs 500 Croresfrom 2009-10 onwards. Tata Chemicals in the year 2005-06 has Net 

Profit of Rs. 353 Crores and in the year 2014-15 has Net Profit Rs.638 Crores. Tata 

Chemicals Ltd. has Net Profit of more than Rs 400 Croresfrom 2006-07 onwards. 

PIDILITE in the year 2005-06 has Net Profit of Rs. 91 Crores and in the year 2014-15 

has Net Profit Rs.502 Crores. PIDILITE has Net Profit of more than Rs 400 

Croresfrom 2012-13 onwards. AARTI IND in the year 2005-06 has Net Profit of Rs. 



 223 

49 Crores and in the year 2014-15 has Net Profit Rs.188 Crores. AARTI IND has Net 

Profit of more than Rs 100 Croresfrom 2012-13 onwards. GHCL in the year 2005-06 

has Net Profit of Rs. 72 Crores and in the year 2014-15 has Net Profit Rs.183 Crores. 

GHCL has Net Profit of more than Rs 100 Croresfrom 2006-07 onwards. NFCL in the 

year 2005-06 has Net Profit of Rs. 66.86 Crores and in the year 2014-15 has Net 

Profit Rs. (-367) Crores. NFCL has suffered loss in the year 2013-14 and 2014-15. 

MOIL in the year 2005-06 has Net Profit of Rs. 115 Crores and in the year 2014-15 

has Net Profit Rs.428 Crores. MOIL has Net Profit of more than Rs 400 Croresfrom 

2007-08 onwards. NALCO in the year 2005-06 has Net Profit of Rs. 1562 Crores and 

in the year 2014-15 has Net Profit Rs.1322 Crores. NALCO has Net Profit of more 

than Rs 800 Croresfrom 2005-06 onwards except 2012-13 and 2013-14. KIOCL in 

the year 2005-06 has Net Profit of Rs. 356 Crores and in the year 2014-15 has Net 

Profit Rs.31 Crores. KIOCL has suffered loss in the year 2009-10. 

With regards to the performance of Net Profit, Net Profit of ONGC and Tata Steel 

was good, IOCL has Net Profit of more than Rs 4000 Croresfrom 2005-06 onwards 

except 2008-09 and 2011-12. SAIL has Net Profit of more than Rs 2000 Crores from 

2005-06 onwards, RINL  has Net Profit of more than Rs 1000 Crores from 2005-06 

onwards but upto 2008-09, JSW Steel has Net Profit of more than Rs 1000 Crores 

from 2006-07 onwards except 2005-06 and 2008-09. JSW Steel has Net Profit of 

more than Rs 1000 Crores from 2006-07 onwards except 2005-06 and 2008-09., 

NALCO has Net Profit of more than Rs 800 Croresfrom 2005-06 onwards except 

2012-13 and 2013-14. 

Shree cement has Net Profit of more than Rs 500 Crores from 2008-09 onwards but 

upto 2013-14, GSK has Net Profit of more than Rs 500 Crores from 2005-06 onwards 

except 2011-12 AND 2014-15, HPCL has Net Profit of more than Rs 500 Crores from 
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2006-07 onwards. Nestle India has Net Profit of more than Rs 500 Crores from 2008-

09 onwards. Godrej Consumer Products Ltd has Net Profit of more than Rs 500 

Crores from 2011-12 onwards, Dabur India Ltd has Net Profit of more than Rs 500 

Crores from 2009-10 onwards, Tata Chemicals Ltd. has Net Profit of more than Rs 

400 Crores from 2006-07 onwards. PIDILITE has Net Profit of more than Rs 400 

Crores from 2012-13 onwards. MOIL has Net Profit of more than Rs 400 Crores from 

2007-08 onwards. The Ramco Cement has Net Profit of more than Rs. 200 Crores 

from 2006-07 onwards but except 2013-14, AARTI IND has Net Profit of more than 

Rs 100 Crores from 2012-13 onwards, and GHCL has Net Profit of more than Rs 100 

Crores from 2006-07 onwards. 

Jubilient Life Science has suffered loss in the year 2011-12 and 2012-13. NFCL has 

suffered loss in the year 2013-14 and 2014-15. KIOCL has suffered loss in the year 

2009-10. 

Table No. 4.5.4  

Showing the distribution of Average Net Profit after Tax according to various 

financial years and listing on stocks 
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SD 1336.8 2056.4 2128.8 1415.3 2557.6 1845.6 1067.7 1128.0 1573.4 1289.7 
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) Mean 779.3 1241.4 1324.7 1384.1 1412.3 1941.3 2163.1 2334.4 2613.4 2664.6 
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Mean 2330.6 2734.1 2891.8 2827.9 3318.6 3830.7 4323.1 3923.8 4223.8 3273.9 

SD 3733.1 3998.2 4303.9 4191.5 4173.2 4771.9 6413.4 5258.7 5600.0 5072.1 

A
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=
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Mean 1279.4 1686.1 1804.9 1589.6 1988.6 2144.5 2207.8 2109.0 2310.5 2017.9 

SD 2404.8 2760.5 2938.4 2733.6 3091.5 3285.5 4058.8 3406.5 3689.4 3264.0 

Source: Annual Reports of the Companies. 
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FigureNo. 4.5.4  

Showing the distribution of Average Net Profit after Tax according to various 

financial years and listing on stocks 

 

Table 4.5.4 and Figure 4.5.4 represent the distribution of Average volume of Net 
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4.6 Listed and Non-Listed on (NIFTY and SENSEX) wise 

Performance Analysis of Select Companies towards CSR 

Table No.4.6.1  

Showing CSR Expenditure of Companies listed on NIFTY for the period of Ten 

Years 2005-06 to 2014-15 (Rs.in Crores) 

Company 
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ACC 

(cement) 
12.26 12.24 19 11 13 22 25.51 22.76 27.45 31.16 

Ambuja 

Cement 
15.76 16.31 23.38 36.55 20.7 32.48 39.09 52.57 38.4 80.7 

Ultratech 

cement 
1 2 3 10 1.15 11 20 58.39 48.56 44.46 

Lupin 3.2 4 3.38 4.09 13.24 11.62 16.88 9.37 14.52 12.58 

BPCL 12.03 7.15 7.62 10.47 13.73 6.38 7.05 17.88 34.38 33.95 

Asian 

Paints 

(India) 

0.98 1.58 1.6 1.82 1.95 1.87 0.87 2.08 7.9 19.01 

NMDC 13.55 24.66 21.75 33.3 71.2 37.33 63 101 152.85 188.65 

Source: Annual Report and compiled by the author. 

Figure No.4.6.1  

Showing CSR Expenditure of Companies listed on NIFTY for the period of Ten 

Years 2005-06 to 2014-15 
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Out of the forty companies selected for the study, seven companies are listed on 

NIFTY and it is seen that CSR Expenditure of ACC Company in the year 2005-06 

was Rs. 12.26 Crores whereas in the year 2014-15 it was Rs. 31.16 Crores. ACC has 

CSR Expenditure more than Rs 20 Crores from 2009-10 onwards. Likewise in the 

year 2005-06, CSR Expenditure of Ambuja has Rs. 15.76 Crores and in the year 

2014-15 it has CSR Expenditure of Rs. 80.7 Crores. Ambuja cement has CSR 

Expenditure more than Rs. 20 Crores from 2007-08 onwards. In the year 2005-06, 

Ultratech Cement has CSR Expenditure of Rs. 1 Crores and in 2014-15 it has CSR 

Expenditure of Rs. 44.46 Crores. Ultratech Cement has CSR Expenditure more than 

Rs 40 Crores from 2012-13 onwards, Lupin in the year 2005-06 has CSR Expenditure 

of Rs.3.2 Crores and in 2014-15 it has CSR Expenditure of Rs. 12.58 Crores. Lupin 

has CSR Expenditure more than Rs 9 Crores from 2009-10 onwards, and BPCL in the 

year  2005-06 has CSR Expenditure of Rs. 12.03 Crores and in the year 2014-15 has 

CSR Expenditure Rs.33.95 Crores. BPCL has CSR Expenditure more than Rs 15 

Crores from 2012-13 onwards, Asian Paints in the year  2005-06 has CSR 

Expenditure of Rs. 0.98 Crores and in the year 2014-15 has CSR Expenditure 

Rs.19.01 Crores. Asian Paints has CSR Expenditure more than Rs 1 Crores from 

2006-07 onwards, NMDC in the year  2005-06 has CSR Expenditure of Rs. 13.55 

Crores and in the year 2014-15 has Net Profit Rs.188.65 Crores. NMDC has CSR 

Expenditure more than Rs 100 Crores from 2012-13 onwards.  

With regards to the performance CSR Expenditure, CSR Expenditure of NMDC, was 

good, NMDC has CSR Expenditure more than Rs 100 Crores from 2012-13 onwards.  

Ultratech Cement has CSR Expenditure more than Rs 40 Crores from 2012-13 

onwards, ACC has CSR Expenditure more than Rs 20 Crores from 2009-10 onwards. 

Ambuja cement has CSR Expenditure more than Rs. 20 Crores from 2007-08 
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onwards. BPCL has CSR Expenditure more than Rs 15 Crores from 2012-13 

onwards, Lupin has CSR Expenditure more than Rs 9 Crores from 2009-10 onwards, 

Asian Paints has CSR Expenditure more than Rs.1 Crores from 2006-07 onwards. 

Table No.4.6.2  

Showing CSR Expenditure of Companies listed on SENSEX for the period of 

Ten Years (2005-06 to 2014-15) (Rs.in Crores) 

Company 
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Tata Steel  25 75 75 116 102 126 146 171 212 172 

JSPL 10.13 11.49 12.29 53.12 55.5 73.96 87.98 99.14 52.26 49.78 

Dr. Reddy 

LAB  
6.00 7.41 11.36 10.4 9.80 13.90 17.10 13.01 19.86 29.17 

Cipla 0.90 2.74 1.49 1.63 1.22 5.41 10.98 7.65 9.59 13.43 

Hero moto 

corp  
0.91 1.37 0.91 5.67 4.39 16.27 10.20 1.40 1.38 2.40 

M&M 5.00 6.00 7.00 11.00 23.00 51.00 72.00 33.53 32.91 83.24 

Tata motors 0.50 0.46 2.53 1.07 0.40 1.48 15.21 19.21 17.33 18.62 

Bajaj auto 6.01 10.12 5.25 0.50 5.00 10.92 10.00 16.40 14.00 56.00 

Maruti 

suzuki 
2.00 5.00 7.30 7.67 11.30 15.20 12.03 18.94 23.28 37.25 

Gail 1.17 0.20 35.78 31.13 43.58 70.00 62.00 64.65 62.57 71.89 

ONGC 36.00 62.00 97.00 74.70 268.87 219.03 121.08 261.57 341.3 495.23 

HUL 0.40 0.60 0.80 1.44 0.80 1.00 1.00 0.75 10.23 82.35 

HINDALCO 

IND LTD 
9.00 11.00 41.00 29.00 46.00 31.00 28.00 29.79 32.26 32.00 

Source: Annual Report and compiled by the author. 
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Figure No.4.6.2  

Showing CSR Expenditure of Companies listed on SENSEX for the period of 

Ten Years (2005-06 to 2014-15) 
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the year 2005-06 has CSR Expenditure of Rs. 0.91 Crores and in the year 2014-15 has 

CSR Expenditure Rs.2.4 Crores. Hero Moto Corp has CSR Expenditure more than Rs 

10 Crores in the year 2010-11 and 2011-12. Mahindra and Mahindra in the year 2005-

06 has CSR Expenditure of Rs. 5 Crores and in the year 2014-15 has CSR 

Expenditure Rs.83.24 Crores. Mahindra and Mahindra has CSR Expenditure more 

than Rs 30 Crores from 2012-13 onwards, Tata Motors in the year 2005-06 has CSR 

Expenditure of Rs. 0.5 Crores and in the year 2014-15 has CSR Expenditure Rs. 18.62 

Crores. Tata Motors has CSR Expenditure more than Rs 15 Crores from 2011-12 

onwards. Bajaj Auto in the year 2005-06 has CSR Expenditure of Rs. 6.01 Crores and 

in the year 2014-15 has CSR Expenditure Rs 56 Crores. Bajaj Auto has CSR 

Expenditure more than Rs 14 Crores from 2012-13 onwards. Maruti Suzuki in the 

year 2005-06 has CSR Expenditure of Rs. 2 Crores and in the year 2014-15 has CSR 

Expenditure Rs.37.25 Crores. Maruti Suzuki has CSR Expenditure more than Rs 10 

Crores from 2009-10 onwards. Gail in the year 2005-06 has CSR Expenditure of Rs. 

1.18 Crores and in the year 2014-15 has CSR Expenditure Rs.71.89 Crores. Gail has 

CSR Expenditure more than Rs 30 Crores from 2007-08 onwards. ONGC in the year 

2005-06 has CSR Expenditure of Rs. 36 Crores and in the year 2014-15 has CSR 

Expenditure Rs.495.2 Crores. ONGC has CSR Expenditure more than Rs 100 Crores 

from 2009-10. HUL in the year 2005-06 has CSR Expenditure of Rs. 0.4 Crores and 

in the year 2014-15 has CSR Expenditure Rs.82.35 Crores. HUL has CSR 

Expenditure more than Rs 10 Crores from 2013-14 onwards. HINDALCO IND Ltd. 

in the year 2005-06 has CSR Expenditure of Rs. 9 Crores and in the year 2014-15 has 

CSR Expenditure Rs.32 Crores. HINDALCO IND Ltd. has CSR Expenditure more 

than Rs 20 Crores from 2007-08 onwards. 
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With regards to the performance of  CSR Expenditure, CSR Expenditure of ONGC 

and Tata Steel was good, Tata Steel has CSR Expenditure more than Rs 100 Crores 

from 2008-09 onwards. ONGC has CSR Expenditure more than Rs 100 Crores from 

2009-10. JSPL has CSR Expenditure more than Rs. 50 Crores from 2008-09 onwards, 

Mahindra and Mahindra has CSR Expenditure more than Rs 30 Crores from 2012-13 

onwards, Gail has CSR Expenditure more than Rs 30 Crores from 2007-08 onwards. 

Tata Motors has CSR Expenditure more than Rs 15 Crores from 2011-12 onwards. 

Bajaj Auto has CSR Expenditure more than Rs 14 Crores from 2012-13 onwards. Dr. 

Reddy’s Lab has CSR Expenditure more than Rs 13 Crores from 2011-12 onwards, 

Maruti Suzuki has CSR Expenditure more than Rs 10 Crores from 2009-10 onwards, 

Hero Moto Corp has CSR Expenditure more than Rs 10 Crores in the year 2010-11 

and 2011-12. HUL has CSR Expenditure more than Rs 10 Crores from 2013-14 

onwards. Cipla has CSR Expenditure more than Rs 5 Crores from 2010-11 onwards, 

HINDALCO IND Ltd. has CSR Expenditure more than Rs 20 Crores from 2007-08 

onwards. 
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Table No.4.6.3  

Showing CSR Expenditure of Companies Not- listed on NIFTY/SENSEX for the 

period of Ten Years (2005-06 to 2014-15) 

Company 
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Shree Cement 0.6 0.8 1 3.26 22.3 10.67 8.6 9.28 11.57 18.49 

The Ramco 

cement 
0.4 0.4 0.41 4.39 4.47 4.33 9.38 32.75 16.84 7.8 

SAIL 9 13 14 17 78.79 68.95 61.25 53.29 62.06 35.04 

RINL 0.24 1.13 13.72 22.83 12.75 11.73 10.62 15.99 20.31 21.11 

JSW STEEL 1.34 7 24 15 26 27 32 24.92 27.03 43.39 

GSK 3.8 3.02 1 1.2 16.3 20.58 8.5 2.8 3.02 6.1 

Jubilient life 

science 
0.02 1.04 0.08 1.14 2.32 3.01 3.95 4.16 7.23 15.64 

HPCL 8.91 14.56 18.53 14 15.16 19.69 26.54 21.78 23.74 34.07 

IOCL 16.71 19.43 18.1 33.3 36.25 42.73 82.73 78.97 81.91 113.79 

Nestle India Ltd  NA NA NA NA NA NA NA 24.5 23.9 8.51 

Godrej 

Consumer 

Products Ltd 

0.01 0.01 0.16 0.06 0.06 0.92 0.44 3.71 4.52 16.08 

Dabur India Ltd 3.21 4.14 4.58 3.63 6.13 7.18 8.3 14.26 20.65 14.71 

Tata Chemicals  2.13 1.3 2.38 1.57 4.75 5 1.54 9 12.76 14.55 

PIDILITE 8.3 11 5.71 3.12 2.81 5.21 5.52 6.29 8.71 11.76 

AARTI IND 1.63 0.17 0.28 0.76 1.57 0.71 1.44 3.5 4.01 3.6 

GHCL 0.26 0.25 0.08 0.43 0.98 0.73 0.71 1.62 2.26 3.09 

NFCL 0.002 0.03 0.06 0.02 0.6 1.16 1.13 1.3 1.4 0.9 

MOIL 0.05 0.02 3 5.42 1.57 5.75 6.56 10.56 10.36 13.57 

NALCO 2 3 29 16 14 16 21 31 29 19 

KIOCL  1.75 1.36 2.05 2.12 1.98 0.2328 1 2.83 2.17 1.1 

Source: Annual Report and compiled by the author. 
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Figure No.4.6.3  

Showing CSR Expenditure of Companies Not- listed on NIFTY/SENSEX for the 

period of Ten Years (2005-06 to 2014-15) 

 

Out of the forty companies selected for the study, twenty companies are not listed 
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In the year 2005-06, SAIL has CSR Expenditure of Rs. 9 Crores and in 2014-15 it has 

CSR Expenditure of Rs. 35 Crores. SAIL has CSR Expenditure more than Rs 35 

Crores from 2009-10 onwards,  RINL in the year 2005-06 has CSR Expenditure of 

Rs.0.2 Crores and in 2014-15 it has CSR Expenditure of Rs. 21 Crores. RINL  has 

0

20

40

60

80

100

120

Sh
re

e 
C

em
en

t

Th
e 

R
am

co
 c

em
en

t

SA
IL

R
IN

L

JS
W

 S
TE

EL

G
SK

Ju
b

ili
en

t 
lif

e 
sc

ie
n

ce

H
PC

L

IO
C

L

N
es

tl
e 

In
d

ia
 L

td

G
o

d
re

j C
o

n
su

m
er

 P
ro

d
u

ct
s 

Lt
d

D
ab

u
r 

In
d

ia
 L

td

Ta
ta

 C
h

em
ic

al
s

P
ID

IL
IT

E

A
A

R
TI

 IN
D

G
H

C
L

N
FC

L

M
O

IL

N
A

LC
O

K
IO

C
L

C
SR

 E
xp

e
n

d
it

u
re

 (R
s.

C
ro

re
s)

Names of Companies

2005-06

2006-07

2007-08

2008-09

2009-10

2010-11

2011-12

2012-13

2013-14

2014-15



 234 

CSR Expenditure more than Rs. 10 Crores from 2007-08 onwards, and JSW Steel  in 

the year  2005-06 has CSR Expenditure of Rs. 1.3 Crores and in the year 2014-15 has 

CSR Expenditure Rs.43 Crores. JSW Steel has CSR Expenditure more than Rs 15 

Crores from 2007-08 onwards, GSK in the year 2005-06 has CSR Expenditure of Rs. 

3.8 Crores and in the year 2014-15 has CSR Expenditure Rs.6.1 Crores. GSK has 

CSR Expenditure more than Rs 15 Crores in the year 2009-10 and 2011-12, Jubilient 

Life Science in the year 2005-06 has CSR Expenditure of Rs. 0.02 Crores and in the 

year 2014-15 has CSR Expenditure Rs 16.64 Crores. HPCL in the year 2005-06 has 

CSR Expenditure of Rs. 8.9 Crores and in the year 2014-15 has CSR Expenditure Rs 

34 Crores. HPCL has CSR Expenditure more than Rs 14 Crores from 2006-07 

onwards. IOCL in the year 2005-06 has CSR Expenditure of Rs. 16 Crores and in the 

year 2014-15 has CSR Expenditure Rs.114 Crores. IOCL has CSR Expenditure more 

than Rs 75 Crores from 2011-12 onwards. Nestle India in the year 2012-13 has CSR 

Expenditure of Rs.24 Crores and in the year 2014-15 has CSR Expenditure Rs.8.5 

Crores. Godrej Consumer Products Ltd in the year 2005-06 has CSR Expenditure of 

Rs. 0.01 Crores and in the year 2014-15 has CSR Expenditure Rs.16.08 Crores. Dabur 

India Ltd in the year 2005-06 has CSR Expenditure of Rs. 3.2 Crores and in the year 

2014-15 has CSR Expenditure Rs.14 Crores. Dabur India Ltd has CSR Expenditure 

more than Rs 14 Crores from 2012-13 onwards. Tata Chemicals in the year 2005-06 

has CSR Expenditure of Rs. 2.1 Crores and in the year 2014-15 has CSR Expenditure 

Rs.14 Crores. Tata Chemicals Ltd. has CSR Expenditure more than Rs 12 Crores 

from 2-12-13 onwards. PIDILITE in the year 2005-06 has CSR Expenditure of Rs. 

8.3 Crores and in the year 2014-15 has CSR Expenditure Rs.11 Crores. PIDILITE has 

CSR Expenditure more than Rs 10 Crores in 2006-07 and 2014-15. AARTI IND in 

the year 2005-06 has CSR Expenditure of Rs. 1.6 Crores and in the year 2014-15 has 
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CSR Expenditure Rs.3.6 Crores. AARTI IND has CSR Expenditure more than Rs 3.5 

Crores from 2012-13 onwards. GHCL in the year 2005-06 has CSR Expenditure of 

Rs. 0.2 Crores and in the year 2014-15 has CSR Expenditure Rs.3 Crores. GHCL has 

CSR Expenditure more than Rs 1.5 Crores from 2012.13 onwards. NFCL in the year 

2005-06 has CSR Expenditure of Rs. 0.002 Crores and in the year 2014-15 has CSR 

Expenditure Rs. 0.9 Crores. MOIL in the year 2005-06 has CSR Expenditure of Rs. 

0.05 Crores and in the year 2014-15 has CSR Expenditure Rs.13.57 Crores. MOIL 

has CSR Expenditure more than Rs 10 Crores from 2012-13 onwards. NALCO in the 

year 2005-06 has CSR Expenditure of Rs. 2 Crores and in the year 2014-15 has CSR 

Expenditure Rs.19 Crores. NALCO has CSR Expenditure more than Rs 14 Crores 

from 2007-08 onwards except 2012-13 and 2013-14. KIOCL in the year 2005-06 has 

CSR Expenditure of Rs. 1.7 Crores and in the year 2014-15 has CSR Expenditure 

Rs.1.1 Crores. KIOCL has CSR Expenditure more than Rs 1 Crores from 2005-06 

onwards except 2010-11. 

With regards to the performance of CSR Expenditure, CSR Expenditure of ONGC 

and Tata Steel was good, IOCL has CSR Expenditure more than Rs 75 Crores from 

2011-12 onwards JSW Steel has CSR Expenditure more than Rs 15 Crores from 

2007-08 onwards, HPCL has CSR Expenditure more than Rs 14 Crores from 2006-07 

onwards, Dabur India Ltd has CSR Expenditure more than Rs 14 Crores from 2012-

13 onwards. NALCO has CSR Expenditure more than Rs 14 Crores from 2007-08 

onwards except 2012-13 and 2013-14. Tata Chemicals Ltd. has CSR Expenditure 

more than Rs 12Crores from 2012-13 onwards.  RINL has CSR Expenditure more 

than Rs 10 Crores from 2007-08 onwards, MOIL has CSR Expenditure more than Rs 

10 Crores from 2012-13 onwards; PIDILITE has CSR Expenditure more than Rs 10 

Crores in 2006-07 and 2014-15.  Shree cement has CSR Expenditure more than Rs 8 
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Crores from 2010-11 onwards. The Ramco Cement has CSR Expenditure more than 

Rs. 4 Crores from 2008-09 onwards. SAIL has CSR Expenditure more than Rs 35 

Crores from 2009-10 onwards, RINL has CSR Expenditure more than Rs 10 Crores 

from 2007-08 onwards, AARTI IND has CSR Expenditure more than Rs 3.5 Crores 

from 2012-13 onwards. GHCL has CSR Expenditure more than Rs 1.5 Crores from 

2012.13 onwards. KIOCL has CSR Expenditure more than Rs 1 Crores from 2005-06 

onwards except 2010-11. 

Table No. 4.6.4  

Showing the distribution of Average Actual CSR Expenditure in the respective 

financial years and Listing on Stocks 

Listing 

 Actual CSR Expenditure (Cr Rs) 
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Not Listed  

(n=20) 

Mean 3.2 4.3 7.3 7.7 13.1 13.2 15.3 17.6 18.7 20.1 

SD 4.5 5.9 9.2 9.4 18.8 17.4 22.1 19.8 20.5 24.8 

NIFTY  

(n=7) 

Mean 8.4 9.7 11.4 15.3 19.3 17.5 24.7 37.7 46.3 58.6 

SD 6.4 8.5 9.6 13.9 23.9 13.4 21.1 35.0 49.0 61.4 

NIFTY +  

SENSEX (n=13) 

Mean 8.0 14.9 22.9 26.4 44.0 48.9 45.7 56.7 63.8 88.0 

SD 10.8 24.3 31.1 35.3 73.8 63.0 47.8 78.1 99.6 129.9 

All (n=40) 
Mean 5.7 8.8 13.2 15.3 24.5 25.9 27.1 33.8 38.2 48.9 

SD 7.7 15.4 20.3 23.2 46.7 41.2 34.8 50.6 63.6 83.8 

Source: Annual Reports of the Companies. 
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FigureNo. 4.6.4 

The distribution of Average Actual CSR Expenditure in the respective financial 

years and Listing on Stocks 

 

 

Table 4.6.4and Figure4.6.4represent the distribution of Average volume of actual 

CSR Expenditure according to various financial years and listing on NIFY and 

SENSEX stocks. It is clear that the Average volume of actual CSR Expenditure is 

relatively more for the industries that are listed on NIFTY as well as SENSEX than 

the industries listed on NIFTY alone for all financial years. It is important to note that 

the Average volume of actual CSR Expenditure is relatively less for the industries 

who not listed on NIFTY as well as SENSEX for all financial years. 
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4.7 Listed and Non-Listed on (NIFTY and SENSEX) Wise 

Performance Analysis towards CSR Expenditure (%) of Select 

Companies on Current Profit for a period of Ten Years (2005-06 

to 2014-15) 

Table No.4.7.1  

Showing CSR Expenditure% on current year profit of Companies listed on 

NIFTY for the period of Ten Years (2005-06 to 2014-15) 

Company 
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ACC 

(cement) 
1.00% 0.85% 1.56% 0.68% 1.16% 1.66% 2.40% 2.08% 2.35% 5.26% 

Ambuja 

Cement 
1.05% 0.92% 1.67% 3% 1.64% 2.64% 3.01% 4.06% 2.56% 9.98% 

Ultratech 

cement 
0.43% 0.26% 0.30% 1.02% 0.11% 0.78% 0.82% 2.20% 2.26% 2.20% 

Lupin 3.36% 1.75% 1.32% 0.76% 0.98% 2.04% 1.43% 0.74% 0.79% 0.52% 

BPCL 0.68% 4.11% 0.39% 0.48% 1.42% 0.89% 0.41% 0.68% 0.85% 0.67% 

Asian 

Paints 

(India) 

0.52% 0.58% 0.43% 0.50% 0.25% 0.24% 0.09% 0.20% 0.68% 1.43% 

NMDC 0.74% 1.06% 0.66% 0.76% 2.06% 0.87% 1.14% 2% 2.38% 2.93% 

Source: Annual Report and compiled by the author 

Figure No. 4.7.1 

Showing CSR Expenditure% on current year profit of Companies listed on 

NIFTY for the period of Ten Years (2005-06 to 2014-15) 
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Out of the forty companies selected for the study, seven companies are listed on 

NIFTY and it is seen that CSR Expenditure of ACC Company in the year 2005-06 

was 1% whereas in the year 2014-15 it was 5.26%. ACC has CSR Expenditure more 

than Rs. 2 % from 2011-12 onwards. Likewise in the year 2005-06, CSR Expenditure 

of Ambuja was 1.05% and in the year 2014-15 it has CSR Expenditure of 9.98%. 

Ambuja cement has CSR Expenditure more than 2 % from 2010-11 onwards. In the 

year 2005-06, Ultratech Cement has CSR Expenditure of 0.43% and in 2014-15 it has 

CSR Expenditure of 2.20%. Ultratech Cement has CSR Expenditure more than 2 % 

from 2012-13 onwards,  Lupin in the year 2005-06 has CSR Expenditure of 3.36 % 

and in 2014-15 it has CSR Expenditure of 0.52%. Lupin has CSR Expenditure more 

than 0.50% from 2005-06 onwards, and BPCL in the year  2005-06 has CSR 

Expenditure of 0.68% and in the year 2014-15 has CSR Expenditure 0.67%. BPCL 

has CSR Expenditure more than 0.40% from 2005-06 onwards, Asian Paints in the 

year  2005-06 has CSR Expenditure of0.52 % and in the year 2014-15 has CSR 

Expenditure 1.43%. Asian Paints has CSR Expenditure more than 1% in 2014-15, 

NMDC in the year 2005-06 has CSR Expenditure of 0.74% and in the year 2014-15 

has Net Profit 2.93%. NMDC has CSR Expenditure more than 0.80% from 2009-10 

onwards.  

With regards to the performance of Net Profit, Net Profit of NMDC, was good, ACC 

has CSR Expenditure more than Rs 2 % from 2011-12 onwards, Ambuja cement has 

CSR Expenditure more than 2 % from 2010-11 onwards, Ultratech Cement has CSR 

Expenditure more than 2 % from 2012-13 onwards, Lupin has CSR Expenditure more 

than 0.50% from 2005-06 onwards, BPCL has CSR Expenditure more than 0.40% 

from 2005-06 onwards, Asian Paints has CSR Expenditure more than 1% in 2014-15, 

NMDC has CSR Expenditure more than 0.80% from 2009-10 onwards. 
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Table No.4.7.2  

Showing CSR Expenditure% on current year profit of Companies listed on 

SENSEX for the period of Ten Years (2005-06 to 2014-15) 

Company 
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Tata Steel  
0.71

% 

1.78

% 

1.60

% 

2.23

% 

2.02

% 

1.84

% 

2.18

% 

3.37

% 

3.31

% 

2.66

% 

JSPL 
0.40

% 

1.77

% 

1.63

% 

0.99

% 

3.46

% 

3.75

% 

3.58

% 

6.22

% 

4.04

% 

2.08

% 

Dr Reddy 

LAB  

2.84

% 

0.63

% 

2.39

% 

1.85

% 

1.16

% 

1.26

% 

1.20

% 

0.78

% 
1% 

1.32

% 

Cipla 
0.14

% 

0.41

% 

0.21

% 

0.21

% 

0.11

% 

0.53

% 

0.97

% 

0.51

% 

0.69

% 

1.13

% 

Hero moto 

corp  

0.09

% 

0.15

% 

0.09

% 

0.44

% 

0.19

% 

0.84

% 

0.42

% 

0.07

% 

0.07

% 

0.10

% 

M&M 
0.83

% 

0.64

% 

0.58

% 

0.66

% 

1.30

% 

1.10

% 

1.92

% 
1% 

0.87

% 

2.50

% 

Tata motors 
0.24

% 

0.03

% 

0.02

% 

0.12

% 

0.10

% 

0.02

% 

0.08

% 

6.36

% 

5.17

% 

-
0.39

% 

Bajaj auto 
0.54

% 

0.81

% 

0.69

% 

0.07

% 

0.29

% 

0.32

% 

0.33

% 

0.54

% 

0.43

% 

1.99

% 

Maruti 

suzuki 

0.23

% 

0.16

% 

0.32

% 

0.42

% 

0.62

% 

0.45

% 

0.66

% 

0.79

% 

0.83

% 
1% 

Gail 
0.05

% 

0.01

% 

1.37

% 

1.11

% 

1.38

% 

1.96

% 

1.77

% 

1.56

% 

1.43

% 

2.36

% 

ONGC 
0.00

% 

0.24

% 

0.39

% 

0.58

% 

0.46

% 

1.60

% 

1.15

% 

0.48

% 

1.55

% 

2.79

% 

HUL 
0.03

% 

0.04

% 

0.05

% 

0.06

% 

0.04

% 

0.05

% 

0.04

% 

0.02

% 

1.64

% 

2.14

% 

HINDALC

O IND LTD 

0.54

% 

0.42

% 

1.43

% 

1.30

% 

2.40

% 

1.46

% 

1.25

% 

1.75

% 

2.28

% 

3.45

% 

Source: Annual Report and compiled by the author. 
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Figure No.4.7.2 

Showing CSR Expenditure% on current year profit of Companies listed on 

SENSEX for the period of Ten Years 2005-06 to 2014-15 

 

Out of the forty companies selected for the study, thirteen companies are listed on 

NIFTY and SENSEX and it is seen that the CSR Expenditure of Tata Steel in the year 

2005-06 was 0.71 %whereas in the year 2014-15 it was 2.66%. Tata Steel has CSR 

Expenditure more than 2% from 2008-09 onwards. Likewise in the year 2005-06, 
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Tata Motors in the year 2005-06 has CSR Expenditure of 0.24% and in the year 2014-

15 has CSR Expenditure (-0.3)%. Tata Motors has CSR Expenditure more than 5% in 

the year 2012-13 and 2013-14. Bajaj Auto in the year 2005-06 has CSR Expenditure 

of 0.54% and in the year 2014-15 has CSR Expenditure 1.99%. Bajaj Auto has CSR 

Expenditure more than 1% in the year 2014-15. Maruti Suzuki in the year 2005-06 

has CSR Expenditure of 0.23% and in the year 2014-15 has CSR Expenditure 1%. 

Maruti Suzuki has CSR Expenditure more than 0.45% from 2009-10 onwards. Gail in 

the year 2005-06 has CSR Expenditure of 0.05% and in the year 2014-15 has CSR 

Expenditure 2.36%Crores. Gail has CSR Expenditure more than 1% from 2007-08 

onwards. ONGC in the year 2005-06 has CSR Expenditure of 0.001% and in the year 

2014-15 has CSR Expenditure 2.79%. ONGC has CSR Expenditure more than 2% in 

2014-15. HUL in the year 2005-06 has CSR Expenditure of 0.03% and in the year 

2014-15 has CSR Expenditure 2.14%. HUL has CSR Expenditure more than 1% from 

2013-14 onwards. HINDALCO IND Ltd. in the year 2005-06 has CSR Expenditure of 

0.54% and in the year 2014-15 has CSR Expenditure 3.45%. HINDALCO IND Ltd. 

has CSR Expenditure more than 1% from 2007-08 onwards. 

With regards to the performance of CSR Expenditure, CSR Expenditure of ONGC 

and Tata Steel was good, Tata Steel has CSR Expenditure more than 2% from 2008-

09 onwards. JSPL has CSR Expenditure more than 2% from 2009-10 onwards. In the 

year 2005-06, Dr. Reddy’s Lab has CSR Expenditure more than 1% from 2005-06 

onwards except 2006-07 and 2012-13, Cipla has CSR Expenditure more than 0.50% 

from 2010-11 onwards, Mahindra and Mahindra has CSR Expenditure more than 2% 

in the year 2014-15. Tata Motors has CSR Expenditure more than 5% in the year 

2012-13 and 2013-14. Bajaj Auto has CSR Expenditure more than 1% in the year 

2014-15. Gail has CSR Expenditure more than 1% from 2007-08 onwards. ONGC has 
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CSR Expenditure more than 2% in 2014-15. HUL has CSR Expenditure more than 

1% from 2013-14 onwards. HINDALCO IND Ltd. has CSR Expenditure more than 

1% from 2007-08 onwards. 

Table No.4.7.3  

Showing CSR Expenditure% on current year profit of Companies Not- listed on 

NIFTY/SENSEX for the period of Ten Years (2005-06 to 2014-15) 

Company 
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Shree Cement 3.15% 0.45% 0.38% 0.56% 3.29% 5.08% 1.39% 0.92% 1.47% 4.34% 

The Ramco 

cement 
0.51% 0.13% 0.10% 1.21% 1.26% 2.05% 2.43% 8.10% 12.20% 3.22% 

SAIL 0.22% 0.21% 0.19% 0.28% 1.17% 1.41% 1.73% 2.46% 2.37% 1.67% 

RINL 0.02% 0.08% 0.71% 1.71% 1.60% 1.78% 1.41% 4.52% 5.55% 34.04% 

JSW STEEL 0.16% 0.54% 1.38% 3.26% 1.29% 1.34% 1.97% 1.38% 2.02% 2.00% 

GSK 0.75% 0.55% 0.19% 0.21% 1.23% 3.64% 1.97% 0.49% 0.60% 1.29% 

Jubilient life 

science 
0.09% 0.02% 0.44% 0.02% 0.43% 0.63% 1.07% 0.06% 0.06% 0.10% 

HPCL 2.19% 0.92% 1.63% 2.43% 1.16% 1.27% 2.91% 2.41% 1.37% 1.24% 

IOCL 0.80% 0.33% 0.25% 0.26% 1.13% 0.35% 0.57% 2% 1.20% 2.20% 

Nestle India 

Ltd  
NA NA NA NA NA NA 2.29% 1.43% 2.13% 3.66% 

Godrej 

Consumer 

Products Ltd 
0.01% 0.01% 0.10% 0.00% 0.02% 0.21% 0.07% 0.73% 0.80% 2.45% 

Dabur India 

Ltd 
1.50% 1.46% 1.38% 0.93% 1.22% 1.26% 1.28% 1.86% 2.25% 1.38% 

Tata Chemicals  0.60% 0.29% 0.25% 0.35% 1.09% 1.23% 0.26% 1% 2.93% 2.28% 

PIDILITE 9.12% 9.16% 3.03% 2.13% 0.95% 1.71% 1.65% 1.36% 1.86% 2.34% 

AARTI IND 3.32% 0.65% 0.75% 0.90% 2.24% 1.06% 1.60% 2.63% 2.69% 1.91% 

GHCL 0.36% 0.17% 0.08% 0.41% 0.69% 0.62% 0.60% 1.41% 1.95% 1.69% 

NFCL 0.00% 0.00% 0.09% 0.26% 0.06% 0.90% 0.99% 1.60% -0.59% -0.24% 

MOIL 0.04% 0.01% 0.63% 0.82% 0.34% 0.98% 1.60% 2.44% 2.03% 3.17% 

NALCO 0.12% 0.11% 1.76% 1.28% 1.70% 1.49% 2.47% 5.22% 4.51% 1.43% 

KIOCL  0.49% 9.71% 1.89% 9.63% 1.11% 0.30% 1.26% 9.12% 5.43% 3.54% 

Source: Annual Report and compiled by the author 
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Figure No.4.7.3  

Showing CSR Expenditure% on current year profit of Companies Not- listed on 

NIFTY/SENSEX for the period of Ten Years (2005-06 to 2014-15 

 

Out of the forty companies selected for the study, twenty companies are Not listed 

either on NIFTY Nor on  SENSEX  and it is seen that  The CSR Expenditure of Shree 

cement in the year 2005-06 was 3.1%whereas in the year 2014-15 it was 4.3%. Shree 

cement has CSR Expenditure more than 4%in the year 2010-11 and 2014-15 onwards. 

Likewise in the year 2005-06, CSR Expenditure of The Ramco Cement was 0.5% and 

in the year 2014-15 it has CSR Expenditure of 3.2%. The Ramco Cement has CSR 

Expenditure more than 2% from 2010-11 onwards. In the year 2005-06, SAIL has 

CSR Expenditure of 0.2% and in 2014-15 it has CSR Expenditure of 1.6%. SAIL has 
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CSR Expenditure more than 1% from 2009-10 onwards,  RINL in the year 2005-06 

has CSR Expenditure of 0.001% and in 2014-15 it has CSR Expenditure of 34%. 

RINL  has CSR Expenditure more than 4% from 2012-13 onwards, and JSW Steel  in 

the year  2005-06 has CSR Expenditure of 0.1% and in the year 2014-15 has CSR 

Expenditure 2%. JSW Steel has CSR Expenditure more than 1% from 2007-08 

onwards, GSK in the year 2005-06 has CSR Expenditure of 0.7% and in the year 

2014-15 has CSR Expenditure 1.2%. GSK has CSR Expenditure more than 1% in the 

year 2009-10 onwards except 2012-13and 2013-14. Jubilient Life Science in the year 

2005-06 has CSR Expenditure of 0.09% and in the year 2014-15 has CSR 

Expenditure 0.10%. HPCL in the year 2005-06 has CSR Expenditure of 2.1% and in 

the year 2014-15 has CSR Expenditure 1.2%. HPCL has CSR Expenditure more than 

1% from 2005-05 onwards except2006-07. IOCL in the year 2005-06 has CSR 

Expenditure of 0.8% and in the year 2014-15 has CSR Expenditure 2.2%. IOCL has 

CSR Expenditure more than 2% in 2012-13 and 2014-15.Nestle India in the year 

2011-12 has CSR Expenditure of 2.2% and in the year 2014-15 has CSR Expenditure 

3.6 %. Godrej Consumer Products Ltd in the year 2005-06 has CSR Expenditure of 

0.01% and in the year 2014-15 has CSR Expenditure2.45 %. Godrej Consumer 

Products Ltd has CSR Expenditure more than 0.7% from 2012-13 onwards. Dabur 

India Ltd in the year 2005-06 has CSR Expenditure of 1.5% and in the year 2014-15 

has CSR Expenditure 1.3%. Dabur India Ltd has CSR Expenditure more than 1 % 

from 2005-06 onwards except 2008-09. Tata Chemicals in the year 2005-06 has CSR 

Expenditure of 0.6% and in the year 2014-15 has CSR Expenditure 2.2%. Tata 

Chemicals Ltd. has CSR Expenditure more than 2% from 2013-14 onwards. 

PIDILITE in the year 2005-06 has CSR Expenditure of 9.1% and in the year 2014-15 

has CSR Expenditure 2.3%. PIDILITE has CSR Expenditure more than 1% from 
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2005-06 except 2009-10. AARTI IND in the year 2005-06 has CSR Expenditure of 

3.3% and in the year 2014-15 has CSR Expenditure 1.9%. AARTI IND has CSR 

Expenditure more than 1% from 2005-06 onwards except 2006-07 to 2008-09. GHCL 

in the year 2005-06 has CSR Expenditure of 0.3% and in the year 2014-15 has CSR 

Expenditure 1.6%. GHCL has CSR Expenditure more than 1% from 2012.13 

onwards. NFCL in the year 2005-06 has CSR Expenditure of 0.001% and in the year 

2014-15 has CSR Expenditure(-0.24 %). MOIL in the year 2005-06 has CSR 

Expenditure of 0.03% and in the year 2014-15 has CSR Expenditure 3.17%. MOIL 

has CSR Expenditure more than 1% from 2011-12 onwards. NALCO in the year 

2005-06 has CSR Expenditure of 0.1% and in the year 2014-15 has CSR Expenditure 

1.4%. NALCO has CSR Expenditure more than 1% from 2007-08 onwards. KIOCL 

in the year 2005-06 has CSR Expenditure of 0.4% and in the year 2014-15 has CSR 

Expenditure 3.5%. KIOCL has CSR Expenditure more than 9% in the year 2006-07, 

2008-09 and 2012-13. 

With regards to the performance of CSR Expenditure, CSR Expenditure of ONGC 

and Tata Steel was good, Shree cement has CSR Expenditure more than 4% in the 

year 2010-11 and 2014-15 onwards, The Ramco Cement has CSR Expenditure more 

than 2% from 2010-11 onwards, SAIL has CSR Expenditure more than 1% from 

2009-10 onwards,  RINL  has CSR Expenditure more than 4% from 2012-13 

onwards, JSW Steel has CSR Expenditure more than 1% from 2007-08 onwards, 

GSK has CSR Expenditure more than 1% in the year 2009-10 onwards except 2012-

13 and 2013-14. HPCL has CSR Expenditure more than 1% from 2005-05 onwards 

except 2006-07, IOCL has CSR Expenditure more than 2% in 2012-13 and 2014-15, 

Godrej Consumer Products Ltd has CSR Expenditure more than 0.7% from 2012-13 

onwards. Dabur India Ltd has CSR Expenditure more than 1 % from 2005-06 
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onwards except 2008-09. Tata Chemicals Ltd. has CSR Expenditure more than 2% 

from 2013-14 onwards. PIDILITE has CSR Expenditure more than 1% from 2005-06 

except 2009-10. AARTI IND has CSR Expenditure more than 1% from 2005-06 

onwards except 2006-07 to 2008-09. GHCL has CSR Expenditure more than 1% from 

2012.13 onwards. MOIL has CSR Expenditure more than 1% from 2011-12 onwards. 

NALCO has CSR Expenditure more than 1% from 2007-08 onwards. KIOCL has 

CSR Expenditure more than 9% in the year 2006-07, 2008-09 and 2012-13. 

Table No. 4.7.4  

Showing the distribution of Average Actual % of CSR Expenditure of current 

year profit in the respective financial years and Listing on Stocks 
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Not Listed 
(n=20) 

Mea

n 
1.23 1.31 0.80 1.40 1.16 1.44 1.48 2.58 2.64 2.31 

SD 2.17 2.89 0.82 2.18 0.75 1.17 0.75 2.40 2.75 1.50 

NIFTY 

(n=7) 

Mea

n 
1.11 1.36 0.90 1.03 1.09 1.30 1.33 1.65 1.70 3.28 

SD 1.02 1.30 0.59 0.89 0.71 0.84 1.05 1.30 0.87 3.37 

NIFTY + 

SENSEX 

(n=13) 

Mea
n 

0.51 0.55 0.83 0.77 1.04 1.17 1.20 1.80 1.79 1.78 

SD 0.75 0.60 0.77 0.69 1.06 1.02 0.99 2.17 1.52 1.10 

All (n=40) 

Mea

n 
0.97 1.06 0.83 1.13 1.11 1.32 1.36 2.16 2.20 2.31 

SD 1.64 2.11 0.75 1.62 0.84 1.05 0.87 2.17 2.17 1.86 

Source: Annual Reports of the Companies and compiled by the author 
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FigureNo. 4.7.4  

The distribution of Average Actual % of CSR Expenditure of current year profit 

in the respective financial years and Listing on Stocks 

 

Table 4.7.4 and Figure4.7.4 represent the distribution of Average % of actual CSR 

Expenditure according to various financial years and listing on NIFY and SENSEX 

stocks. It is clear that the Average % of actual CSR Expenditure is relatively less than 

2.0% for all industries before the financial year 2011 – 12. It is important to note that 

the Average % of actual CSR Expenditure is relatively less for the industries that are 

listed on NIFTY as well as SENSEX for almost all financial years. 
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4.8 To Assess the Performance of Corporate Social Responsibility of 

Select Companies in India(Ownership Wise) 

 

Null Hypothesis (H0): The Distribution of Actual % of expenditure on CSR as per 

the Current Year Profit does not differ significantly across various types of ownership 

of the industries studied during the study period. 

Alternative Hypothesis (H1): The Distribution of Actual % of expenditure on CSR 

as per the Current Year Profit differs significantly across various types of ownership 

of the industries studied during the study period. 

Table No. 4.8.1  

Showing the distribution of average (mean) Actual % of CSR expenditure of 

current year profit in the respective financial years and ownership type 
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Private (n=12) 
Mean 1.50 1.00 0.51 0.65 0.89 1.29 1.16 1.72 2.03 1.81 

SD 2.67 2.58 0.82 0.60 1.01 1.30 0.67 2.15 3.35 1.36 

Public (n=11) 
Mean 0.49 1.53 0.90 1.76 1.23 1.17 1.49 2.95 2.61 2.59 

SD 0.64 2.96 0.64 2.69 0.50 0.55 0.74 2.50 1.73 1.57 

MNC (n=17) 
Mean 0.90 0.79 1.02 1.05 1.18 1.45 1.41 1.97 2.06 2.47 

SD 0.94 0.60 0.73 1.02 0.90 1.15 1.08 1.94 1.31 2.32 

All (n=40) Mean 0.97 1.06 0.83 1.13 1.11 1.32 1.36 2.16 2.20 2.31 

 
SD 1.64 2.11 0.75 1.62 0.84 1.05 0.87 2.17 2.17 1.86 

Values are Mean (Standard Deviation). 

Source: computed by the author 
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Table No. 4.8.2  

Showing the statistical comparison of average (mean) Actual % of CSR 

expenditure of current year profit in the respective financial years (First 5 years) 

across various types of ownerships 

Comparison  Statistics 2005-06 2006-07 2007-08 2008-09 2009-10 

Private vs 
Public 

T-value 1.231 -0.452 -1.242 -1.390 -1.010 

 P-value 0.232 0.656 0.228 0.179 0.324 

 Decision Reject 

H1 

Reject 

H1 

Reject 

H1 

Reject 

H1 

Reject 

H1 
Private vs MNC T-value 0.838 0.328 -1.722 -1.184 -0.818 

 P-value 0.410 0.746 0.097 0.247 0.421 

 Decision Reject 

H1 

Reject 

H1 

Reject 

H1 

Reject 

H1 

Reject 

H1 
Public vs MNC T-value -1.281 0.979 -0.449 0.969 0.153 
 P-value 0.212 0.337 0.657 0.342 0.880 
 Decision Reject 

H1 

Reject 

H1 

Reject 

H1 

Reject 

H1 

Reject 

H1 
Overall F-value 1.142 0.393 1.688 1.406 0.581 
 P-value 0.330 0.678 0.199 0.258 0.391 

 Decision Reject 

H1 

Reject 

H1 

Reject 

H1 

Reject 

H1 

Reject 

H1 

Source: computed by the author 

P-values by independent sample t test for comparing two types of industries. For 

overall inter industries comparisons, F test (One Way Analysis of variance – ANOVA) 

is used. Null hypothesis (H0) is rejected and Alternative hypothesis (H1) is accepted if 

P-value<0.05 (Statistical significant difference) else null hypothesis (H0) it is 

accepted and Alternative hypothesis (H1) is rejected. 
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Table No. 4.8.3  

Showing the statistical comparison of average (mean) Actual % of CSR 

expenditure of current year profit in the respective financial years (Next 5 years) 

across various types of ownerships 

Comparison  Statistics 2010-11 2011-12 2012-13 2013-14 2014-15 

Private vs 
Public 

T-value 0.284 -1.132 -1.275 -0.513 -1.278 

 P-value 0.779 0.270 0.216 0.613 0.215 

 Decision 
Reject 

H1 

Reject 

H1 

Reject 

H1 

Reject 

H1 

Reject 

H1 

Private vs MNC T-value -0.338 -0.713 -0.330 -0.036 -0.883 

 P-value 0.738 0.482 0.744 0.972 0.385 

 Decision 
Reject 

H1 

Reject 

H1 

Reject 

H1 

Reject 

H1 

Reject 

H1 

Public vs MNC T-value -0.738 0.214 1.172 0.953 0.147 

 P-value 0.467 0.832 0.252 0.350 0.884 

 Decision 
Reject 

H1 

Reject 

H1 

Reject 

H1 

Reject 

H1 

Reject 

H1 

Overall F-value 0.224 0.455 1.055 0.257 0.606 

 P-value 0.674 0.491 0.860 0.978 0.388 

 Decision 
Reject 

H1 

Reject 

H1 

Reject 

H1 

Reject 

H1 

Reject 

H1 

Source: computed by the author 

P-values by independent sample t test for comparing two types of industries. For 

overall inter industries comparisons, F test (One Way Analysis of variance – ANOVA) 

is used. Null hypothesis (H0) is rejected and Alternative hypothesis (H1) is accepted if 

P-value<0.05 (Statistical significant difference) else null hypothesis (H0) it is 

accepted and Alternative hypothesis (H1) is rejected. 

The average actual % of expenditure on CSR of current year profit (after deducting 

the tax) does not differ significantly between private and public types of ownerships 

for all financial years studied (P-value>0.05  at 5% level of significance for all 

financial years).  

The average actual % of expenditure on CSR of current year profit (after deducting 

the tax) does not differ significantly between private and MNC types of ownerships 

for all financial years studied (P-value>0.05  at 5% level of significance for all 

financial years).  
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The average actual % of expenditure on CSR of current year profit (after deducting 

the tax) does not differ significantly between public and MNC types of ownerships for 

all financial years studied (P-value>0.05 for all financial years).  

Overall, the average actual % of expenditure on CSR of current year profit (after 

deducting the tax) does not differ significantly between three types of ownerships (i.e. 

private, public and MNC) for all financial years studied (P-value>0.05 for all financial 

years). 
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4.9 To make Inter Sector Comparative Performance of Corporate 

Social Responsibility of Select Companies 

 
Null Hypothesis (H0): The distribution of actual % of expenditure on CSR as per the 

company act of 2013 significantly equals to the standard expected expenditure (i.e. 

2%) for all the industries studied. 

Alternative Hypothesis (H1): The distribution of actual % of expenditure on CSR as 

per the company act of 2013 significantly does not equal to the standard expected 

expenditure (i.e. 2%) for all the industries studied. 

Table No. 4.9.1 

Showing the distribution of average (mean) Actual % of CSR expenditure as per 

the average profit of previous 3 years in the respective financial years and 

industry type (Company Act 2013) 

Values are Mean (Standard Deviation). 

Source: computed by the author 
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Cement 

 (n=5) 

Mean -- 0.88 0.85 1.31 1.66 1.87 2.23 3.80 2.84 3.49 2.0% 

SD -- 0.43 0.61 0.69 1.63 0.52 0.80 3.60 1.55 1.88  

Iron and  

Steel (n=5) 

Mean -- 0.99 1.26 2.01 1.98 2.16 2.36 2.70 2.94 4.16 2.0% 

SD -- 0.92 0.69 1.64 1.18 1.30 1.43 1.52 0.98 2.73  

Pharma 

(n=5) 

Mean -- 1.08 0.67 0.66 1.62 1.77 1.72 2.22 -0.46 2.78 2.0% 

SD -- 0.69 0.77 0.54 1.20 1.21 0.48 3.24 3.04 3.82  

Auto  

(n=5) 

Mean -- 0.47 0.39 0.46 0.56 1.01 1.00 0.91 1.06 0.85 2.0% 

SD -- 0.40 0.27 0.44 0.68 1.01 0.98 0.60 1.04 1.50  

Oil and  

Gas (n=5) 

Mean -- 0.56 0.96 0.88 1.22 1.45 1.23 1.46 1.58 1.81 2.0% 

SD -- 0.50 0.64 0.34 0.53 1.07 0.72 0.39 0.26 0.58  

FMCG 

 (n=5) 

Mean -- 0.68 0.60 0.43 0.49 0.53 0.43 0.99 1.22 1.76 2.0% 

SD -- 0.89 0.74 0.49 0.70 0.64 0.68 0.95 0.92 0.86  

Chemical 

 (n=5) 

Mean -- 2.52 1.14 0.86 1.44 1.29 1.13 1.91 -2.09 1.81 2.0% 

SD -- 5.00 1.79 0.89 0.68 0.58 0.70 0.97 10.02 1.30  

Mining 

 (n=5) 

Mean -- 0.53 1.34 1.75 -1.41 0.78 1.52 2.62 2.90 2.76 2.0% 

SD -- 0.59 0.33 1.50 6.17 0.99 0.53 1.27 1.08 0.42  

All 

 (n=40) 

Mean -- 0.97 0.91 1.06 0.96 1.38 1.48 2.08 1.25 2.43 2.0% 

SD -- 1.83 0.83 1.02 2.41 1.02 0.98 1.97 3.85 2.05  
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Table No. 4.9.2  

Showingthe statistical comparison of average (mean) Actual % of CSR 

expenditure as per the average profit of previous 3 years with the reference value 

(2.0%) in the respective financial years and industry type (Company Act 2013) 

(first four Sectors) 

Year Statistics 

Industry 

Cement 
Iron and 

Steel 
Pharma Auto 

2006-07 T-value 4.548 2.386 3.486 2.620 

 P-value 0.010** 0.075 0.025** 0.059 

 Decision Reject H0 Accept H0 Reject H0 Accept H0 

2007-08 T-value 3.099 4.095 1.963 3.272 

 P-value 0.036** 0.015** 0.121 0.031** 

 Decision Reject H0 Reject H0 Accept H0 Reject H0 

2008-09 T-value 4.217 2.754 2.718 2.356 

 P-value 0.013** 0.051 0.053 0.078 

 Decision Reject H0 Accept H0 Accept H0 Accept H0 

2009-10 T-value 2.276 3.762 3.026 1.853 

 P-value 0.085 0.020 0.039 0.138 

 Decision Accept H0 Reject H0 Reject H0 Accept H0 

2010-11 T-value 7.964 3.703 3.252 2.241 

 P-value 0.001** 0.021** 0.031** 0.089 

 Decision Reject H0 Reject H0 Reject H0 Accept H0 

2011-12 T-value 6.213 3.709 8.002 2.271 

 P-value 0.003** 0.021** 0.001** 0.086 

 Decision Reject H0 Reject H0 Reject H0 Accept H0 

2012-13 T-value 2.361 3.980 1.531 3.386 

 P-value 0.078 0.016** 0.201 0.028** 

 Decision Accept H0 Reject H0 Accept H0 Reject H0 

2013-14 T-value 4.101 6.720 -0.340 2.288 

 P-value 0.015** 0.003** 0.751 0.084 

 Decision Reject H0 Reject H0 Accept H0 Accept H0 

2014-15 T-value 4.157 3.403 1.627 1.266 

 P-value 0.014** 0.027** 0.179 0.274 

 Decision Reject H0 Reject H0 Accept H0 Accept H0 

Source: computed by the author 

P-values by one sample t test with reference value = 2.0%. Null hypothesis (H0) is 

rejected and Alternative hypothesis (H1) is accepted if P-value<0.05 (Statistical 

significant difference) else null hypothesis (H0) it is accepted and Alternative 

hypothesis (H1) is rejected. 
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Table No. 4.9.3  

Showingthe statistical comparison of average (mean) Actual % of CSR 

expenditure as per the average profit of previous 3 years with the reference value 

(2.0%) in the respective financial years and industry type (Company Act 2013) 

(next four Sectors and overall). 

Year Statistics 

Industry 

Oil and 

Gas 
FMCG Chemical Mining All 

2006-07 T-value 2.521 1.525 1.125 2.026 3.316 

 P-value 0.065 0.225 0.323 0.113 0.002** 

 Decision Accept H0 Accept H0 Accept H0 Accept H0 Reject H0 

2007-08 T-value 3.344 1.617 1.423 9.177 6.816 

 P-value 0.029** 0.204 0.228 0.001** 0.001** 

 Decision Reject H0 Accept H0 Accept H0 Reject H0 Reject H0 

2008-09 T-value 5.814 1.778 2.163 2.618 6.495 

 P-value 0.004** 0.173 0.097 0.059 0.001** 

 Decision Reject H0 Accept H0 Accept H0 Accept H0 Reject H0 

2009-10 T-value 5.153 1.409 4.732 -0.513 2.474 

 P-value 0.007** 0.254 0.009** 0.635 0.018** 

 Decision Reject H0 Accept H0 Reject H0 Accept H0 Reject H0 

2010-11 T-value 3.039 1.675 4.952 1.765 8.463 

 P-value 0.038** 0.193 0.008** 0.152 0.001** 

 Decision Reject H0 Accept H0 Reject H0 Accept H0 Reject H0 

2011-12 T-value 3.807 1.242 3.582 5.706 9.310 

 P-value 0.019** 0.302 0.023** 0.011** 0.001** 

 Decision Reject H0 Accept H0 Reject H0 Reject H0 Reject H0 

2012-13 T-value 8.378 2.319 4.379 4.615 6.649 

 P-value 0.001** 0.081 0.012** 0.010** 0.001** 

 Decision Reject H0 Accept H0 Reject H0 Reject H0 Reject H0 

2013-14 T-value 13.425 2.952 -0.466 6.028 2.045 

 P-value 0.001** 0.042** 0.665 0.004** 0.047** 

 Decision Reject H0 Reject H0 Accept H0 Reject H0 Reject H0 

2014-15 T-value 7.009 4.586 3.099 14.745 7.502 

 P-value 0.002** 0.010** 0.036** 0.001** 0.001** 

 Decision Reject H0 Reject H0 Reject H0 Reject H0 Reject H0 

Source: computed by the author 

P-values by one sample t test with reference value = 2.0%. Null hypothesis (H0) is 

rejected and Alternative hypothesis (H1) is accepted if P-value<0.05 (Statistical 

significant difference) else null hypothesis (H0) it is accepted and Alternative 

hypothesis (H1) is rejected. 

Overall, the average actual % of expenditure on CSR of previous three years profit as 

per company act 2013 differs significantly from the reference value 2.0% for all the 
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financial years (P-value<0.001 for all). It is important to note that the average actual 

% of expenditure on CSR of current year profit is significantly lesser than 2.0% till 

the year 2012-13 and after the year 2012-13 the actual % of expenditure on CSR of 

previous three years profit is significantly higher than 2.0% (P-value<0.05 for all). It 

is clear that the companies such as cement, iron and steel and mining have been 

relatively close to 2.0% CSR expenditure after the year 2012-13 compared to other 

industries. It is also evident that the companies such as Pharma, Auto, Oil and Gas, 

FMCG and Chemical have been far away from the 2.0% CSR expenditure throughout 

the study duration i.e 2006 to 2015 compared to the other industries. 

 

4.10 Comparative Performance of Corporate Social Responsibility of 

Select Companies across various types of Ownership 

 
Null Hypothesis (H0): The distribution of actual % of expenditure on CSR as per the 

previous three years profit (as per company act 2013) does not differ significantly 

across various types of ownership of the companies studied during the study period. 

Alternative Hypothesis (H1): The distribution of actual % of expenditure on CSR as 

per the previous three years profit (as per company act 2013) differs significantly 

across various types of ownership of the companies studied during the study period. 
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Table No. 4.10.1 

Showing the distribution of average (mean) Actual % of CSR expenditure of 

previous three years average profit in the respective financial years and 

ownership type 
O

w
n

er
sh

ip
 

S
ta

ti
st

ic
s 

Actual % of CSR Expenditure of average Profit of 

Previous three years (%) 

2
0

0
5

-0
6
 

2
0

0
6

-0
7
 

2
0

0
7

-0
8
 

2
0

0
8

-0
9
 

2
0

0
9

-1
0
 

2
0

1
0

-1
1
 

2
0

1
1

-1
2
 

2
0

1
2

-1
3
 

2
0

1
3

-1
4
 

2
0

1
4

-1
5
 

Private (n=12) 
Mean 

 
1.35 0.64 0.80 1.26 1.32 1.47 2.71 -0.60 2.48 

SD 
 

3.20 1.18 0.63 1.25 0.73 0.89 3.07 6.65 2.49 

Public (n=11) 
Mean 

 
0.47 0.99 1.25 -0.08 1.10 1.36 2.11 2.45 2.74 

SD 
 

0.52 0.52 1.11 4.11 0.97 0.59 1.04 1.11 1.91 

MNC (n=17) 
Mean 

 
1.03 1.05 1.13 1.44 1.61 1.56 1.61 1.77 2.19 

SD 
 

0.70 0.69 1.20 1.12 1.21 1.25 1.35 1.01 1.88 

All (n=40) Mean 
 

0.97 0.91 1.06 0.96 1.38 1.48 2.08 1.25 2.43 

 
SD 

 
1.83 0.83 1.02 2.41 1.02 0.98 1.97 3.85 2.05 

Values are Mean (Standard Deviation). 

Source: computed by the author 

 

Table No. 4.10.2  

Showing the statistical comparison of average (mean) Actual % of CSR 

expenditure of previous three years average profit in the respective financial 

years (First 5 years) across various types of ownerships 

Comparison Statistics 2006-07 2007-08 2008-09 2009-10 

Private vs Public T-value 0.902 -0.892 -1.197 1.073 

 P-value 0.377 0.383 0.245 0.295 

 Decision Accept H0 Accept H0 Accept H0 Accept H0 

Private vs MNC T-value 0.400 -1.143 -0.847 -0.418 

 P-value 0.692 0.264 0.405 0.366 

 Decision Accept H0 Accept H0 Accept H0 Accept H0 

Public vs MNC T-value -2.236 -0.246 0.271 -1.417 

 P-value 0.034 0.808 0.789 0.169 

 Decision Reject H0 Accept H0 Accept H0 Accept H0 

Overall F-value 0.667 0.880 0.591 1.461 

 P-value 0.519 0.424 0.559 0.245 

 Decision Accept H0 Accept H0 Accept H0 Accept H0 

Source: computed by the author 

P-values by independent sample t test for comparing two types of industries. For 

overall inter industries comparisons, F test (One Way Analysis of variance – ANOVA) 

is used. Null hypothesis (H0) is rejected and Alternative hypothesis (H1) is accepted if 
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P-value<0.05 (Statistical significant difference) else null hypothesis (H0) it is 

accepted and Alternative hypothesis (H1) is rejected. 

Table No. 4.10.3  

Showing the statistical comparison of average (mean) Actual % of CSR 

expenditure of previous three years average profit in the respective financial 

years (Next 5 years) across various types of ownerships 

Comparison  Statistics 2010-11 2011-12 2012-13 2013-14 2014-15 

Private  

Vs. Public 

T-value 0.624 0.348 0.616 -1.498 -0.273 

P-value 0.539 0.732 0.545 0.149 0.788 

Decision 
Accept 

H0 

Accept 

H0 

Accept 

H0 

Accept 

H0 

Accept 

H0 

Private  

Vs MNC 

T-value -0.725 -0.212 1.313 -1.455 0.366 

P-value 0.475 0.834 0.200 0.157 0.717 

Decision 
Accept 

H0 

Accept 

H0 

Accept 

H0 

Accept 

H0 

Accept 

H0 

Public  

Vs MNC 

T-value -1.159 -0.482 1.038 1.679 0.753 

P-value 0.258 0.634 0.309 0.105 0.458 

Decision 
Accept 

H0 

Accept 

H0 

Accept 

H0 

Accept 

H0 

Accept 

H0 

Overall 

F-value 0.840 0.128 1.094 2.206 0.239 

P-value 0.440 0.880 0.346 0.124 0.789 

Decision 
Accept 

H0 

Accept 

H0 

Accept 

H0 

Accept 

H0 

Accept 

H0 

Source: computed by the author 

P-values by independent sample t test for comparing two types of industries. For 

overall inter industries comparisons, F test (One Way Analysis of variance – ANOVA) 

is used. Null hypothesis (H0) is rejected and Alternative hypothesis (H1) is accepted if 

P-value<0.05 (Statistical significant difference) else null hypothesis (H0) it is 

accepted and Alternative hypothesis (H1) is rejected. 

 

The average actual % of expenditure on CSR of previous three years profit (after 

deducting the tax) does not differ significantly between private and public types of 

ownerships for all financial years studied (P-value>0.05 for all financial years).  

The average actual % of expenditure on CSR of previous three years profit (after 

deducting the tax) does not differ significantly between private and MNC types of 

ownerships for all financial years studied (P-value>0.05 for all financial years).  
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The average actual % of expenditure on CSR of previous three years profit (after 

deducting the tax) did not differ significantly between public and MNC types of 

ownerships for all financial years studied (P-value>0.05 for all financial years).  

Overall, the average actual % of expenditure on CSR of previous three years profit 

(after deducting the tax) did not differ significantly between three types of ownerships 

(i.e. private, public and MNC) for all financial years studied (P-value>0.05 for all 

financial years). 

 

4.11 Effect of Ownership and CSR 

H0: There is no significant difference in the CSR Practices with respect to 

Ownership of companies 

H1: There is a significant difference in the CSR Practices with respect to 

Ownership of companies 

The main aim of finding out the whether is there any effect of domain i.e. Type of 

ownership and CSR The companies are categorised as per their ownership like Multi-

National companies, Private companies and Public sector undertakings to test the 

normality it is found that   there is a normality in the data of Multi-National 

companies and Public sector Undertakings since the since p > .05 implies data is 

normally distributed i.e. the data is statistically normal only in the case of Multi-

National companies and Public sector Undertakings.  As far as contribution towards 

CSR activities is concerned almost all sectors contributes equally towards CSR 

activities. Nearly 7 to eight points are covered by the companies   
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Table No. 4.11.1 

Showing Tests of Normality with regards to Ownership 

Domain 
Shapiro-Wilk 

Statistic df Sig. 

Average score 

Multi- N .926 17 .185 

Private .852 12 .039 

Public C .952 11 .670 

Source: computed by the author 

Ownership wise data is not statistically normal, sector has no effect on CSR score 

similarly there is no significant difference in the CSR Score with respect to 

ownership. To study the hypothesis non parametric test has been used and the test 

kruskal-wallis non parametric one way ANOVA is used. 

Table No.4.11.2 

Showing kruskal-wallis non parametric one way ANOVA 

Ownership N Mean Median Range Std. Deviation Test statistic 

Private 12 22.995 23.125 15.000 3.895 

Χ2(2)= 4.92, p = .085 
Public 11 20.625 17.500 32.188 9.222 

MNC 17 25.551 22.813 20.625 6.518 

Total 40 23.430 22.188 32.188 6.910 

Source: computed by the author 

Since the calculated value is p=0.085 greater than 0.05 we accept the Null Hypothesis 

of There is no significant difference in the CSR Scores with respect to Ownership of 

companies. No Significant effect is found. Therefore, we conclude that not a single 

type of ownership of the companies is different with respect to CSR score. 
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Conclusion 

It can be concluded that the Average volume of Net Profit is relatively more for 

public ownership industry followed by MNC and Private Ownership industry for all 

financial years. However the Private ownership industry has relatively less volume of 

Net Profit for all financial years than the other Ownership industries. It is clear that 

the average volume of actual CSR expenditure is relatively more for Public ownership 

industry followed by MNC and private ownership industry for all financial years. 

However the Private ownership industry has relatively less volume of actual CSR 

expenditure as per the current year profit for all financial years than the other 

ownership industries. 

It is found that the average % of actual CSR expenditure is relatively more for Public 

ownership industry followed by MNC and private ownership industry for all financial 

years. However the Private ownership industry has relatively less % of actual CSR 

expenditure as per the current year profit for all financial years than the other 

ownership industries. It is important to note that the Average volume of Net Profit is 

relatively less for the industries who not listed on NIFTY as well as SENSEX for all 

financial years. 

It is also noted that the Average volume of actual CSR Expenditure is relatively less 

for the industries who not listed on NIFTY as well as SENSEX for all financial years. 

Further  

It is found that the Average % of actual CSR Expenditure is relatively less for the 

industries that are listed on NIFTY as well as SENSEX for almost all financial years. 

Overall, the average actual % of expenditure on CSR of current year profit did not 

differ significantly between three types of ownerships. It is clear that the industries 
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such as cement, iron and steel and mining have been relatively close to 2.0% CSR 

expenditure after the year 2012-13 compared to the other industries. It is also evident 

that the industries such as Pharma, Auto, Oil and Gas, FMCG and Chemical have 

been far away from the 2.0%. Overall, the average actual % of expenditure on CSR of 

previous three years profit (after deducting the tax) did not differ significantly 

between three types of ownerships. As far as contribution towards CSR activities is 

concerned almost all sectors contributes equally towards CSR activities. Nearly 7 to 

eight points are covered by the companies.There is no significant difference in the 

CSR Scores with respect to Ownership of companies. 
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Chapter: V 

IMPACT OF CORPORATE SOCIAL RESPONSIBILITY 

OF COMPANIES ON THEIR PROFITABILITY 

The success and performance of the corporates largely depends on the profitability of 

the companies and other financial aspects. The performance is largely depends on the 

profit earned by the companies.  

To know the relationship between the CSR and Profitability the Study uses Net profit 

margin as one of the parameter this will enable to know whether there is any positive 

or negative correlation between them  

A Correlation analysis between CSR expenditure and net profit margin across all the 

financial years for all industries studied has been studied. 

5.1 Corporate Social Responsibilty % and Net Profit Margin 

Table No. 5.1.1 

Showing Actual Corporate Social Responsibilty % of current year’s Profit for 

the period of ten years (2005-06 to 2014-15) 

S
r.

N
o
. 

G
ro

u
p

 

N
a
m

e 
o
f 

th
e 

 c
o
m

p
a
n

y
 

Actual CSR % of current year’s profit 

2
0
0
5
-0

6
 

2
0
0
6
-0

7
 

2
0
0
7
-0

8
 

2
0
0
8
-0

9
 

2
0
0
9
-1

0
 

2
0
1
0
-1

1
 

2
0
1
1
-1

2
 

2
0
1
2
-1

3
 

2
0
1
3
-1

4
 

2
0
1
4
-1

5
 

1 1 
ACC  

(cement) 

1.00

% 

0.85

% 

1.56

% 

0.68

% 

1.16

% 

1.66

% 

2.40

% 

2.08

% 
2.35% 5.26% 

2 1 
Ambuja  

Cement 

1.05

% 

0.92

% 

1.67

% 
3% 

1.64

% 

2.64

% 

3.01

% 

4.06

% 
2.56% 9.98% 

3 1 
Shree  

Cement 

3.15

% 

0.45

% 

0.38

% 

0.56

% 

3.29

% 

5.08

% 

1.39

% 

0.92

% 
1.47% 4.34% 

4 1 
Ultratech  

cement 

0.43

% 

0.26

% 

0.30

% 

1.02

% 

0.11

% 

0.78

% 

0.82

% 

2.20

% 
2.26% 2.20% 

5 1 
The Ramco  

cement 

0.51

% 

0.13

% 

0.10

% 

1.21

% 

1.26

% 

2.05

% 

2.43

% 

8.10

% 

12.20

% 
3.22% 

6 2 
Tata Steel  

(iron& steel) 

0.71

% 

1.78

% 

1.60

% 

2.23

% 

2.02

% 

1.84

% 

2.18

% 

3.37

% 
3.31% 2.66% 

7 2 SAIL 
0.22

% 

0.21

% 

0.19

% 

0.28

% 

1.17

% 

1.41

% 

1.73

% 

2.46

% 
2.37% 1.67% 

8 2 RINL 
0.02

% 

0.08

% 

0.71

% 

1.71

% 

1.60

% 

1.78

% 

1.41

% 

4.52

% 
5.55% 

34.04

% 

9 2 JSW STEEL 
0.16

% 

0.54

% 

1.38

% 

3.26

% 

1.29

% 

1.34

% 

1.97

% 

1.38

% 
2.02% 2.00% 

10 2 JSPL 
0.40

% 

1.77

% 

1.63

% 

0.99

% 

3.46

% 

3.75

% 

3.58

% 

6.22

% 
4.04% 2.08% 
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S
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o
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m

e 
o
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th
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 c
o
m

p
a
n
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Actual CSR % of current year’s profit 

2
0
0
5
-0
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2
0
0
6
-0
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2
0
0
7
-0

8
 

2
0
0
8
-0

9
 

2
0
0
9
-1

0
 

2
0
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0
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1
 

2
0
1
1
-1

2
 

2
0
1
2
-1

3
 

2
0
1
3
-1

4
 

2
0
1
4
-1

5
 

11 3 
Dr Reddy  

LAB (pharma) 

2.84

% 

0.63

% 

2.39

% 

1.85

% 

1.16

% 

1.26

% 

1.20

% 

0.78

% 
1% 1.32% 

12 3 Gsk 
0.75

% 

0.55

% 

0.19

% 

0.21

% 

1.23

% 

3.64

% 

1.97

% 

0.49

% 
0.60% 1.29% 

13 3 Lupin 
3.36

% 

1.75

% 

1.32

% 

0.76

% 

0.98

% 

2.04

% 

1.43

% 

0.74

% 
0.79% 0.52% 

14 3 Cipla 
0.14

% 

0.41

% 

0.21

% 

0.21

% 

0.11

% 

0.53

% 
0.97 

0.51

% 
0.69% 1.13% 

15 3 
Jubilient  

life science 

0.09

% 

0.02

% 

0.44

% 

0.02

% 

0.43

% 

0.63

% 

1.07

% 

0.06

% 
0.06% 0.10% 

16 4 
Hero moto  

corp (auto) 

0.09

% 

0.15

% 

0.09

% 

0.44

% 

0.19

% 

0.84

% 

0.42

% 

0.07

% 
0.07% 0.10% 

17 4 M&M 
0.83

% 

0.64

% 

0.58

% 

0.66

% 

1.30

% 

1.10

% 

1.92

% 
1% 0.87% 2.50% 

18 4 Tata motors 
0.24

% 

0.03

% 

0.02

% 

0.12

% 

0.10

% 

0.02

% 

0.08

% 

6.36

% 
5.17% -0.39% 

19 4 Bajaj auto 
0.54

% 

0.81

% 

0.69

% 

0.07

% 

0.29

% 

0.32

% 

0.33

% 

0.54

% 
0.43% 1.99% 

20 4 
Maruti  

suzuki 

0.23

% 

0.16

% 

0.32

% 

0.42

% 

0.62

% 

0.45

% 

0.66

% 

0.79

% 
0.83% 1% 

21 5 
Gail  

(oil &gas) 

0.05

% 

0.01

% 

1.37

% 

1.11

% 

1.38

% 

1.96

% 

1.77

% 

1.56

% 
1.43% 2.36% 

22 5 BPCL 
0.68

% 

4.11

% 

0.39

% 

0.48

% 

1.42

% 

0.89

% 

0.41

% 

0.68

% 
0.85% 0.67% 

23 5 HPCL 
2.19

% 

0.92

% 

1.63

% 

2.43

% 

1.16

% 

1.27

% 

2.91

% 

2.41

% 
1.37% 1.24% 

24 5 ONGC 
0.00

% 

0.24

% 

0.39

% 

0.58

% 

0.46

% 

1.60

% 

1.15

% 

0.48

% 
1.55% 2.79% 

25 5 IOCL 
0.80

% 

0.33

% 

0.25

% 

0.26

% 

1.13

% 

0.35

% 

0.57

% 
2% 1.20% 2.20% 

26 6 
Nestle India  

Ltd (fmcg) 
NA NA NA NA NA NA 

2.29

% 

1.43

% 
2.13% 3.66% 

27 6 

Godrej  

Consumer 

 Products Ltd 

0.01

% 

0.01

% 

0.10

% 

0.00

% 

0.02

% 

0.21

% 

0.07

% 

0.73

% 
0.80% 2.45% 

28 6 HUL 
0.03

% 

0.04

% 

0.05

% 

0.06

% 

0.04

% 

0.05

% 

0.04

% 

0.02

% 
1.64% 2.14% 

29 6 
Dabur India  

Ltd 

1.50

% 

1.46

% 

1.38

% 

0.93

% 

1.22

% 

1.26

% 

1.28

% 

1.86

% 
2.25% 1.38% 

30 6 
Asian Paints 

(India) 

0.52

% 

0.58

% 

0.43

% 

0.50

% 

0.25

% 

0.24

% 

0.09

% 

0.20

% 
0.68% 1.43% 

31 7 

Tata 

Chemicals 

 (chemical) 

0.60

% 

0.29

% 

0.25

% 

0.35

% 

1.09

% 

1.23

% 

0.26

% 
1% 2.93% 2.28% 

32 7 PIDILITE 
9.12

% 

9.16

% 

3.03

% 

2.13

% 

0.95

% 

1.71

% 

1.65

% 

1.36

% 
1.86% 2.34% 

33 7 AARTI IND 
3.32

% 

0.65

% 

0.75

% 

0.90

% 

2.24

% 

1.06

% 

1.60

% 

2.63

% 
2.69% 1.91% 

34 7 GHCL 
0.36

% 

0.17

% 

0.08

% 

0.41

% 

0.69

% 

0.62

% 

0.60

% 

1.41

% 
1.95% 1.69% 

35 7 NFCL 
0.00

% 

0.00

% 

0.09

% 

0.26

% 

0.06

% 

0.90

% 

0.99

% 

1.60

% 
-0.59% -0.24% 

36 8 
MOIL 

(mining) 

0.04

% 

0.01

% 

0.63

% 

0.82

% 

0.34

% 

0.98

% 

1.60

% 

2.44

% 
2.03% 3.17% 

37 8 

HINDALCO 

IND LTD 

(mining) 

0.54

% 

0.42

% 

1.43

% 

1.30

% 

2.40

% 

1.46

% 

1.25

% 

1.75

% 
2.28% 3.45% 

38 8 
NALCO 

(mining) 

0.12

% 

0.11

% 

1.76

% 

1.28

% 

1.70

% 

1.49

% 

2.47

% 

5.22

% 
4.51% 1.43% 

39 8 
NMDC 

(mining) 

0.74

% 

1.06

% 

0.66

% 

0.76

% 

2.06

% 

0.87

% 

1.14

% 
2% 2.38% 2.93% 

40 8 
KIOCL  

(mining) 

0.49

% 

9.71

% 

1.89

% 

9.63

% 

1.11

% 

0.30

% 

1.26

% 

9.12

% 
5.43% 3.54% 
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Table No. 5.1.2 

Showing Net Profit Margin for the period of ten years (2005-06 to 2014-15) 

S
r
. 
N

o
. 

G
r
o
u

p
 

N
a
m

e
 o

f 
th

e
 

c
o
m

p
a
n

y
 Actual CSR % of current year’s profit 

2
0
1
4

-1
5
 

2
0
1
3

-1
4
 

2
0
1
2

-1
3
 

2
0
1
1

-1
2
 

2
0
1
0

-1
1
 

2
0
0
9

-1
0
 

2
0
0
8

-0
9
 

2
0
0
7

-0
8
 

2
0
0
6

-0
7
 

2
0
0
5

-0
6
 

1 1 ACC (cement) 5.17 10.17 9.21 9.53 14.05 14.52 20.17 17.02 20.83 21.23 

2 1 Ambuja Cement 8.62 15.09 14.25 13.4 16.63 17.1 17.21 22.48 31.41 23.97 

3 1 Shree Cement 6.6 13.36 17.96 10.67 6.07 18.61 21.32 12.58 12.93 2.83 

4 1 Ultratech cement 8.89 10.67 13.26 13.47 10.63 15.5 15.3 18.29 15.92 6.97 

5 1 
The Ramco  

cement 
6.73 3.74 10.54 11.82 7.97 12.54 14.73 20.18 19.46 7.79 

6 2 
Tata Steel  

(iron& steel) 
15.4 15.37 13.25 19.73 23.35 20.17 21.39 23.8 24.05 23.04 

7 2 SAIL 4.62 5.62 4.93 7.76 11.48 16.65 14.28 19.07 18.28 14.4 

8 2 RINL 0.53 2.71 2.6 5.19 5.71 7.49 12.83 18.62 14.89 14.74 

9 2 JSW STEEL 4.77 2.99 5.08 5.07 8.69 11.15 3.27 15.13 15.03 13.78 

10 2 JSPL -2.32 9.34 10.64 15.82 21.55 20.08 20.01 22.86 19.97 22.11 

11 3 
Dr Reddy LAB 

 (pharma) 
22.43 22.65 20.78 21.59 21.15 19.22 14.02 14.26 31.4 9.57 

12 3 Gsk 14.5 19.35 21.61 18.01 26.17 26.76 32.93 31.4 32.53 31.85 

13 3 Lupin 24.64 20.53 17.69 14.93 18.02 17.82 14.03 17.41 15.32 11.39 

14 3 Cipla 11.65 14.79 18.37 16.1 15.64 20.16 15.66 16.15 17.74 18.95 

15 3 Jubilient life science 6.45 0.02 1.36 -3.06 12.68 14.78 12.24 19.84 14.37 8.61 

16 4 
Hero moto  

corp (auto) 
8.72 8.39 8.98 10.17 10.01 14.16 10.4 9.36 8.66 11.14 

17 4 M&M 8.34 9.4 8.4 9.03 11.34 11.57 6.86 10.2 10.35 10.25 

18 4 Tata motors -13.05 0.97 0.67 2.28 3.84 6.43 3.9 7.06 6.94 7.31 

19 4 Bajaj auto 13.33 16.44 15.61 15.91 21.01 14.8 7.78 8.72 13.32 14.75 

20 4 Maruti suzuki 7.63 6.52 5.61 4.71 6.38 8.62 5.98 9.69 10.7 9.9 

21 5 Gail (oil &gas) 5.35 7.6 8.46 9.07 10.97 12.56 11.73 15.03 15.45 16.5 

22 5 BPCL 2.13 1.56 1.09 0.61 1.02 1.25 0.54 1.43 1.85 0.37 

23 5 HPCL 1.32 0.77 0.39 0.51 1.15 1.28 0.52 1.17 1.87 0.59 

24 5 ONGC 21.34 26.24 25.11 32.67 27.56 27.05 24.79 27.13 26.48 29.18 

25 5 IOCL 1.2 1.48 1.11 0.99 2.45 4.1 1.12 3.1 3.76 2.97 

26 6 
Nestle India Ltd  

(fmcg) 
6.93 12.08 12.32 12.86 12.84 13.09 12.77 12.34 11.81 12.51 

27 6 
Godrej Consumer 

 Products Ltd 
14.96 13.84 14.26 20.26 17.61 12.15 11.55 14.42 13.85 17.28 

28 6 HUL 12.47 12.97 13.14 12.16 11.09 12 12.35 12.7 12.72 12.25 

29 6 Dabur India Ltd 13.65 12.92 12.41 12.2 13.95 14.77 13.93 14.1 13.8 12.58 

30 6 
Asian Paints 

 (India) 
11.39 11.21 11.71 12.02 12.23 15.09 8.45 10.94 9.62 8.04 

31 7 
Tata Chemicals 

(chemical) 
6.32 5.02 7.53 7.34 6.5 8.03 5.4 23.51 11.25 9.7 

32 7 PIDILITE 10.62 11.24 12.75 11.07 12.01 14.33 7.56 10.89 9.17 8.56 
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33 7 AARTI IND 6.65 5.73 6.46 5.51 4.66 5.43 5.8 4.12 3.65 6.23 

34 7 GHCL 7.71 5.21 5.41 6.22 7.74 11.82 8.55 9.6 13.9 15.25 

35 7 NFCL -14.49 -6.93 1.47 2.7 3.77 3.28 1.34 1.04 1.74 4.6 

36 8 MOIL(mining) 52 49.9 44.64 45.64 51.58 48.12 51.33 40.33 32.28 34.43 

37 8 

HINDALCO 

 IND LTD 

(mining) 

2.67 5.07 6.52 8.41 8.95 9.81 12.23 14.9 14 14.53 

38 8 NALCO(mining) 18.2 19.16 8.7 13.07 17.93 16.1 24.9 32.71 40.08 31.94 

39 8 NMDC(mining) 51.97 53.24 59.24 64.5 57.16 55.24 57.82 56.94 55.46 49.31 

40 8 KIOCL (mining) 4.92 2.61 2.67 6.19 4.21 -17.92 1.79 7.05 5.22 28.89 

 

 

5.2 The Relationship of Corporate Social Responsibility with 

Profitability of the Companies: 

 

Null Hypothesis (H0): There is a statistically significant correlation between CSR 

expenditure in previous year and profitability in the subsequent years in the select 

industries. 

Alternative Hypothesis (H1): There is no statistically significant correlation between 

CSR expenditure in previous year and profitability in the subsequent years in the 

select industries. 
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Table No. 5.2.1  

Showing Correlation analysis between CSR expenditure and net profit margin 

across all the financial years for all Sectors studied 
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R-value 

P-value 

Decision 

0.137 

0.038** 

Reject 

H0 

0.234 

0.021** 

Reject 

H0 

0.207 

0.027** 

Reject 

H0 

0.135 

0.041** 

Reject 

H0 

0.122 

0.025** 

Reject 

H0 

0.220 

0.029** 

Reject 

H0 

0.239 

0.014** 

Reject 

H0 

0.157 

0.043** 

Reject 

H0 

0.155 

0.031** 

Reject 

H0 

2
0

0
5
 –

 0
6
 

R-value 

P-value 

Decision 

 

0.403 

0.001** 

Reject 

H0 

0.448 

0.001** 

Reject 

H0 

0.330 

0.0007** 

Reject 

H0 

0.249 

0.016** 

Reject 

H0 

0.154 

0.014** 

Reject 

H0 

0.156 

0.018** 

Reject 

H0 

0.147 

0.044** 

Reject 

H0 

0.178 

0.027** 

Reject 

H0 

2
0

0
6

 –
 0

7
 

R-value 

P-value 
Decision 

  

0.412 

0.005** 

Reject 
H0 

0.339 

0.008** 

Reject 
H0 

0.330 

0.023** 

Reject 
H0 

0.289 

0.007** 

Reject 
H0 

0.187 

0.037** 

Reject 
H0 

0.287 

0.026** 

Reject 
H0 

0.249 

0.003** 

Reject 
H0 

2
0

0
7

 –
 0

8
 

R-value 

P-value 

Decision 

   

0.403 

0.003** 

Reject 

H0 

0.400 

0.001** 

Reject 

H0 

0.489 

0.001** 

Reject 

H0 

0.364 

0.005** 

Reject 

H0 

0.297 

0.007** 

Reject 

H0 

0.229 

0.008** 

Reject 

H0 

2
0

0
8

 –
 0

9
 

R-value 

P-value 

Decision 

    

0.519 

0.001** 

Reject 

H0 

0.463 

0.002** 

Reject 

H0 

0.366 

0.001** 

Reject 

H0 

0.302 

0.001** 

Reject 

H0 

0.399 

0.001** 

Reject 

H0 

2
0

0
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R-value 

P-value 
Decision 

     

0.668 

0.001** 

Reject 
H0 

0.449 

0.001** 

Reject 
H0 

0.365 

0.001** 

Reject 
H0 

0.323 

0.001** 

Reject 
H0 

2
0
1
0
 –

 1
1
 

R-value 

P-value 

Decision 

      

0.748 

0.001** 

Reject 

H0 

0.650 

0.001** 

Reject 

H0 

0.365 

0.001** 

Reject 

H0 

2
0
1
1
 –

 1
2
 

R-value 

P-value 

Decision 

       

0.701 

0.001** 

Reject 

H0 

0.450 

0.001** 

Reject 

H0 

2
0

1
2

 –
 1

3
 

R-value 

P-value 

Decision 

        

0.671 

0.001** 

Reject 

H0 

Source: computed by the author 
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Values are Spearman’s Correlation Coefficient ‘R’ and P-value. Null hypothesis (H0) 

is rejected and Alternative hypothesis (H1) is accepted if P-value<0.05 (Statistical 

significant difference) else null hypothesis (H0) it is accepted and Alternative 

hypothesis (H1) is rejected. 

 

The actual % of expenditure on CSR of current year profit (after deducting the tax) is 

significantly and positively correlated with the net profit margin of the subsequent 

years for all industries studied (P-value<0.05 for all). Hence, we reject H0 and accept 

H1 and  

 

5.3 Impact of CSR Expenditure on Net Profit 

The main aim of the study was to find out whether is there any impact of CSR 

Expenditure on the profit of the company, for this purpose multiple regression 

analysis has been used. In this study Impact  of CSR Expenditure on profit, sector 

wise has been computed and also Impact of CSR Expenditure on Profit as per 

ownershipwise has been computed.  

5.4 The Impact of Corporate Social Responsibility of the Companies 

on their Profitability 

Hypothesis in relation to Companies, to know the impact of CSR on the Net profit 

(Subsequent Year) of the company, 

H0: Net profit (NP) is not significantly affected by factors like CSREx, NIFTY, 

Ownership (MNC, Private, public)  

H0: Net profit (NP) is significantly affected by factors like CSREx, NIFTY, 

Ownership (MNC, Private, public) 
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Table No. 5.4.1 

ShowingMultiple Regression Analysis of CSREx, NIFTY, and Private 

Ownership 

Cement Industry 

 
B Std. Error t Sig. 

(Constant) 6.679 185.738 0.036 0.971 

CSREx 9.817 3.731 2.631* 0.012 

NIFTY 979.073 158.349 6.183** 0.000 

Private 294.290 155.005 1.899 0.064 

F (3,46) 26.194** 

Adj R -sqr 0.607 

*: sig at 5%,** sig at 1% 

Note: CSREx, NIFTY are significantly affecting the NP, 

Source: computed by the author 

The coefficient of determination adjusted R Square is 0.607 indicating 60% variation 

is explained by this relationship. The Net Profit of the  companies are very much 

dependent on  the different disclosure taken i.e. CSR Expenditure, NIFTY listing and 

private ownership, so disclosure have to be considered important factor as it affects 

the net profits of the companies. 

The multiple regression equation or model shows that every unit change is CSR 

Expenditure (X1), NIFTY(X2) and Private (X3).There is Proportionate Change in Net 

Profit of the companies. The change 9.817 by CSR Expenditure, 979.073 by NIFTY, 

and private ownership contributed 294.290, but regression model clears that only CSR 

Expenditure and NIFTY is significantly contributed towards Net Profit of the 

companies. The model shows the impact of CSR Expenditure and NIFTY Ownership 

on Net profit. 
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The ANOVA table indicates the significant difference between the Net profit and 

CSR Expenditure and NIFTY Ownership. The f value is 26.194 ANOVA suggest that 

model is significant (refer F ratio). 

The Adjusted R Square indicates the correlation between CSR Expenditure, NIFTY 

Ownership and net profit defined the multiple correlation Adjusted R Square 0.607 

which shows there is a positive correlation The coefficient of determination Adjusted 

R Square is0.607 indicating 60% variation is explained by this relationship. 

NET PROFIT = f (np) 

np =   ∝𝑖  + 𝛽1𝐶𝑆𝑅 𝐸𝑥 + 𝛽2𝑁𝐼𝐹𝑇𝑌 + 𝛽3 𝑃𝑟𝑖𝑣𝑎𝑡𝑒+𝜀   

np = 6.679+ (9.817) + (979.073) + (294.290) + 𝜀 

𝐶𝑆𝑅 𝐸𝑥 = CSR Expenditure 

𝑁𝐼𝐹𝑇𝑌= Nifty listing 

𝑃𝑟𝑖𝑣𝑎𝑡𝑒= Private Ownership 

Table 5.4.1 model shows that   Nifty listing has the greater impact on the net profit of 

the company will increase by 979.073 units as compared to private ownership and 

CSR Expenditure. The NIFTY Ownership shows the t Value is 6.183**and the p 

value 0.000 which is less than the critical value (0.05and 0.01) therefore is significant.  

CSR Expenditure also has the greater impact on the net profit of the company is 

increased by 9.817 units as compared to private ownership and NIFTY Ownership. 

The CSR Expenditure shows the t Value is 2.631*and the p value 0.012 which is less 

than the critical value (0.05) therefore is significant.  

It is clear from the above model that CSR Expenditure and Nifty ownership plays an 

important role in increasing the Net Profit of the company   
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Table No. 5.4.2  

Showing Multiple Regression Analysis of CSREx, NIFTY, SENSEX and Public 

Ownership 

Steel Industry 

 
B Std. Error t Sig. 

(Constant) 775.136 554.372 1.398 0.169 

CSREx 33.245 6.206 5.357** 0.000 

SENSEX -321.628 766.020 -0.420 0.677 

Public 1066.459 657.252 1.623 0.112 

F (3,46) 12.045** 

Adj R -sqr 0.403 

*: sig at 5%,** sig at 1% 

Note: CSR.Ex is significantly affecting the NP, Sensex and Public are not 

significantly influencing NP of sector 2. 

Source: computed by the author 

Model is statistically significant, (refer F ratio) and explains 40% variation in NP. 

The coefficient of determination adjusted R Square is 0.403indicating 40% variation 

is explained by this relationship. The Net Profit of the  companies are very much 

dependent on  the different disclosure taken i.e. CSR Expenditure, SENSEX Listing  

and Public ownership, so disclosure have to be considered important factor as it 

affects the net profits of the companies. 

The multiple regression equation or model shows that every unit change is CSR 

Expenditure (X1), SENSEX (X2) and Public ownership (X3).There is Proportionate 

Change in Net Profit of the companies. The change 33.245by CSR Expenditure, -

321.628 by SENSEX, and Public ownership contributed 1066.459. But regression 

model clears that only CSR Expenditure is significantly contributed towards Net 

Profit of the companies. The model shows the impact of CSR Expenditure on Net 

profit. 
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The ANOVA table indicates the significant difference between the Net profit and 

CSR Expenditure. The f value is 12.045**ANOVA suggest that Model is statistically 

significant (refer F ratio). 

The Adjusted R Square indicates the correlation between CSR Expenditure, and net 

profit defined the multiple correlations Adjusted R Square 0.403 which shows there is 

a correlation. The coefficient of determination Adjusted R Square is 0.403 indicating 

40% variation is explained by this relationship NP. 

NET PROFIT  = f (np) 

np =   ∝𝑖  + 𝛽1𝐶𝑆𝑅 𝐸𝑥 + 𝛽2𝑆𝐸𝑁𝑆𝐸𝑋 + 𝛽3 𝑃𝑢𝑏𝑙𝑖𝑐+𝜀    

np = 775.136+ (33.245) + (-321.628) + (1066.459) + 𝜀 

𝐶𝑆𝑅 𝐸𝑥= CSR Expenditure 

𝑆𝐸𝑁𝑆𝐸𝑋 = SENSEX listing 

𝑃𝑢𝑏𝑙𝑖𝑐 = Public Ownership 

Table 5.4.2model shows that SENSEX listing has no impact on the net profit of the 

company as shown by -321.628 units as compared to Public ownership and CSR 

Expenditure. The SENSEX listing shows the t Value is -0.420and the p value 

0.677which is greater than the critical value (0.05) therefore is significant.  CSR 

Expenditure also has the greater impact on the net profit of the company will increase 

by 33.245units as compared to Public ownership and SENSEX listing. The CSR 

Expenditure shows the t Value is 5.357**and the p value 0.000 which is less than the 

critical value (0.05 and 0.01) therefore is significant.  

It is clear from the above model that CSR Expenditure plays an important role in 

increasing the Net Profit of the company   
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Table No. 5.4.3  

Showing Multiple Regression Analysis of CSREx, NIFTY, SENSEX and Private 

Ownership 

Pharma Companies 

  B Std. Error t Sig. 

(Constant) 163.080 139.748 1.167 0.249 

CSREx 40.034 10.398 3.850** 0.000 

NIFTY 375.304 172.686 2.173* 0.035 

SENSEX 192.646 175.012 1.101 0.277 

Private -46.513 142.121 -0.327 0.745 

F (4,45) 13.363** 

Adj R -sqr 0.502 

*: sig at 5%,** sig at 1% 

Note: CSR.Ex, NIFTY are significantly affecting the NP, 

 Model is significant and it explains 50% of variation in NP. 

Source: computed by the author 

The f value is 13.363**ANOVA suggest that model is significant (refer F ratio). 

The Adjusted R Square indicates the correlation between CSR Expenditure, NIFTY, 

SENSEX and Private Ownership and net profit defined the multiple correlation 

Adjusted R Square 0.502 which shows there is a positive correlation The coefficient 

of determination Adjusted R Square is 0.502indicating 50% variation is explained in 

Net Profit. 

NET PROFIT  = f (np) 

np =   ∝𝑖  + 𝛽1𝐶𝑆𝑅 𝐸𝑥  + 𝛽2𝑁𝐼𝐹𝑇𝑌 + 𝛽3 𝑆𝐸𝑁𝑆𝐸𝑋 +𝛽4𝑃𝑟𝑖𝑣𝑎𝑡𝑒 +𝜀    

np = 163.080+ (40.034) 𝑥+ (375.304) 𝑥+ (192.646) 𝑥 (-46.513) 𝑥+ 𝜀 

𝐶𝑆𝑅 𝐸𝑥= CSR Expenditure 

𝑁𝐼𝐹𝑇𝑌= Nifty Listing  
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𝑆𝐸𝑁𝑆𝐸𝑋=SENSEX Listing  

𝑃𝑟𝑖𝑣𝑎𝑡𝑒= Private Ownership 

Table 5.4.3 model shows that NIFTY listing has the impact on the net profit of the 

company will increase by 375.304 units as compared to SENSEX Listing, private 

ownership and CSR Expenditure. The NIFTY Listing shows the t Value is 2.173*and 

the p value 0.035which is less than the critical value (0.05) therefore is significant.  

CSR Expenditure also has the greater impact on the net profit of the company is 

increased by 40.034 units as compared to private ownership NIFTY Listing and 

SENSEX Listing. The CSR Expenditure shows the t Value is 3.850**and the p value 

0.000 which is less than the critical value (0.05and 0.01)) therefore is significant.  

It is clear from the above model that CSR Expenditure and NIFTY Listing plays an 

important role in increasing the Net Profit of the company.  CSR.Ex, NIFTY are 

significantly affecting the NP.  

The regression model shows that every unit change in CSR Expenditure there is 

40.034 unit changes in dependent variables that is Net Profit. 

Table No. 5.4.4:  

Showing Multiple Regression Analysis of CSREx and Private Ownership 

Auto Industry 

 
B Std. Error t Sig. 

(Constant) 1367.641 255.452 5.354** 0.000 

CSREx 24.619 10.030 2.454* 0.018 

Private 138.720 366.314 0.379 0.707 

F(2,47) 3.376* 

Adj R -sqr 0.088 

*: sig at 5%,** sig at 1% 

Note: Model is statistically significant (refer F ratio), and it explains 8.8% variation in 

NP, CSREx.is significantly influencing theNP, 

Source: computed by the author 
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The f value is 3.376*ANOVA suggest that Model is statistically significant (refer F 

ratio 

The Adjusted R Square indicates the correlation between CSR Expenditure and 

Private Ownership and net profit defined the multiple correlations Adjusted R Square 

0.088 which shows there is a correlation. The coefficient of determination Adjusted R 

Square is 0.088 indicating 8.8% variation is explained in Net Profit. 

NET PROFIT  = f (np) 

np =   ∝𝑖  + 𝛽1𝐶𝑆𝑅 𝐸𝑥+ 𝛽2𝑃𝑟𝑖𝑣𝑎𝑡𝑒 + 𝜀         

np = 1367.641+ (24.619) + (138.720) + 𝜀 

𝐶𝑆𝑅 𝐸𝑥1 = CSR Expenditure 

𝑃𝑟𝑖𝑣𝑎𝑡𝑒 = Private Ownership 

Table 5.4.4 Model shows that only CSR Expenditure also has the greater impact on 

the net profit of the company will increase by 24.619 units as compared to private 

ownership. The CSR Expenditure shows the t Value is 2.454*and the p value 0.018 

which is less than the critical value (0.05) therefore is significant.  

It is clear from the above model that CSR Expenditure plays an important role in 

increasing the Net Profit of the company. CSR.Ex is significantly affecting the NP.  

The regression model shows that every unit change in CSR Expenditure there is 

24.619 unit changes in dependent variables that is Net Profit. 
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Table No. 5.4.5 

Showing Multiple Regression Analysis of CSREx, NIFTY and SENSEX 

Oil and Gas Industry 

  B Std. Error t Sig. 

(Constant) 2201.447 1009.940 2.180* 0.034 

CSREx 41.530 7.508 5.531** 0.000 

NIFTY -764.394 1692.376 -0.452 0.654 

SENSEX 4353.963 1863.584 2.336* 0.024 

F (3,46) 22.926** 

Adj R -sqr 0.573 

*: sig at 5%,** sig at 1% 

Note: CSR.Ex, SENSEX are significantly affecting the NP, model explains 57% 

variation and model is statistically significant. 

Source: computed by the author 

The f value is 22.926**ANOVA suggest that model is significant (refer F ratio). 

The Adjusted R Square indicates the correlation between CSR Expenditure, SENSEX 

listing and net profit defined the multiple correlations Adjusted R Square 0.573 which 

shows there is a positive correlation the coefficient of determination Adjusted R 

Square is 0.573 indicating 57% variation is explained by this relationship. 

NET PROFIT = f (np) 

np =   ∝𝑖  + 𝛽1𝐶𝑆𝑅 𝐸𝑥 + 𝛽2𝑁𝐼𝐹𝑇𝑌  + 𝛽3 𝑆𝐸𝑁𝑆𝐸𝑋+𝜀   

np = 2201.447+ (41.530) + (-764.394) + (4353.963) + 𝜀 

𝐶𝑆𝑅 𝐸𝑥= CSR Expenditure 

𝑁𝐼𝐹𝑇𝑌= Nifty listing 

𝑆𝐸𝑁𝑆𝐸𝑋= SENSEX Listing  

Table 5.4.5 Model shows that SENSEX Listing has impact on the net profit of the 

company will increase by 4353.963units as compared to Nifty listing and CSR 

Expenditure. The SENSEX Listing shows the t Value is 2.336*and the p value 

0.024which is less than the critical value (0.05) therefore is significant. CSR 
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Expenditure also has the greater impact on the net profit of the company is increased 

ease by 41.530 units as compared to SENSEX Listing and Nifty listing. The CSR 

Expenditure shows the t Value is 5.531**and the p value 0.000which is less than the 

critical value (0.05and 0.01) therefore is significant.  

It is clear from the above model that CSR Expenditure and SENSEX Listing plays an 

important role in increasing the Net Profit of the company. 

Table No. 5.4.6  

ShowingMultiple Regression Analysis of CSREx, NIFTY, SENSEX and Private 

Ownership 

FMCG Industry  

 
B Std. Error t Sig. 

(Constant) 435.077 122.883 3.541** 0.001 

CSREX 23.556 4.757 4.952** 0.000 

NIFTY 193.345 171.597 1.127 0.267 

SENSEX 1618.178 181.114 8.935** 0.000 

Private -137.321 173.119 -0.793 0.433 

F(4,48) 49.665** 

Adj R -sqr 0.823 

*: sig at 5%,** sig at 1% 

Note: Model is statistically significant (refer F ratio),it explains 82% variation. 

CSR.Ex, SENSEX are significantly affecting the NP. 

Source: computed by the author 

The f value is 49.665**ANOVA suggest that Model is statistically significant (refer F 

ratio). 

The Adjusted R Square  indicates the correlation between CSR Expenditure, NIFTY, 

SENSEX and Private Ownership and net profit  defined the multiple correlation 

Adjusted R Square  0.823 which shows there is a  positive correlation The coefficient 
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of determination  Adjusted R Square  is 0.823 indicating 82% variation is explained in 

Net NET PROFIT = f (np) 

np =   ∝𝑖  + 𝛽1𝐶𝑆𝑅 𝐸𝑥  + 𝛽2𝑁𝐼𝐹𝑇𝑌 + 𝛽3 𝑆𝐸𝑁𝑆𝐸𝑋 +𝛽4𝑃𝑟𝑖𝑣𝑎𝑡𝑒+𝜀 

np = 435.077+ (23.556) + (193.345) + (1618.178) (-137.321)+ 𝜀 

𝐶𝑆𝑅 𝐸𝑥= CSR Expenditure 

𝑁𝐼𝐹𝑇𝑌= Nifty Listing  

𝑆𝐸𝑁𝑆𝐸𝑋=SENSEX Listing  

𝑃𝑟𝑖𝑣𝑎𝑡𝑒= Private Ownership 

Table 5.4.6model shows that SENSEX Listing has the impact on the net profit of the 

company is increased by 1618.178 units as compared to Nifty listing, private 

ownership and CSR Expenditure. The SENSEX Listing shows the t Value is 

8.935**and the p value 0.000 which is less than the critical value (0.05and 0.01) 

therefore is significant. CSR Expenditure also has the greater impact on the net profit 

of the company will increase by 23.556 units as compared to private ownership, 

NIFTY Listing and SENSEX Listing. The CSR Expenditure shows the t Value is 

4.952**and the p value 0.000 which is less than the critical value (0.05and 0.01) 

therefore is significant.  

It is clear from the above model that CSR Expenditure and SENSEX Listing plays an 

important role in increasing the Net Profit of the company.  CSREx, SENSEX are 

significantly affecting the NP.  

The regression model shows that every unit change in CSR Expenditure there is 

23.556 unit changes in dependent variables that is Net Profit. 
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Table No. 5.4.7 

Showing Multiple Regression Analysis of CSREx, and Private Ownership 

Chemical Industry 

 
B Std. Error t Sig. 

(Constant) 422.337 56.232 7.511** 0.000 

CSREx 20.029 5.870 3.412** 0.001 

Private -350.313 53.961 -6.492** 0.000 

 F( 2,47) 38.190** 

Adj R -sqr 0.603 

*: sig at 5%, ** sig at 1% 

Note: CSREx, Private are significantly affecting the NP .Model is statistically 

significant (refer F ratio), it explains 60% variation. 

Source: computed by the author 

The f value is 38.190**ANOVA suggest that Model is statistically significant (refer F 

ratio) 

The Adjusted R Square indicates the correlation between CSR Expenditure and 

Private Ownership and net profit defined the multiple correlation Adjusted R Square 

0.603which shows there is a correlation The coefficient of determination Adjusted R 

Square is 0.603 indicating 60% variation is explained in Net Profit. The regression 

model is good fit for the data. 

NET PROFIT = f (np) 

np =   ∝𝑖  + 𝛽1𝐶𝑆𝑅 𝐸𝑥 + 𝛽2𝑃𝑟𝑖𝑣𝑎𝑡𝑒 + 𝜀               

np = 422.337+ (20.029) + (350.313) + 𝜀 

𝐶𝑆𝑅 𝐸𝑥= CSR Expenditure 

𝑃𝑟𝑖𝑣𝑎𝑡𝑒= Private Ownership 

Table 5.4.7 Model shows that Private Ownership has the greater impact on the net 

profit of the company is increased by -350.313 units as compared to CSR 
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Expenditure. The CSR Expenditure shows the t Value is -6.492**and the p value 

0.000which is less than the critical value (0.05and 0.01) therefore is significant. 

CSR Expenditure also has the greater impact on the net profit of the company is 

increased by 20.029units as compared to private ownership.The CSR Expenditure 

shows the t Value is 3.412**and the p value 0.001 which is less than the critical value 

(0.05 and 0.01)) therefore is significant.  

It is clear from the above model that CSR Expenditure and also Private Ownership 

plays an important role in increasing the Net Profit of the company. CSREX and 

Private Ownership are significantly affecting the NP.  

Table No. 5.4.8 

Showing Multiple Regression Analysis of CSREx, NIFTY and Public Ownership 

Mining Companies 

 
B Std. Error t Sig. 

(Constant) -1594.659 439.794 -3.626** 0.001 

CSREx 20.722 4.522 4.582** 0.000 

NIFTY 2959.591 420.615 7.036** 0.000 

Public 1984.545 426.727 4.651** 0.000 

F (3,46) 69.223** 

Adj R -sqr 0.807 

*: sig at 5%,** sig at 1% 

Note: CSR.Ex, NIFTY and public are significantly affecting the NP. Model is 

statistically significant, it explains 80.7% variation. 

Source: computed by the author 

The f value is 69.223**ANOVA suggest that model is significant (refer F ratio). 

The Adjusted R Square indicates the correlation between CSR Expenditure, NIFTY 

Listing and Public Ownership and net profit defined the multiple correlation Adjusted 
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R Square 0.807 which shows there is a positive correlation the coefficient of 

determination Adjusted R Square is 0.807 indicating 80.7% variation is explained by 

this relationship. 

NET PROFIT = f (np) 

np =   ∝𝑖  + 𝛽1𝐶𝑆𝑅 𝐸𝑥+ 𝛽2𝑁𝐼𝐹𝑇𝑌  + 𝛽3 𝑃𝑢𝑏𝑙𝑖𝑐 +𝜀   

np = -1594.659+ (20.722) + (2959.591) + (1984.545) + 𝜀 

𝐶𝑆𝑅 𝐸𝑥= CSR Expenditure 

𝑁𝐼𝐹𝑇𝑌= Nifty listing 

𝑃𝑢𝑏𝑙𝑖𝑐= Public Ownership 

Table 5.4.8 Model shows that Public Ownership has impact on the net profit of the 

company and it is increased by 1984.545 units as compared to NIFTY listing and 

CSR Expenditure. The Public Ownership shows the t Value is 4.651**and the p value 

0.000 which is less than the critical value (0.05 and 0.01)) therefore is significant. 

NIFTY Listing has impact on the net profit of the company is increased by 

2959.591units as compared to Public Ownership and CSR Expenditure. The NIFTY 

Listing shows the t Value is 7.036**and the p value 0.000 which is less than the 

critical value (0.05and 0.01) therefore is significant. CSR Expenditure also has the 

greater impact on the net profit of the company will increase by 20.722 units as 

compared to Nifty listing and Public Ownership. The CSR Expenditure shows the t 

Value is 4.582**and the p value 0.000 which is less than the critical value (0.05and 

0.01) therefore is significant.  There for Null Hypothesis is rejected.  

It is clear from the above model that CSR Expenditure, NIFTY Listing and Public 

Ownership play an important role in increasing the Net Profit of the company. 
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5.5 Effect of MNC, Private and Public Ownership wise – CSR.Ex, 

NIFTY and SENSEX on Net Profit 

Table No. 5.5.1 

ShowingMultiple Regression Analysis of CSREx, NIFTY, and SENSEX with 

regard to ownership 

MNC 

 
B Std. Error t Sig. 

(Constant) 521.879 146.810 3.555 .000 

CSREx 25.297 2.306 10.969** .000 

NIFTY 81.560 208.432 .391 .696 

SENSEX 728.783 186.746 3.903** .000 

F(3,159) 63.512 

R-sqradj .537 

Note: CSR.Ex, SENSEX are significantly affecting the NP, model is statistically 

significant and independent variables explain 53.7% of variation in NP. 

Source: computed by the author 

As far as multinational companies are concerned: 

The f value is 63.512 ANOVA suggest that model is significant (refer F ratio) 

The Adjusted R Square indicates the correlation between CSR Expenditure, NIFTY 

Listing and Public Ownership and net profit defined the multiple correlation Adjusted 

R Square .537which shows there is a positive correlation the coefficient of 

determination Adjusted R Square is .537indicating independent variables explain 

53.7% of variation in NP. 

NET PROFIT = f (np) 

np =   ∝𝑖  + 𝛽1𝐶𝑆𝑅 𝐸𝑥 + 𝛽2𝑁𝐼𝐹𝑇𝑌  + 𝛽3 𝑆𝐸𝑁𝑆𝐸𝑋+𝜀   

np = 521.879+ (25.297) + (81.560) + (728.783) + 𝜀 
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𝐶𝑆𝑅 𝐸𝑥= CSR Expenditure 

𝑁𝐼𝐹𝑇𝑌= Nifty listing 

𝑆𝐸𝑁𝑆𝐸𝑋= SENSEX Listing  

Table 5.5.1 Model shows that SENSEX Listing has impact on the net profit of the 

company is increased by 728.783 units as compared to Nifty listing and CSR 

Expenditure. The SENSEX Listing shows the t Value is 3.903**and the p value .000 

which is less than the critical value (0.05and 0.01) therefore is significant. CSR 

Expenditure also has the greater impact on the net profit of the company is increased 

by 25.297units as compared to Nifty listing and SENSEX Listing. The CSR 

Expenditure shows the t Value is 10.969**and the p value .000 which is less than the 

critical value (0.05and 0.01) therefore is significant.   

It is clear from the above model that CSR Expenditure and SENSEX Listing plays an 

important role in increasing the Net Profit of the company 
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Table No. 5.5.2 

Showing Multiple Regression Analysis of CSREx, NIFTY, and SENSEX with 

regard to ownership 

Private Companies 

 
B Std. Error t Sig. 

(Constant) 104.255 43.950 2.372 .019 

CSREx 28.747 2.705 10.627** .000 

NIFTY 799.075 134.335 5.948** .000 

SENSEX 330.734 139.604 2.369* .019 

F(3,116) 154.406 

R-sqradj .795 

 

Note: CSREx, NIFTY and SENSEX are significantly affecting the NP, 79% variation 

is explained by independent variables, model is statistically significant. 

Source: computed by the author 

With regards to Private companies: 

The f value is 154.406 ANOVA suggest that model is significant (refer F ratio) 

The Adjusted R Square indicates the correlation between CSR Expenditure, NIFTY 

Listing and SENSEX Listing and net profit defined the multiple correlation Adjusted 

R Square .795which shows there is a positive correlation the coefficient of 

determination Adjusted R Square is .795 indicating 79% variation is explained by this 

relationship. 

NET PROFIT = f (np) 

np =   ∝𝑖  + 𝛽1𝐶𝑆𝑅 𝐸𝑥 + 𝛽2𝑁𝐼𝐹𝑇𝑌  + 𝛽3 𝑆𝐸𝑁𝑆𝐸𝑋+𝜀 

np = 104.255+ (28.747) + (799.075) + (330.734) + 𝜀 

𝐶𝑆𝑅 𝐸𝑥= CSR Expenditure 

𝑁𝐼𝐹𝑇𝑌= Nifty listing 



 285 

𝑆𝐸𝑁𝑆𝐸𝑋= SENSEX Listing   

Table 5.5.2 Model shows that SENSEX Listing has impact on the net profit of the 

company is increased by 330.734 units as compared to Nifty listing and CSR 

Expenditure. The SENSEX Listing shows the t Value is 2.369*and the p value 

.019which is less than the critical value (0.05)) therefore is significant. NIFTY Listing 

has impact on the net profit of the company is increased by 799.075as compared to 

SENSEX Listing and CSR Expenditure. The NIFTY Listing shows the t Value is 

5.948**and the p value .000 which is less than the critical value (0.05and 0.01) 

therefore is significant. CSR Expenditure also has the greater impact on the net profit 

of the company is increased by 28.747units as compared to Nifty listing and SENSEX 

Listing. The CSR Expenditure shows the t Value is 10.627**and the p value .000 

which is less than the critical value (0.05and 0.01) therefore is significant.  There for 

null hypothesis is rejected  

It is clear from the above model that CSR Expenditure, NIFTY Listing and SENSEX 

Listing play an important role in increasing the Net Profit of the company. 

Table No. 5.5.3 

Showing Multiple Regression Analysis of CSREx, NIFTY, and SENSEX with 

regard to ownership 

Public sector Undertakings 

 
B Std. Error t Sig. 

(Constant) 1178.266 393.710 2.993 .003 

CSREx 41.724 4.967 8.400** .000 

NIFTY 470.077 810.094 .580 .563 

SENSEX 4119.174 1074.389 3.834** .000 

F(3,106) 63.116 

R-sqr adj 0.631 

Note: CSREx and SENSEX are significantly affecting the NP, 63% variation is 

explained by independent variables, and model is statistically significant (refer F). 

Source: computed by the author 
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In the case of public undertakings are concerned: 

The f value is 63.116, ANOVA suggest that model is significant (refer F ratio) 

The Adjusted R Square indicates the correlation between CSR Expenditure, NIFTY 

Listing and Public Ownership and net profit defined the multiple correlation Adjusted 

R Square 0.631which shows there is a positive correlation the coefficient of 

determination Adjusted R Square is 0.631indicating independent variables explain 

63% of variation in NP. 

NET PROFIT = f (np) 

np =   ∝𝑖  + 𝛽1𝐶𝑆𝑅 𝐸𝑥 + 𝛽2𝑁𝐼𝐹𝑇𝑌  + 𝛽3 𝑆𝐸𝑁𝑆𝐸𝑋+𝜀 

np = 1178.266+ (41.724) + (470.077) + (4119.174) + 𝜀 

𝐶𝑆𝑅 𝐸𝑥= CSR Expenditure  

𝑁𝐼𝐹𝑇𝑌= Nifty listing  

𝑆𝐸𝑁𝑆𝐸𝑋= SENSEX Listing  

Table 5.5.3 Model shows that SENSEX Listing has impact on the net profit of the 

company is increased by 4119.174units as compared to Nifty listing and CSR 

Expenditure. The SENSEX Listing shows the t Value is 3.834**and the p value .000 

which is less than the critical value (0.05and 0.01) therefore is significant. CSR 

Expenditure also has the greater impact on the net profit of the company is increased 

by 41.724 units as compared to Nifty listing and SENSEX Listing. The CSR 

Expenditure shows the t Value is 8.400**and the p value .000 which is less than the 

critical value (0.05and 0.01) therefore is significant.   

It is clear from the above model that CSR Expenditure, and SENSEX Listing plays an 

important role in increasing the Net Profit of the company. 
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Table No. 5.5.4 

ShowingEffect of CSREx, Private and Public Ownership wise NIFTY and 

SENSEX on Net Profit (OVERALL) 

 
B Std. Error t Sig. 

(Constant) -325.494 218.457 -1.490 .137 

CSREx 42.967 2.358 18.221** .000 

Private 247.561 249.356 .993 .321 

Public 2013.218 264.736 7.605** .000 

NIFTY 430.920 284.489 1.515 .131 

SENSEX 1097.229 294.315 3.728** .000 

F(5,387) 134.63** 

Adj R -sqr 0.63 

Note: CSR.Ex, NIFTY and SENSEX are significantly affecting the NP, 79% variation 

is explained by independent variables, model is statistically significant (refer F). 

Source: computed by the author 

In the case of Overall CSR Expenditure, Ownership and Listing on Exchanges are 

concerned: 

An Adjusted R square value 0.63 which is the proportion of variable in the dependent 

variable (Net Profit) that can be explained by an independent variables, technically it 

is the proportion of variation accounted for by the regression model. The coefficient 

of determination adjusted R Square is 0.631indicating 63% variations is explained by 

this relationship. The Net Profit of the  companies are very much dependent on  the 

different disclosure taken i.e. CSR Expenditure, Public Ownership and SENSEX 

Listing  which is 63%, so disclosure have to be considered important factor as it 

affects the net profits of the companies.  

The results revealss the alpha and beta values of the regression model in the table 11 

the findings from the multiple linear regression where beta values are the coefficient 

of the regression, P value and t values are used to decide on the significance. The 
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level of confidence is at 95% at 5% level of significance is considered to be 

significant and is used for making decision on the constructed models. The purpose of 

using these methods is to confirm the accuracy and to provide it more credibility of 

the result. 

The multiple regression equation or model shows that every unit change is CSR 

Expenditure (X1), Private Ownership (X2), Public Ownership (X3), NIFTY (X4) and 

SENSEX (X5).There is Proportionate Change in Net Profit of the companies. The 

change 42.967by CSR Expenditure, 247.561 by Private Ownership2013.218by Public 

Ownership, 430.920 by NIFTY and SENSEX contributed 1097.229. But regression 

model clears that CSR Expenditure, Public Ownership and SENSEX Listing 

significantly contributed towards Net Profit of the companies. The model shows the 

impact of CSR Expenditure, Public Ownership and SENSEX Listing on Net profit. 

The f value is 134.63 ANOVA suggest that model is significant (refer F ratio). 

The Adjusted R Square indicates the correlation between CSR Expenditure, NIFTY 

Listing and Public Ownership and Net profit defined the multiple correlations 

Adjusted R Square 0.63 which shows there is a positive correlation the coefficient of 

determination Adjusted R Square is 0.63 indicating independent variables explain 

63% of variation in NP. 

NET PROFIT = f (np) 

np=∝𝑖  +𝛽1𝐶𝑆𝑅 𝐸𝑥+𝛽2 𝑃𝑟𝑖𝑣𝑎𝑡𝑒+𝛽3 𝑃𝑢𝑏𝑙𝑖𝑐+𝛽4𝑁𝐼𝐹𝑇𝑌+𝛽5𝑆𝐸𝑁𝑆𝐸𝑋+𝜀 

np = -325.494+ (42.967) + (247.561) + (2013.218) + (430.920)+(1097.229) + 𝜀 

𝐶𝑆𝑅 𝐸𝑥= CSR Expenditure 

𝑃𝑟𝑖𝑣𝑎𝑡𝑒= Private Ownership 

𝑃𝑢𝑏𝑙𝑖𝑐= Public Ownership 
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𝑁𝐼𝐹𝑇𝑌= Nifty listing 

𝑆𝐸𝑁𝑆𝐸𝑋= SENSEX Listing  

Table No. 5.5.4 Here model shows that one unit increase in CSR Ex leads to 42.967  

increase in Net Profit, One unit increase in SENSEX leads to 1097.229 increases in 

Net Profit, and Public Ownership have Net Profit more than that of Private companies 

by 2013.218 units.   

Model shows that The Public Ownership shows the t Value is 7.605** The SENSEX 

Listing shows the t Value is 3.728**and the p value .000 which is less than the critical 

value (0.05and 0.01) therefore is significant. The CSR Expenditure shows the t Value 

is 18.221**and the p value .000 which is less than the critical value (0.05and 0.01) 

therefore is significant.   

It is clear from the above model that CSR Expenditure, Public Ownership and 

SENSEX Listing plays an important role in increasing the Net Profit of the company. 

 

5.6 The Impact of Corporate Social Responsibility and Ownership 

of the Companies on their Profitability (Year Wise) 

 

To find out impact of CSR Expenditure on the Net Profit, Year wise regression with 

regards to Net Profit and CSR Ex and Ownership has been considered, here Net 

Profit as the dependent variable and CSR Expenditure and the Ownership of the 

companies (Private Company, Public Sector Undertaking Companies and MNC’s) 

were considered as an independent variables. To find out the impact multiple 

regressions analysis has been used. In this case Ownership has been used as a 

dummy variable, and Multi-National Company is Binary or Dichotomous variable 

(Reference category) throughout all the years (either 1 or 0). 
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Table No. 5.6.1 

ShowingYear wise regression with regards to Net Profit and CSR Ex. and 

Ownership 

    B 
Std. 

Error 
t Sig. 

Adjusted 

 R 

Square 

Durbin-

Watson 
F Sig. 

2
0
0
5
-0

6
 (Constant) -501.327 429.055 -1.168 .251 

.628 2.107 
F(3,35) 
=22.41 

.000c 
CSREx 237.645 34.064 6.976 .000** 

Pvt.Co 389.247 588.285 .662 .513 

PSU 1174.652 588.365 1.996 .054 

2
0
0
6
-0

7
 (Constant) 68.403 492.268 .139 .890 

.592 2.027 
F(3,35) 
=19.3507 

.000c 
CSREx 118.185 19.668 6.009 .000** 

Pvt.Co 53.984 700.457 .077 .939 

PSU 2118.470 699.576 3.028 .005** 

2
0
0
7
-0

8
 (Constant) -174.347 497.748 -.350 .728 

.646 2.023 
F(3,35) 
=24.078 

.000c 
CSREx 107.684 15.633 6.888 .000** 

Pvt.Co 435.605 704.499 .618 .540 

PSU 1619.477 706.145 2.293 .028** 

2
0
0
8
-0

9
 (Constant) -86.992 573.943 -.152 .880 

.471 2.530 
F(3,35) 

=12.275 
.000c 

CSREx 74.069 15.080 4.912 .000** 

Pvt.Co 298.607 799.912 .373 .711 

PSU 1698.377 791.470 2.146 .039** 

2
0
0
9
-1

0
 (Constant) 413.393 400.243 1.033 .309 

.761 1.708 
F(3,35) 

=41.295 
.000c 

CSREx 55.570 5.745 9.672 .000** 

Pvt.Co 11.471 590.147 .019 .985 

PSU 866.269 622.609 1.391 .173 

2
0
1
0
-1

1
 

(Constant) 105.718 387.836 .273 .787 

.815 1.768 
F(3,35) 
=56.639 

.000c 
CSREx 69.168 5.988 11.551 .000** 

Pvt.Co -17.683 554.404 -.032 .975 

PSU 1019.517 573.062 1.779 .084 

2
0
1
1
-1

2
 (Constant) -402.969 867.958 -.464 .645 

.454 2.468 
F(3,35) 
=11.55 

.000c 
CSREx 77.551 15.014 5.165 .000** 

Pvt.Co 389.434 1183.279 .329 .744 

PSU 1487.896 1206.489 1.233 .226 

2
0
1
2
-1

3
 (Constant) -106.184 462.528 -.230 .820 

.736 1.848 
F(3,36) 
=37.327 

.000c 
CSREx 57.374 5.911 9.706 .000** 

Pvt.Co 348.996 667.491 .523 .604 

PSU 613.748 697.699 .880 .385 

2
0
1
3
-1

4
 (Constant) 131.414 400.304 .328 .745 

.824 1.317 
F(3,36) 
=61.739 

.000c 
CSREx 51.940 4.218 12.315 .000** 

Pvt.Co 172.482 590.331 .292 .772 

PSU 527.966 624.871 .845 .404 

2
0
1
4
-1

5
 (Constant) 83.063 366.329 .227 .822 

.809 2.051 
F(3,36) 

=56.1709 
.000c 

CSREx 34.090 2.909 11.720 .000** 

Pvt.Co 200.759 541.657 .371 .713 

PSU 752.745 571.716 1.317 .196 

Source: computed by the author 

Multiple Regression has been used to see effect of independent variable like CSR 

Expenditure, Ownership on the Net Profit of the company with respect different years. 

The regression technique used to test is as follows: 
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NP=∝𝒊  +𝜷𝟏𝐂𝐒𝐑 𝐄𝐱+𝜷𝟐 𝐏𝐯𝐭. 𝐂𝐨.+ 𝜷𝟑 𝐏𝐒𝐔+𝜺 

NP = Net Profit of the Companies 

CSREx = Corporate Social Responsibility Expenditure. 

Pvt.Co. = Private companies. 

PSU = Public Sector undertaking,  

∝ = total constant, and 

𝜺 = the error term.  

In this case Ownership has been used as a dummy variable, and Multi-National 

Company is Binary or Dichotomous variable (Reference category) throughout all the 

years (either 1 or 0). 

Table No. 5.6.1 shows the results of association between Net Profit and independent 

variable variables. The coefficient of determination R-square, F ratio, beta 

coefficients and t-statistics for the regression model and summarized results of the 

dependent variable on the explanatory variables can be seen in the table. 

It is found that for the year 2005-06 model explains 62.80% of variation in the Net 

Profit and the ANOVA test F(3,35) =22.41) which is significant at the .000 shows that 

model is statistically significant. The Factors like CSR Expenditure is a significantly 

independent variable which is significant in the model where as Public is also 

marginally significant.  

In subsequent years, for all years ANOVA Test is found to be significant it is also 

noted that CSR Expenditure is significant in the model.  

From the above table it is observed that CSR Expenditure is found to be statistically 

significant for all years. Whereas ownership is not statistically significant especially 

after 2009-10 onwards. Ownership has no connection with the Net Profit. 
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For the year 2006-07 model explains 59.20% of variation in the Net Profit and the 

ANOVA test F (3, 35) =19.3507) which is significant at the .000 shows that model is 

statistically significant. Further we also see that CSR Expenditure is statistically 

significant at 1% as well as variable public is statistically significant at 5% level but 

variable private is not statistically significant (0.939). 

It shows that the Net Profit gained by Public Companies is significantly higher than 

multi-National Companies at 5% level of Significance by (2118.470). 

For the year 2007-08 model explains 64.60% of variation in the Net Profit and the 

ANOVA test F (3,35) =24.078) which is significant at the .000.shows that model is 

statistically significant. Further, we also see that CSR Expenditure is statistically 

significant at 1% as well as variable public is statistically significant at 5% level but 

variable private is not statistically significant (0.540). 

It shows that the Net Profit gained by Public Companies is significantly higher than 

multi-National Companies at 5% level of Significance by (1619.477). 

For the year 2008-09 model explains 47.10% of variation in the Net Profit and the 

ANOVA test F(3,35) =12.275) which is significant at the .000.shows that model is 

statistically significant. Further, we also see that CSR Expenditure is statistically 

significant at 1% as well as variable public is statistically significant at 5% level but 

variable private is not statistically significant (0. 711). 

It shows that the Net Profit gained by Public Companies is significantly higher than 

multi-National Companies at 5% level of Significance by (1698.377). 

For the year 2009-10 model explains 76.10% of variation in the Net Profit and the 

ANOVA test F(3,35) =41.295) which is significant at the .000.shows that model is 
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statistically significant. Further, we also see that CSR Expenditure is statistically 

significant at 1% but variable private (.985) and public (.173) are not statistically 

significant. 

For the year 2010-11, model explains 81.50% of variation in the Net Profit and the 

ANOVA test F(3,35) =56.639) which is significant at the .000 shows that model is not 

statistically significant. Further, we also see that CSR Expenditure is statistically 

significant at 1% as well as variable public is statistically significant at 10% level but 

variable private is not statistically significant (0.975). 

It shows that the Net Profit gained by Public Companies is significantly higher than 

multi-National Companies at 10% level of Significance by (1019.517). 

For the year 2011-12, model explains 45.40% of variation in the Net Profit and the 

ANOVA test F(3,35) =11.55) which is significant at the .000 . Shows that model is 

not statistically significant. Further, we also see that CSR Expenditure is statistically 

significant at 1% but variable private (.744) and public (.226) are not statistically 

significant. 

For the year 2012-13, model explains 73.60% of variation in the Net Profit and the 

ANOVA test F(3,36) =37.327) which is significant at the .000.shows that model is not 

statistically significant. Further, we also see that CSR Expenditure is statistically 

significant at 1% but variable private (.604) and public (.385) are not statistically 

significant. 

For the year 2013-14, model explains 82.40% of variation in the Net Profit and the 

ANOVA test F(3,36) =61.739) which is significant at the .000.shows that model is not 

statistically significant. Further, we also see that CSR Expenditure is statistically 
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significant at 1% but variable private (.772) and public (.404) are not statistically 

significant 

For the year 2014-15, model explains 80.90% of variation in the Net Profit and the 

ANOVA test F(3,36) =56.1709) which is significant at the .000.shows that model is 

not statistically significant. Further, we also see that CSR Expenditure is statistically 

significant at 1% but variable private (.713) and public (.196) are not statistically 

significant. 

R square is going high; it may be because Net profit is increasing rapidly because of 

CSR Expenditure in these years. Effect of CSR Expenditure can be seen more 

effectively in recent periods. 

 

5.7 Correlation Matrix with regards to Different Parameters 

 

To know the relationship of CSR with Net Profit and other the financial parameters, a 

correlation matrix has been used.  Forteen parameters were usedtoknow their 

relationship. The parameters such as Net Profit, CSR Expenditure, CSR % on Current 

years profit, CSR % on Previous years profit, Avg.profit of the previous three years, 

CSR requirements, Return on Asset, Return on Investments, Return on Equity, Net 

Profit Margin, Dividend, Earning per share, Foreign Exchange Earnings, Net worth 

and Net sales were considered for the study.Correlation Matrix with regards to 

different parameters has shown below: 
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5.8 Impact of Corporate Social Responsibility of the Companies in 

their Profitability 

Table No. 5.8.1 

ShowingCorrelation Matrix with regards to different parameters  
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Note: Above matrix shows relation between various variables considered for the study 

and how they are related with each other. 

Source: computed by the author 

We get the followingcorrelations: 
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The correlation matrix showing the coefficient of correlation between the explanatory 

variables has been presented in table 4.13.6. In each cell of correlation matrix, we get 

Pearson’s Correlation and from the output it is concluded that the correlation 

coefficient between Net Profit and CSR Expenditure is .538**.  From these figures,it is 

concluded that there is a positive correlation between Net Profit and CSR 

Expenditure. 

The correlation coefficient between Net Profit and Current (actual) CSR is -.165 from 

these figures,it is concluded that there is a Negative correlation between Net Profit 

and Current (actual) CSR. 

The correlation coefficient between Net Profit and CSR on Previous Year Profit is -

.234. From these figures,it is concluded that there is a positive correlation between 

Net Profit and CSR on Previous Year Profit. 

The correlation coefficient between Net Profit and Annual Average Profit of the 

previous Three years is .830**. From these figures,it is concluded that there is a strong 

positive correlation between Net Profit and Annual Average Profit of the previous 

Three years. 

The correlation coefficient between Net Profit and CSR Requirements is .696**from 

these figures,it is concluded that there is a strong positive correlation between Net 

Profit and CSR Requirements. 

The correlation coefficient between Net Profit and Return on assets is .478**. From 

these figures,it is concluded that there is a positive correlation between Net Profit and 

Return on assets. 
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The correlation coefficient between Net Profit and Return on Investments is -.190. 

From these figures,it is concluded that Net Profit and Return on Investments are not 

significantly correlated. 

The correlation coefficient between Net Profit and Return on Equity is -.036. From 

these figures,it is concluded that Net Profit and Return on Equity are not significantly 

correlated. 

The correlation coefficient between Net Profit and Net Profit Margin is .392**. From 

these figures,it is concluded that there is a positive correlation between Net Profit and 

Net Profit Margin. 

The correlation coefficient between Net Profit and Dividend is .026. From these 

figures,it is concluded that Net Profit and Dividend are not significantly correlated. 

The correlation coefficient between Net Profit and Earning per Share is -.062. From 

these figures,it is concluded that there is a Negative correlation between Net Profit 

and Earning per Share. 

The correlation coefficient between Net Profit and Foreign Exchange is 415**. From 

these figures,it is concluded that there is a positive correlation between Net Profit and 

Foreign Exchange. 

The correlation coefficient between Net Profit and Net Worth is .812**from these 

figures,it is concluded that there is a strong positive correlation between Net Profit 

and Net Worth. 

The correlation coefficient between Net Profit and Net Sales is .837**. From these 

figures,it is concluded that there is a strong positive correlation between Net Profit 

and Net Sales. 
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From the table 5.8.1 it is evident that there is a high degree of correlation between 

CSR Expenditure and Net Profit. (+) .538*.There is a high degree of correlation 

Between CSR Expenditure and CSR on Previous Year Profit (+) .548**it is concluded 

that CSR Expenditure and CSR on Previous Year Profit -.040.There is a high degree 

of correlation Between CSR Expenditure and Annual Average Profit of the previous 

Three years (+).627**. There is a high degree of correlation Between CSR 

Expenditure and CSR Requirements (+).637** .We can see that CSR Expenditure and 

Return on assets -.004 are not significantly correlated. There is a Negative correlation 

between CSR Expenditure and Return on Investments (-)-.386**.There is a Negative 

correlation between CSR Expenditure and Return on Equity (-)-.476**.We can see that 

CSR Expenditure and Net Profit Margin -.121 are not significantly correlated. We can 

see that CSR Expenditure and Dividend -.119 are not significantly correlated. There is 

a Negative correlation between CSR Expenditure and Earning per Share (-)-.284* .We 

can see that CSR Expenditure and Foreign Exchange -.034 are not significantly 

correlated. There is a high degree of correlation Between CSR Expenditure and Net 

Worth (+).770**.There is a high degree of correlation Between CSR Expenditure and 

Net Sales (+).668** . 
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5.9 Factor Analysis 

A Principal component factor (PAF) with a Varimax (orthogonal) rotation of the 13 

variables such as (CSR Expenditure,Average Profit, CSR requirements, Return on 

Asset, Return on Investments, Return on Equity, Dividend, Earning per share, Foreign 

Exchange, Net Worth, CSR of Current Profit, CSR of Previous Profit, and Net 

Sales)is conducted. The Kaiser-Meyer Olkin and Bartlett's test is used to see the 

result. The Kaiser-Meyer Olkin measure of sampling adequacy for the variables under 

study was found to be .774. The ideal measure for this test is KMO > .50 (Malhotra, 

2004). the strength of the relationship among variables is studied with the help of 

Bartlett's test , Bartlett's test of sphericity is significant that is, its associated 

probability is less than 0.05 , it indicates inter correlation matrix is factorable and it is 

come from a sample in which variables are non collinear 

Table No.5.9.1 

ShowingKMO and Bartlett's Test 

KMO and Bartlett's Test 

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .774 

Bartlett's Test of Sphericity 

Approx. Chi-Square 3927.751 

df 78 

Sig. 0.000 

Source: computed by the author 

The extraction communalities are useful as these are obtained using the extracted 

factors. Extraction communalities for a variable give the total amount of variance in 

that variable, explained by all the factors. In our study 96.9% of the variance in CSR 

Requirements is explained by extracted factors. 
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Table No. 5.9.2 

ShowingTotal variance explained with regards to Components 

C
o
m

p
o
n

e
n

t 
Initial Eigenvalues 

Extraction Sums of  

Squared Loadings 

Rotation Sums of 

 Squared Loadings 

Total 
% of 

Variance 

Cumulative 

% 
Total 

% of 

Variance 

Cumulative 

% 
Total 

% of 

Variance 

Cumulative 

% 

CSREX 4.205 32.343 32.343 4.205 32.343 32.343 3.692 28.404 28.404 

Avg.profit 3.212 24.705 57.048 3.212 24.705 57.048 2.754 21.185 49.589 

CSR.req 1.598 12.294 69.342 1.598 12.294 69.342 1.857 14.282 63.871 

Return on 
 asset 

1.137 8.745 78.087 1.137 8.745 78.087 1.464 11.261 75.132 

Return on Inv. 1.064 8.184 86.270 1.064 8.184 86.270 1.448 11.139 86.270 

Return on 
 Equity 

.568 4.369 90.639 
      

Dividend .517 3.975 94.614 
      

Earning/share .218 1.673 96.288 
      

Foreign.Exch. .181 1.394 97.681 
      

Net.worth .146 1.126 98.807 
      

CSR of current profit .097 .749 99.556 
      

CSR of prev. 
 profit 

.040 .311 99.868 
      

Net.sales .017 .132 100.000 
      

Source: computed by the author 

Extraction Method: Principal Axis Factoring. 

The above table summarises the total variance explained by factor analysis solution 

and gives an indication about the number of useful factors. This table has three parts. 

The first part titled Initial Eigenvalues gives the variance explained by all the possible 

factors. There are total of 13 factors, which is the same number of variable entered 

into the FA .The First column under the Initial Eigenvalues gives the Eigenvalues for 

all the possible factors in a decreasing order. T his is followed by the variance as a 

percentage of all variance and cumulative variance. It is to verify that the total 

variance explained is equal to the total number of factors (or variables) 13 in this case; 
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and the percentage of variance for the first factor will be the same as its Eigenvalues 

divided by total variance. 

The second part, titled Extraction Sums of Squared Loadings gives information for 

factors with Eigenvalues greater than 1. The word extraction here refers to the fact 

that these values are calculated after the factor extraction. In case of principal 

component analysis, these will be the same as initial Eigenvalues the Figure under the 

column Cummulative % in this part indicates that the five extracted factors explain 

86.27% of the variance. 

The last part titled Rotation Sums of Squared Loadings gives the information for 

extracted factors after rotation. It can be seen that after rotation, only the relative 

value of Eigenvalues has changed, the cumulative percentage remains the same. There 

are only five factors with Eigenvalues greater than 1 suggesting a five factors 

solution. 

The above table shows extractable factors from the analysis along with their Eigen 

values. Along with percentage of variation explained by each factor individually. We 

observe that 32.34% total variation is explained by 1st factor, followed by second 

factor which has explained 24.70% of total variations, 3rd, 4th and 5th factors have 

explained 12.29%, 8.74% and 8.18 % of total variation. Altogether all 5 factors have 

explained 86% of total variation in the given data. Again varimax rotated component 

matrix has brought more clarity in identifying factors. 
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Table No.5.9.3 

Showing Rotated Component Matrix with regards to different factors 

 

Component 

Corporate Social 

Performance 

Financial 

Performances 
Revenue 

CSR 

Status 
Return 

CSREX .926 -.063 .013 .118 -.001 

Avg.profit .962 .067 .151 -.072 .038 

CSR.req .969 .032 .156 -.055 .019 

Return on 

asset 
-.046 .927 -.099 -.100 .104 

Return on Inv. .015 .904 -.094 -.086 .199 

Return on 

Equity 
-.051 .944 -.071 -.150 .075 

Dividend .084 .304 .048 -.074 .773 

Earning/share -.044 .043 -.038 -.095 .883 

Foreign.Exch. .192 -.141 .922 -.066 .012 

Net.worth .931 -.138 .282 -.002 -.014 

CSR of 

current profit 
.023 -.079 -.036 .855 -.056 

CSR of prev. 

profit 
-.026 -.177 -.052 .807 -.104 

Net.sales .226 -.086 .921 -.038 -.010 

Source: computed by the author 

The above table represent the rotated factor solution Rotated Component Matrix 

which has rotated loadings. For good factor solution, a particular variable should load 

high on one factor and low in on all other factors in the rotated factor matrix. 

Researchers commonly used a cut off of 0.40 to identify high loadings. It is seen that 

the variable which are loading high on factor 1 have low loading on factors 2, 3, 4 and 

5. Likewise, those loading high on other factors have low loading on the remaining 

factors this is close to being an ideal situation. 

Out of the total 13 factors a suitable names were given to the components  in this case 

component 1 comprises four variable - CSR requirements,Average Profit, Net Worth 
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and CSR Expenditure; component 2 comprises three variables Return on Equity, 

Return on Investments and Return on Asset; component 3 comprises two variables - 

Foreign Exchange and Net Sales; component 4 comprises two variables CSR of 

current year’s profit and CSR of previous year’s  profit and component 5 comprises 

two variables earning per share and dividend. These five components are clubbed 

together and termed Corporate Social Performance, Financial Performances, Revenue, 

CSR status and Returns. 

Table No.5.9.4 

ShowingFactors of Corporate Social Performance, Financial Performances, 

Revenue, CSR status and Returns 

Sr. No.  Variables  Factor Loadings   Name of factor 

1 

CSR.req .969 

Corporate Social Performance 
Avg.profit .962 

Net.worth .931 

CSREX .926 

2 

Return.Eqt .944 

Financial Performances Return.asset .927 

Return.Inv .904 

3 
Foreign.Exch .922 

Revenue   
Net.sales .921 

4 
CSR of current profit .855 

CSR Status 
CSR of prev. profit .807 

5 
Earning/share .883 

Returns 
Dividend .773 

Source: computed by the author 

From the above table, it is seen that CSR requirements,Average Profit, Net Worth and 

CSR Expenditure are associated with the Corporate Social Performance. 

Furthermore,variables return on Equity, Return on Investments and Return on Asset 

are associated with the Financial Performances.  In addition Foreign Exchange and 

Net Sales are associated with the Revenue also CSR of current year’s profit and CSR 

of previous year’s profit are associated with the CSR Status besides this earning per 

share and dividend are associated with the Returns. 
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5.10 Impact of Corporate Social Performance, Financial 

Performances, Revenue, CSR Status, Returns and Ownership on 

Net Profit of the Company 

 

H0: The Net profit of the companies is not related to Corporate Social Performance, 

Financial Performances, Revenue, CSR status, Returns and Ownership. 

H1: The Net profits of the companies are positively related to Corporate Social 

Performance, Financial Performances, Revenue, CSR status, Returns and Ownership. 

Various factors identified from exploratory factor analysis (EFA) have also been used 

as variables to identify the impact of Corporate Social Performance, Financial 

Performances, Revenue, CSR status, Returns and Ownership on net profit of the 

company  

Table No.5.10.1 

ShowingTypes of variables undertaken for study 

Types of variables Name of the Variable 

Dependent Variable Net profit  

Independent Variable 

Corporate social performance 

Financial performances 

Revenue 

CSR status 

Return 

Ownership : Private, Public and Multinational (Binary)  

Source: computed by the author 
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Table No. 5.10.2 

ShowingModel Summary for Multiple Regression Analysis 

Model R R Square Adjusted R Square Durbin-Watson 

1 .953a .908 .906 2.183 

Source: computed by the author 

The above table of Model Summary for multiple regression analysis gives the R value 

for assessing the overall fit of the model. The adjusted R Square value in this case is 

0.906 this tells us that the independent variables in our model account for 90.6% 

variance in Dependent variable-performance of the firm. It is seen that the value 0.953 

shown in R Column shows a strong multiple correlation coefficient .It represents the 

correlation coefficient when all independent variables are taken together and 

compared with the dependent variable Net Profit. The model summary indicates that 

the amount of change in the dependent variable is determined by all independent 

variable .The R Square of 0.908 indicates that 90.8% of the variance in a Net Profit 

can be explained by independent variables. In this, we have good predictor of profit of 

an independent variables are known.  

Table No.5.10.3 

ShowingANOVA for multiple regression analysis indicating a significant 

relationship between the variables 

  Sum of Squares df Mean Square F Sig. 

Regression 3149605322.4 7 449943617.485 432.584 .000b 

Residual 319320000.9 307 1040130.296     

Total 3468925323.3 314       

Source: computed by the author 

a. Predictors: (Constant), Corporate Social Performance, Financial 

Performances, Revenue, CSR status, Returns and Ownership : (Private , Public 

and Multinational) 

b. Dependent Variable: Net Profit. 
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The ANOVA Tables indicates the mathematical model ie regression equation can 

accurately explain variation in the dependent variable .The value of 0.000(less than 

0.05) provides evidence that there is low probability that the variation explained by 

the model is due to chance. It can be concluded that the change in the dependent 

variable result from change in the independent variables. Change in Corporate Social 

Performance, Financial Performances, Revenue, CSR status, Returns and Ownership: 

(Private, Public and Multinational) resulted in significant change in Net Profit.So, F 

(7,307) = 432.584, p < .01: model is statistically significant, it explains 90% of 

variation in the dependent variables 

Table No.5.10.4 

ShowingCoefficient values for use in the prediction Equation 

 

Unstandardized 

Coefficients 
t Sig. VIF 

 
B 

Std. 

Error 

(Constant) 1816.790 90.686 20.034 .000 
 

Corporate Social 

Performance 
3038.757 62.696 48.468 .000 1.187 

Financial 

Performances 
366.728 58.279 6.293 .000 1.025 

Revenue 419.432 62.240 6.739 .000 1.169 

CSR status -305.966 58.603 -5.221 .000 1.037 

Return 223.770 58.399 3.832 .000 1.030 

Private 263.337 142.181 1.852 .065 1.297 

Public 522.192 156.516 3.336 .001 1.494 

Note: Multinational Company are considered as base variable 

Source: computed by the author 

 

From the above table,it is concluded that the intercept is located in the (constant) row 

and is 1816.790.the value of 3038.757 is the slope for Corporate Social Performance,   
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the value of 366.728 is the slope for Financial Performances, the value of 419.432is 

the slope for Revenue, the value of -305.966is the slope for CSR status, the value of 

223.770 the slope for Return, the value of 263.337the slope for Private, the value of 

522.192 the slope for Public. Substituting the regression coefficient, the slope and 

intercept, into the equation, the following equation can be formed: 

NP= ∝𝑖  +𝛽1CSP+𝛽2 FP+ 𝛽3 Rv+ 𝛽4CS+𝛽5Rt+𝛽6Pvt. +𝛽7PSU +𝜀 

NP= 1816.790+ (3038.757* CSP) +( 366.728* FP)+( 419.432* Rv)+( -305.966* 

CS)+( 223.770* Rt)+( 263.337* Pvt)+( 522.192* PSU)+ 𝜀 

NP=Net Profit 

CSP= Corporate Social Performance 

FP= Financial Performances 

Rv. = Revenue 

CS=CSR Status 

Rt. =Returns  

Pvt.Co=Private Company 

PSU= Public Sector Undertakings 

∝ = total constant, and 

𝜺 = the error term.  

The observations are the prediction equation was found to reduce the error in 

predicting Net Profit by 90.8%. Additional statistical evidence supporting the value of 

our prediction equation was provided with the finding of a significant F test. The 

significance was less than 0.05 indicating a low probability that the explanation of the 

variation in Net Profit by using was the result of chance. 
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The p-value for beta coefficient of Corporate Social Performance is 0.000, for 

Financial Performances is 0.000, for Revenue   is 0.000, for CSR status is 0.000, for 

Return is 0.000, the same for private is 0.065 and for public is 0.001. All these values 

except Private, the values are significant at 1% level.  Thus we cannot accept the null 

hypothesis. In other words, we can claim that the net profit of the company is 

positively related to Corporate Social Performance, Financial Performances, Revenue, 

CSR status, Returns and Ownership. We can also see that at 10% significance level 

the relationship between Net Profit and Corporate Social Performance, Financial 

Performances, Revenue, CSR status, Returns and Ownership will be significant.   So 

it can be concluded thatall independent variables are found to be statistically 

significant except private (p > .05) 

Conclusion 

It can be concluded that as far as  ownership is concerned CSREx, NIFTY and 

SENSEX are significantly affecting the NP, 79% variation is explained by 

independent variables, and model is statistically significant and overall  CSREx, 

NIFTY and SENSEX are significantly affecting the NP, 79% variation is explained 

by independent variables, model is statistically significant. Further to know the effect 

of the factor analysis,32.34% total variation is explained by 1st factor, followed by 

second factor which has explained 24.70% of total variations, 3rd, 4th and 5th factors 

have explained 12.29%, 8.74% and 8.18 % of total variation. Altogether all 5 factors 

have explained 86% of total variation in the given data 90.8% of the variance in a Net 

Profit can be explained by independent variables. In this we have good predictor of 

profit of an independent variables are known. Wecan claim that the net profit of the 

company is positively related to Corporate Social Performance, Financial 

Performances, Revenue, CSR status, Returns and Ownership.  
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Chapter: VI 

FINDINGS, CONCLUSIONS AND SUGGESTIONS 

 

6.1 Introduction 

CSR being the important aspects of the corporates, every corporates at persent has 

taken CSR as their strategy to increase profit by creating a brand in the minds of the 

public.CSR is taken seriously in the present scenario; every company is having csr 

committee which meets atleast twice in the year to get the insight about CSR projects. 

After the companies act 2013 being implemented each and every company has taken 

CSR Investments as their right and duty towards community development.After it 

made compulsory to spend atleast 2% of the average profit of the previous three years 

there are many companies who spends more than 2% and it is declosed in companies 

Business responsibility report. 

6.2 Major Findings of the Study 

A. Findings as per Corporate Social Responsibility and Profits of the 

company 

 

1] The average net profit is relatively much higher for oil and gas industry 

for all financial years compared to other industries. The other industry 

that has the relatively higher average net profit is the iron and steel 

industry. It is also important to note that the average net profit has been 

relatively less for Chemical industry compared to other industries for all 

financial years. The data also reveals that the average net profit is 

slightly lower after the year 2011–12 than the years before 2011–12 for 

all the industries except for oil and gas industry. 
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2] The average volume of CSR expenditure is relatively higher for oil and 

gas as well as iron and steel industry for all financial years compared to 

other industries. The other industry that has the relatively higher average 

volume of CSR expenditure is the mining industry. It is also important 

to note that the average CSR expenditure has been relatively less for 

Chemical industry compared to the other industries for all financial 

years. The data also reveals that the average volume of CSR expenditure 

is similar across all the financial years with very minor increase in the 

actual expenditure except for oil and gas industry as well as iron and 

steel industry which show the steady increase in the actual volume of 

CSR expenditure. 

3] The average % of CSR expenditure is relatively higher for cement, iron 

and steel as well as mining industry for almost all financial years 

compared to other industries. After these three industries, the industries 

such as oil and gas and FMCG had relatively higher % of CSR 

expenditure for all financial years. It is also important to note that the 

average % of CSR expenditure has been relatively less for Auto industry 

compared to the other industries for all financial years. The data also 

reveals that the average % of CSR expenditure is much lesser than 2.0% 

norms for the financial years before 2010-11 with slight increase in the 

% of CSR expenditure except for some selected industries like cement, 

iron and steel and mining after the financial year 2010-11. It is peculiar 

to note that the Pharma industry had higher deficit of% of CSR 

expenditure much below 2.0% norms after the financial year 2010-11 

compared to their earlier % of CSR expenditures. 
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4] The average % of CSR expenditure yet to be spent is relatively higher 

for all industries since the figures do not include 0.0% outstanding 

expenditure. It is important to note that the industries such as cement, 

iron and steel as well as mining though have spent relatively higher 

volume of their profit on CSR, are still yet to spend more on CSR in the 

subsequent financial years. Cement industry required to spend much 

higher on CSR in the year 2005-06 since they had relatively higher 

profit in the previous year i.e. 2004-05.  

B. Findings as per Corporate Social Responsibility and the 

Companies Act 2013 Section 135 

 

1] The average profit for previous three years is relatively higher for oil 

and gas industry followed by iron and steel industry for almost all 

financial years compared to other industries. After these two industries, 

the industries such as auto, mining, cement and FMCG had relatively 

higher average of profit for previous three years for all financial years. It 

is also important to note that the average three years profit has been 

much lesser for chemical and pharma industries compared to the other 

industries for all financial years. The data also reveals that the average 

previous three years profit shows slight increase for all industries except 

for iron and steel industry which show slight drop in the avenge three 

yearly profit after the year 2011-12. 

2] The average volume of CSR expenditure is relatively higher for oil and 

gas as well as iron and steel industry for almost all financial years 

compared to other industries. After these two industries, the industries 

such as auto and mining industry had relatively higher average volume 
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of CSR expenditure for all financial years. It is also important to note 

that the average volume of CSR expenditure has been relatively less for 

chemical, pharma and FMCG industry types since they have relatively 

less profit margin than the other industries. 

3] The average actual volume of CSR expenditure is relatively higher for 

oil and gas industry as well as iron and steel for almost all financial 

years compared to other industries. It is also important to note that the 

average actual volume of CSR expenditure has been relatively less for 

chemical, pharma and FMCG industry types since they have relatively 

less profit margin than the other industries.    

4] The average actual % of CSR expenditure is relatively less for all the 

industries for all financial years. However, the industries such as 

cement, iron and steel and mining show relatively higher % of CSR 

expenditure after the year 2011-12 compared to the other industries.  

C. Findings as per Financial Performance of Companies 

 

1] The average % of return on assets is relatively more for FMCG industry 

for all financial years. However, the industries such as chemical and iron 

and steel have relatively less average % of return on assets for all 

financial years than the other industries. Also the % of return on assets 

appears to be more or less similar for all the industries across all 

financial years. 

2] The average % of return on investments is relatively more for FMCG 

industry followed by auto industry for all financial years. However, the 

industries such as chemical and iron and steel have relatively 
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lessaverage % of return on investment for all financial years than the 

other industries. Also the % of return on investment appears to be more 

or less similar for all the industries across all financial years. 

3] The average % of return on equity is relatively more for FMCG industry 

followed by auto industry for all financial years. However, the industries 

such as chemical and iron and steel have relatively less average % of 

return on equity for all financial years than the other industries. Also the 

% of return on equity appears to be more or less similar for all the 

industries across all financial years. 

4] The average % of net profit margin is relatively more for mining 

industry followed by pharma industry for all financial years. However, 

the industries such as chemical and oil and gas have relatively less 

average % of net profit for all financial years than the other industries. 

Also the % of net profit appears to be more or less similar for all the 

industries across all financial years. 

5] The average volume of total assets is relatively more for oil and gas 

industries followed by auto, iron and steel industry for all financial 

years. However, the industries such as chemical, FMCG and pharma 

have relatively less average volume of total assets for all financial years 

than the other industries. Also the data on average volume of total assets 

appear to be increasing steadily as per increase in the financial year for 

all the industries. 

6] The average volume of capital employed is relatively more for oil and 

gas industry followed by iron and steel industry for all financial years. 
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However, the industries such as chemical and FMCG have relatively 

less volume of capital employed for all financial years than the other 

industries. Also the average volume of capital employed appears to be 

more or less increasing for all the industries across all financial years. 

7] The average volume of net worth is relatively more for oil and gas 

industry followed by iron and steel industry for all financial years. 

However, the industries such as chemical and FMCG have relatively 

less volume of net worth for all financial years than the other industries. 

Also the average volume of net worth appears to be more or less 

increasing for all the industries across all financial years. 

8] The average volume of net sales is much larger for oil and gas industry 

followed by pharma industry for all financial years. However, the 

industries such as chemical and FMCG have relatively less volume of 

net sales for all financial years than the other industries. Also, the 

average volume of net sales appears to be more or less increasing for all 

the industries across all financial years. 

D. Findings as per Net Profit and Corporate Social Responsibility as 

per Ownership of Companies 

 

1] The average volume of net profit is relatively more for public ownership 

industry followed by MNC and private ownership industry for all 

financial years. However, the private ownership industry has relatively 

less volume of net profit for all financial years than the other ownership 

industries 

2] The average volume of actual CSR expenditure is relatively more for 

public ownership industry followed by MNC and private ownership 
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industry for all financial years. However, the private ownership industry 

has relatively less volume of actual CSR expenditure as per the current 

year profit for all financial years than the other ownership industries. 

3] The average % of actual CSR expenditure is relatively more for public 

ownership industry followed by MNC and private ownership industry 

for all financial years. However, the private ownership industry has 

relatively less % of actual CSR expenditure as per the current year profit 

for all financial years than the other ownership industries. 

4] The average % of actual CSR expenditure as per the Company Act 2013 

is relatively more for MNC ownership industry followed by private 

ownership industry for all financial years (except for 2013 – 14). 

E. Findings as per Net Profit, CSR Expenditure of the Companies 

listed with NIFTY and SENSEX  

 

1] The average volume of net profit is relatively more for the industries that 

are listed on NIFTY as well as SENSEX than the industries listed on 

NIFTY alone for all financial years. It is important to note that the 

average volume of net profit is relatively less for the industries which 

are not listed on NIFTY as well as SENSEX for all financial years. 

2] The average volume of actual CSR expenditure is relatively more for the 

industries that are listed on NIFTY as well as SENSEX than the 

industries listed on NIFTY alone for all financial years. It is important to 

note that the average volume of actual CSR expenditure is relatively less 

for the industries which are not listed on NIFTY as well as SENSEX for 

all financial years. 
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3] The average % of actual CSR expenditure is relatively less than 2.0% 

for all industries before the financial year 2011 – 12. It is important to 

note that the average % of actual CSR expenditure is relatively less for 

the industries that are listed on NIFTY as well as SENSEX for almost all 

financial years. 

4] The average % of actual CSR expenditure as per the Company Act 2013 

is relatively less than 2.0% for all industries before the financial year 

2011–12. It is important to note that the average % of actual CSR 

expenditure is relatively less for the industries that are listed on NIFTY 

as well as SENSEX for almost all financial years. 

5] There is no significant difference in the CSR Practices with respect to 

different sectors of industries and Ownership of companies. Net profit of 

companies is significantly influenced by factors like CSR expenditure 

and type of ownership. The Net profit of the companies is related to 

Corporate Social Performance, Financial Performances, Revenue, CSR 

status, Returns and Ownership. 

 

F. Sector wise findings of the Companies with regards to CSR 

Practices  

 

1] In case of Cement Companies, all the companies confirmed having 

taken steps to ensure community development initiatives are 

successfully adopted by the community. Need assessment studies before 

implementing the initiatives, regular monitoring of the projects, capacity 

development within the communities and creation of community level 
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committees to eventually empower the community to manage and 

maintain projects undertaken are some examples of such steps. 

2] In case of Iron and Steel Companies, all companies have provided 

information on various programmes and initiatives undertaken under 

CSR. All the companies reported having in-house teams to implement 

these CSR activities. Also, companies within this sector reported 

carrying out impact assessments of their initiatives with a majority of 

them engaging independent third parties on the same. 

3] In the case of Pharma companies, all companies have provided 

information on the various programmes and initiatives under CSR for 

example, providing training to doctors and nurses, capacity building of 

pharmacists, disaster preparedness training for medical staff, etc. 

Education and literacy enhancement in communities, health and 

sanitation improvement, healthcare provisions, water resource 

development, livelihood generation and capacity building, agriculture 

and livestock development and infrastructure were the main CSR 

activities undertaken by the sector. All the companies reported having 

in-house teams to implement the CSR activities.  

4] In case of automobile companies, all companies have provided 

information on the various programmes undertaken Technical skill 

development, infrastructure development; health programmes, education 

and vocational trainings were the main CSR activities. All companies 

reported having in-house teams to implement CSR activities. Companies 

also reported carrying out impact assessments of their initiatives through 

participatory surveys, feedback from the local community, etc. 
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However, none confirmed involving independent third parties for 

conducting assessments. 

5] In case of Oil and Gas Companies, all companies provided information 

on various programmes and initiatives undertaken. All the companies 

reported having in-house teams to implement CSR activities and 

reported carrying out impact assessments of their initiatives. All the 

companies reported having conducted such impact assessments through 

independent third parties. Steps taken by the sector in order to ensure 

successful adoption of initiatives include community engagement during 

implementation, regular discussions with the village authorities or 

seniors, phase-wise implementation, conducting needs assessment 

during the planning phase and taking correction during the course of 

implementation. 

6] In case of FMCG Companies, all companies provided information on 

initiatives undertaken. Companies reported involving employees as 

volunteers in its CSR activities. A majority of the companies reported 

having in-house teams to implement CSR activities, and also engaging 

external NGOs or government bodies. HUL, Nestle Ltd reported 

collaborating with external bodies such as Care India and World Health 

Organization (WHO) to implement the initiatives. 

7] In case of Chemical and Fertilisers company, All the companies 

provided a description on how they ensured successful adoption of 

initiatives by communities, Steps taken by the sector in order to ensure 

successful adoption of initiatives include community engagement during 

implementation, regular discussions with the village authorities or 
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seniors, phase-wise implementation, conducting needs assessment 

during the planning phase and taking correction during the course of 

implementation. 

8] In case of Mining Companies, all companies have provided information 

on various programmes and initiatives undertaken under CSR. All the 

companies reported having in-house teams to implement these CSR 

activities. Also, companies within this sector reported carrying out 

impact assessments of their initiatives with a majority of them engaging 

independent third parties on the same.  

 

6.3 Conclusions and Suggestions 

6.3.1 Conclusions 

1] In this study, the practice and implementation aspects of Corporate Social 

Responsibility (CSR) of some selected industries across India have been studied 

during the financial years 2005-06 to 2014-15. The data on their net profit, CSR 

expenditure and other related information for each financial year has been 

collected through their annual reports. In general, the data related to net profit 

after deducting the tax, CSR expenditure as per current year profit, net profit for 

previous three years, CSR expenditure as per the average of previous three years 

profit, net asset value, net sales, return on investments, return on equity etc was 

collected through the annual reports. The information on their listings on stocks 

and the type of ownership has also been included and analysed in the current 

study. Finally, the areas of their CSR expenditure was collected through the 

reports and other published sources as per the activity undertaken by each 

industry in the study group. 



 321 

2] Overall, the average actual % of expenditure on CSR of current year profit differs 

significantly from the reference value 2.0% for all the financial years. It is 

important to note that the average actual % of expenditure on CSR of current year 

profit is significantly lesser than 2.0% till the year 2011-12 and after the year 

2012-13 the actual % of expenditure on CSR of current year profit is significantly 

higher than 2.0% for some selected industries. Testing of hypothesis data also 

revealed that the industries such as Pharma, Auto, Oil and Gas, FMCG and 

Chemical have been much lesser than 2.0% of CSR expenditure throughout the 

study duration i.e. 2005-06 to 2014-15 compared to the other industries. 

3] Overall, the average actual % of expenditure on CSR of current year profit (after 

deducting the tax) did not differ significantly between three types of ownerships 

(i.e. private, public and MNC) for all financial years studied.  

4] Overall, the average actual % of expenditure on CSR of previous three years 

profit as per Company Act 2013 differs significantly from the reference value 

2.0% for all the financial years and for all industry types. It is important to note 

that the average actual % of expenditure on CSR of current year profit is 

significantly lesser than 2.0% till the year 2012-13 and after the year 2012-13 the 

actual % of expenditure on CSR of previous three years profit is significantly 

higher than 2.0% for a few industries. It is clear that the industries such as 

cement, iron and steel and mining have been relatively close to 2.0% CSR 

expenditure after the year 2012-13 compared to the other industries. It is also 

evident that the industries such as Pharma, Auto, Oil and Gas, FMCG and 

Chemical have been much lesser than the 2.0% CSR expenditure throughout the 

study duration i.e. 2005-06 to 2014-15 compared to the other industries. 
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5] Overall, the average actual % of expenditure on CSR as  per previous three years 

profit (after deducting the tax) did not differ significantly between three types of 

ownerships (i.e. private, public and MNC) for all financial years studied.  

6] The actual % of expenditure on CSR of current year profit (after deducting the 

tax) is significantly and positively correlated with the net profit margin of the 

subsequent years for all industries studied.  

7] There is no significant difference in the CSR Practices with respect to different 

sectors of industries and Ownership of companies. Net profit of companies is 

significantly influenced by factors like CSR expenditure and type of ownership. 

The Net profit of the companies is related to Corporate Social Performance, 

Financial Performances, Revenue, CSR status, Returns and Ownership. 

8] Distribution of areas of expenditure on CSR did not differ significantly across all 

industry types. It is important to note that all the industries spend their CSR on 

education management and health / sanitation management. Also the comparison 

reveals that very few industries spend their CSR on entrepreneurship 

management and welfare of the disabled and senior citizens. 

6.3.2 Suggestions 

The suggestions of the study are as follows; 

1] The Companies must reveal information of Corporate Social Responsibility both 

quantitatively and qualitatively. The entire information on CSR should be audited 

and made transparent. 

2] Companies should advertise their product in the media in such a way that 

advertisement should highlight CSR activities so automatically stakeholder may 
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realize the importance CSR and it will result in increasing companies’ profits in 

the future. 

3] The Companies must clear the role of mangers and other decision makers such as 

members of board of directors in choosing the areas for expenditure of CSR. 

4] The Companies should give more attention towards women entrepreneurship 

through CSR because the women can serve better towards society.  

5] The Companies should take the initiatives in introducing Make in India Concept 

in rural areas through the medium of CSR. 

6] The companies should not do CSR activities where they are located but they 

should do the CSR activities outside the purview of their location.  

7] Companies should encourage the adoption of Green Practices among the 

communities where they work with by raising awareness and by providing them 

with the necessary facilities and the infrastructure for the same. 

8] Companies should take into their consideration the positive effect of CSR on 

their Profitability and Stockholders should support the management to use CSR 

because of its great impact on the surrounded society.  

9] Companies need to think beyond what’s affecting them at present to what’s going 

to happen in the future. This is not just about addressing changes to technology, 

the needs of customers, requirements of stakeholders, but also taking into 

consideration changes in social, governance and environmental aspects.  

10] Companies should engage in long term projects. CSR projects should be well 

structured and implemented to have maximum impact. This will enhance the 

well-being of the beneficiaries and will eventually increase the amounts of profits 

hence the company’s financial performance also improves. Moreover, CSR 

increases a company’s visibility and public relations. By engaging in CSR, 

companies are in a position to contribute to the community at large. 
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11] The positive relationship between CSR and profitability suggests that company’s 

managers can use CSR to improve customer trust, mitigate reputational risks, and 

create long term shareholder value.  

12] A company’s most valuable asset is its ability to convert brand power into 

customer buying decisions and CSR can help do this corporate sector should feel 

its responsibility towards all the stakeholders and should share a part of its profit 

with the wide range of its stakeholders. This will make the place safe, healthy and 

comfortable even for the generations to come. When these activities are done in 

combination, CSR can become a dimension of a company’s successful 

competitive strategy. It offers a company improved relationships with all of its 

key constituents, more loyal customers, lower costs, higher revenues and an 

overall improvement of the business’ standing in society as well as improves 

efficiency, reduce the risk of business disruptions, and open up new opportunities 

driving innovation. 

13] Indian Income tax laws can be adjusted in order to make expenses on CSR as a 

deductible expense. This will reduce tax liability of company and also encourage 

companies to provide sizeable amount for CSR Expenditure towards society  

14] Companies involved in CSR activities should consider pooling their efforts into 

building a national alliance for corporate social responsibility and take up those 

activities under CSR purview which are on the national agenda of the country.  

15] Companies should strengthen efforts to educate the public on their primary 

responsibilities, various commitments to other stakeholders and 

operational/financial limitations. By doing so, the public will begin to show 

understanding and appreciation of the efforts and contributions of such 

organizations. If the customers or the people in the community are recognised 

and involved, monitoring becomes feasible and measurable. Companies should 
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also involve the community in the planning, formulation, implementation and 

evaluation of CSR projects. This will eliminate stakeholder conflicts that may 

arise in some societies. 

16] Employee Volunteer Programs allow companies to cultivate a more personal link 

to the community by sharing its human resources with organizations in need. 

Therefore, organization should strive to keep a happy and satisfied workforce. In 

return for this help, companies benefit with more productive and satisfied 

employees, will result in improved standing in the community and eventually 

profits to the organization.  

 

 

6.4 Scope for Further Research Work 

 

1] This study can also be extended for the service industry such as banking, 

health care etc., in order to study various issues related to CSR and its 

expenditure. 

2] It is important to study the perspectives of the consumers who were given 

CSR related services in light of the impact of the particular industry’s CSR 

activity on their personal life. 

3] The same study could be done as a comparative study for the same type of 

industries functioning in Northern and Southern parts of the country. 
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ANNEXURE I 

1] To know the performance of select Companies in India: 

a) Dependent variables:  

 % of CSR Expenditure of current year profit. 

 % of CSR Expenditure of previous three years average profit. 

b) Independent variables:  

 Industry types. 

 Ownership types. 

 Type of listing on stocks 

2] To know the relationship of CSR with other variables of select Companies in 

India:  

a) CSR Expenditure  

b) Net Profit 

c) CSR Requirements 

d) Average Profits 

e) Net worth etc. 

 

3] To know the impact of CSR on the Profitability of select Companies in 

India: 

a) Dependent variables: 

 Net Profit 

b) Independent variables:  

 CSR Expenditure 

 Ownership of Companies 

 Listed and Not Listed on NIFTY and SENSEX 
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ANNEXURE II 

Table No. 1: The distribution of Average Percentage of CSR Expenditure of 

Current Year to previous Year’s profit (Both Year-Wise and 

Industry-Wise) 
In

d
u

st
ry

 

S
ta

ti
st

ic
s 

Average of % of CSR of Previous Profit to be Spent (%) 

2
0
0
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2
0
0
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0
0
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2
0
0
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2
0
1
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2
0
1
1
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2
0
1
2

-1
3
 

2
0
1
3

-1
4
 

2
0
1
4

-1
5
 

Cement  
(n=5) 

Mean 6.17 1.23 0.52 0.80 1.29 1.49 2.44 2.01 3.47 4.17 

SD 11.48 1.11 0.35 0.75 0.99 1.15 1.62 0.88 2.82 4.51 

Iron and Steel 
(n=5) 

Mean 1.24 0.30 0.88 1.10 1.69 1.91 2.02 2.17 3.59 3.46 

SD 2.43 0.27 0.84 0.63 1.14 0.93 0.99 0.84 1.87 1.41 

Pharma  

(n=5) 

Mean 3.41 1.44 0.67 0.91 0.61 0.78 1.62 1.33 0.52 0.63 

SD 5.84 1.55 0.65 0.95 0.75 0.49 1.28 0.40 0.29 0.35 

Auto  
(n=5) 

Mean 0.55 0.39 0.36 0.34 0.34 0.50 0.55 0.68 1.75 1.47 

 
SD 0.32 0.30 0.34 0.29 0.24 0.49 0.43 0.72 2.60 2.09 

Oil and Gas 
(n=5) 

Mean 0.72 0.74 1.12 0.81 0.97 1.11 1.21 1.36 1.43 1.28 

SD 0.60 0.88 1.70 0.64 0.87 0.39 0.62 1.02 0.83 0.27 

FMCG  
(n=5) 

Mean 0.59 0.51 0.52 0.49 0.37 0.38 0.44 0.75 0.85 1.50 

SD 0.73 0.70 0.68 0.62 0.43 0.57 0.55 1.01 0.79 0.73 

Chemical (n=5) 
Mean 0.72 2.68 2.05 0.84 0.81 1.01 1.10 1.02 1.68 1.77 

SD 0.89 3.83 3.98 1.25 0.78 0.79 0.41 0.61 0.54 1.40 

Mining  

(n=5) 

Mean 0.74 0.39 2.26 1.27 2.76 1.52 1.02 1.54 4.02 3.33 

SD 0.58 0.30 4.18 0.60 3.85 0.82 0.49 0.55 3.20 1.54 

All (n=40) 
Mean 1.80 0.97 1.06 0.83 1.13 1.11 1.32 1.36 2.16 2.20 

SD 4.69 1.64 2.11 0.75 1.62 0.84 1.05 0.87 2.17 2.17 

Source: Annual Reports of the Companies 
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Table No. 2: The distribution of mean of average profit of previous three years 

in the respective financial years and industry type 

In
d

u
st

ry
 

S
ta

ti
st

ic
s 

Average Profit of Previous Three Years (Cr Rs) 

2
0
0
5
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0
0
6
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0
0
7
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2
0
0
8
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0
0
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0
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0
-1

1
 

2
0
1
1
-1
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2
0
1
2
-1

3
 

2
0
1
3
-1

4
 

2
0
1
4
-1

5
 

C
em

en
t 

(n
=

5
) 

Mean -- 576.0 788.6 900.6 902.8 824.8 979.8 1427.4 1199.6 1084.6 

SD -- 544.8 620.7 546.6 439.9 456.3 554.5 1023.2 784.7 747.7 

Ir
o
n
 a

n
d
 

S
te

el
 (

n
=

5
) 

Mean -- 2510.8 2740.8 3041.2 3195.2 3154.0 2955.4 2813.8 2515.0 2229.8 

SD -- 2144.2 2193.9 2500.1 2553.1 2454.9 2045.0 2168.1 2138.8 2234.8 

P
h
ar

m
a 

(n
=

5
) 

Mean -- 371.6 473.8 537.8 508.0 650.6 724.6 826.8 954.4 1177.6 

SD -- 182.8 184.3 195.9 105.3 250.4 390.2 542.7 753.1 811.0 

A
u
to

 (
n
=

5
) 

Mean -- 1098.2 1258.2 1217.0 1907.2 1854.4 2281.8 2111.8 2305.0 2062.0 

SD -- 298.7 385.8 336.7 702.2 116.8 384.1 657.3 1061.7 1970.7 

O
il

 a
n
d
 G

as
 

(n
=

5
) 

Mean -- 4888.6 5349.2 4738.6 6378.6 5756.4 6728.2 6764.4 7182.6 7110.0 

SD -- 5632.3 6128.9 4891.3 6803.9 6851.4 7938.9 8496.8 8818.5 7479.5 

F
M

C
G

 

(n
=

5
) 

Mean -- 465.0 546.4 674.8 798.0 920.4 1060.6 1237.0 1424.0 1582.4 

SD -- 515.1 573.3 720.7 766.0 782.7 753.7 888.8 1051.6 1181.1 

C
h
em

ic
al

 

(n
=

5
) 

Mean -- 129.0 180.0 192.4 201.4 189.2 219.0 247.2 241.8 233.8 

SD -- 142.0 228.5 241.4 235.4 153.5 171.1 201.1 235.5 298.2 

M
in

in
g
 

(n
=

5
) 

Mean -- 1135.2 1417.2 1620.4 1557.2 1693.2 1846.0 2021.4 1932.0 1816.6 

SD -- 831.1 1134.1 1383.4 1480.9 1888.6 2309.5 2716.4 2728.3 2604.9 

A
ll

 (
n
=

4
0
) 

Mean -- 1396.8 1594.3 1615.4 1931.1 1880.4 2099.4 2181.2 2219.3 2162.1 

SD -- 2479.8 2685.4 2348.5 3079.2 2975.4 3378.1 3544.1 3696.8 3401.5 

Source: Annual Reports of the Companies. 
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Table No.3: The distribution of average (mean) of CSR requirement as per 

Companies Act 2013 (2.0% of average profit of previous three 

years) in the respective financial years and industry type 

In
d

u
st

r
y
 

S
ta

ti
st

ic
s 

Average CSR Requirement (as per companies Act 2013) (Cr Rs) 
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0
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0
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0
0
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0
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2
0
1
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2
0
1
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2
0
1
3

-1
4
 

2
0
1
4

-1
5
 

2
0
1
5

-1
6
 

C
em

en
t 

(n
=

5
) Mean -- 11.5 15.8 18.0 18.1 16.5 19.6 28.5 24.0 21.7 

SD -- 10.9 12.4 10.9 8.8 9.1 11.1 20.5 15.7 15.0 

Ir
o

n
 

an
d
 

S
te

el
 

(n
=

5
) Mean -- 50.2 54.8 60.8 63.9 63.1 59.1 56.3 50.3 44.6 

SD -- 42.9 43.9 50.0 51.1 49.1 40.9 43.4 42.8 44.7 

P
h
ar

m
a 

(n
=

5
) Mean -- 7.4 9.5 10.8 10.2 13.0 14.5 16.5 19.1 23.6 

SD -- 3.7 3.7 3.9 2.1 5.0 7.8 10.9 15.1 16.2 

A
u

to
 

(n
=

5
) Mean -- 22.0 25.2 24.3 38.1 37.1 45.6 42.2 46.1 41.2 

SD -- 6.0 7.7 6.7 14.0 2.3 7.7 13.1 21.2 39.4 

O
il

 a
n

d
 

G
as

 

(n
=

5
) Mean -- 97.8 107.0 94.8 127.6 115.1 134.6 135.3 143.7 150.2 

SD -- 112.6 122.6 97.8 136.1 137.0 158.8 169.9 176.4 148.9 

F
M

C
G

 

(n
=

5
) Mean -- 9.3 10.9 13.5 16.0 18.4 21.2 24.7 28.5 31.6 

SD -- 10.3 11.5 14.4 15.3 15.7 15.1 17.8 21.0 23.6 

C
h

em
ic

al
 (

n
=

5
) 

Mean -- 2.6 3.6 3.8 4.0 3.8 4.4 4.9 4.9 4.7 

SD -- 2.8 4.6 4.8 4.7 3.1 3.4 4.0 4.6 6.0 

M
in

in
g
 

(n
=

5
) Mean -- 22.7 28.3 32.4 31.1 33.9 36.9 40.4 38.6 36.3 

SD -- 16.6 22.7 27.7 29.6 37.8 46.2 54.3 54.6 52.1 

A
ll

 

(n
=

4
0

) Mean -- 27.9 31.9 32.3 38.6 37.6 42.0 43.6 44.4 44.2 

SD -- 49.6 53.7 47.0 61.6 59.5 67.6 70.9 73.9 69.4 

Source: Annual Reports of the Companies 
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Table No.4: The distribution of Average of actual expenditure on CSR as per 

Companies Act 2013 (2.0% of average profit of previous three 

years) in the respective financial years and industry type 

In
d

u
st

ry
 

S
ta

ti
st

ic
s 

Average Actual CSR Expenditure (as per companies Act 2013) (Cr Rs) 
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0

0
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2
0

0
8
-0
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2
0

0
9
-1
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2
0

1
0
-1
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2
0

1
1
-1

2
 

2
0

1
2
-1

3
 

2
0

1
3
-1

4
 

2
0

1
4
-1

5
 

C
em

en
t 

(n
=

5
) Mean -- 6.4 9.4 13.0 12.3 16.1 20.5 35.2 28.6 36.5 

SD -- 7.4 11.0 13.6 9.4 11.1 12.6 20.4 15.2 28.3 

Ir
o

n
 a

n
d

 

S
te

el
 

(n
=

5
) Mean -- 21.5 27.8 44.8 55.0 61.5 67.6 72.9 74.7 64.3 

SD -- 30.2 26.8 42.7 36.7 44.8 52.7 63.7 78.7 61.2 

P
h
ar

m
a 

(n
=

5
) Mean -- 3.6 3.5 3.7 8.6 10.9 11.5 7.4 10.8 15.4 

SD -- 2.4 4.6 3.9 6.6 7.0 5.6 4.1 6.5 8.5 

A
u
to

 

(n
=

5
) Mean -- 4.6 4.7 5.2 8.8 19.0 23.9 17.9 17.8 39.5 

SD -- 3.9 2.9 4.5 8.9 18.8 27.0 11.4 11.6 31.6 

O
il

 a
n
d
 

G
as

 

(n
=

5
) Mean -- 20.7 35.4 32.7 75.5 71.6 59.9 89.0 108.8 149.8 

SD -- 24.2 35.9 25.5 108.9 85.9 45.2 100.1 132.0 195.9 

F
M

C
G

 

(n
=

5
) Mean -- 1.6 1.8 1.7 2.2 2.7 2.7 9.1 13.4 28.1 

SD -- 1.8 2.0 1.5 2.7 3.0 3.8 10.1 8.4 30.6 

C
h
em

ic
a

l 
(n

=
5
) Mean -- 2.6 1.7 1.2 2.1 2.6 2.1 4.3 5.8 6.8 

SD -- 4.8 2.4 1.2 1.7 2.3 2.0 3.3 4.8 6.0 

M
in

in
g
 

(n
=

5
) Mean -- 7.9 19.3 17.2 26.9 18.1 24.0 35.0 45.3 51.0 

SD -- 10.3 16.8 13.8 30.7 15.9 24.5 38.8 61.4 77.8 

A
ll

 

(n
=

4
0

) Mean -- 8.8 13.2 15.3 24.5 25.9 27.1 33.8 38.2 48.9 

SD -- 15.4 20.3 23.2 46.7 41.2 34.8 50.6 63.6 83.8 

Source: Annual Reports of the Companies 
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Table No.5: The distribution of average of actual % of expenditure on CSR as 

per CompaniesAct 2013 (2.0% of average profit of previous three 

years) in the respective financial years and industry type. 

In
d

u
st

ry
 

S
ta

ti
st

ic
s 

Average Actual % of CSR Expenditure  

(as per Companies Act 2013) (%) 
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0
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0
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2
0
1
1
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2
0
1
2
-1
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2
0
1
3
-1

4
 

2
0
1
4
-1

5
 

Cement  

(n=5) 

Mean -- 0.88 0.85 1.31 1.66 1.87 2.23 3.80 2.84 3.49 

SD -- 0.43 0.61 0.69 1.63 0.52 0.80 3.60 1.55 1.88 

Iron and  

Steel 

 (n=5) 

Mean -- 0.99 1.26 2.01 1.98 2.16 2.36 2.70 2.94 4.16 

SD -- 0.92 0.69 1.64 1.18 1.30 1.43 1.52 0.98 2.73 

Pharma 

 (n=5) 

Mean -- 1.08 0.67 0.66 1.62 1.77 1.72 2.22 -0.46 2.78 

SD -- 0.69 0.77 0.54 1.20 1.21 0.48 3.24 3.04 3.82 

Auto  

(n=5) 
Mean -- 0.47 0.39 0.46 0.56 1.01 1.00 0.91 1.06 0.85 

 
SD -- 0.40 0.27 0.44 0.68 1.01 0.98 0.60 1.04 1.50 

Oil and  

Gas 

 (n=5) 

Mean -- 0.56 0.96 0.88 1.22 1.45 1.23 1.46 1.58 1.81 

SD -- 0.50 0.64 0.34 0.53 1.07 0.72 0.39 0.26 0.58 

FMCG 
(n=5) 

Mean -- 0.68 0.60 0.43 0.49 0.53 0.43 0.99 1.22 1.76 

SD -- 0.89 0.74 0.49 0.70 0.64 0.68 0.95 0.92 0.86 

Chemical 

(n=5) 

Mean -- 2.52 1.14 0.86 1.44 1.29 1.13 1.91 -2.09 1.81 

SD -- 5.00 1.79 0.89 0.68 0.58 0.70 0.97 10.02 1.30 

Mining  

(n=5) 

Mean -- 0.53 1.34 1.75 -1.41 0.78 1.52 2.62 2.90 2.76 

SD -- 0.59 0.33 1.50 6.17 0.99 0.53 1.27 1.08 0.42 

All (n=40) 
Mean -- 0.97 0.91 1.06 0.96 1.38 1.48 2.08 1.25 2.43 

SD -- 1.83 0.83 1.02 2.41 1.02 0.98 1.97 3.85 2.05 

Source: Annual Reports of the Companies. 
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Table No. 6: The distribution of Average of Return on Assets (%) in the 

respective financial years and industry type 

In
d

u
st

ry
 

S
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ti
st
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s 

Average Return on Assets (%) 
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0
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0
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0
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0
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2
0
1
3
-1
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2
0
1
4
-1

5
 

Cement (n=5) 
Mean 13.58 20.44 15.95 14.27 12.43 10.71 12.87 13.04 10.96 6.09 

SD 12.32 7.68 3.84 4.20 3.89 6.71 2.74 3.87 5.48 1.45 

Iron and 

Steel (n=5) 

Mean 15.75 14.86 13.64 7.76 7.38 6.54 4.96 3.45 2.91 2.08 

SD 6.65 6.93 3.38 5.09 2.30 2.17 1.17 1.36 1.21 2.37 

Pharma (n=5) 

Mean 14.57 16.14 14.07 9.22 11.04 16.44 13.28 15.12 15.03 14.90 

SD 10.93 7.50 6.68 3.80 3.10 8.88 8.77 9.70 9.53 9.17 

Auto (n=5) 

Mean 23.89 19.82 19.49 12.71 25.85 20.02 13.16 12.26 14.40 14.50 

SD 10.35 7.57 8.60 12.76 23.59 17.32 11.59 10.46 14.16 15.50 

Oil and 
Gas (n=5) 

Mean 9.28 11.21 9.54 4.50 6.63 7.02 6.12 5.65 6.60 5.97 

SD 8.74 6.16 7.45 4.15 4.01 5.39 5.41 3.72 3.21 2.50 

FMCG (n=5) 
Mean 66.74 51.77 58.52 20.73 35.87 25.72 28.92 32.50 31.21 28.18 

SD 43.05 22.17 33.18 9.64 31.74 11.35 17.17 27.89 25.48 26.28 

Chemical 

(n=5) 

Mean 8.82 8.68 8.29 4.72 6.80 7.92 7.59 8.73 7.32 6.55 

SD 5.94 6.83 6.88 3.29 5.30 7.61 7.15 9.85 11.57 10.69 

Mining 

(n=5) 

Mean 23.78 21.55 25.38 18.99 10.31 14.37 12.07 8.92 8.60 8.49 

SD 9.78 14.84 21.61 19.47 14.65 12.40 11.31 9.34 8.54 7.55 

All (n=40) 

Mean 22.05 20.56 20.61 11.61 14.54 13.59 12.37 12.46 12.13 10.85 

SD 24.01 16.29 20.57 10.39 17.07 11.15 11.16 13.96 13.78 13.57 

Source: Annual Reports of the Companies 
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Table No. 7: The distribution of Average of Return on Investments (%) in the 

respective financial years and industry type 

In
d

u
st

ry
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s 

Average Return on Investments (%) 
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0
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1
3
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2
0
1
4
-1

5
 

Cement 

 (n=5) 

Mean 38.89 61.00 60.31 29.60 28.06 21.24 27.82 23.42 18.42 17.15 

SD 13.25 36.47 50.08 8.30 7.36 2.89 3.80 6.06 3.14 2.64 

Iron and  

Steel 

 (n=5) 

Mean 29.15 29.56 29.02 22.84 21.82 20.51 19.72 17.89 18.16 20.49 

SD 9.33 7.87 10.51 7.26 6.55 6.64 6.09 7.03 10.30 19.37 

Pharma 

(n=5) 

Mean 27.41 26.85 24.48 25.70 26.32 24.58 26.92 31.31 28.38 27.31 

SD 14.22 12.35 13.07 12.15 10.53 13.33 14.31 15.69 10.23 15.00 

Auto 

 (n=5) 

Mean 41.38 35.38 36.22 32.96 69.52 43.29 42.72 36.24 33.91 32.13 

SD 21.45 13.17 12.73 22.68 66.47 26.15 30.82 24.20 27.37 24.92 

Oil and  

Gas  

(n=5) 

Mean 24.10 32.76 25.01 23.04 24.75 22.63 21.95 20.13 22.08 21.30 

SD 20.79 18.17 16.61 16.49 15.60 13.14 13.45 11.10 11.15 9.66 

FMCG  

(n=5) 

Mean 82.83 81.05 103.83 85.17 86.27 65.30 55.83 59.68 59.79 57.01 

SD 41.37 50.81 63.10 61.43 41.33 32.64 28.08 52.02 44.41 47.76 

Chemical 

 (n=5) 

Mean 26.23 23.78 21.05 24.27 28.11 26.61 24.06 28.35 26.05 25.19 

SD 9.08 4.13 5.90 15.39 15.39 11.14 8.08 10.33 8.84 13.52 

Mining  

(n=5) 

Mean 44.86 42.28 43.03 36.75 24.56 26.72 20.89 17.28 17.89 16.08 

SD 21.43 19.00 34.43 32.38 15.93 20.96 17.62 15.72 15.93 11.89 

All (n=40) 
Mean 39.36 41.58 42.87 35.04 38.68 31.36 29.99 29.29 28.09 27.08 

SD 26.47 29.39 39.44 31.90 35.67 22.22 20.17 24.42 22.91 23.65 

Source: Annual Reports of the Companies 
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Table No. 8:  The distribution of Average of Return on Equity (%) in the 

respective financial years and industry type 
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2
0
1
4
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Cement 
(n=5) 

Mean 26.21 39.68 33.65 29.94 23.63 13.95 17.91 17.64 12.75 8.55 

SD 14.97 5.35 8.45 10.72 8.01 3.01 3.43 5.04 4.29 1.41 

Iron and 

Steel (n=5) 

Mean 27.10 26.37 24.53 16.90 16.57 13.56 10.99 7.77 6.93 4.12 

SD 9.13 8.18 8.04 8.98 6.68 6.74 5.32 3.87 3.04 5.07 

Pharma 
(n=5) 

Mean 27.40 30.54 26.07 23.53 21.92 20.16 15.20 18.18 17.73 18.82 

SD 16.77 9.83 11.77 10.11 5.24 7.03 11.18 12.30 11.06 7.82 

Auto (n=5) 

Mean 30.06 27.55 30.36 21.31 37.06 36.92 29.20 23.47 21.39 12.76 

SD 10.69 5.18 10.52 12.34 22.62 27.77 22.37 16.96 14.39 26.30 

Oil and 
Gas (n=5) 

Mean 14.98 20.42 17.07 11.60 16.30 14.99 12.41 12.88 15.12 14.06 

SD 10.75 3.60 5.22 7.65 4.41 3.88 7.01 5.06 4.14 5.87 

FMCG 
(n=5) 

Mean 74.52 71.82 84.14 68.59 61.29 49.24 47.20 52.15 47.16 41.18 

SD 48.91 30.46 35.69 44.89 27.54 29.31 20.76 41.41 35.28 35.31 

Chemical 
(n=5) 

Mean 17.41 17.92 18.03 13.35 15.01 13.83 14.37 14.50 10.42 10.97 

SD 8.24 12.64 11.21 9.02 10.28 7.73 6.89 8.88 13.37 18.85 

Mining 
(n=5) 

Mean 42.13 36.14 40.59 33.13 17.55 23.88 18.65 14.51 14.43 14.15 

SD 18.52 22.78 34.09 32.08 21.56 20.69 16.05 13.76 13.31 11.91 

All (n=40) 

Mean 32.48 33.81 34.30 27.29 26.17 23.32 20.74 20.14 18.24 15.58 

SD 26.29 21.16 26.90 25.95 20.76 19.61 16.72 20.59 18.50 19.37 

Source: Annual Reports of the Companies. 
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Table No. 9:  The distribution of Average of Net Profit Margin (%) in the 

respective financial years and industry type 

In
d

u
st

ry
 

S
ta

ti
st

ic
s 

Average Net Profit Margin (%) 

2
0
0
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-0
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2
0
0
6
-0
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2
0
0
7
-0
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2
0
0
8
-0
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2
0
0
9
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2
0
1
0
-1

1
 

2
0
1
1
-1

2
 

2
0
1
2
-1

3
 

2
0
1
3
-1

4
 

2
0
1
4
-1

5
 

Cement 
 (n=5) 

Mean 12.56 20.11 18.11 17.75 15.65 11.07 11.78 13.04 10.61 7.20 

SD 9.41 7.03 3.71 2.92 2.34 4.32 1.72 3.41 4.33 1.55 

Iron and 
 Steel (n=5) 

Mean 17.61 18.44 19.90 14.36 15.11 14.16 10.71 7.30 7.21 4.60 

SD 4.55 3.81 3.50 7.19 5.62 7.87 6.68 4.45 5.28 6.73 

Pharma 
 (n=5) 

Mean 16.07 22.27 19.81 17.78 19.75 18.73 13.51 15.96 15.47 15.93 

SD 9.71 8.94 6.79 8.56 4.42 5.19 9.60 8.32 9.10 7.56 

Auto  
(n=5) 

Mean 10.67 9.99 9.01 6.98 11.12 10.52 8.42 7.85 8.34 4.99 

 
SD 2.69 2.39 1.21 2.39 3.58 6.57 5.27 5.44 5.58 10.33 

Oil and 
 Gas (n=5) 

Mean 9.92 9.88 9.57 7.74 9.25 8.63 8.77 7.23 7.53 6.27 

SD 12.66 10.87 11.37 10.66 10.98 11.36 13.84 10.53 10.82 8.59 

FMCG 

 (n=5) 

Mean 12.53 12.36 12.90 11.81 13.42 13.54 13.90 12.77 12.60 11.88 

SD 3.27 1.75 1.41 2.07 1.44 2.50 3.57 0.98 1.00 3.07 

Chemical 
 (n=5) 

Mean 8.87 7.94 9.83 5.73 8.58 6.94 6.57 6.72 4.05 3.36 

SD 4.08 5.12 8.63 2.77 4.52 3.23 3.04 4.07 6.66 10.12 

Mining 
 (n=5) 

Mean 31.82 29.41 30.39 29.61 22.27 27.97 27.56 24.35 26.00 25.95 

SD 12.45 20.15 19.96 24.32 29.85 24.68 26.10 25.80 24.21 24.49 

All  
(n=40) 

Mean 15.01 16.30 16.19 13.97 14.39 13.94 12.65 11.90 11.48 10.02 

SD 10.30 11.07 10.87 11.98 11.59 11.56 12.14 11.32 11.63 12.46 

Source: Annual Reports of the Companies 
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Table No.10: The distribution of Average of Total Assets (Cr Rs) in the 

respective financial years and industry type 

In
d

u
st

ry
 

S
ta

ti
st

ic
s 

Average Total Assets (Cr Rs) 

2
0
0
5
-0
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2
0
0
6
-0
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2
0
0
7
-0
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2
0
0
8
-0
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2
0
0
9
-1
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2
0
1
0
-1
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2
0
1
1
-1

2
 

2
0
1
2
-1

3
 

2
0
1
3
-1

4
 

2
0
1
4
-1

5
 

C
em

en
t 

 (
n
=

5
) Mean 3250.2 4008.4 5081.0 6460.6 7333.0 7950.1 8774.3 10150.5 10794.4 12894.3 

SD 2220.1 2443.1 2329.0 2272.2 2631.4 4843.8 5880.0 7224.7 7938.0 9454.2 

Ir
o
n
 a

n
d
  

S
te

el
 

(n
=

5
) Mean 11519.9 16758.1 24495.0 47172.0 41505.4 48992.0 55752.1 58992.8 69439.6 70992.2 

SD 5179.1 9929.2 15690.7 46630.3 27706.8 34737.6 36857.1 35538.4 42825.4 38820.2 

P
h
ar

m
a 

 (
n
=

5
) Mean 2947.6 3901.6 4394.0 5981.1 6334.0 5242.0 6039.7 7136.5 8291.4 9301.8 

SD 2227.8 2691.1 2462.5 1763.9 2230.7 2098.9 2492.2 3240.1 4045.8 4891.3 

A
u
to

 

(n
=

5
) Mean 5440.0 8376.8 9683.2 25851.9 19378.1 24697.8 36151.6 42076.2 52393.8 56329.2 

SD 2558.4 6259.4 9386.7 30172.1 19410.0 20599.0 33414.9 39254.6 55362.2 61272.5 

O
il

 a
n
d
 

 G
as

 

(n
=

5
) Mean 43418.5 49985.8 60944.8 93750.8 89344.4 98149.6 93593.8 106727.9 119913.2 118041.9 

SD 33639.4 37761.2 41296.3 64963.2 60909.1 62898.6 63744.0 72008.7 93662.5 95136.1 

F
M

C
G

 

 (
n
=

5
) Mean 809.0 1007.4 792.1 3495.5 3845.3 3964.1 3724.6 4244.7 4793.0 5601.7 

SD 899.7 1018.1 496.3 3071.9 3427.6 3641.5 1050.9 1024.7 1060.5 1105.3 

C
h
em

ic
a

l 

 (
n
=

5
) Mean 1928.0 2036.0 2685.5 4830.2 3545.3 3940.2 5245.2 5783.5 5443.7 5519.1 

SD 1678.1 1452.1 2172.7 5764.1 3154.4 4340.7 5879.6 6505.4 6173.9 6094.4 

M
in

in
g
 

 (
n
=

5
) Mean 5948.4 7568.0 9700.4 13369.7 14723.4 19130.3 24586.2 29263.4 32805.4 33779.1 

SD 5980.9 8085.4 10476.5 14246.6 16410.0 23576.1 32999.0 41374.0 46914.6 47248.0 

A
ll

 

 (
n
=

4
0
) Mean 9407.7 11705.3 14722.0 25114.0 23251.1 26508.3 29233.4 33046.9 37984.3 39057.4 

SD 17430.6 20139.0 24162.7 40787.0 36196.6 39987.8 41231.9 46426.1 56057.1 56336.4 

Source: Annual Reports of the Companies 
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Table No. 11: The distribution of Average of Net Worth (Cr Rs) in the respective 

financial years and industry type 

In
d

u
st

ry
 

S
ta

ti
st

ic
s 

Average Net Worth (Cr Rs) 
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0
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2
0
0
6
-0
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2
0
0
7
-0
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2
0
0
8
-0
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2
0
0
9
-1
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2
0
1
0
-1
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2
0
1
1
-1
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2
0
1
2
-1

3
 

2
0
1
3
-1

4
 

2
0
1
4
-1

5
 

C
em

en
t 

(n
=

5
) Mean 1671.7 2348.2 2983.6 3708.0 4355.4 5924.0 6766.4 7752.1 8526.0 9105.9 

SD 1533.9 1946.4 2266.4 2513.3 2631.1 3936.5 4477.0 5080.3 5637.7 6192.6 

Ir
o
n
 a

n
d
 

S
te

el
 

(n
=

5
) Mean 7246.2 9774.4 14606.0 16702.4 19959.5 24930.8 27457.9 28651.1 31111.1 32448.6 

SD 4181.0 6008.2 10050.0 11404.1 14186.6 17032.7 18911.2 19927.3 21855.0 24148.7 

P
h
ar

m
a 

(n
=

5
) Mean 1332.5 2087.8 2503.9 2615.3 3325.0 3971.6 4382.2 5070.8 5980.2 6909.8 

SD 735.9 1509.0 1612.7 1641.1 1729.5 2199.9 2631.1 3225.7 3913.4 4638.5 

A
u

to
 

(n
=

5
) Mean 4135.8 5056.2 5035.8 6501.4 8204.0 10411.8 11449.8 13088.6 14542.6 15010.9 

SD 1591.4 1981.1 2993.4 4218.3 5228.1 6891.8 6359.3 6319.1 6462.6 6782.2 

O
il

 a
n

d
 

G
as

 

(n
=

5
) Mean 22129.2 25480.2 29222.4 31903.4 35649.2 39539.6 43829.4 47697.8 52590.4 55794.0 

SD 19619.6 22718.4 26092.7 29234.5 32611.2 36452.9 42116.0 46164.2 50614.5 53100.4 

F
M

C
G

 

(n
=

5
) Mean 771.4 897.4 726.2 1025.8 1377.2 1766.8 2407.6 2584.2 3079.0 3500.0 

SD 880.8 1044.2 482.7 617.5 730.6 565.6 722.5 359.4 371.6 519.4 

C
h

em
ic

al
 

(n
=

5
) Mean 991.2 1067.2 1336.0 1554.2 1676.2 1779.4 2017.2 2232.8 2305.2 2355.2 

SD 935.6 956.0 1359.2 1376.3 1514.8 1701.8 1759.6 1837.2 2002.8 2158.1 

M
in

in
g
 

(n
=

5
) Mean 4341.0 5680.6 7495.0 9713.6 11233.5 12838.5 14531.1 15653.9 16817.9 17579.7 

SD 3613.2 4738.0 6618.4 9071.8 10792.2 11829.9 13350.5 14489.9 15773.8 16335.9 

A
ll

 

(n
=

4
0
) Mean 5327.4 6549.0 7988.6 9215.5 10722.5 12645.3 14105.2 15341.4 16869.0 17838.0 

SD 9441.4 10981.6 13064.4 14566.1 16465.7 18605.3 20893.3 22592.2 24754.6 26134.6 

Source: Annual Reports of the Companies. 
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Table No. 12: The distribution of Average of Net Sales (Cr Rs) in the respective 

financial years and industry type. 

 
 Average Net Sales (Cr Rs) 

In
d

u
st

ry
 

S
ta

ti
st

ic
s 

2
0
0
5

-0
6
 

2
0
0
6

-0
7
 

2
0
0
7

-0
8
 

2
0
0
8

-0
9
 

2
0
0
9

-1
0
 

2
0
1
0

-1
1
 

2
0
1
1

-1
2
 

2
0
1
2

-1
3
 

2
0
1
3

-1
4
 

2
0
1
4

-1
5
 

C
em

en
t 

(n
=

5
) 

Mean 3410.6 4079.4 4591.4 5321.8 5720.6 7447.8 9604.0 10083.0 10208.2 10701.0 

SD 2605.8 2483.5 2395.4 2556.7 2306.6 4393.7 5706.6 6368.5 6331.7 7310.6 

Ir
o

n
 a

n
d

 

S
te

el
 (

n
=

5
) 

Mean 12074.7 14547.8 17292.6 19921.8 20343.5 23266.2 27888.6 29211.2 31948.8 31482.0 

SD 9952.0 11943.7 13435.0 14463.9 13207.1 13615.5 13799.0 14008.1 16774.6 17367.9 

P
h

ar
m

a 

(n
=

5
) 

Mean 2019.8 2554.1 2780.2 3222.7 3554.0 4042.2 4800.0 5842.8 6816.2 7240.0 

SD 720.9 1105.5 1068.9 1272.6 1404.0 1795.4 2168.0 2716.6 3390.3 3677.4 

A
u

to
 (

n
=

5
) 

Mean 11487.4 14325.8 15279.8 15884.8 21819.6 28307.8 32622.8 34070.8 32347.6 34629.8 

SD 5529.8 7674.8 8308.0 6968.5 9717.4 12934.7 13689.8 11661.8 9739.7 10731.7 

O
il

 a
n

d
 G

as
 

(n
=

5
) 

Mean 74782.6 91006.6 102048.2 119255.6 111974.8 137840.0 181151.4 209250.6 219603.8 204365.8 

SD 56125.8 68147.5 77304.0 90781.4 85343.1 104120.7 140450.2 158070.6 166262.7 151661.2 

F
M

C
G

 

(n
=

5
) 

Mean 3652.4 4286.0 4986.4 6769.0 6869.0 7954.8 9329.0 10591.4 11757.2 12550.6 

SD 4200.1 4471.7 5027.2 7664.0 6170.9 6689.2 7468.4 8477.6 9102.6 10525.3 

C
h

em
ic

al
 

(n
=

5
) 

Mean 1482.2 1768.8 1980.4 3067.8 2390.9 2957.9 3910.7 4362.6 4224.0 4507.0 

SD 1258.0 1281.6 1262.5 2993.7 1735.1 1957.5 2641.1 2715.8 2603.0 3256.3 

M
in

in
g

 

(n
=

5
) 

Mean 4311.6 5824.4 6480.4 6682.2 6555.6 8826.0 9356.0 9139.2 9822.2 11119.0 

SD 4364.4 7395.5 7407.3 6984.8 7626.1 9341.8 10511.1 10302.4 11026.0 13966.9 

A
ll

 (
n

=
4

0
) 

Mean 14152.7 17299.1 19429.9 22515.7 22403.5 27580.3 34832.8 39068.9 40841.0 39574.4 

SD 29909.9 36386.6 40945.5 47841.8 44837.7 54959.9 72948.9 83498.0 87689.8 80810.1 

Source: Annual Reports of the Companies. 
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Table No. 13:  The distribution of Average Actual % of CSR expenditure as per 

companies Act 2013 in the respective financial years and 

ownership type 

O
w

n
er

sh
ip

 

S
ta

ti
st

ic
s 

Actual % of CSR Expenditure As Per Companies Act 2013 (%) 

2
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0
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2
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2
0

0
7
-0
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0
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0
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2
0

1
1
-1
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2
0

1
2
-1
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2
0

1
3
-1

4
 

2
0

1
4
-1

5
 

Private 

(n=12) 

Mean 
 

1.35 0.64 0.80 1.26 1.32 1.47 2.71 -0.60 2.48 

SD 
 

3.20 1.18 0.63 1.25 0.73 0.89 3.07 6.65 2.49 

Public 

(n=11) 

Mean 
 

0.47 0.99 1.25 -0.08 1.10 1.36 2.11 2.45 2.74 

SD 
 

0.52 0.52 1.11 4.11 0.97 0.59 1.04 1.11 1.91 

MNC 

(n=17) 

Mean 
 

1.03 1.05 1.13 1.44 1.61 1.56 1.61 1.77 2.19 

SD 
 

0.70 0.69 1.20 1.12 1.21 1.25 1.35 1.01 1.88 

All (n=40) Mean 
 

0.97 0.91 1.06 0.96 1.38 1.48 2.08 1.25 2.43 

 
SD 

 
1.83 0.83 1.02 2.41 1.02 0.98 1.97 3.85 2.05 

Source: Annual Reports of the Companies. 
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Table No. 14: The distribution of Average Percentage of CSR Expenditure of 

Current Year to previous Year’s profit (Both Year-Wise and 

Industry-Wise). 

In
d

u
st

ry
 

S
ta

ti
st

ic
s 

Average of % of CSR of Previous Profit to be Spent (%) 

2
0
0
5
-0
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2
0
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6
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0
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0
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2
0
1
1
-1
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2
0
1
2
-1
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2
0
1
3
-1

4
 

2
0
1
4
-1

5
 

Cement 

(n=5) 

Mean 6.17 1.23 0.52 0.80 1.29 1.49 2.44 2.01 3.47 4.17 

SD 11.48 1.11 0.35 0.75 0.99 1.15 1.62 0.88 2.82 4.51 

Iron and  

Steel (n=5) 

Mean 1.24 0.30 0.88 1.10 1.69 1.91 2.02 2.17 3.59 3.46 

SD 2.43 0.27 0.84 0.63 1.14 0.93 0.99 0.84 1.87 1.41 

Pharma  

(n=5) 

Mean 3.41 1.44 0.67 0.91 0.61 0.78 1.62 1.33 0.52 0.63 

SD 5.84 1.55 0.65 0.95 0.75 0.49 1.28 0.40 0.29 0.35 

Auto  
(n=5) 

Mean 0.55 0.39 0.36 0.34 0.34 0.50 0.55 0.68 1.75 1.47 

SD 0.32 0.30 0.34 0.29 0.24 0.49 0.43 0.72 2.60 2.09 

Oil and Gas 
 (n=5) 

Mean 0.72 0.74 1.12 0.81 0.97 1.11 1.21 1.36 1.43 1.28 

SD 0.60 0.88 1.70 0.64 0.87 0.39 0.62 1.02 0.83 0.27 

FMCG  

(n=5) 

Mean 0.59 0.51 0.52 0.49 0.37 0.38 0.44 0.75 0.85 1.50 

SD 0.73 0.70 0.68 0.62 0.43 0.57 0.55 1.01 0.79 0.73 

Chemical (n=5) 
Mean 0.72 2.68 2.05 0.84 0.81 1.01 1.10 1.02 1.68 1.77 

SD 0.89 3.83 3.98 1.25 0.78 0.79 0.41 0.61 0.54 1.40 

Mining  

(n=5) 

Mean 0.74 0.39 2.26 1.27 2.76 1.52 1.02 1.54 4.02 3.33 

SD 0.58 0.30 4.18 0.60 3.85 0.82 0.49 0.55 3.20 1.54 

All (n=40) 
Mean 1.80 0.97 1.06 0.83 1.13 1.11 1.32 1.36 2.16 2.20 

SD 4.69 1.64 2.11 0.75 1.62 0.84 1.05 0.87 2.17 2.17 

Source: Annual Reports of the Companies. 
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Table No. 15:  The distribution of mean of average profit of previous three years 

in the respective financial years and industry type. 

In
d

u
st

ry
 

S
ta

ti
st

ic
s 

Average Profit of Previous Three Years (Cr Rs) 

2
0
0
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-0
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2
0
0
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-0
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2
0
0
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-0
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2
0
0
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-0
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2
0
0
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0
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0
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2
0
1
1
-1
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2
0
1
2
-1

3
 

2
0
1
3
-1

4
 

2
0
1
4
-1

5
 

C
em

en
t 

 

(n
=

5
) Mean -- 576.0 788.6 900.6 902.8 824.8 979.8 1427.4 1199.6 1084.6 

SD -- 544.8 620.7 546.6 439.9 456.3 554.5 1023.2 784.7 747.7 

Ir
o
n
 a

n
d
 

S
te

el
 (

n
=

5
) 

 -- 2510.8 2740.8 3041.2 3195.2 3154.0 2955.4 2813.8 2515.0 2229.8 

SD -- 2144.2 2193.9 2500.1 2553.1 2454.9 2045.0 2168.1 2138.8 2234.8 

P
h
ar

m
a 

(n
=

5
) Mean -- 371.6 473.8 537.8 508.0 650.6 724.6 826.8 954.4 1177.6 

SD -- 182.8 184.3 195.9 105.3 250.4 390.2 542.7 753.1 811.0 

A
u
to

 (
n
=

5
) 

Mean -- 1098.2 1258.2 1217.0 1907.2 1854.4 2281.8 2111.8 2305.0 2062.0 

SD -- 298.7 385.8 336.7 702.2 116.8 384.1 657.3 1061.7 1970.7 

O
il

 a
n
d
 

G
as

 (
n
=

5
) 

Mean -- 4888.6 5349.2 4738.6 6378.6 5756.4 6728.2 6764.4 7182.6 7110.0 

SD -- 5632.3 6128.9 4891.3 6803.9 6851.4 7938.9 8496.8 8818.5 7479.5 

F
M

C
G

 

(n
=

5
) 

Mean -- 465.0 546.4 674.8 798.0 920.4 1060.6 1237.0 1424.0 1582.4 

SD -- 515.1 573.3 720.7 766.0 782.7 753.7 888.8 1051.6 1181.1 

C
h
em

ic
al

 

(n
=

5
) Mean -- 129.0 180.0 192.4 201.4 189.2 219.0 247.2 241.8 233.8 

SD -- 142.0 228.5 241.4 235.4 153.5 171.1 201.1 235.5 298.2 

M
in

in
g
 

(n
=

5
) 

Mean -- 1135.2 1417.2 1620.4 1557.2 1693.2 1846.0 2021.4 1932.0 1816.6 

SD -- 831.1 1134.1 1383.4 1480.9 1888.6 2309.5 2716.4 2728.3 2604.9 

A
ll

 

(n
=

4
0
) Mean -- 1396.8 1594.3 1615.4 1931.1 1880.4 2099.4 2181.2 2219.3 2162.1 

SD -- 2479.8 2685.4 2348.5 3079.2 2975.4 3378.1 3544.1 3696.8 3401.5 

Source: Annual Reports of the Companies. 
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Table No. 16: The distribution of average (mean) of CSR requirement as per 

Companies Act 2013 (2.0% of average profit of previous three 

years) in the respective financial years and industry type. 
In

d
u

st
ry

 

S
ta

ti
st

ic
s 

Average CSR Requirement (as per companies Act 2013) (Cr Rs) 

2
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2
0
0
7
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2
0
0
8
-0
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2
0
0
9
-1
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2
0
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0
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2
0
1
1
-1
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2
0
1
2
-1

3
 

2
0
1
3
-1

4
 

2
0
1
4
-1

5
 

2
0
1
5
-1

6
 

C
em

en
t 

(n
=

5
) Mean -- 11.5 15.8 18.0 18.1 16.5 19.6 28.5 24.0 21.7 

SD -- 10.9 12.4 10.9 8.8 9.1 11.1 20.5 15.7 15.0 

Ir
o

n
 a

n
d

 

S
te

el
 

(n
=

5
) Mean -- 50.2 54.8 60.8 63.9 63.1 59.1 56.3 50.3 44.6 

SD -- 42.9 43.9 50.0 51.1 49.1 40.9 43.4 42.8 44.7 

P
h
ar

m
a 

(n
=

5
) Mean -- 7.4 9.5 10.8 10.2 13.0 14.5 16.5 19.1 23.6 

SD -- 3.7 3.7 3.9 2.1 5.0 7.8 10.9 15.1 16.2 

A
u
to

 

(n
=

5
) Mean -- 22.0 25.2 24.3 38.1 37.1 45.6 42.2 46.1 41.2 

SD -- 6.0 7.7 6.7 14.0 2.3 7.7 13.1 21.2 39.4 

O
il

 a
n
d
 

G
as

 (
n
=

5
) 

Mean -- 97.8 107.0 94.8 127.6 115.1 134.6 135.3 143.7 150.2 

SD -- 112.6 122.6 97.8 136.1 137.0 158.8 169.9 176.4 148.9 

F
M

C
G

 

(n
=

5
) Mean -- 9.3 10.9 13.5 16.0 18.4 21.2 24.7 28.5 31.6 

SD -- 10.3 11.5 14.4 15.3 15.7 15.1 17.8 21.0 23.6 

C
h

em
ic

al
 

(n
=

5
) Mean -- 2.6 3.6 3.8 4.0 3.8 4.4 4.9 4.9 4.7 

SD -- 2.8 4.6 4.8 4.7 3.1 3.4 4.0 4.6 6.0 

M
in

in
g
 

(n
=

5
) Mean -- 22.7 28.3 32.4 31.1 33.9 36.9 40.4 38.6 36.3 

SD -- 16.6 22.7 27.7 29.6 37.8 46.2 54.3 54.6 52.1 

A
ll

 

(n
=

4
0

) Mean -- 27.9 31.9 32.3 38.6 37.6 42.0 43.6 44.4 44.2 

SD -- 49.6 53.7 47.0 61.6 59.5 67.6 70.9 73.9 69.4 

Source: Annual Reports of the Companies.  
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ANNEXURE III 

S
r
.N

o
. 

G
r
o
u

p
 

Name of the company 

Areas of investment (2005-06- 2014/15) 

E
d
u
ca

ti
o
n
 M

an
ag

em
en

t 

R
u
ra

l 
D

ev
el

o
p
m

en
t 

E
n
tr

ep
re

n
eu

rs
h
ip

 

M
an

ag
em

en
t 

 

H
ea

lt
h
/ 

S
an

it
at

io
n
 

M
an

ag
em

en
t 

W
o
m

en
 E

m
p
o
w

er
m

en
t 

S
u
p
p
o
rt

 t
o
 B

P
L

 f
am

il
ie

s 

E
n
v
ir

o
n
m

en
t 

p
ro

te
ct

io
n
 

D
is

as
te

r 
M

an
ag

em
en

t 

W
el

fa
re

 o
f 

d
is

ab
le

d
/S

r 

C
it

iz
en

 

O
th

er
s 

1 1 ACC (Cement) Y Y 
 

Y Y Y Y Y 
  

2 1 Ambuja Cement Y Y 
 

Y Y 
     

3 1 Shree Cement Y Y 
 

Y Y 
 

Y 
  

Y 

4 1 Ultratech cement Y Y 
 

Y Y Y Y Y 
  

5 1 The Ramco cement Y Y 
 

Y Y 
 

Y Y Y Y 

6 2 Tata Steel (Iron& Steel) Y Y 
 

Y 
  

Y 
   

7 2 SAIL Y Y 
 

Y 
  

Y Y 
 

Y 

8 2 RINL Y Y 
 

Y Y Y Y 
  

Y 

9 2 JSW STEEL Y 
  

Y y 
     

10 2 JSPL Y Y 
 

Y Y 
 

Y 
 

Y 
 

11 3 Dr Reddy LAB (Pharma) Y Y 
 

Y Y 
 

Y 
   

12 3 GSK Y Y 
 

Y Y 
 

Y Y 
  

13 3 Lupin Y Y Y Y Y 
 

Y 
  

Y 

14 3 Cipla Y Y 
 

Y 
  

Y Y 
 

Y 

15 3 Jubilient life science Y Y 
 

Y Y 
     

16 4 Hero Moto Corp (Auto) Y Y 
 

Y Y Y Y 
   

17 4 M&M Y Y 
 

Y Y Y Y Y 
 

Y 

18 4 Tata Motors Y 
  

Y 
 

Y Y Y 
  

19 4 Bajaj auto Y Y 
 

Y Y 
 

Y 
  

Y 

20 4 Maruti Suzuki Y Y 
 

Y Y Y Y Y 
 

Y 

21 5 Gail (Oil &Gas) Y Y 
 

Y Y 
 

Y 
  

Y 

22 5 BPCL Y Y 
 

Y 
  

Y Y 
 

Y 

23 5 HPCL Y Y 
 

Y Y Y Y 
  

Y 

24 5 ONGC Y Y 
 

Y 
  

Y Y 
  

25 5 IOCL Y Y 
 

Y 
  

Y 
  

Y 

26 6 Nestle India Ltd (FMCG) Y Y 
 

Y Y 
 

Y Y 
 

Y 

27 6 Godrej Consumer Products Ltd Y Y 
 

Y 
 

Y Y Y 
 

Y 

28 6 HUL Y Y 
 

Y Y 
 

Y Y Y Y 

29 6 Dabur India Ltd Y Y 
 

Y Y Y Y 
   

30 6 Asian Paints (India) Y Y 
 

Y 
  

Y Y 
  

31 7 Tata Chemicals (Chemical) Y Y Y Y Y 
 

Y 
  

Y 

32 7 PIDILITE Y Y 
 

Y 
     

Y 

33 7 AARTI IND Y Y 
 

Y y Y Y Y 
 

Y 

34 7 GHCL Y Y 
 

Y Y 
 

Y 
  

Y 

35 7 NFCL Y Y Y Y Y 
 

Y 
 

Y Y 

36 8 MOIL(Mining) Y Y 
 

Y Y Y Y Y 
 

Y 

37 8 HINDALCO IND LTD Y 
  

Y Y 
 

Y 
   

38 8 NALCO Y Y 
 

Y Y 
 

Y 
  

Y 

39 8 NMDC Y Y 
 

Y Y Y Y Y Y Y 

40 8 KIOCL  Y Y 
 

Y Y Y Y 
  

Y 
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